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Don’t be satisfied to recom- 
mend the Starrett Hack Saw 
until you can also recommend 
a numbered Starrett. While 


it is true that 
Starrett Hack-Saws 


are unexcelled — made of the best material and all that — it’s equally true that for economy 
in metal cutting, the saw must be suited to the job; in short, a“‘Starrett’’of the right number. 


The number on a Starrett Hack Saw shows what it should be used for. What the numbers 
mean and how they are used to spell economy is explained in Catalog No. 21A. 


The L. S. Starrett Company 


THE WORLD’S GREATEST TOOL MAKERS 
ATHOL, MASS. 


NEW YORK CHICAGO LONDON 


me of Contents, Page 51 Index to Advertisers, Page 146 
Ee Situation and Help Wanted and Business Opportunities, Pages 144-145 
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‘For perfect brakes — 
Thermoid Brake Lining”’ 


The verdict of a great New York 
department store—after 4 years’ 
test on a fleet of 20 White trucks 


PPENHEIM, COLLINS & CO., one of New York 
City’s largest department stores, maintains a de- 
livery system including 20 White commercial cars. 

This fleet of trucks has, ae the last four years, 
operated through the heaviest traffic in the world with- 
out an accident. 

Could you ask for a more searching test of brake 
lining than this? Surely it would bring to light every 
short-coming! 

Thermoid Brake Lining has come through with 
flying colors. “We cheerfully inform you,” writes Mr. 
R. Evans, of Oppenheim, Collins & Co., “that we feel 
this brake lining is the right kind to use for those 
who desire little trouble and perfect brakes on their 
cars. 


Why experts select Thermoid Brake Lining 


Engineers for practically all leading passenger and 
commercial cars, and axles, select Thermoid Brake 
Lining because they find by scientific tests that it 
gives consistently efficient SERVICE. They find its 
“coefficient of friction” is ideal for a brake lining. 

This means its entire construction is such that 
brakes equipped with Thermoid Brake Lining cannot 
grab or slip, no matter how thin Thermoid becomes 
through long usage. 


Scientific construction of Thermoid 
Brake Lining 


The reason Thermoid Brake Lining has the ideal co- 
efficient of friction, is impervious to moisture, and is 
durable, lies in its scientific construction. In its proc- 
ess of manufacture it has three exclusive features. 

1. It has over 40°;, more material, by actual weight. This 

means longer service—best service. 

2. It is Grapnalized. Thermoid Brake Lining is impreznated 
throughout with Grapnal. This exclusive process makes 
it impervious to gasoline, oil, water, dust, etc. No other 
brake linin* is Grapnalized, or can be. That is why ordi- 
nary brake lining will not, and cannot cive the length of 
life and service that Thermoid Brake Lining does give. 

3. It is hydraulic compressed. 


Specify Thermoid 
When you reline your brakes or the brakes of your 
customers, use the brake lining the experts specify— 


Thermoid. Leading jobbers, garages and dealers stock 
Thermoid and recommend it. When you buy a passen- 
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ger or commercial car, insist on Thermoid Brake 
Lining. 

Remember, your life and the lives of your trade de- 
pend on the efficiency of the brakes, and the efficiency 
of the brakes depends on the brake lining. Be’ sure 
your brakes are lined with Thermoid Brake Lining. 
The cost is a little more—and well worth it. 


Our Guarantee 


Thermoid is positively guaranteed to outwear and 
give better satisfaction than any other brake lining. 
Thermoid will make good—or WE WILL. 


Thermad Rubber Company 


FACTORY AND MAIN OFFICE: TRENTON, N. J. 





Branches: 
San Francisco Indianapolis 
Philadelphia 
London Parl 


New York 
Detroit 
Pittsburgh 


Chicago 
Los Angeles 
Boston 

Canadian Distributors: 
Canadian Fairbanks, Morse Company, Limited, Montreal. 
Branches in All Principal Canadian Cities 


Winter Business Cold Weather Made Profitable 


GRAPNALIZEb 


WONT GRAB 


ei age oe 
ORAULIC COMPRESS 


Vakers of “Thermoid Tires” and “Thermoid Garden Hose” 


6RAPNALIZED™ 
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Are The Boys In Your Town 
Wearing These Medals? 





The success of our campaign on .22 rifles is far ex- 
ceeding our expectations. Every day we are sending out 
large numbers of ““Marksman”’ diplomas to the success- 
ful boy contestants and the medals to his dealer, so that 
when the young man calls for his trophy he will purchase 
more ammunition at once in order that he may start 
practising for the ““Sharpshooter’’ medal. 

We are receiving many congratulatory letters from 
dealers who have put our plan into action and are now 
being fully repaid. 

We are also receiving letters from the parents of our 
young Winchester: Marksmen and Sharpshooters telling 
us how much our contest has done for their boys and 
girls. © 

The point that we are most interested in, however, is 
whether you are receiving the benefits of our campaign. 
We want you to make a success of our Winchester Junior 
Rifle Corps contest along with the rest of our dealer 
friends. 

The campaign is still in full force. The boys are show- 
ing a great deal of interest and are practising Saturday 
afternoons and after school on week days. 

It isn’t too late to begin now. Write us today for a 
full outfit of targets, booklets, hangers, etc. If you have 
already received an outfit and need additional supplies 
don't hesitate to request them. 

We want to help you. 


Cordially, 


WINCHESTER 


Repeating Arms Company 


New Haven, Conn. 
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WALWORTH 
MFG. CO. 
WALWORTH 
STILLSON 
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The Value of a Good Record 


Wrench users are pretty shrewd now-a-days—they 
want to know what kind of a record a wrench has 
before they invest. 


Back of the Coes Wrench is a record that has been 
built on 77 years of successful wrench making. 


During all this time the Coes Wrench has been 
establishing a record for service in the best shops 
everywhere. Why is the 


Genuine 


Coes Wrench 


still holding down its job in leading shops? Simply 
because no other wrench has shown the same 
strength. Nor done the same amount of work in the 
same time. 


Modern shop service is certainly hard on a wrench. 
It has proved that the metal structure of the Coes 
head is mechanically correct. It has also proved that 
by the Coes method it is possible to make a steel 
Handle Wrench with only 6 solid whole parts, that is 
30 per cent stronger than any “substitute.” 


The Coes record means much to you who sell and 
use wrenches. 





BALL RACE 
i 


SHOWING BALL 
IN FACE OF BAR 


———— | 


STEEL SHELL HANOLE 
INTERNALLY SUPPORTED 





6 Solid Whole 
Parts Only 











Coes Wrench Company 


Established 1841 in 


Worcester, Mass. 


J.C. McCarty & Co., 29 Murray Street, New York 
John H. Graham & Co., 113 Chambers Street, New York 
Fenwick Freres, 8 Rue de Rocroy, Paris, France 
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“Steel Handle’’ 
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The Handiest and 


Most Practical Outfit 
Ever Sold 


There are lots of odd jobs about the 
home, farm or shop that can be done on 
the STEWART HANDY WORKER. No 
other tool on the market has so many 
practical uses. Can be used as a grinding 
machine, pipe vise, regular vise, as a drill, 
anvil, as a hardie, in fact there are a hun- 
dred and one useful things that can be 
done with this wonderfully convenient 
necessity. 


This STEWART HANDY WORKER 
is made in the big factory where world- 
famous Stewart Sheep Shearing machin- 
ery, Horse-Clipping machinery, Gasoline 
Engines and Flexible Shafting are made. 




















The same care marks its manufacture 
and it will give the same splendid service 
that all the products of this factory are 
guaranteed to give. 


You can push the STEWART HANDY 
WORKER with the assurance of it giving 
absolute satisfaction. Boxed, 90 pounds; 
list, $14.00 f. 0. b. Chicago. From your 
jobber or direct—a good profit to you in 
every sale. 


Chicago Flexible Shaft Co. 


606 N. La Salle Street, Chicago 


New York Branch: 16 and 18 Reade Street 
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“There’s a big demand for Machinists’ Tools in general and B & S Tools in particular.” 


eee 


Getting Your Share 


of the business in any line 
depends largely on the general 
popularity of the brands you 
carry. The popular line of 
precision tools is the world- 
known, world-endorsed 


BROWN & 
SHARPE 
MACHINISTS’ 
TOOLS 


STANDARD FOR OVER HALF 
A CENTURY 





y 


"7% 


MI 


Catalog 27 
Sent On Request 








A stock of our tools is carried at our Chicago Office and Store, 626-630 Washington Blvd., Chicago, Illinois. 


BROWN & SHARPE MFG. CO. 


PROVIDENCE, R. I., U.S. A. 
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TRIMO| @ & 
TOOLS 


Famous For Their 


SUPERIOR 
QUALITY 


eS ey ey 


Their 
Strength, Durability 
and Economy 
Have Made Them 


World-Renowned 


wee eS ee 


Made By 


Tnmont Mfg ; Company Trimo 


55-71 Amory Street Pipe 
ROXBURY (BOSTON), MASS. Cutter 





Send for Catalog No. 133 
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|NICHOL./ON 


The Imprint of 
File Quality — 


Shrewd merchants find it wise to feature the 
NICHOLSON imprint at the very commence- 
ment of the sale. 





They discover in this familiar stamp a means 
whereby they can gain instant recognition and 
approval resulting in a saving of time and selling 
expense. 


The NICHOLSON trade mark stands for over 


fifty years of specialized experience; stands for 
a guarantee of shape, cut, quality and temper ; 
for maximum ser- 

vice and positive 

file satisfaction. 


Have you read our book- 
let File Filosophy? If not, 


by all means getit at once. 


Nicholson File Co. 
Providence, R. I., U.S. A. 
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Little Giant LigHTning GREENRNER SMART P 


Put It In 
Your Window 


Here is the new metal colored window and coun- 
ter sign showing the G. T. D. trade mark, designed 
to help dealers tie up to our Saturday Evening Post 
and trade paper advertising, reaching millions of 
readers. 


Machine shops, blacksmith shops, garages, repair 
flo Mek of Bene Calta Uomlene shops and many other users give you a wide range 
of sales possibilities. 


Dealers who are tying up to our advertising are 
making good sales and equally good profits. 


Send for one or more of these signs. Put them 
on your counter, wall or in your window—any- 
where to catch the mechanic's eye and let him 
know that you sell the best screw cutting tools 
made. 


Have you one of our catalogues of taps, dies, screw plates, reamers, 
threading machines, etc.? If not, send for copy now and get familiar 
with the ‘‘complete’’ line of screw cutting tools and reamers. 


Greenfield Tap @ Die Corp’n 


Greenfield, Mass. 


NEW YORK, 28 Warren St. CHICAGO, 13 So. Clinton St. LONDON, 149 Queen Victoria St. 
‘Canadian Factory, Wells Brothers Co. of Canada, Ltd., Galt, Ontario 
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CROSS-CUT SAWS 


OU know there are Narrow Felling Crescent Ground Cross-Cut Saws as 
well as Wide Saws, which can be supplied in either Champion or 


Lance tooth. 
We also have a Bay State Brand Cross-Cut Saw which may interest dealers who cater to 
farm trade. Wherever saws are filed it is next to essential to have Simonds Special 


Cross-Cut Saw Files. Write for Dealers’ Catalog and Discounts. 


SIMONDS MANUFACTURING CO. 


“The Saw Makers” Fitchburg, Mass. Established 1832 
Five Factories Eleven Branches 
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STANLEY NAIL HAMMERS 


Only three styles of Nail Hammers are illus- 
trated above, but we manufacture a very com- 
plete line that will enable you to satisfy all de- 
mands. 


The Heads of all styles are made of special steel, 
carefully forged, hardened and tempered. 


The Handles of selected second growth hickory. 


The improved method of fastening the heads to 
the handles makes it practically impossible for the 


head to fly off. 
We also manufacture HAMMERS for Machin- 


ists, Bricklayers, Farriers, Tinners, Blacksmiths 
and Engineers. 


STANLEY Rute & LEve. Co. 
New Britain, Conn. U.S.A. 
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Backing Up This Salesman 
with Good Goods 


The big thing back of this suc- 
cessful Pexto Silent Salesman is 


good goods. No salesman, silent 
or otherwise, will get very far with- 
out a quality product. 


You might sell any kind of chisels the 
first time, but you know that the first sale 
would be the last and furthermore that 
profitable business cannot be built that way. 


The silent salesman will do business for 
you largely because of the confidence that 
has been built around Pexto Tools gen- 
erally. It isn’t usually necessary to go into 
the minute details when selling Pexto 
Chisels, but the real details are there just 
the same. 


Stated simply these good points are: 
blade, finely tempered solid tool steel; 


sockets of best Norway iron, uniform in 
thickness and strength; handles of selected 
seasoned white hickory with durable leather 
tips; finish is the celebrated mirror finish. 

A little selling experience with this good 
Pexto Display and you will want the others 
working for you, too. There's a special one 
for Pexto Braces, Pliers, Screw Drivers, 
Pruning Shears and Snips. 

The next time you write your jobber just 
ask him about Pexto Chisels, or better still, 
have him send an opening order. We be- 
lieve you will be interested in our new 
Chisel book. May we send you a copy? 


The Peck, Stow & Wilcox Company 


Mfrs. Mechanics’ Hand Tools, Tinsmiths’ 

and Sheet Metal Workers’ Tools and Ma- 

chines, Builders’ and General Hardware. 
Southington, Conn. Cleveland, Ohio 


Address correspondence to 210 W. Center St., 
Southington, Conn. 


PEXTO 


MECHANICS’ HAND TOOLS 
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Are YOU Putting the 


Hardware Into This House? 


With the’ building activities as 
great as they are and new resi- 
dences springing up in all sections 
of the country, this is the time for 
you to stock Sargent Hardware. 





Seize the opportunities in your 
locality to show the complete Sar- 
gent line to the architects when 
they are making the plans and to 
owners and builders when the 
building is started. 


The character of the hardware 
makes the house. 


Sargent Hardware is unequaled 
for service and design. 


As long as the building 
stands Sargent Hardware 
will continue to give sat- 
isfaction. 


Sargent & Company 


Manufacturers 


New Haven, Conn. New York : z 
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'‘DISSTON 


SAWS AND TOOLS 





Cutting Forests into Fleets 


We are building ships as we never built ships before Ships that 
are hurling America’s men and guns and war supplies into Eu 
rope’s fighting lines Chief among the tools relied upon to carry 
out the government's 2,000,000,000 ship-building program, are 


Disston saws. 


Nowhere is the importance of the swift greyhounds of ocean 
perfect saws more imperative lanes. 

than in building a good ship 
and keeping her safe and sea 
worthy. That is why ship 
builders and ships’ carpenters 
use Disston saws and tools 


Disston makes every type 
of saw used in shipbuilding 
Metal saws that nip into the 
harsh texture of steel cables 
and heaviest castings with 
From the shipyards of Clyde rigid ease. Powerful cross 
to the drydocks of Calcutta, oyt saws that fell and buck 
wherever the tang of shipping the millions of feet of South 
puts the importance of per- ory pine, Douglas fir, oak 
fect tools into italics, you ash, cedar, and cypress needed 
will find Disston saws and ¢or our new merchant marine 
tools performing their faith- Great power-driven band and 
ful services. circular saws that cut it into 
The shipping of the world sa shipyard lengths Hand-saws 
lutes the superiority of Diss- that are the first choice, ma 
ton standards—from the leis- for man, of over 75% of the 
urely gondolas of Venice to woodworkers of the world 


setiiintatieitinnemteie 


se 





All Disston Brand saws and tools are guaranteed perfect in material 
and workmanship. 


Henry Disston & Sons, Inc., Philadelphia, U.S. A. 
Canadian Works: Toronto, Canada 


Chicago Cincinnati Boston San Francisco 
Memphis New Orleans Seattle Portland, Ore. 
Vancouver, B, C. Sydney, Australia 
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The Lon3z 


and the 


Short of It 


is that we make good rivets 
in many different sizes, 
shapes and finishes. Lon}, 
slim rivets and chunky 
little rivets—they are all 


part of the big, Grand Cross- 


ing, rivet family. 


Grand Crossin3, rivets - 


keep their heads. They 
are made from rivet steel 
that is tougher than ordi- 
nary—steel that has high 
shearing resistance and 


high tensile strength. 
This 300d steel is made 


into rivets by rivet-makers 
who know the “how” of it 
—men who have been 
makin, rivets in the Grand 


Crossing, plant for a Zener- 
ation. 


That’s why Grand Cross- 
in?, rivets come to you with 
smooth, well-formed heads 
—no rough rapped edges, 


no imperfect heads. 


Made in various shapes 
and finishes, and in sizes 
up to one-half inch, for 


different requirements. 


Black, tinned and plated 
rivets, wheel rivets, barrel 
rivets, cooper rivets, hame 
rivets, trunk rivets, belt 
rivetsand many otherkinds. 
But wherever used, they 
are a big, factor of safety, 
worth many times their 
cost. 


November 22, 1917 


INTERSTATE IRON & STEEL COMPANY 


(Successor to GRAND CROSSING TACK CO.) 


Grand Crossing Works Grand Crossing, Illinois 
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Rubber Roofing 


The quality of above well-known 
Brands is proven byathe increased 
demand from year to year. 


The Geo. Worthington Co. 


Hardware 
Established 1829 CLEVELAND 
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The Two Features 
That Cinch the Sale 


You know that the nearer you come to carrying exactly what your 
customers want, the bigger your sales are bound to be. 

The two big, new, added features on STAR Barn Equipment have 
been in use long enough to demonstrate that they “cinch the sale” 
every time our dealers show them. 

The STAR ALIGNMENT DEVICE instantly—by the simple turn 
of a lever—lengthens or shortens the cow bed. Takes about the 
same time that it does to lock a stanchion! Compare this exclusive 
STAR feature with the slow, laborious methods used on other 
stalls. 

Then there’s the STAR CURB CLAMP—by its aid the barn- 
owner can set a stall in sixty seconds! No templets or anchor setting 
—the curb can be finished with the rest of the concrete work. 


On top of these new and exclusive features, STAR BARN EQUIPMENT 
has more practical advantages to offer than any other equipment made. 
The Unit Stall construction—the extra strong Giant STAR Stanchion 
with its One Hand Lock, Wood Lining and Easy Adjustment—but what’s 
the use of trying to tell it all here? Better send for our special dealers’ 
proposition. Write today— 


HUNT, HELM, FERRIS & COMPANY 


Main Office and Factory: 12 Hunt Street, Harvard, III. 
Eastern Branch: Industrial Building, Albany, New York 





The STAR Alignment Device 


Our new feature—the STAR Alignment 
Device—is a revolutionary improvement 
in stall construction. 

By its aid you can instantly with the 
simple turn of a lever, lengthen or shorten 
the cow bed 

And it takes no longer to make the ad- 
justment than it does to lock a Stanchion 
This feature exclusive with the STAR. 
You may, if desired, equip with plain 
STAR Stalls and add the Alignment De 
vice later, when you are ready. 


The STAR Curb Clamp 


This exclusive STAR feature is pro 
nounced by barn owners everywhere, the 
greatest single improvement ever made in 
steel stall construction. 

And—it is exclusive with the STAR. 
Does away with templets and anchor set- 
ting and enables you to finish up your 
curb with the rest of the concrete work 
When the stalls arrive, drop them in 
place, tighten the draw bolts of the STAR 
Curb Clamp and the job is done. 

With the STAR Curb Clamp you can ‘‘set 
a stall in sixty seconds’’ and set it right 
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TRADE MARK REGISTERED. 


WIRE SCREEN CLOTH 


Heavy Zinc Coated 
AFTER WEAVING 


12 Mesh—14 Mesh-16 Mesh—13 Mesh Extra Heavy 


There are much wider varia- 
tions of quality in the class of 
Galvanized - After - Weaving 
wire screen cloth than in any 


other grade. 


For many years OPAL has 
been the standard by which 
all others are judged. 





ORDER THROUGH YOUR JOBBER 


New York Wire Cloth Co. 


233 BROADWAY, NEW YORK WORKS—YORK, PA. 
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No No 
Sag Rust 
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A good looking Poul- Show Excelsior 
try and Rabbit Fence brand. Excelsior Poul- 
that won’t sag and try and Rabbit Fence 

. e3 ; can be drawn so tight 
won trust is more than that if the posts are 
half sold when pros- lined up properly it 
pective customers ex- won’t weaken or sag 
amine it. while in use. 


Excelsior Poultry and 
Rabbit Fence, Galvan- 
ized Before Weaving 


Excelsior won’t rust, either, because it is heavily galva- 
nized before weaving to prevent it. 


Other worthy selling features are: Graduated mesh— 
no boarding required at bottom—no rail needed at top. 
Not nearly as many posts required as with other fences. 
The tie or lock nut (see cut below), cannot slip and the 
continuously woven web has no cut ends of wire to annoy 
or rust. 


None but good quality, hard, stiff wire gets into 
Excelsior—that’s why it stands a great strain without 
breaking. Two grades—Light and Heavy. 


See your Jobber. 


WRIGHT WIRE COMPANY 


WORCESTER, MASS. 
NEW YORK PHILADELPHIA CHICAGO SAN FRANCISCO 
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CLINTON SILVER-FIN- 
_ ISH BRAND OF POUL- 
@ TRY NETTING has been 
known as the standard 
of quality for over thirty 
years. We shall maintain 
its reputation regardless of 
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expense or competition. 


CLINTON BRAND OF GAL- 
VANIZED POULTRY NETTING 
is recognized as the standard of 
quality in nettings made from wire 


galvanized before woven. 


; 
: 
‘ 
' 
+ 
; 
7 
“fi 
f 
} 


it a Sees 
a 


Every hardware.dealer should have our big 
100-page Clinton catalog. Send for it to-day 


CLINTON WIRE CLOTH CO. 
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Wickwire Cortland 
Brothers ie Waal 


Inc. 


There’s more than one reason for the popularity and selling strength of Wickwire product, but all 
ef them can be traced back to the uality possible. 
We mine our own ores, opera 


In short, we control every step in ‘ 
beginning to the end. Nothing but the best is allowed to pass. Ask your jobber for prices. 





—- 
— 


















November 22, 1917 HARDWARE AGE 23 






i HT ‘1 Wil HTT 
THT AEA ETT / 
HTT TTA A 


BUYERS OF ROPE 


Should Get What They Have 
A Right To Expect 


“Pure Manila” is more often claimed 
for a rope than found. 













No rope containing a trace of other fibre 
can properly or honestly be classed as FS | 
“Pure Manila.” 


The fact that itis labeled “ Pure Manila” 
or “ Best Manila,” and that it may contain 
some Manila or a large percentage of 
Manila, does not improve the deception. 














True Manila Quality can only be obtained by 
All-Manila Manufacture. 


If the purchaser of Manila rope is to get what he has a right 
to expect, he must know that it is made of Manila Hemp 4 






exclusively. It is on this basis that 


: “WHITLOCK ALL-MANILA” j 
: Oy a Oe ENE ES | ee NE : 


All-Manila of uniformly high grade, unexcelled for strength, 
yardage and durability. 








Look for this Trademark 











ane ROPE that Endup, 
s 


Send for interesting printed matter 









Department C 


WHITLOCK CORDAGE Co. 
46 South Street, New York 


ah 


ae SS 
Sein 25 aw micared Mois | REEL eee 








ets ee. ee 
be ohn » 
Seen Bir eee 


HARDWARE AGE 











November 22, 19)7 
FOR THE 


HOLIDAYS | 


For several weeks we have been calling attention to Ice and Roller Skates. 
We wish to emphasize the fact that these two lines are included in every retail 
hardware, toy and sporting goods stock at the holiday season. 


For the benefit of the Retail Dealer, who should place his order immediately for 
these goods so as to insure delivery for early Christmas sales, we give you below 
a list of the most popular sellers, together with a brief description. 








For Boys and Men 





Ice Skates 


Curved Runners 


No. 1624 No. 5624 
Cast Steel Polished. 


No. 1724% No. 5724% 


Hardened Runners, Nickel Plated. 


No. 1924% No. 5924% 
Flanged Runners, Tempered, 
Full Polished, Nickel Plated. 


Hockey Patterns 


No. 52443 No. 5244%L 
Cast Steel, Nickel Plated. 


No. 424% No. 424%L 


Hardened Runners, Nickel Plated. 


No. 9244 No. 9244%L 
Flanged Runners, Tempered, 
Full Polished, Nickel Plated. 


The Screw-On Styles 


For Men and Women 


No. 0X3 and No. 9 
Flanged Runners, Tempered, 
Full Polished, Nickel Plated. 


No. 7 and No. 7% 
Tempered Runners, 
Polished, Nickel Plated. 


For Girls and Women 


Continental and 
Scandinavian Patterns 


Saw Tooth Runners — for 
Figure Skating 
No. 92, No. 95, No. 96 


Chrome Steel Runners, Tempered, 
Full Polished, Nickel Plated. 


No. 94 
Union Steel Tempered Runners, 
Nickel Plated. 


Roller Skates 


For Boys and Girls 


No. 3 and No. 10 
Plain Bearing, Plain Finish, 
with Steel Rolls. 


No. 5 for Boys, No. 6 for Girls 
Nickel Plated, fitted with Regular or Self- 
Contained Ball Bearing Rolls. 


No. 130 and No. 130L 
Are Ball Bearing Extension Rink Skates, 
Strongly Reinforced, Nickel Plated. 


Union Hardware Company 


New York Office, 99 Chambers Street 
Main Office and Factory, Torrington, Connecticut 


U. S. A. 











=| 


























November 22, 1917 HARDWARE AGE 25 


leas that sold the goods 


No. 4 of a Series of 





—————— 





She was middle-aged and very business-like. She came into 
the store to buy a plug fuse. 


“Is there anything else?” I asked, as I gave her the change. 
“No, that’s all,” she replied. 

“By the way,” said I, “do you carry an Eveready?” 
“What's an Eveready?” she queried. 


“A portable light,” I replied, “and the name of the best made. 
We sell them here; may I show you one?” 


“No,” she said, “I guess not; I am in a hurry and have other 
shopping to do.” 


“ . » ” 4 “ ; e . . " 
It “iy take we a few oy eee I replied. | Just call this ture or on high shelves, or you might be trying to locate a i 
part of your shopping and I am sure you won't regret it. house number at night, or the electric light fuse in your et 
. i wen is ha i li an aap 
She had nearly reached the door, but she turned, and I saw ping ta sili casi nett Ne Bag of alt tac ee 
ie + Dae Swqpened her imcerest. She glanced at the convenient when ac io first aid in the night Soe examin- 4} 
Eveready display case, which is near by. rape ozs he wep Sagal ee ay 
. ing the throat or bandaging a wound. Eveready is used $3 
extensively by doctors and dentists everywhere.” ¥ 


“I didn’t think women carried those lights around with 
them,” she remarked, as I reached for a vest-pocket case. 


“But they do,” I answered. “Our sales to women are grow- 
ing constantly. This case is so small that it takes up very 
little room in your shopping bag, but just look at the light it 
gives,” and I pushed the switch into place. 


“Oh! It is a bright little thing,” she exclaimed. “What is 
the price?” 


I did not answer this question immediately, but diverted her °° 25 cents each. Our stock of batteries is fresh and com- nt 
’ ° ” . . 

mind to an inspection of the battery. plete at all times. : 
“This is the battery which produces the light,” I said. “Isn’t “I guess I will take one,” she said, and the sale was closed. ‘ 5 
As I delivered the new case and battery to her, I felt no little ee 


- aaa that so small a battery should give so bright a 
ight ?” 


“But how long does the battery last?” she asked. 


I was prepared for this question. They all ask it. 









AMERICAN EVER READY WORKS 
of National Carbon Co., Inc. 


Long Island City, N. Y. 








Chicago Atlanta San Francisco 


Prize Stories by 
Men Behind the Counter 


re | is a human interest sales story from the pen ot 

J. Prescott, of the firm of Thos. McGoey, of Grand 
Forks, N. D. Mr. Prescott is not only a good story 
writer, but a good salesman as well, for he knows how 
to handle prospective customers of the opposite sex. We 
gather from Mr. Prescott’s story that he is an carnest 
adherent of the sales doctrine—‘Know your customer.” 


“That depends entirely upon how much you use your light,” 
I replied. “Under regular service the Eveready Tungsten 
Battery, for a light of this size, will last anywhere from 5 
weeks to 2 months.” 


She admitted that the capacity of the battery was greater than 
she had supposed. 


“Now,” said I, “let me show you how this Eveready works in 
the dark,” and I directed my customer into our fixture display 
room, 


“Just imagine yourself looking for articles in dark corners of 
your home, the clothes-press, attic or basement, under furni- 


As I talked I flashed the Eveready in all directions, suiting 
the action to every statement I made, and as my customer led 
the way back into the store I felt quite confident that my 
short, clinching argument had Won. 


“How much did you say it costs?” she asked. 


“The price is only $1.00,” I replied, “and batteries for renewal 


satisfaction in knowing that I had sold an Eveready without 
misrepresentation and with the confidence that my customer 
would come back with no complaints, for I had introduced 
her to the World’s best portable electric light — Eveready 
DAYLO. 


ANADIAN NATIONAL CARBON 


Company, Limited 
Toronto Ontario 


















Se ea 
ty | ayy 7 





em 






Satta ee ee ee 





US ast eine Sa 













ese 





hairs cass 





te ge 

























HARDWARE AGE November 22, 1917 





To All 
Manufacturers 


Agents 


For the mutual benefit of manufacturers of hard- 
ware and of manufacturers’ agents HARDWARE 
AGE is compiling a list of responsible agents, the territories 
they cover, the lines they prefer to handle and any other desir- 
able information about them. 


We want every manufacturers’ agent to write us, 


giving us the above information. We want to know 
a little bit about what experience each agent has had, what 
territory he is most familiar with, what lines he is capable of 
representing and any other information he wants to give us. 


We will undertake to compile a list of such agents, 
and when we are requested by manufacturers for 
the information regarding them will turn these lists over to 
them for their use. Your co-operation with us, therefore, 
will not only help us co-operate with manufacturers, but be a 
direct means of securing accounts for yourselves. 


Hardware Age 


239 West 39th Street 
New York 
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Not a catch-trap for dirt and 
disease germs—but a sanitary 
shoe cleaner that puts a stop to | 
tracked-up floors. 7 








The McKINNEY Steel Door Mat 
Appeals to the Housewife 







MUD, sriow and ice tracked indoors and ground into rugs and 
polished ftoors is as unsanitary as it is unsightly. 










Certainly any article that will catch this dirt and keep it outdoors 
where it belongs will appeal strongly to the housewife. 









The McKINNEY Steel Door Mat scrapes mud and snow-covered 
shoes clean—always. Most door mats become so clogged with mud 
and dirt as to render them utterly useless in a very short time, but 
the McKINNEY Mat is practically self-cleaning. 












By reason of the open mesh construction of this steel door mat, 
the dirt falls through to the porch floor where it can be easily 
swept away as accumulated. 






A display of McKINNEY Steel Door Mats at the right time will 
stimulate sales. Let us tell you how to get your share of this 
profitable business. Ask for details of our co-operative plan. 
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McKINNEY MFG. CO. 


Makers of Hardware 


PITTSBURGH 
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What line can offer the unending sales 
chances presented by a complete line of wire 
goods? 


In and about the house screw hooks, screw 
eyes, gate hooks, screw rings, coat hooks, 
hangers, hammock hooks, etc., are in con- 


stant demand. 


Specialties, such as broilers, toasters, dish 
drainers, fry baskets, etc., and boy scout uten- 
sil holders, garden wicket fences and hundreds 
of others all give the dealer chance after 


chance to make profitable sales. 


Send for catalog or ask your jobber for one. 


























Reduced cut 


The Parker Wire Goods Go. 


Worcester, Mass. 
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MONITOR SERVICE 


—PROMPT AS USUAL— 


—QUICK SHIPMENTS— 
—NO DELAYS— 


In these unusual a Our stock is large and 
times “MONITOR — complete. We are 
SERVICE’ con- Poo) eal prepared to make IM- 
tinues as usual— oo pe MEDIATE SHIP- 
the same prompt prey MENT of 
efficient and satis- 8 ae — ¥ your stove and 
factory service we > NAG!» range orders. 
have rendered re- 944 ae ein No delay! No 
tailers for 98 long Witenes eal back orders. 


years. 


Every stove‘dealer should have a copy of the new Monitor Loose-leaf Catalog for 
ready reference. A postal card will bring it, together with discounts and terms. 


THE MONITOR STOVE & RANGE CO. 
MoutoR 650 Gest St., Cincinnati, O. Monte 
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GreatGuns! 
What a Mess 


Just what every car owner is trying to get away from. 
— as sure as he needs an oil can for his oil he must 
ave a grease gun for his grease. 


Here they are. 


The Rose 
Grease Guns 


Rose Shop Gun 24% x 14, List $3.50 each 
Rose Auto Gun 12% x 1%, List $1.80 each 


ROSE GREASE GUNS ARE THE BEST GREASE GUNS 
Because—they are Self-Loading, Clean, Quick and Service 
able. Made from heavy steel, are indestructable and fill by 
suction like a syringe. 
FOR SALE BY MOST JOBBERS 


If your jobber don’t handle them send us his name ond we 
will send you samples of the Rose Grease Guns post paid ot 
the regular dealers’ prices. 


J. H. Haney & Co., Hastings, Neb. 


MANUFACTURERS 
ROSE PUMPS GREASE GUNS AND FAN BELTS 


The Old Dirty Way 


The New Olean Way-—The Rese Way 


























I Guarantee that our 
Metal Ceilings 
Metal Shingles 
Galvanized Roofing 

ore Fireproof 
Lightning -Proof 
d ‘‘Long-Lifed”’ 


| “MizcoR™ They Are Unequaled —& 
: SALESMAN ‘ 


If This is Correct 
Iam money ahead : 
5 by using them on 
my buildings. 


Branch at KANSAS CITY, x " PMAALLWAUKEE, WISCONSIN 


PS 
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THE CLINTON, A PATTERN OF ENDURING BEAUTY, IN EVERY 
WAY WORTHY OF WILLIAM ROGERS AND HIS SON—TRUE TO 
ALL THE CRAFT IDEALS INSPIRED BY THIS HONORED NAME 


‘ 


NS 


\ 


4 


\ 


i 


‘ 


et 





c 


x7 





ec 





| = =William‘Rogers andhisSon If 


Ty 


cS 


‘3 


3 


eS 


wy 


Ss 








| 


| 
| 
THE MARK OF CRAFTSMANSHIP 


From one passing generation to another silver plate of beauty, 
dignity and subtle charm has borne the mark of William Rogers 
and his Son. 


Today the name itself 1s sufficient guarantee of quality and taste 
to satisfy the most careful and exacting purchasers. 


To this prestige of master craftsmanship we have added the modern, 


force of bold full-page advertising in the magazines of large cir- 
culation — The Saturday Evening Post — The Ladies Home 
Journal—The Delineator. 


We have centered the strength of our appeal on the Clinton 
Pattern. It offers you an unusual opportunity to make your 
window displays and your advertising reflect the benefit of ali 
that we are doing and have done. We have some effective 


Dealer Helps—yours for the asking. 
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Wm. Rogers Mfg. Co. of The International Silver Company, Meriden, Connecticut 
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Standards of Practice 
of the 
Associated Business 
Papers 





The publisher of a business 
paper should dedicate his best 
efforts to the cause of Business 
and Social Service, and to this 
end should pledge himself. 


] To consider, first, the 
* interests of the sub- 
scriber. 


B To subscribe to and work 
¢ for truth and honesty in 
all departments. 


3 To eliminate, in so far 
as possible, his personal 
opinions from his news 
columns, but to be a leader of 
thought in his editorial col- 
umns, and to make his criti- 
cisms constructive. 


4 To refuse to publish 
* “puffs,” free reading 
notices or paid “write- 
ups”; to keep his reading col- 
umns independent of advertis- 
ing considerations, and to 
measure all news by this stand- 


ard: “Is it real news?” 


5 To decline any advertise- 
* ment which las a tend- 

ency to mislead or which 
does not conform to business 
integrity. 


6 To solicit subscriptions 
* and advertising solely 

upon the merits of the 
publication. 


7 To supply advertisers 
* with full information re- 
garding character and 
extent of circulation, includ- 
ing detailed circulation state- 
ments, subject to proper and 
authentic verification. 


8 To co-operate with all or- 

* ganizations and indiv id- 

uals engaged in creative 
advertising work. 


9 To avoid unfair compe- 
* — tition. 


10 To determine what is the 
* highest and largest func- 
tion of the field which he 
serves, and then to strive in 
every legitimate way to pro- 
mote that function. 





Concentrated 
Publicity 


HE elimination of waste is now a military as 

well as an economic necessity. Each acre must pro- 
duce its maximum, each car must be loaded to its fullest 
capacity, each ton of coal must yield all its energy for use- 
ful work, labor must be concentrated upon the essentials, 
and each page of advertising space must be made to do its 
part in conserving our resources and expediting the swift 


and economical movement of merchandise. 


These emergency conditions have not changed the 
character of Business Paper Advertising. They have 
merely thrown the spotlight on the unique and invaluable 
service rendered by Business Papers to their respective 


clienteles, to their advertisers and to the Nation. 


Clear-thinking advertising men have always 
known of the wonderful efficiency of a concentrated appeal 
to a special class, through the trade or technical papers 
reaching that class. They have known to their profit the 
advantage of talking to an audience that is 100% inter- 
ested, and of addressing it in its own language, about its 
own problems, in the paper to which it looks for informa- 


tion, education and guidance. 


It is no new thing to such men, to be told that 
specialization in sales and advertising work, produces in- 
creased efficiency just as it does in manufacturing, but the 
present situation has tremendously accentuated these 
truths, and has made their practical recognition and adop- 
tion a real necessity even to those few who have been 


hitherto indifferent. 





THE ASSOCIATED BUSINESS PAPERS, Inc. 


The International Association of Trade, Technical and Class Publications 
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~Wasteless 


|—Power 


Now is the time to concentrate your sales efforts 
on the dominant classes of pre-eminent purchasing power. 
The Business Press is tuned up, fit and ready to help you 
move your merchandise with least friction, least waste, 
with swiftness and certainty. Business Press advertising 
is NEVER an expense, and now its possible saving in sales 


cost demands consideration as never before. 


Choose the right publications. If you cannot use 
all the papers in any field, let us assist you in selecting 


only the ones best adapted for your purpose. 


This organization has established “Standards of 
Practice” surpassed by none. Read them—they are 
shown on the left of this advertisement. What is your 
judgment of a paper that has subscribed to these stand- 
ards? Worthy of preferred consideration, is it not? 
Please note that “verified circulation” is only ONE of the 


ten standards. 


The honor roll of publications on the right con- 
tains the names of our members, the ones subscribing to 
these standards, and who are co-operating in a big con- 
structive effort, to promote better publishing and adver- 
tising methods, to the end that they may render a higher, 
better SERVICE. 


A National Information Bureau 


Our National Headquarters’ Office is prepared and anxious 
to counsel with advertisers or others whom there is a possi- 
bility of serving. There is no charge and not the least obli- 
gation for this service. No space is sold, and no commission 
is received for space sold by others. The sole purpose of this 
service is to help advertisers get results. Address Jesse H. 
Neal, Executive Secretary. 


Members of the Associated 
Business Papers 











FHEADQUARTERS, NEW YORK 


220 WEST 42nd STREET 





Advertising & Selling 

American Architect 

American Blacksmith 

American Exporter 

American Funeral Director 

American Hatter 

American Machinist 

American Paint Journal 

American Paint & Oil Dealer 

American Printer 

American School Board Journal 

Architectural Record 

Automobile, The 

Automobile Dealer & Repairer 

Aviation & Aeronautical 
Engineering 

Boot & Shoe Recorder 

Brick & Clay Record 

Buildings & Building 
Management 

Bulletin of Pharmacy 

Canadian Grocer 

Canadian Railway & Marine 
World 

Candy and Ice Cream 

Cement World 

Clothier & Furnisher 

Coal Age 

Concrete 

Domestic Engineering 

Drygoodsman 

Dry Goods Economist 

Dry Goods Reporter 

Electric Traction 

Electrical Merchandising 

Electrical Review 

Electrical World 

Electric Railway Journal 

Embalmers Monthly 

Engineering & Mining Journal 

Engineering News-Record 

Farm Machinery—Farm Power 

Furniture Manufacturer & 
Artisan 

Furniture Merchants Trade 
Journal 

Jas Record 

Grand Rapids Furniture Record 

Haberdasher, The 

Hardware Age 

Hide & Leather 

Hotel Monthly 

Illustrated Milliner 

Implement Age 

Industrial Arts Magazine 

Inland Printer 

International Trade 

Iron Age 

Lumber Trade Journab (New 
Orleans) 

Lumber World Review 

Manufacturers Record 

Manufacturing Jeweler 

Marine Engineering 

Metal Worker, Plumber & 
Steam Fitter 

Metallurgical & Chemical 
Engineering 

Modern Hospital 

Motor Age 

Motor World 

National Builder 

National Druggist 

National Petroleum News 

Power 

Power Plant Engineering 

Railway Age Gazette 

Railway Electrical Engineer 

Railway Maintenance Engineer 

Railway Mechanical Engineer 

Railway Signal Engineer 

Retail Lumberman 

Rubber Age 

Shoe & Leather Reporter 

Shoe Findings 

Shoe Retailer 

Tea & Coffee Trade Journal 

Textile World Journal 

Transfer & Storage 

Woodworker 
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The One Iimite’ Wa 


The illustration shows our popular Model 
No. 14% LAUNDRY MAID ELEC. 
TRIC WASHER. 


Notice how compact is this Electric 
Mechanical Servant. Two levers control 
every movement of washer and wringer, 
and both levers are in easy access of the 
operator at all times. 











It is complete in every way; has Three 
Way Reversible Swinging Wringer with 
Safety Release Device. Adjustable Legs 
equipped with Castors, and a Folding 
Rack for holding one tub or basket. 








You'll soon realize why they are so popu- 
lar when you’ve seen and examined one 
of these splendid Laundry Maid Electric 
Washers. 


We build the One Minute in Hand 
Power, Belt Power and Electric Power 
models. Your trade will appreciate their 
merits, so you should at least investigate 
these popular machines. 














Making Wash Day a Joy Day by Using the One Minute 
Electric Way 


One Minute Manufacturing Co., Newton, Iowa 











Now—While Purchasing Ability Exceeds All Precedent 


Never before has the farmer been better situated financially to get what he wanted and 
needed most, than at the present time. Farm products of every description are at record-break- 
ing prices, and the farmer is in the market for anything that will make 

for greater efficiency on the farm. 
This affords you opportunity to show him the advantages of using an 


“ENTERPRISE” 


Sausage Stuffer and Lard Press 


Point out the economy of turning hogs into sausage, lard and other 
pork products, not only for his own table, but for market as well; remind 


him of the popularity of home-made foods. 

Go into the details of “Enterprise” superiority. Show how the cylinder is bored 
absolutely true so that the plunger plate cannot jam or crack; the patented, corru- 
gated spout that keeps air out of sausage casing and prevents fermentation an 

spoilage. Call attention to the extra wide lips of the lard strainer, making it 
easy to handle when hot. 
“Enterprise” Sausage Stuffers are made in 9 sizes and styles—2 to 8 Quarts, 
tinned or japanned. 
4 Quart size, Japanned, $10.00. Tinned, $12.50 
6 Quart size, Japanned, $11.00. Tinned, $14.00 
Don't forget to display prominently the 


“ENTERPRISE” Meat and Food Chopper 


So necessary in producing good sausage, because it cuts the 
meat, without tearing or mangling it, and without squeezing all the 
rich juices out of it. An economy factor all the year round, for the 
housewife can use it in the kitchen to make appetizing dishes from 
table left-overs. . 

We are featuring in our advertising to the farmer, the following sizes of the meat-and-food chopper—No. 5 
(family size), at $2.50; No. 12, at $3.75, and No. 22, at $6.50. 
Write for a copy of the “Enterprise” Catalog. 
You can make good profits and meet all competition with the “Enterprise” line 


THE ENTERPRISE MFG. CO. OF PA. Philadelphia, U. S. A. | 
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Built to Sell Easily and to Stay Sold 


Successful business on any products depends on three require- 
ments: enough talking points to permit easy selling; real quality 
to insure satisfaction to every customer and enough profit to 
make selling worth while. 

Here’s what Anchor Brand Wringers offer you: 

1.—A complete line of over 1,000 styles and sizes to permit the 
proper selection for every possible requirement; made with rolls that 
stand hard use and even abuse because they are built up for Se 
manence; Ball Bearings constructed to prevent water harming them 
and metal parts galvanized to prevent corrosion. 

2.—Everything that makes for — is built into these wringers 
so that every sale means a satisfied customer. 

3.—There is a good margin of profit in Anchor Brand Wringers and 
the dealer who sells them will find it pays well. 

Write for complete catalog handsomely illustrated in colors. Your 
jobber can furnish you with complete stock. 


LOVELL MFG. COMPANY, Erie, Pa. 











GET OUR 240 PAGE CATALOG OF 


BATH ROOM FIXTURES 


* " — 
“ - 4 pee 2 
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OUR LINE includes every known fixture for furnishingthe bath room 


—the largest line made by any one manufacturer. 


WE USE only the best quality of ma- 
terial. Every article is made of brass 
and is highly polished before being 
nickel plated. 








WE SELL to dealers only. From the 
large variety in our line, every dealer’s 
want can be satisfied, and from our large 
stock carried at all times, prompt ship- 
ments are assured. 


OUR PRICES are moderate, making the 
line a popular seller to the consumer and 
attractive to dealers. 








Ask for Catalog F 


AMERICAN RING CO. 


Established 1810 Incorporated 1952 


Waterbury, Conn. 


7 Sales Offices: 
2 Hudson St., New York 170 Summer St., Bostes 
116 New Montgomery St., San Francisco 
1611 Heyworth Bidg., Chicago 


3 
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CORCO STOVE PIPE. 


REG-U-S-PaT-OFF- 
is made from Even Colored, Polished, Planished or Galvani..d 


Steel Sheets, in all gauges and in 4” to 7” diameters. 


Six style locks to choose from, all simple, strong and capable 
of making a perfectly rigid joint. 

Corco Stove Pipe is shipped in steel casks with wood heads 
that save a joint on every package. With paper wrapped 
j or wood crated pipe the outside joint is 
Madelike this usually battered and rusted when delivered 
and must be thrown away. 


Corco Pipe, in the steel drum, comes to 


The Corco Stove Pipe you with the outside joint in the same good 


booklet, showing all Condition as the inside sections. Makes 
style locks, will be : 
mailed on request. handling and storage easy. Can be used 


over again. 





ae 
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Whitaker -Glessner Company 
WHEELING CORRUGATING DEPT. 
Wheeling, W. Va. Members of National 


Association of Sheet and 
Branch Offices and Warehouses Tin Plate Manufacturers, 


New York Philadelphia Chicago St. Louis Shi lik thi Oe 
Kansas City Chattanooga Richmond Ip ] € 1s 





BASIC OPEN Hi 
STEEL PRODUt 


Have not yet been 
Surpassed in their Uni- 
formly Good Qualities 


INLAND STEEL COMPA 


First National Bank Building, Chica i ; 


Works: Indiana Harbor,-And., add Chicago’ ‘Heights, Ill. 
Branch Offices: ST. LOUIS, ST. PAUL, MILWAUKEE, DENVER, DALLAS 
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Largest Greatest ; 
Stock Assortmeny 4 
Hi 
bf 
WOOD SCREWS a 
MACHINE SCREWS | 
TIRE BOLTS 
STOVE BOLTS 





Se eS ee a 


PROVIDENCE, RHODE ISLAND 


WESTERN DEPOT: 
69 East Lake Street, Chicago, Illinois 
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Place It Where It Can Be Seen 


Place this cabinet with its array of 
Forstner Auger Bits where your carpen- 
ter and woodworking customers can see 
it, then sit back, or rather, stand alive 
and watch them stop and bite. 

Forstner Bits bore their way through 
hard, knotty, cross-grained wood,. leaving 
a smooth hole and polished surface. They 
are the only bits not dependent on a 
center level to guide them. They cut 
from the outer rim, the entire surface is 
at work all the time; no jagged ends. 
You can use them as gouges or chisels; 
you can do scalloping, fancy scroll twist 
columns, newels, rib- 
bon moulding, ete. 

Let us send you de 
tails on this free display 
cabinet. 






































The Progressive Manufacturing Co. 
Torrington, Conn., U.S. A. 
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FACTORY 


SALEM. OHIO. 
PUMPS 


FOR ALL 


PURPOSES 


Will enable you to take care of the pump trade in your terri- 
tory without carrying an elaborate stock. 
The attractive blue steel sign will be a constant reminder to 
your trade where the “World’s Best” Pumps may be secured, 
and 
With a copy of our 360-page General Catalogue handy, you 
can handle 99% of the calls for pumps or complete hydro- 
pneumatic water systems. 
This 24” x 48” enameled sign is sent free to any live 
dealer who will agree to boost Deming Pumps. A copy 
of the Catalogue will come along with it. If you want 
to add to the profits of your business, write for this 
Catalogue and sign. RL 
25. 


Bis Wa a THE DEMING COMPANY, Salem, Ohio by it 


ope 
1 
Ay fk he Hand and Power Pumps for All Uses saunter 
hand, windmill or Ohcago: Henion & Hubbell Pittsburgh: Harris Pump & Richmond: Sydnor Pump & 
gasoline engine. Supply Co. Well Co, 
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MYERS QO. K. Unloaders 





Forks, Slings, 
Pulleys 


and Fixtures 
p 








It is not logical to believe, 
that after several years of 
marketing, dealers continue to push the 
Myers O. K. Unloaders and Myers Forks, Slings, 
Pulleys and Fixtures, and make them leaders, unless 
they have the unloading qualities which would de- 
serve such consideration. 


There is but one reason why this is true, and it is 
a very plausible one—they have the special features and general construction throughout which 
produce ease of operation, uniform service, speed and capacity which alone account for their 
being so successful and such good sellers in every hay making community—they stand alone 
as general all-round unloaders for hay or grain of any kind. 


If you are not familiar with the merits of the Myers Line of Hay Unloading Tools, write 
us for 1918 prices and terms, and full information with catalog. 


F. E. MYERS & BRO. Ashland, Ohio 


ASHLAND PUMP and HAY TOOL WORKS ee 
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TRACE MARS 


“TRACE MARE 


The Bishop’s “Greyhound” 
A Winged Dog for Work 


Twenty-five years of 
building saws have made 


the Bishop's 
“Greyhound ” 
a dominating 
model of high- 
est grade steel, 
speedy and 


easy-cutting qualities and a per. 
fect hang and balance. It has 
thousands of friends. 


Hardware dealers ought all to know our 
selling terms. 


GEO. H. BISHOP & CO. 
LAWRENCEBURG, IND. 








STAR HEEL PLATES 


SELL AND SELL AND SELL 
BECAUSE 
THEY ARE THE BEST 


send catalog No. 15 and 


‘ stands manufactured. 
' j 


Hamburg Place near Avenue L 





STAR HEEL PLATES 


There are no Heel Plates as good as the Star Heel Plates. Supply the 
INCREASING DEMAND FOR HEEL PLATES WITH STAR—THE PIONEER OF ALL BRANDS 


STAR HEEL PLATES 
ARE MADE IN SIX SIZES 
Nos. 0 to 6 
ORDER TODAY SURE 


We want some of the jobbers C——> 


We _ Tr who have not handled our well 


known line to get in touch with wr” We Make 
i us immediately with request to 
Asch 


30 
price wf c 


list, showing the best and most Different 


Kinds complete line of heel plates, Kind 
cobbler outfits and lasts and . 


STAR HEEL; PLATE ‘CO. 


LOUIS SACKS, Proprietor 
NEWARK, N. J. e 
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Fig. 1680 

Combined 
Working Head 
and Jack, with 
open base for 
filling tanks not 
more than 190 


All Want se er ) 
RED TIPS Pumps for Every Purpose 


Our Fig. 1680 Combined Working Head and Jack 
- ‘ . (illustrated above) is remarkably easy to install 
Every blacksmith, every wheelwright, because of split base, which allows the pump to 
every horseowner who has ever had be connected to the pipe without lifting it up in 

, ‘ the air. A decided improvement over any con- 
Neverslip Red Tip Calks wants them for- struction which has hitherto been placed on 
ever after. the market. Head has an adjustable 6, 8 or 
10-inch stroke. Can be operated by hand, 
Red Tips are true to their name—that’s windmill or power. The shove te just one 


f the 300 styles and sizes of 
why. They grip and hold on all kinds of satatinclbanrithaintrdinia citar ose 


streets—no matter how wet, how icy, how OULDS FUME 


slushy or how much snow is on the —a remarkably profitable line for any 
ground. What they prevent and save in dealer tohandle. Goulds Pumps mean 
ingle day’ f f h real service and real comfort on the 
a single day's use often pays tor them farm. There’s a fertile market among 
many times over. your customers. Remember that 
Goulds Pumps are used for Farm 
Red Tips are well known—2§5 years on Water Supply, Irrigation or Drain- 
» : age, Mechanical Milking Sys- 
the market. They’re well advertised— tems, Watering Cattle in Pas- 
demand already created. They’re profit- tures, Dairy Uses, Handling 


. Cider and Vinegar, Handling 
able sellers all through the Winter season. | Send for Gasoline for Garages—a 


; | broad field tha 
All styles Screw and Drive Calks for this Book ee cate ak tno 


can surely cash in on. All 
all kinds of shoes and streets. Remem- Goulds Pumps are backed 


be | j eBid; by 69 years of manufact- 
To fang 











KG MIs: | uring experience. We 
f atari * a alsomakeacompleteline ws 1008 
" : oulds of Sprayers. Write for 16. 
All Neverslip Calks have Red Tips. Nir7 ‘be ! catalogs and liberal woes we 
All Neverslip Shoes have Red [Sine dealer offer — today! with Fig, 1628 
Heels | . ' The air attac 
, 2 for filling tanks 
All Neverslip Tools have Red Tips. ee Aw Goulds Mig. Co. pescellemnig 5 
i = <ell Main Office & Works pounds. 
Without Red Tips they are not Neverslips. Senses Fula, ET, 
Send for booklet “P” and prices. Branches: 


New York 
Fig. 1531 Boston 


< * o cis Philadelphia 
The Neverslip Works | v.27: Chicago Pits 


f i burgh Atlanta 
or pepe Houston 
ss or elevate 
New Brunswick, N.. J. tanks, water 
supply systems, 


Montreal, Chicago, New York, Boston po ea enagoen 
erated by gas- 
oline engine or 
electric motor. 


DRIVING 
SHOE 
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Now-a-days most people ex- 
amine merchandise from both 
sides—outside and inside. When 
put to this test 


“REAL SOLID” 
ALUMINUM WARE 


shows its trué value every time. 
The outside is a highly polished 
hard . surface’ which will not 
scratch easily. The inside is per- 
fectly smooth and easy to clean. 
The entire utensil is 99 per cent 
pure aluminum made in one piece, 
the finish being the beautiful 
natural finish of this widely used 
metal. 


“Real Solid” Aluminum never cracks, 
rusts, nor corrodes. Light in weight and 
easy to handle. Pure aluminum, sanitary 
and safe to use. A utensil for every 
requirement. 


Their sales record shows a substantial 
increase year after year. Are you getting 
your share of the profits? 


Our latest Catalogue shows the line 
that brings the customers. Shall we mail 
a copy? 


The 
Buckeye 
Aluminum 
Company 
Wooster 

Ohio ° 
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AVE you ever count- 
ed the places in a 


house where sl Riveting 
ANKYRAANKOR BOLTS coir diusting 


give better service than 
any other fastening device? 


There are dozens of such places. 


How many houses in your town? Multiply 
the number of houses by twenty-five—that’s a 
low average of the number every house, new 
or old, can use. 


How many ANKYRA BOLTS would that 
make ? 


Are you selling even a part of that number? 
Remember, they “Ankor” fixtures with a hold 
as strong as the wall itself, and they can be 
used in any kind of wall, hollow or solid, wood 
or metal, tile or lath and plaster. 


Write for information about the use of 
ANKYRAS, our liberal discounts to dealers 
and the sales helps we furnish. Sample bolts 
will be included, all without obligation to you. 


Ankyra Manufacturing 
Company 


160 Berkley St. 
Wayne Junction Philadelphia 
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Facts On Galvanoid 


Galvanoid 





is heavily electro- 
zinc coated after weaving by our su- 
perior galvanizing process. 


Galvanoid 


then receives a 
covering of transparent varnish, 
which protects the pleasing, dull gray 
finish, and adds to the firmness and 
life of the cloth. 


Galvanoid 
is frm, durable 


and attractive. It is quality goods 
and looks it. 


Galvanoid 
has “made good” 


with the trade, having justified our 
claims that it is the best Galvanized 
cloth at any price. 


“Its Popularity Grows” 
Order from your jobber. If he 


does not handle Galvanoid write us 
and we will see that you are supplied. 


AMERICAN BRAND 


QUALITY-SERVICE 


SCREEN WIRE CLOTH 


We also manufacture 


PAINTED—GALVANOID ENAMELED—GALVANIZED 
COPPER—AMERICAN BRONZE—SPECIALS 


AMERICAN WIRE FABRICS COMPANY 
CHICAGO 


Factories + 
Me. Wolf, Pa. 
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“Triumph” 


Arc Lamp 
Chain 


This is a very dependable 
chain for Arc Lamp service. It 
is light, strong and durable. 


It operates readily over all 
standard pulleys—no new or 
special fixtures are required 
when installing it. Packed 500 
feet on a reel. 


When you order these chains 
from your Jobber ask about 
“Triumph” Lamp Hooks. 


These practical hooks can be 
used on either end of the chain 
and they are so formed that they 
cannot pull out. 


Your Jobber will be pleased to 
supply you with these standard 
chains and specialties which are 
good sellers. 


_ Bridgeport Chain Company 


Bridgeport, Conn. 
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Billings 
& 
Spencer 
Hammers 









One among the developers of the Drop 
Hammer in this country was the Billings & 
Spencer Company. Throughout the world today hun- 
dreds of these powerful machines are engaged in forg- 
ing from steel, copper, brass, aluminum, an endless 
variety of products. 
_As the progressive dropforgers of America the Billings & 
sem Company have led the way in developing the Drop 
ammer to its modern great efficiency. Billings & Spencer 
Drop Hammers have been adopted by the leading industrial 


concerns of the country and by contractors to the govern- 
ments of the world, among them being: 


United States Russia Holland England 
France Italy Denmark Sweden 
Norway Canada Australia 


For more than half a century triangle trade-marked tools 
of all descriptions have been forged on Billings & Spencer 

rop Hammers. These tools can be purchased from hard- 
ware and motor accessory stores everywhere and are uncon- 
ditionally guaranteed. 


ree BILLINGS 
& SPENCER CO. 
HART FORD:CONN. U.S.A: 
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Here is the Explanation 
of the Popularity of the 


<G@rsin-Brown SPEEDOMETER 


Both the principle upon which it oper- 
ates and its mechanical construction fit it 
to fill best the requirements of the motor- 


ist. 


By this we mean that because the prin- 
ciple of centrifugal force is a fundamental 
law and scientifically correct the Corbin- 
Brown is at all times accurate and abso- 
lutely immune to the numerous fluctua- 
tions caused by heat and cold, by alti- 


tudes and electrical influences. 


And also that because of its mechan- 
ical construction it is strong and durable 
and stands up under the strain of the most 


rigorous service. ‘ 


Its hand is steady, its numerals large 
and clear and easily read. It is com- 
pactly built and handsomely fihished in 
every detail. 


For these reasons and these alone, 
accuracy, durability and convenience the 
Corbin-Brown has earned its reputation 
—it is the standard speedometer equip- 


ment. 


Catalog on request 


The Corbin Screw Corporation 


THE AMERICAN HARDWARE CORPORATION, Successor 
NEW BRITAIN, CONN. 
BRANCHES: New York Chicago Philadelphia 
Makers of Corbin Duplex Coaster Brakes for Bicycles 
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Seeing Things 


It’s Seeing things that creates a de- 
sire in human beings to want them. 
Merchandise well displayed is half sold. 


In estimating the cost of fixtures 
for your particular requirements we 
show you how to plan your retail] 
store, arrange the different depart- 
ments, how to economize space, k 
our fixture account within reasonable 
ounds, plan and trim your Show 
Windows to best advantage, etc. 


Send for catalogues and full par- 
ticulars. 


J. D. Warren Mfg. Co. 


Masonic Temple, Chicago, Ill. 




















PROFITS 


are made by buying the right 





a goods, selling them by efficient 

HARDWARE sales methods at right prices 

dé oom .> ce to the largest number of 
\ a 


, ae people. 
HARDWARE AGE carries the 


message of all the impertant 


hn 7 


manufacturers, it tells how to 
get the right price, it suggests 
methods for creating success- 
ful business from your loca- 


tion. 


Isn’t such a magazine worth 
reading? 


ee ae Be en ae Gen oa 


MORGAN SPRING COMPANY ~ HARDWARE AGE 
WORCESTER., MASS 239 West 39th Street 
RING: ALT NEW YORK CITY 




















Buttering the Jobber’s Parsnips 


To reverse the old saying—‘‘When a manufacturer uses the adver- 
tising columns of Hardware Age to tell about his goods he is buttering 
the parsnips of every jobber who carries them.” 

He is creating business that will move the goods on to dealers’ 
shelves. 

“— It is only plain horse sense for the jobber to take advantage of the 
‘treated opportunity. 

It is natural he should favor dealer advertising and favor the goods 
that are dealer advertised. 

Co-operation with the manufacturer's advertising means increased 
business for the jobber and dealer. 

Read its ads! 
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Neo. 234, 1% In. 


SLOTTED SCREW TIPS 





me. 232, % In. 





Special Washer. 


_ 


Ne, 231, % In. 


head from pulling off. Write for full information. 


370 Atlantic Ave., Boston, Mass. 


ELASTIC TIP CO. 


> 


No, 283, 1 in. 


This slotted screw Tip has been made principally to satisfy a demarid for a cheaper 
" grade of Tip. A Special Washer has been constructed so as to prevent the rubber 


= 


























NG 


Gen of the Popular Sellers 








No. 360E Rolls 10 x 1 
No. 361E Rolls 11 x 1 


The American Wringer Co. 


99 Chambers Street, Dep’t “A’”’ 


HORSE SHOE BRAND 
Good Luck 


Universal Wringers 


For Universal Use 
Give Universal Satisfaction 
Will fit on Round or Square Tubs, 


Reversible Drain Board, Enclosed 
Cog Wheels, Steel Ball Bearings. 


SO NIVERSAL =I 


CLOSED COG WHEFT sam 
a CSC eee 


eh ae 
0 uber iy 


[| Pea Some 


eRe eed 


dy ies wii, 





inches. 
inches. 





New York City 





THIS MARK, 
UAL) 


distinguishes over 


different articles~ 
made to meet the 


af —e 


WrirE HARDWARE 


Over 30 Years experience in the 
Manufacturing of wire hardware 


\Send for Catalogue 


THE WIRE GOODS COMPANY 
WORCESTER MASSACHUSETTS 
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<G>This is the trademark to look for 
in buying your BOX STRAPPING 


It stands for the BEST QUALITY OF GOODS back of the label. 
ACME BOX STRAPPING means more business and more money to you be- 


cause it’s the kind of strapping men want. It's strong to begin with—has smooth, 
round edges—neat and handy to use on patent coil holders containing 300 feet. 


‘ACME BOX STRAPPING is the kind you wantto sell. Order a 20-coil case today: 


ACME STEEL GOODS CO., Manufacturers 


MAIN OFFICE AND.WORKS: 2834-40 ARCHER AVENUE, CHICAGO 
Eastern Branch: 151 Lafayette Seaneg, 9 New York Cy oc 


M. E. CANFIELD CO., Los Angeles, Cal 


, southern Branch: 10-14 Tift Street, Atlanta, Ga. 
ACME STEEL GOODS OF CANADA, Ltd., Montreal, Quebec 
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QUEENSBORO BRIDGE, NEW YORK CITY 

















Three Blades | 
for é Dime : “lala Stine sere 3030 96 HOH He I 


The Bosten Razor, itself 
retailing at ten cents, with 
three blades for a dime, meets 
the demands of a certain class 
of customer whose wants you 


x a) % “ 
cannot ignore. Nes 

It gives the man who cannot is rl est S E 
afford a higher priced outfit a 5 x 
satisfactory shaving service at 


Boston Razor Blades are 
carefully made from a special 
steel; every one tempered and 
hair tested. 


Three blades for a dime is 
the popular price. Be you 
wholesaler or retailer, ask for 
our proposition. 


a very small cost. C | i p p t r & 


We have the biggest # 
clipper proposition of- § 
fered to the trade. It’s § 
a proposition that pays & 
and pays big—because it § 
satisfies. rs 

Our proposition is § 


that you stock Priest's § 
Clippers! Write. 


F actory Sales Co. : American Shearer Mfg. 5 
120 Broadway, New York City = : Company 


350 Main St., Nashua, N.H. B 























. is more sure than your own 

No Contagion belief that you can turn out 

high grade merchandise. Put that belief into your ad- 

vertisement in Hardware Age, and our readers will not 

-failto “catch” it. Right there is the beginning of 
business for you. .- writ ar . 


HARDWARE AGE 
239 West 39th St., New York City 
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The “DUO” Watch Glass Protector 


ALLOWS CLEAREST VISION—GUARANTEED NOT TO RUST 





The Guard of Original Design Th e M e aly Manufacturing 


Made for Ingersoll ‘‘“MIDGET”’ and 
Similar Watches Company 
Also for Smaller Watches BALTIMORE 


Sale by, Most All Leading Wholesalers TRADE ‘‘DUjQ’? MARK =“ Write’ for Itlustrated 
Salable Wherever There Is a Soldier Reg. U. S. Pat. Office Military Specieltice 
Patents Pending 














Our Latest 
No. 17 
—84 pages (illustrated)— 


You Will Find This Booklet 
A Decided Help When 
You Order Tools 


Contains a fund of information 
and data on tools for electrical con- 
struction and repairs of all kinds. We make special Steel Gem Casters for hard- 
Write fora copy. Sent gratis post- wood floors, with feltoid, leather, vulcanized fibre 

. wheels, etc. 


paid, on request. They are all built of steek In strength quality 
and workmanship equal to highest Schenck stand- 


ards. 
Smallest caster carries 1,000 pounds on smooth 
floor, which it will not scratch. 


MATHIAS KLEIN & SONS, Mfrs. Write for our colored catalog 
CANAL STA. 21 CHICAGO 
M. B. SCHENCK CO., iain Conn. 


Ask for No. 17 














K & E “Ready Reading” Tapes 








prevent errors and save time. The foot numbers are in the most con- 
venient position, for both horizontal and vertical egg ge 

me exclusive features, such as KHCO finish guard against 

rusting), Patent Adjustable Centers, etc., insure 10a customers for 
the dealer handling K & E Tapes. ’ 

Ask for our Trade Price-List of Measuring Tapes No. H 1398. 


KEUFFEL & ESSER CO. 


NEW YORK, 127 Fulton Street General Office and Factories, HOBOKEN, N. J 
CHICAGO ST. LOUIS SAN FRANCISCO MONTREAL 
516-20 S. Dearborn St. 817 Leeust St. 48-50 Secend St. 5 Netre Dame St. W. 
Drawing Materials, Mathematical and Surveying instruments, Measuring Tapes 
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) We all contribute 
our Aides 


Or © ROYAL RAZOR STROPS 


| _e KOKEN BARBERS’ SUPPLY CO.. Manufacturets, ST.LOUIS.M0.—_ 














THE BEST LANTERN 


For every purpose for which a hand lantern is 
used, wherever a convenient portable light is nec- 
essary, on the’ farm or in the city—indoors or out 
—the most dependable and the most satisfactory 
lantern is the 


American Dark Chaser 


It is wind and storm proof, far safer than oil lanterns and 
gives twenty times as much light. 





From the dealers’ standpoint, our proposition on Ameri- 
can lanterns is especially attractive. 


If you haven’t a copy of catalog No. 22, write for it now. 


AMERICAN GAS MACHINE CO. 


695 Clark Street Albert Lea, Minn. 
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Backing Us Up 


HARDWARE AGE is 

keenly interested in 
grouping hardware prod- 
ucts into related classes 
and discovering construc- 
tive selling methods for 
each class. 


Manufacturers, by means of display 
materials, newspaper electros, book 
lets, local signs, etc., can help dealers 
in getting business. 


To tell you about these services as well as 
to describe their goods, manufacturers adver- 
tise in HARDWARE AGE. 


If you will mention HARDWARE AGE 
in writing to manufacturers or in talking with 
their salesmen, it will demonstrate that you 
are alert to cash in on the information con- 
tained in your paper. 


Hardware Age 


239 West 39th St., New York City 
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An Important Combination — The 
Man—the Machine—and the Tool 


Even an expert workman is unable to accomplish much 
without good machines and accurate measuring instruments. 
Part of his skill lies in using the instruments to guide him in 
his work at the bench or with a machine tool. The country’s 
ablest toolmakers and machinists rely for their fine measure- 


ta¥rett Tools 


No matter how delicate the job, nor how difficult, there is 
always a way to get an accurate working knowledge by the 
aid of some Starrett Tool. The line includes: 





Rules, squares and levels, micrometers, 
calipers and dividers, surface gages, 
combination sets, depth and height gages, etc. 


Send for free catalog No. 21A, describing the whole line. 


The L. S. Starrett Company 


THE WORLD’S GREATEST TOOLMAKERS 
Athol, Massachusetts 
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When [The Storms Come 


When the wind, rain, snow, and hail beat 
down fiercely against the barn doors—that’s 
when the 


NATIONAL 
Adjustable Storm-proof Door Hanger 


proves its real worth by keeping the elements out. This practical 
hanger has two adjustment features—vertical and lateral. The 
door is carried closer to the rail than with any other adjustable 
hanger. 

The Flexible Hinge Joint prevents vibration when the door 
hangs straight down. Should anything bump against the door it 
allows the door to swing out, preventing any damage being done. 

The Storm Proof Rail made especially for use with this hanger 
requires no brackets, fits snugly against the building and is storm 
proof and bird-proof. 

Packed one pair complete in a neat carton with all necessary 
lag screws and bolts and socket wrenches. These neatly labeled 
boxes make an attractive appearance on your shelves. 


(Patented September 24, 1912) 
This is a good selling hanger. 
Don’t be without it. Send for 
Catalog and Prices. 


National Mfg. Co. 


soir Sterling, Illinois 
Rail 
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Mayor Mitchel 


--*® Hardware Age Forces Cut 


Amendment of Taxicab Laws Comes as 
Result of Expose in “Sandwich Story” 


an amendment to the taxicab laws of New 

York City which require all cabs operating 
in the streets of the metropolis to use the meters 
by which the city fathers regulate the prices charged 
for taxi service. This is a great victory. 

HARDWARE AGE launched the campaign of pro- 
test against the high-handed hold-up practiced in 
the Pennsylvania and other depots in New York 
City in its issue of Aug. 30, in an article entitled, 
“Mr. Boyd, Why?” and has since that time vigor- 
ously aided in presenting the case before judges 
and committees in power in New York City. 

It is regretted that it was necessary to use the 
power of the law to force the Pennsylvania Rail- 
road Company and the Westcott Express Company 
to give travelers arriving in New York City a 
square deal on taxicab service. We endeavored by 
every means in our power to point out to the Penn- 
sylvania Railroad Company that it was a grave in- 
justice to travelers to permit the Westcott Express 
Company, who had an exclusive arrangement with 
the Pennsylvania Railroad Company to operate taxi- 
cabs starting at their station, to charge prices ap- 
proximating double the legalized fare. 

We took our case to various officials of the Penn- 
sylvania Railroad Company and tried to make them 
see it from a constructive business viewpoint, and 
failing to get action, finally carried the matter up 
to President Rea of that great transportation com- 
pany, and to our surprise and regret, he wrote us 
a letter which ended as follows: 


QO: Thursday, Nov. 15, Mayor Mitchel signed 


In this connection, may I call your attention 
to the fact, of which you may not be aware, 
that the Westcott Company operates at the 
other railroad stations in New York City, and 
also that it pays nothing for the privilege at 
those stations. Therefore, when we asked the 
Westcott Company to serve the public at the 
Pennsylvania Station, also, the management 
of the taxicab company declined to allow us a 


An Interesting Letter from President Rea 
of the Pennsylvania Railroad Company 


payment on the ground that it was not done 
at the stations of the other railroads. 

It is consequently true, as you state, that in 
awarding the privilege to the Westcott Express 
Company, we sacrificed a possible revenue of 
about $12,000 a year, and I may add that we 
did this because of the importance we attached 
to seeing that the public got the best possible 
service at our station. 

The Westcott Company has been unable to 
obtain new cabs, as fast as desired, owing to 
delayed deliveries resulting from the congested 
state of the motor vehicle industry. This 
merely reflects a general industrial situation 
which nearly every enterprise in the country 
feels. Now, however, new cabs are being re- 
ceived and others are in the course of delivery 
sufficient to meet adequately the requirements 
of the public service at our station. 

The real question in regard to the taxicab 
service, it seems to me, is the question of fe 
and we have made very clear to the Public 
Service Commission our desire that this matter 
should be fully inquired into by the properly 
constituted authorities, and adjusted as the 
public interests may require. In this connec- 
tion, I would like to call your attention to the 
fact that the contract which our company has 
with the Westcott Express Company makes 
specific provision for any change in rates that 
may be required by law, or by the direction of 
the Public Service Commission, or by any other 
authoritative body. 

I have only one further thought to suggest 
and that is that as the question of fares is now 
in the hands of the body whose special duty 
it is to protect the interests of the public in 
these matters, and to see that equal justice is 
done to those who serve the public, it would 
appear to be proper for everyone to await the 
orderly outcome of these proceedings. 


A Big Victory 


N other words, he said, “Just wait until the law 

makes us do it.” 

HARDWARE AGE didn’t wait. We went right ahead 
in the interest of the traveling public to speed legal 
action on this subject, and the results are on the 
table. 

This is the biggest victory ever scored by a busi- 
ness publication working wholly and without prom- 
ise of pecuniary reward in the interest of the peo- 
ple who travel. 

Some of our great Common Carriers have been 
patted on the back so continuously and fed on “La 


(Continued on page 82) 
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Part of sporting goods department of Charles Brown & Sons, San Francisco, Cal. 


By Roy F. SouLe 


HE bulk of all the sporting goods sold in the 
( t United States is going over hardware coun- 

ters. Some manufacturers of sporting goods 
are wide awake to this fact and some are sound 
asleep to it. The object of this story is to ring 
the alarm clock, and the manufacturer is not the 
only interested party who ought to realize that the 
siesta period has passed. 

Exclusive sporting goods stores do not thrive in 
small or medium-sized towns. In cities the sport- 
ing goods store prospers, but in the smaller plages 
more than one nervy enthusiast has put a crimp in 
his bank account through a splendidly assorted, well- 
displayed stock that would have had more than an 
even break in a big town. Because of this condi- 
tion sporting goods departments in hardware stores 


have had more than an even chance to make good 
and thousands of hardware merchants have put 
behind the line a good part of their selling energy. 
Where these dealers have accepted sporting goods 
business as an accelerator to greater endeavors the 
results have been mighty satisfactory, but where 
they have accepted it as their Heaven-sent due, 
strange competitors have rapidly appeared to make 
themselves a thorn in hardware flesh. 

Drug stores and cigar stores have formed the 
principal menace to the hardware man who is in- 
clined to sleep on the sporting goods job, and for the 
jolts they have given, the hardware trade should be 
exceedingly thankful. 

Since chain stores began pushing the prescrip- 
tion case back nearer the filthy back room of the 
average drug store with an ever-increasing stock of 


Trimmed by Frank J. Swartz for Sellstrom Hardware Co., Elgin, Tex. 























Note the air rifles on the counter in this sporting goods department, Carlisle Hardware Co., Springfield, Mass. 


carefully selected profit-bearing specialties, inde- 
pendent country stores have caught the spirit and 
pocket cutlery, razors, shears, alarm clocks, electric 
heating devices, vacuum bottles, coffee percolators 
and chafing dishes have chased one another in rapid 
succession into such drug stores. In many towns 
the hardware dealers wake up only when the sale of 
some one or some group of these articles lets up 
with an emphasis that reflects itself in. a vigorous 
overstock at inventory time. The real.time to go 
after this kind of competition is just the minute it 
shows its head. The time to nip the budding ambi- 
tions of the druggist who would become a local Riker 
or Liggett is the day he starts showing your old 
line. His very action should sound like a fire alarm 
in your ward, and should be met with an intensified 
selling campaign which will make the pill advocate 


realize that he may have bitten off a tough mouth- 


ful. Baseball Supplies 


URING the past two years a large number of 

druggists have put in baseball supplies. Of the 
thirty thousand hardware dealers in the United 
States a recent investigation made by HARDWARE 
AGE shows that 4914 per cent of them are selling 
baseball goods. Just think of it—one-half of the 
hardware stores in the country are handling this 
line. 

Supposing some unseen pqwer should suddenly 
decree that hardware merchants should no longer 
sell baseball goods? The rural distribution of such 
supplies would get such a setback that manufactur- 
ers would quickly recognize and appreciate their 
old distributors. The national game .firmly in- 


Trimmed by C. B. Hunt for W. J. Pettee & Co., Oklahoma City, Okla. 
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Fall trim in window of John Varick Co., Manchester, N. H. 


trenched as it is in the hearts of the American 
people would suffer a setback. But that is only 
wild imagination, the hardware stores are not going 
to quit handling baseball supplies; they are going 
right on increasing their business; they are going 
right on boosting the goods of those manufacturers 
who make good goods and wisely generous profit 
margins for dealers, and in many places they are 
going to open a spring campaign that will make 
the druggist or the cigar man wonder what freak 
of imagination ever led him to believe that the hard- 
ware dealer was asleep to his opportunities. 


Fall and Winter Goods 


§ apres there’s football. Skates are related, snow 
shoes are in the family, punching bags and 
boxing gloves are of the same tribe, and I can see 
why football material is hardware. The druggist 
has just one claim on stock relationship, and that’s 
corn plasters and bunioned football men always have 
a tough time making the team. Twenty-seven and 
a half per cent of the hardware men in the United 


States, according to our investigation, are handling 
football supplies. In school towns this business is 
appreciated, but beyond the sound of the college yell 
(of course, that’s some ways out) are hardware 
stores that never sold an inflated pigskin in their 
lives. The second rattle of the alarm ought to get 
that fellow and his meat is the ever-present, ever- 
optimistic American kid. Such stores may never 
sell a five, six or seven-dollar college ball, but those 
footballs that range from one to three dollars in 
price may be bought in dozen lots with perfect 
safety, and Christmas week will clean them out 
slicker than a whistle, even if the fall school months 
are void of sale. 


Arms and Ammunition 


Firearms and ammunition are sporting goods 
found in 72 per cent of our hardware stores. We 
have verified this. They are the big nucleus around 
which a sporting goods department can be built. 
More than one dealer has held council with himself 
about the advisability of handling guns or ammuni- 


The sporting goods department knows no single season 
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Below—Fishing tackle display in store of Lewis & Bennett, Wilkes-Barre, Pa. Above—a picturesque tackle trim 
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tion on the small margin allowed to dealers, but they 
stick because investigation shows that the long list 
of accessories such as hunting coats, shell boxes, 
compasses, sportsmen’s axes, duck calls, decoys, 
flashlights, hunting knives and half a hundred little 
cousins to the big guns, show such a handsome 
profit. Strange the druggist doesn’t recognize guns 
as the hub of the wheel, but he hasn’t, and as long 
as he doesn’t let’s carry such stocks and run such 
a department that he will shy away from these goods 
Ay crow does from a shotgun carrier in a corn 
eld. 

Air rifles are sporting goods, and then some. Ait 
guns follow pop guns in a kid’s development just as 
first grade follows the kindergarten. Most kids now 
own one, and are permitted to use it as an ad- 
vanced pop gun a year or two before they are al- 
lowed to even think of carrying a pocket full of 
BB’s to shoot in it. Air guns pay a real profit and 
the druggists’ prejudice against guns in general 
shows a decided disposition to neutralize on them. 
Don’t give him a look-in. You can afford to carry 
over a dozen air rifles for what it would cost to 
winter a couple of good lawn mowers, and the 
youngster’s desire to own one knows no season and 
recognizes no sacrifice he will not make to possess 
one, 

Figure the population of your town, divide it by 
five and you have accurate figures showing the air- 
rifle prospects in your town. Then shy away from 





ordering a couple of dozen if you dare—it’s an invi- 
tation to competition engraved and sent by special 
messenger. Our analysis shows that 66% per cent 
of the hardware stores in the United States are 
selling air rifles, but a selling campaign half as ener- 
getic as the force that impells a boy’s desire to own 
one would jump sales about a thousand per cent. 
Christmas cards will soon rival “Over There” in 
local popularity, and in the music of both brands 
of song there is that which makes sales—air gun 
sales. The racket stores are said to be selling vastly 
greater numbers of air guns than they did five years 
ago. Most kids would rather have a gun coming 
from the store where Dad bought his shot gun or 
his big-game rifle. Make it easy, boys—make it 
easy. 


Tackle a Profit-Maker 


KE WALTON was the first great advertiser in 

fishing tackle, but his complete line consisted of 
logic, statesmanship, fish food and quaint advice on 
life in general in addition to the few staples and 
the fewer novelties that adorned the line in the good 
old days. If Ike had lived in 1917 his line of flies 
would have voloplaned whales into the shoals and 
flying fish onto the mainland. The vastly increased 
number of artificial baits and the brain work that 
has been put into tackle manufacture has made fish- 
ing tackle a very important and very profitable line. 
It has also made a flock of competitors out of 
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‘‘Say, Uncle Sam is cer- 
tainly educating a healthy 
crop who will buy more 
tents and equipment when 
they come out of the army 
than has ever been sold in 
this country in any five 
years."’— Roy F. Soule. 











grocers, candy, butchers and cigar stores and drug- 
gists. In some towns these outsiders have their 
noses into the trough so deeply that nothing short 
of a stampede could give the hardware dealer his 
old right of way. In other places they are just 
starting in. A man can make a mighty splurge with 
three or four hundred dollars’ worth of tackle and 
the profit compares favorably with the past two 
years’ advance in steel common. 

Sixty-eight per cent of the hardware stores are 
handling the line, and when we stop to consider that 
in his whole life time Ike Walton spent less than 
$100 for fishing tacle. Say, don’t question those 
figures. Get something nearer up to to date. What’s 
the biggest individual sale of tackle you ever made? 
One day I sold a fellow $68 worth of rods, and flies, 
and leaders, and baskets, and lines—and he was still 
buying tackle when I left Montana. It’s a game of 
great possibilities—no, probabilities—to the man 
who will really go out after it, and the selling sea- 
son isn’t merely a three weeks’ scramble at Christ- 
mas time. It’s yours by every right. The public 
have the habit of going to hardware stores for 
fishing tackle, and it’s a commercial crime to let 
any outsider break the system. 


Demands Real Mazuma 


b teow there’s golf—a comparatively new game in 
America, but one that’s spreading like wild fire. 
Golf costs money, real mazuma, but we’re a selfish 
race and never deny ourselves on those things that 
give us supreme satisfaction. The old grandfather 
idea of golf runs its course with every man who 
lives within driving distance of a links, and sooner 
or later some cuss is going to coax him into trying’ 
it out just once. Say he’s a member of a golf club 
in a week, a bug in a month, and a mighty active 
buyer for the next two years until tested knowledge 
of his needs simplifies his purchases. 

Eight and two-thirds per cent of the hardware 
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stores in this country are carrying golfers’ sup- 
plies. Doesn’t sound very big, does it, but it means 
more when we stop to think that not 8 2/3 per cent 
of the towns in the country have golf courses. 

This line has not fallen into the hands of price 
cutters, and it won’t. Golfers are the brand of 
people who trade at quality stores. I’m just a dub 
golfer, just one of the vast crowd, yet I spent $200 
on the game this year, and I got my money’s worth. 
It’s the great outdoor game for the business man 
who is tied to a desk. His time to play is limited 
and you don’t hear him splitting pennies on the cost 
of his equipment. 

If there’s a golf course in your town, investigate. 
Your banker is probably batting a ball around in 
about 125. That’s the Civil War stride, out in 61 
and back in 65. He will stake you to a loan for your 
initial stock, if your capital is tied up in farm im- 
plements or sewing machines. 


Sporting Goods That Sell 


‘TENNIS is still keeping a lot of men of years 
from showing their age, and it appeals to a lot 
of girls in school and out. It’s a great game, and 
rackets, balls and nets sell at prices that show a 
good margin. Twenty-nine per cent of the hard- 
ware stores are selling tennis supplies and most of 
them are old-established stores who can borrow on 
their bare notes any old day. 

Camping outfits. Say, Uncle Sam is certainly 
educating a healthy crop who will buy more tents 
and equipment when they come out of the army 
than has ever been sold in this country in any five 
years. Twenty-per cent of the hardware stores 
handle complete camp outfits. Most of them handle 
a lot of campers’ equipment, and if they had a little 
more vigorous competition it would be good med- 
icine. 

Cameras belong in our sporting goods depart- 
ments. The druggists have spanked us in this sala- 


Golf department of Carlisle Hardware Co., Springfield, Mass. 
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Above, at left—A tennis display by Tom Allen for Phelps-Dodge Merc. Co., 
Above, at right—Golf and tennis goods and sporting shoes in window of Warner Hardware Co., 


Center—Tennis supplies in window of Churchill Hardware Co., 


Minneapolis. 


Douglas, Ariz. 


Galesburg, IU. 

















Above—Sales- 
building tennis 
display in sport- 
ing goods depart- 
ment of Lewis & 


Bennett, Wilkes-» 


Barre, Pa. Note 
that the rackets 
are handy for the 
customer to get 
“their feel and 
balance. ” At the 
right is an inter- 
for he pipe rack 

isplayiny 

base ball bats 


























Below — Fishing 
tackle and tennis 
goods in window 
of W. K. Morrison 


*“&% Co., Minne- 


apolis, Minn. The 

“birds” are youny 
wild mallards and 
the water is real 
water. Sports- 
men’s clothiny 
and shoes are also 

shown 
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Above—A camera department where two men are kept busy. Below, at left—Kodak window by Schroeter Brog., 


Hardware Hustlers, St. Louis, Mo. 
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ble article until we should crawl back and pull the 
hole in after us, if it were not for a few bright 
spots. Three and one-half per cent of us are sell- 
ing cameras, and to a man they say great stuff, 
good line, no waste, fair profit and fun. 

Ford is putting one into more homes than boast 
of perambulators, but at that there are still more 
bicycles than tin Lizzies in use in America. Thirty- 
nine per cent of the hardware stores in America are 
selling bicycles, and the number as well as the sales 
is increasing. The bicycle long since ceased to be 
the vehicle of joy riders, but it is a business chariot 
that knows no rival and hardware stores have run 
the old bicycle shop off the map as distributors, No, 
the ghost is dead, the druggist isn’t a rival. 


At right—Another Schroeter Bros. camera trim 
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To wind this story up 76 per cent of the hard- 
ware stores in the United States are handling some 
kinds of sporting goods, and these figures are com- 
piled with no reference to the new crowned king 
—automobile accessories. 

Of the hardware merchants who are handling 
sporting goods 71 per cent say that their depart- 
ment is growing. Of the dealers handling sport- 
ing goods 85 per cent say it is very profitable. 
These aren’t guesses, they are facts, and the mer- 
chant who faces them without raising the nerve 
necessary to speed up his business would craw] into 
a dug out when he had orders to go over the top. 
Sporting goods dealers—say, «that’s just another 
way of saying hardware dealers. 














“Of the hardware merchants handling sporting goods 
75 per cent say the department is growing and 85 per 
cent say that it is very profitable.” —Roy F. Soule. 
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Above — Bicycles and 
summer sporting F sae 
in window of a” 
Beatty &€ fe Clinton, 


Below, at left—Base- 
ball and tennis goods 
trim b Walter A. 
Smith, tor Odell Hard- 
ware Co., Greensboro, 
N. ©. At right—An- 
other summer trim by 
Mr. Smith 
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Center — Note that 
when hardware men 
sell sporting goods they 
put the department 
“right up front in the 
bald-headed row.” It 
moves the goods 





























Above—A miscellaneous sporting goods window b Jarl " } j i 
t y the Carlisle Hardware Co., Springfield, Mass 
Indoor and outdoor sportsmen’s supplies are shown. Note the “guides” to various sports shown on 


the floor 


Below, at left—Nearly the whole gamut of summer s i i i J 

y porting goods, including cameras, are shown in 

this Warner Hardware Co. trim. Below, at right—“Everything for the Golfer” and for other outers, 
by Tom Allen, Phelps-Dodge Merc. Co., Douglas, Ariz. 
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Mr. Winters will be glad to get suggestions 
from readers of Hardware Age. If you 
have a fixture problem let him solve it. 





























By FRANK WINTERS 


Dear Mr. Editor: 

E were building some benches and had to 
WV have some nails. After we had all the 

boards together we got out the boxes in 
which we keep nails and found they were nearly 
empty. I called Chris down to watch the bar and 
saw some lumber and sweep out and clean the front 
windows while I went down to Jim’s store to get 
some nails. 

Jim has a fine big hardware store. Everything’s 
handy, except nails. 

Jim said, “Hello, Bill,” in a manner that mad 
you glad to see him. 

“Well,” Bill added, “You gonna have that shindig 
up at your place to-night?” 

“Sure!” said I. “That’s why I want some nails, 
to fix up the benches.” 

Jim said he had pretty nearly every kind of a 
nail manufactured, so he hiked up one of those 
rolling ladders, gave a few pushes, reached up and 
pulled out a box of 2\%4-in. nails. I thought they 
were a little short, so Jim gave another push, reached 
higher and pulled out another box. The way Jim 
hiked on that ladder was sure some circus act. I 
wanted some shingle nails, so Jim disappeared un- 
der the counter for these, and for the tacks. He 
took a running slide down the store about eight 
feet. 

The staples meant another trip up the ladder, so 
I said, “Jim, I’m gonna make you a little ‘nail 
store.’ ”’ 

And this is what I made: 




















Boxes, s/7€ fo 
tit stock. 











The store is 3 ft. 
6 in. high, 4 ft. 5 
in. long, 2 ft. 6 in. 
wide. The sides are 
6-in. tongue and 
groove, and when 
set together have a 
l-in. strip the full 
width, 11% in. from 
the top. So I had 
two sides like that 
at left. 


I divided the height in seven parts and put the 
l-in. strips up the sides, leaving %4 in. space be- 
tween them, as shown below. 

Then I nailed on the front, using 
¥%-in. boards, and with a small iron 
angle at each end screwed in firm my 
store was on'its feet. 

I cut the boards to size for shelves 
and set them in and put a strip along 
the top and bottom with an angle on 
all corners. This left me shelves 6% 
in. high and 2 ft. 6 in. deep. So I 

made boxes to fit the width Jim wanted for the 
various sizes of nails, screws, staples, hooks, etc. 

I painted the front white, and Jim tacked on it 
a display showing the stock in the case. Under 
each sample is the number to correspond with the 
number on the box, so when someone says “about 
this size’ Jim pulls out the box in a jiffy. 

For the inch space be- 

tween the top and the 

first strip I made Jim a 

compoboard display card 

for the smaller size wire 

nails, screws, etc., and 

Jim just pulls this out 

and the customer has 

right before him every size Jim has in stock. These 

are also marked with the drawer numbers. Jim 

added to his store by keeping a piece of chalk near 

by. When any of the drawers get low in stock Jim 

or one of his men marks a cross on it and when they 

have time they fill these drawers. I had a piece of 

the compoboard left, so I fixed Jim up a little dis- 
play rack for whiskbrooms, like this: 
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Jim put the price above each article and said he 
sold a lot of brooms from the rack. 
Maybe some of your readers will be able to use 
this. Very truly yours, 
“BILL.” 








It’s Good for the Home Folks 


Bee ~ A. LOSEE, president of the Buchanan Hard- 
ware Company, Richfield Springs, N. Y., writes: 

“I do not like to be a kicker, but you have made me 
a lot of trouble. In years gone by I was able to have 
the HARDWARE Ace at home on Sunday, and read it 
undisturbed. Lately you have made it so interesting 
that my mother, wife and ten-year-old boy read it, 
and some of them always want it just when I am 
rig A to read. Lately my youngest son, seven years 
old, insists on having some of the articles read to him. 
‘Fish Bait’ was enjoyed by all the family and was 
certainly might interesting reading. Also, might 
state that the Jobbers’ Issue of HARDWARE AGE was 
especially good. I congratulate you on your success.” 











— 
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By CARL H. FAst 
Business Analyst 





HIS is the last of a 
series of articles by 
carl H. Fast on the 
“Coming Credit Crisis.” 
An advunced thinker, a 
forceful speaker, a man of 


experience, action and 
ability, this writer does 
not know how to take 


middle ground. Many of 
his statements are 80 ex- 
treme and so different 
that they may provoke 
decided opposition. 

The readers of HaArpD- 
WARE AGE are invited to 
express themselves freely 
through our columns on 
any phase of the subjects 
Mr. Fast presents. Al- 
though this article closes 
this series it will by no 
means be the last from 
the pen of Mr. Fast to 
appear in HARDWARE AGE. 




















OTE:—Since the first of these arti- 

cles was written certain developments 
have occurred which should be noted 
here. The amount of government credit 
to be provided has been increased. At 
least twenty-one billions are known to be 
needed within a year. The second Lib- 
erty Loan has been oversubscribed— 
chiefly by the banking interests. 200,- 
000 men are needed’ in the munitions 
plants and conscription for productive, 
industrial service is a stated probability. 
In America’s greatest city the Socialist 
candidate for Mayor is given a fifteen- 
minute ovation by an audience of twelve 
thousand. The vital necessity for food 
control has, in New York, limited whole- 
sale distribution to a sixty-day supply 
for retailers and no supply at all to those 
who charge consumers’ extortionate 
prices and to municipally owned distrib- 
uting stations for milk and coal, against 
the organized protest of fifty thousand 
retailers. Trade reports from various 
sections show a lack of consumers’ de- 
mand for wearing apparel and complain 
of a general slowing down in payment by 
“charge customers.” Many give their 
subscription to Liberty Bonds as an ex- 
cuse. Retailers are using urgent col- 
lection methods. Strikes in railroad war 
supply and shipbuilding plants are be- 
coming frequent. The coal supply of 
various sections is alarmingly low, and 
the government is to restrict the supply 
to manufacturers of non-essentials. Ag- 
ricultural interests on the Pacific Coast 
urge that we open wide our gates to 
Asiatic labor, or else starve the uselessly 
employed people in the cities back to the 
farms. The pinch is rapidly being felt, 
though the cause is not yet perceived by 
those who officially deal with the situa- 
tion, 














The Coming Credit Crisis 


Part Seven—The Obstacle Removed 


“If there was ever a time 
when such a movement 
should be taken up for 
earnest discussion 
throughout the land it is 
now. And if ever a time 
seemed the inevitable 
date for such a move- 
ment, it will come next 
spring, after one year of 
war strain and after the 
present fall season shall 
have given wasteful re- 
tailers, reckless, extrava- 
gant consumers and care- 
less credit-grantors their 
last fling in this epoch of 
American history.” 


—Carl H. Fast. 


ally exist; it remains to utilize them properly 

for any big undertaking. America has lacked 
national motive. Individualism, run rampant, has 
prevented patriotism’s growth. The necessity of 
co-ordinating private aims with the public’s wel- 
fare is being perceived for the first time by most 
of us. Chaotically costly competition is admittedly 
gone forever, in transportation at least. The rail- 
roads are being run and will be run strictly for 
the government, for the whole people, and not for 
Wall Street, hereafter. 

The ablest men of the nation, from all lines of 
business, are enlisted in government work. Mil- 
lions of women have signed pledges to save foods. 

Apart from forcible conscription, however, no 
feasible plan has been proposed to save the labor 
wasted in competitive distribution. In the previous 
article we noted two possible corrective forces, the 
police power of government over needful commodi- 
ties and their economical, sanitary sale, and the 
compelling power of the credit-giving interests. 

It remains to have a working program; a definite 
plan by which the various movements, now working 
singly, may be mobilizéd for the great work of 
wiping out waste. The magnitude of the task is 
so staggering, the difficulty of bringing such great 
forces together is so great, that any plan seriously 
proposed seems absurd, even fantastic. 

The imagination can better grasp such a highly 


T ay needed factors for needed movements usu- 
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improbable development by picturing it, a la Bel- 
Let us therefore 


lamy, in “Looking Backward.” 


18, 1918—— 


SELLING WASTES 10 BE CUT OUT 


NATIONAL TRADE STABILITY LEACUE 
iS FORMED AT WASHINCTON 


Manufacturers, 


Wholesalers, Credit-Men, 


Bankers, 


Trade Publishers, Consumers and Educators 
in a Vast Joint Movement 


(By Our Staff Correspondent) 

WASHINGTON, April 18.— To- 
day’s session of the convention 
called by the President to cut out 
the wastes in our national distrib- 
uting industries promises to be one 
of the most notable events in this 
eventful year. Not since the hear- 
ings upon the Railroad Funding 
act last month, by which the flota- 
tion of transportation securities 
was forever taken out of private 
hands, has such widespread inter- 
est been shown. More than one 
thousand delegates attended, but 
their spokesmen and committees 
worked with such order and 
promptness that no time has been 
lost. 

The much discussed message of 
the President on Commercial Pre- 
paredness was read at 11 o’clock 
by Frank Vanderlip and was re- 
ceived with great enthusiasm. 
Notable addresses were made by 
Supreme Court Justice Brandeis, 
Governor Whitman of New York 
and Secretary of the Treasury Mc- 
Adoo. Edward N. Hurley, who, as 
chairman of the Federal Trade 
Commission, had labored so ear- 
nestly for national, commercial 
and industrial preparedness, was 
paid a glowing tribute in the paper 
of Vice-Governor Delano of the 
Federal Reserve Board. The re- 
port of the Committee on Organi- 
zation was read and approved and 
the permanent form of organiza- 
tion was adopted. 


Hoover Reads Statement 


Herbert Hoover, Food Adminis- 
trator, presided and read the fol- 
lowing statement of the committee 
as the official record of the aims 
and purposes of the movement: 

“Ladies and Gentlemen: This 
convention was called at the re- 
quest of the President, to meet the 
most serious problem facing our 
people. During his entire admin- 
istration President Wilson has 
striven to develop those forces of 
our nation which make for real 
strength. Strength that is meas- 
ured by constructive rather than 
destructive energies. Strength that 
as manifested in creative energy, 
for a nation’s energy as applied to 
efficient production and economical 
distribution, is the measure of its 
real power among the peoples of 
the earth. 

“Early in his administration the 


Federal Trade Commission made a 
study of our industries and com- 
merce to find ways and means of 
strengthening and improving them 
as compared with those of other 
nations. Briefly, it was found that 
the two pressing needs in Ameri- 
can economic conditions were co- 
operation or organization, based on 
method and principle and intelli- 
gent system of accounting or con- 
trol, by which the uncertainties 
and reckless competition which 
have been characteristic of our 
business should be tempered by a 
commonly-shared knowledge of the 
costs, prices, profits and expenses 
encountered in such competition. 

“Through trade associations and 
organization it has been made clear 
that the fellowship and kinship 
which is the basis of all enlightened 
progress can be developed and main- 
tained between those engaged in 
the same or related vocations and 
pursuits. It has also been shown 
that intelligent knowledge of costs 
and accounting, as the basis of 
all good management, must be 
made a national study. 


Federal Reserve Act 


“Another notable constructive 
step in this administration had 
been the passage of the Federal 
Reserve act, by which a national 
system of banks, established under 
Government direction, should so con- 
trol the movements of our circulat- 
ing currency and bank credits that 
they shall be kept liquid and avail- 
able to all the active business cen- 
ters of the country, thus serving 
the normal interests of the nation 
as a whole and not concentrating 
in certain centers, where the specu- 
lative demand for temporary credit 
produces artificially high interest 
rates. 

“The Farm Loan act, a further 
constructive step of the adminis- 
tration, need not be referred to 
here, except as another measure to 
help in the nation’s organized sup- 
port of its productive industries 
through governmental aid. 

“One year ago this month the 
United States was compelled to de- 
clare war upon Germany and to 
provide an adequate army and 
navy to prosecute that war for the 
defense of democracy upon the 
earth. In the tremendous conse- 
quences, our productive industries, 
of manufacture and agriculture, 
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pick up any one of the leading newspapers of April 


have had to contribute heavily 
from their man-power and, in 
many directions, have been crip- 
pled. Further, the countries of 
our European Allies, hampered in 
their productiveness by the needs 
of war, urgently require our sup- 
port, in food, munitions and other 
supplies. We must devote every 
possible unit of our productive en- 
ergy to supplying them as quickly 
as we can and, at the same time 
try, by all the means in our power, 
to keep our home consumers’ prices 
for foodstuffs and the other neces- 
saries of life from rising and work- 
ing hardship upon the American 
people, by reason of this increased 
demand. 

“One year ago, in April, Presi- 
dent Wilson, exercising that far- 
seeing grasp of national conditions 
which has made him a world lead- 
er, addressed the American people, 
pointing out the need for co-ordi- 
nation, economy and a wise, unself- 
ish distribution of the products of 
the nation’s labor. He pointed out 
that the eyes of the world were and 
would be upon the middleman. 


The Result 


“Since then nearly two millions 
of our young men have been taken 
from peaceful, productive pursuits 
and nearly twelve billion dollars 
have had to be subscribed by our 
banks and people to the aid of the 
Government. As a result three 
serious things have happened. The 
agricultural and usefully produc- 
tive industries have suffered a 
labor shortage which seriously 
hampers and cripples their output. 
The consumers of the country, in 
striving to support the Govern- 
ment’s bond issues and avoid 
wastes, have curtailed their use of 
and expenditures for non-essential 
things, also their prodigal con- 
sumption of such essential things 
as foodstuffs, woolens and fuel. 

“The banks, the natural deposi- 
tories of the moneys of all the peo- 
ple and all businesses, have had to 
assist those who subscribed to Fed- 
eral bonds in their desire to help 
the Government, as well as to in- 
vest heavily of their available loan- 
able balances. This has curtailed 
the lending power of the banks to 
businesses of all kinds, especially 
for such accommodations as have 
hitherto enabled wholesalers and 
manufacturers to extend merchan- 
dise credit to retailers and other 
smaller tradesmen. 

“These three developments have 
produced serious consequences, ow- 
ing to the fact that, as a nation, 
we had permitted and supported a 
very large number of retail estab- 
lishments, at least twice as many, 
in proportion to our population, as 
any other nation on earth. Such 
support of none-producers was only 
made possible by a very loose, lib- 
eral extension of credits and lavish 
expenditures by consumers of the 
luxuries, the non-essential things 
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and forms of service which have 
characterized our modern habits of 
living. ; 

“These three causes, consumers 
economies, scarcity of productive 
labor and the enormous diversion 
of credit-power previously avail- 
able for trade and for retail dis- 
tribution, have brought about a 
crisis. : 

“Many thousands of retailers 
have become financially embar- 
rassed or have failed. Others in 
large number have been compelled 
to raise prices for needed articles 
to a prohibitive level. As a result 
of careful investigations by the 
Board of Commercial Economy, the 
Federal Reserve Board, the Fed- 
eral Trade Commission and the 
Bureau of Retail Economics of the 
Chamber of Commerce of the 
United States, we are shown that 
we must remedy, and remedy 
quickly, the wasteful distributing 
processes of our nation and reduce 
the relative number of those en- 
gaged in and supported by non- 
producing activities. 


Reduction of Retailers 


“We shall thus reduce the cost of 
living by reducing the number of 
retailers who must be supported by 
our consumers’ purchases and, by 
making these distributing workers 
available to the productive indus- 
tries, help to effect the increased 
production so vitally needed by 
America and her Allies. 

“To accomplish this tremendous 
change in a way that shall avoid 
hardship to those who will be de- 
prived of their former employment 
or business proprietorship, and as- 
sure the smooth flow and inter- 
change of commodities from pro- 
ducer to consumer which is vital 
to our welfare, requires a high de- 
gree of intelligent co-operation be- 
tween all the factors and forces 
which will be affected. 

“Fortunately, the movement to- 
ward co-operation and mutual in- 
terchange of knowledge and effort 
has already brought about most 
effective organization in all the 
fields involved. Summed up, there 
are five great fields of activity 
which are vitally interested in this 
movement and which, ably repre- 
sented at this convention, can be 
counted upon to bring it about. In 
all of them the spirit of organiza- 
tion has developed to a degree 
which insures wise and responsible 
representation in a compact form 
of joint organization. 

“These five great divisions of na- 
tional activities are, first, the 
credit-granting interests of the 
country, in the larger sense of the 
phrase, meaning our commercial 
banks and our manufacturers and 
wholesalers, with whom the prob- 
lem of wise credit granting has 
already caused the formation of 
nearly one hundred local credit as- 
sociations, all represented by the 
National Association of Credit 
Men and by the American Bankers’ 
Association, both of whose dele- 
gates are here. 


Bureau of Retail Economics 


“The next division is the retail- 
ers themselves, the leading firms in 
all important centers being mem- 
bers of local commercial associa- 
tions, jointly represented here by 
the Chamber of Commerce of the 
United States, which, last October, 
undertook the study of the retail- 
ers’ problems, establishing a Bu- 
reau of Retail Economics for that 
purpose, in the hope of standardiz- 
ing and professionalizing the sci- 
ence of retail distribution. 

“The next division is that of the 
trade publications of the United 
States, which have long been in 
closest touch with the average re- 
tailer and his conditions and have 
tried in every reasonable way to 
improve the standards and meth- 
ods of retail distributors, individu- 
ally and collectively. 

“The next division is that of the 
schools of the nation, which in- 
clude in their curricula courses of 
study designed to equip those who 
are to enter retail distribution as 
a vocation. These include most of 
our State universities, our commer- 
cial high schools, our privately 
owned business colleges and our 
various Young Men’s Christian 
Associations, and other organiza- 
tions for the welfare and helpful 
education of young men and wom- 
en. The wide diversity of scholas- 
tic methods and theories in this 
field has been patriotically over- 
come, as shown at a special session 
held by these interests, in which a 
national joint committee on meth- 
ods and studies was authorized to 
assist in framing and to approve 
with authority the procedure laid 
down by this convention, as neces- 
sary to meet the national emer- 
gency. 

“The last, but perhaps the most 
important, division is that of the 
consumers, represented here by a 
joint delegation from the House- 
wives’ League, the Consumers’ 
League and the National Federa- 
tion of Women’s Clubs. 


Stability League 


“For several days the delegates 
from all parts of the United States, 
representing these great divisions 
of supply, regulation, education 
and demand, have discussed the 
measures necessary to bring about 
swiftly a change in those commer- 
cial conditions which have had 
thirty years in which to develop. 
The outcome of their deliberations 
is that there shall be formed forth- 
with, as the concluding act of this 
convention, a national organization 
to be known as the National Trade 
Stability League. Its membership 
shall include all persons, firms, cor- 
porations, associations or organi- 
zations interested in the nation’s 
welfare and economic stability 
among the nations of the earth. 
Its objects shall be to promote and 
develop, in individuals, families, 
groups, communities and  busi- 
nesses, the qualities of thrift, or- 
der, economy and productive indus- 
try which are the vital requgsites 
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of a healthy, prosperous national 
life. In consumers it will aim, by 
every instrumentality of education, 
influence and example, to curb the 
weaknesses of extravagance, exces- 
sive luxury and unreasonable ex- 
tremes in fashion, in dress, living 
or environment, as well as to pro- 
mote habitual saving, universal life 
insurance and prudent investment 
in useful and productive enter- 
prises only. Its consumer mem- 
bers will further be bound by their 
pledge of membership to control 
their living expenditures systemat- 
ically on a budget basis, and to 
patronize in their buying only 
those distributors and those manu- 
facturers who have joined this or- 
ganization and, in good standing, 
are supporting its aims. 


Standard Methods 


“Its retailing members pledge 
themselves to subscribe to and 
support its aims and regula- 
tions, to immediately and industri- 
ously acquire and develop the 
standard methods, systems and 
processes of orderly procedure or- 
dained by its appropriate commit- 
tees and to avoid the encourage- 
ment and support of any practices 
or the sale of any merchandise 
which are decided by such com- 
mittees to be wasteful, unnecessary 
or detrimental to the public wel- 
fare. 

“Its wholesaling, manufacturing 
and credit-granting members 
pledge themselves to devote their 
facilities and energies to the pro- 
duction and distribution of such 
articles and commodities as are de- 
cided to be needful and essential 
to wholesale community use, and to 
extend credit only to those retail 
distributors who have joined this 
movement and who conform to its 
prescribed regulations for frank, 
orderly and approved practices in 
management, especially as_ evi- 
denced by their rendering of clear 
statements, gt least quarterly, of 
their income and operating condi- 
tions. 

“Its educational members pledge 
themselves to adopt and to teach, 
by all the facilities and means in 
their power, the approvéd courses, 
systems, methods and practices 
prescribed by the appropriate com- 
mittees of this organization. 

“Its trade publisher members 
pledge themselves to use all their 
facilities and influence to extend 
it. membership to all eligible and 
worthy persons, firms or corpora- 
tions, and to spread its educational 
work to reach every possible read- 
er through the free use of their col- 
umns for the teaching of prin- 
ciples, practices, courses, systems 
and methods. 

“In order to carry out the com- 
plicated and difficult work here un- 
dertaken the following provisions 
have been made: 


The Committees 


“Membership shall at all times 
be contingent upon conformity to 
the pledge and conditions laid down 


i pak Smee ee npr, ne 





66 


by the appropriate committees. 
For cancellation of membership by 
the Membership Committee, appeal 
may be had to the Executive Com- 
mittee. 

“The Committee on Production 
shall prescribe what articles and 
commodities are essential and those 
whose manufacture, sale and con- 
sumption are to be avoided. Ap- 
peal may be had to the Executive 
Committee by manufacturers or 
distributors on filing a petition 
signed by five thousand consumer 
members. 

“The Committee on Credits shall 
prescribe the standard conditions 
and terms on which credit shall be 
granted to all debtor concerns by 
banks, manufacturers or whole- 
salers. 

“The Committee on Education 
shall formulate and prescribe the 
courses of instruction and stand- 
ard methods and practices to be 
followed by all trade members in 


order to conform to the conditions 
of membership. Instruction shall 
be given in the columns of the 
trade papers and all other publica- 
tions joining the movement, by 
hand-books and text-books to be 
published and sold for distribution, 
by mail or otherwise, followed by 
correspondence instruction and by 
class instruction, for nominal 
charges, to be given in every city 
and town where organization mem- 
bers are located, in the schools or 
association rooms, as may be found 
most expedient. 

“Other committees may be ap- 
pointed from time to time by the 
Executive Committee as may be 
found necessary. 

“The Executive Committee, which 
is hereby authorized to draw up a 
complete constitution and by-laws, 
shall be composed at all times of 
one member from each of the five 
divisions of membership already 
described, as well as one member 
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of the Federal Trade Commission, 
one member of the Federal! Reserve 
Board, one director of the Chamber 
of Commerce of the United States 
and two active executives, trained 
and employed as general manager 
and secretary, who shall be selected 
by the other members of the Ex- 
ecutive Committee. 

“The election of officers and of 
standing committees for the com- 
ing year will take place to-morrow 
at the final session of this conven- 
tion.” 

After the unanimous adoption of 
the plan and program, as embodied 
in the statement read by Mr. 
Hoover, the other papers and ad- 
dresses, giving advisory views on 
the procedure to be followed in the 
development of the movement, 
were given by Justice Bran- 
deis, Governor Whitman, Secretary 
McAdoo and Vice-Governor De- 
lano. Their addresses in full are 
given on another page. 


F THIS abrupt and fanciful conclusion seems in- 

conclusive it is because any treatment of this 
great problem must always be so. Deductive rea- 
soning on the whole subject, however, leads to these 
conclusions: 


We must provide for limitations of credit, gov- 
erned by national income, i. e., the country’s out- 
put of productive wealth. 

We must provide limitations of non-productive 
processes in order that the productive industries 
may have an ample labor supply and not be com- 
pelled to support useless distributors to their own 
detriment. 

To accomplish these things in a republic is, per- 
haps, impossible. If it shall ever be possible it can 


only come through the co-operation of the leaders of 
the five great divisions here described and by mak- 
ing sound, useful methods and activities compulsory 
to all who would go into business, obtaining there- 
for either supporting credit or public patronage 
and approval. 

If there was ever a time when such a movement 
should be taken up for earnest discussion through- 
out the land, it is now. And if ever a time seemed 
the inevitable date for such a movement, it will 
come next spring, after one year of war strain and 
after the present fall season shall have given waste- 
ful retailers, reckless, extravagant consumers and 
careless credit-grantors their last fling in this epoch 
of American history. 

Otherwise there is no logic in economic law. 
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Good Words for Retailers and Hot Shot for Price Cutters 
Permeate Closing Session of Federal 
Trade Commission 


By W. L. 


WASHINGTON, Nov. 19, 1917. 
OOD words in behalf of the retailers of the 
G country, hot shot for the price cutters and 
the mail-order octopus and urgent appeals to 
the Federal Trade Commission to carefully investi- 
gate the effect on the consumer of standardized 
prices, were features of the final session before the 


commission during the past week, which closed the 
most remarkable hearings ever held on the subject 
of price maintenance. The price cutters, talking 
through their trained lawyers, pounded the Stevens 
bill and raised every form of technical objection to 
its provisions that could be devised by men who 
spend their lives splitting hairs. But the sum total 
of the big symposium was extremely favorable to 
price maintenance and has given the movement for 
rational legislation a decided impetus. 


Lawyers Versus Business Men 


The line-up on the two sides was characteristic 
of the entire issue. On the one side was a staff 
of highly paid legal experts defending the doings 
of half a dozen of the most notorious price-slashing 
department stores in the country, while on the other 
were the representatives of hundreds of enterpris- 
ing, up-to-date American manufacturers and thou- 
sands upon thousands of wide-awake retailers, the 
bone and sinew of the commerce of the country, 
and the truest exponents of the communities in 
which they live. 

It is small wonder that the Federal Trade Com- 
mission looks with a friendlier eye upon price main- 
tenance than ever before. The advocates of the 
great principle of fair play in business are no longer 
disturbed as to where the commission stands, or 
as to the tenor of the report which it is hoped will 
be made to Congress at the coming session. 

On every hand are heard expressions of the desire 
that the commission shall file its report early in or- 
der that it may speedily be taken up by the House 
Committee on Interstate and Foreign Commerce, 
which has jurisdiction over the entire subject of 
Price maintenance. The committee is already or- 
ganized, and will be in position to begin work the 
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moment the Speaker’s gavel falls at noon on Mon- 
day, Dec. 3. 


Adamson No Longer on the Job 


Bet there will be a new atmosphere surrounding 
this great committee when Congress recon- 
venes. William C. Adamson, who has fought price 
maintenance for many years, and has given aid and 
comfort to the price cutters, notwithstanding the 
strong sentiment that has been aroused among his 
Georgia constituents, is no longer chairman, 

The change strikes the shackles from the mem- 
bers of this committee, who, under the more impar- 
tial leadership of Representative Sims of Tennessee, 
will have a chance to express their views on all 
pending matters and to vote upon price mainte- 
nance without consulting an autocratic chairman. 

The change will affect the, entire legislative pro- 
gram of this committee, which has a broad juris- 
diction of great subjects, and the country will be 
the better for the shift. Adamson was not with- 
out personal friends in Congress, but few tears 
have been shed over his transfer to the Board of 
General Appraisers, a soft little berth to which 
President Wilson recently relegated him, possibly 
for the purpose of getting him out of a political 
storm center gathering in Georgia for many months 
past. 

Congressman Kelly’s Vigorous Talk 

About the most significant feature ofthe recent 
price maintenance hearings before the Federal 
Trade Commission was a comprehensive argument 
delivered by Congressman Melville C. Kelly, of 
Pennsylvania. Mr. Kelly’s prominence in the House 
gives his advocacy of the basic principle of the 
Stevens bill unusual importance and possibly fore- 
shadows the delegation to him of leadership in the 
campaign to secure the enactment of a carefully 
considered measure in the interest of fairly main- 
tained prices. 

Mr. Kelly is first of all a friend of the retailer. 
Read what he says concerning the function of the 
small merchant in the community in which he lives. 

“The retailer, to my mind, is a necessary link in 
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the distributing chain. Some say you can cut out 
the retailer altogether. I deny that proposition. 

“T believe the little retailer isan absolute neces- 
sity in an economic plan of distribution, that it is 
necessary to have him. I believe that the small 
store can distribute goods cheaper than the immense 
semi-monopolistic organization, because where a 
man can give his personal attention to his busi- 
ness he can prevent leaks which are inevitable in a 
place where hired employees are in charge of every 
detail of the business. 

“Not only that, but rents are much lower for the 
small establishments than they are for the large 
establishments. The small man, on the average, 
pays, I believe, one, two or three per cent of his 
sales in rent. I know some department stores that 
are paying ten per cent of the amount of their sales 
in rent. 


Small Retailers Know Their Customers 


66’T* HE small dealer can have a personal knowledge 

of his customers. He can stop the losses due 
to bad debts, and, therefore, I am convinced that 
the small dealer can do business more cheaply than 
the big retail establishment. 

“That has been proven out before a House Com- 
mittee by a number of expert witnesses there, who 
testified that the average of the small store business 
was run on a percentage of 18 per cent. The de- 
partment stores and the big mail-order houses range 
from 25 to 30 per cent. That is the cost of doing 
business, and the small retailer has the advantage. 
The necessity for the small retailer, to my mind, 
is a fundamental factor. If that be admitted, we 
must say that anything that unjustly puts a handi- 


cap on the small retailer is against the public — 


interest.” 
The Long Suit of the Mail-Order House 


How the mail-order houses are able to get up a 
seductive catalog with cut prices on trade-marked 
goods that everybody knows all about, while at the 
same time making scads of money out of unbranded 
goods that nobody knows anything about, was de- 
scribed to the committee by Mr. Kelly in telling 
fashion. 

“It is true,” said he, “that the large establish- 
ment sells goods way down below the ordinary man 
on every article. They use the bait proposition to 
carry out this fallacy that they can sell cheaper 
over the country than the small store. 

“Take the catalog of one of these stores, said to 
be used more than the Bible in this country. You 
will find the standard articles are cut. 

“The unidentified articles, which cannot be iden- 
tified at all, are there at higher prices than the local 
dealer, can sell them for, and the profits are made 
on these unnamed articles, the prices of which the 
public can by no possible means know and cannot 
know what they are receiving. The retailer is be- 
tween these fires, between the fire of the mail-order 
house and the department store in the city near him, 
and these chain stores, which are spreading all over 
the country. 


Centralization Bad for the Country 


6s] BELIEVE it is against public policy to con- 
centrate retail merchandising in the hands of 
those special establishments. The small retailer can 
do business by acting as distributor better than the 
manufacturer can even sell to the consumer direct. 
“But you take a retailer who makes 15 cents on a 
60-cent article, if you take that individual article 
and send it out to the consumer, counting the con- 
tainers, postage, clerical work and all of that, you 
will find it costing more in almost every case for 
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the manufacturer to sell direct to the consumer, 
The retail grocer, for instance, does not have to 
depend on the trade-marked article. He has the 
$1, the 50-cent and the 25-cent article and he can 
act as the agent of the community and sell those 
more economically than the manufacturer could 
himself. 


Retailer Entitled to Protection 


“The retailer is, I think, an important object of 
governmental policy. The retailer should be pro- 
tected against unjust discrimination on the side of 
any force that may have the ability. 

“To put a retailer out of business on an unjust 
plane is a danger and is an injury to this country, 
If he goes out of business on a fair, square compe- 
tition, nothing can be said, but where a competition 
uses unjust methods and cannot meet the public— 
as well as the retailer, then I confess and I maintain 
the public is injured when the retailer is put out 
of business. 

“The next phase of the question is the consumer. 
Here, to my mind, of course, is the crux of the ques- 
tion. If price standardization is injurious to the 
consumer, I am opposed to it; but when price stand- 
ardization benefits the manufacturer, the wholesaler 
and the retailer at the expense of the consumer, 
then there should not be any question at all because, 
after all, the governmental policy, which is just, is 
the greatest good to the greatest number of the peo- 
ple. That is the governmental policy, and because 
I believe that price standardization is a benefit to 
the consumer is why I believe this policy holding a 
price and maintaining a price, standardizing a price, 
is of benefit to the entire public.” 


Does Price Maintenance Tend Toward Monopoly? 


om of the highly paid lawyers employed by the 
price-cutting department stores and mail-order 
houses to get their specious arguments before Con- 
gress have declared again and again that price 
maintenance, no matter how limited, tends toward 
monopoly. If a manufacturer can fix the price of 
his goods, they say, he can drive out his competitors 
and get the market for himself. 

To a business man this is the sheerest nonsense, 
but few Congressmen are business men, so Mr. Kelly 
took a crack at this proposition with characteristic 


‘vigor. He said: 


“Someone says that price standardization leads 
to monoply, that therefore the prices can be raised. 
I believe that the opposite to that statement is true, 
and that price cutting is the thing that leads to 
monopoly and that price standardization is the thing 
that leads to competition among manufacturers. 

“There is no monopoly in the automobile business. 
The makers to-day are competing in free and equal 
terms. 

“They have a machine for every pocketbook. 
They have an article which appeals to every taste, 
and the man knows he is getting an article at the 
price he can pay and he knows that every other con- 
sumer or buyer is paying exactly the same price. 

“What would be the effect if a mail-order concern 
would take an automobile, for instance, and cut 
the price? Suppose here, for instance, is a man who 
makes an automobile for $1,200. He puts his char- 
acter into it; he uses salesmanship; it is a good 
article, and the public takes it at $1,200, and be 
lieves it is worth that price. 


~ 


How Price-Cutting Injures the Manufacturer 


“A mail-order house sees the advantage of using 
that advertising to draw money into their own till, 
and advertise that automobile at $1,100. The result 





of that is the mail-order house gets the advantage, 
of course, of that kind of advertising in order to 
make money on other lines. 

“Not only is that automobile manufacturer hurt, 
but every consumer thinks he has been swindled; 
every man thinks he has been robbed of $100, and 
the result is that manufacturer must either cut his 
price $100 or see his article absolutely taken off 
the market and his market destroyed. The fact that 
that has not been done on the automobile is due en- 
tirely to price standardization; due entirely to the 
fact that they have had the right to protect them- 
selves through their own sales organizations. With- 
out that you would have seen jungle warfare be- 
tween the automobile manufacturers; you would 
have seen all kinds of individualistic warfare with 
every man engaged, with the black flag over auto- 
mobile manufactories until one firm would have con- 
trol of the business. 

“I believe the Federal Trade Commission here 1s 
commissioned by the American Congress to find the 
facts. We do not have to argue on these things; 
we do not need to resort tc the principles of philos- 
ophy. Let us find out what has been the effect of 
standardization of prices; let us find out what has 
been the effect of price cutting. There are many 
places in this country where it can be examined, 
and I hope this Trade Commission will do that very 
thing, make an examination of the facts and find 
out what effect it has upon the price and what effect 
it has upon the retailer in every branch in the dis- 
tribution.” 


Why Branded Goods Do Not Fluctuate 


A STRONG point was scored before the commis- 
sion by Mr. Kelly upon the contention that 
identified merchandise for which a demand has been 
created by country-wide advertising does not fluc- 
tuate in price nearly so much as unbrandea goods. 
There are reasons for this which will appeal to 
every retail merchant even if he has given little 
or no thought to the subject in the past. 

“We do not have to argue on this point from 
theory,” said Mr. Kelly. “We have history behind 
us with plenty of experience, and I believe the auto- 
mobile business is the best object lesson along that 
line. You can buy an automobile to-day at as many 
hundreds as it cost thousands ten years ago. 

“At the same time, you have in the automobile 
business a price standardizing system. They are 
able to maintain prices because they have their own 
sales organization. 

“Every manufacturer in the automobile business 
is able to maintain his own price, regardless of 
Supreme Court decisions, or anything else, because 
he has maintained his sales organization. The re- 
sult has been that quality has been raised and the 
price has been beaten down, and that in spite of the 
fact labor has been paid higher wages in that busi- 
ness than in any other industry in America. 


Can’t Afford to Boost Prices 


“The raw materials have been advancing in price 
in leaps and bounds. You take leather, steel, iron 
and the various materials entering into the manu- 
facture of automobiles, and some have gone up hun- 
s of per cent, but at the same time the price has 
been held on the article, because the manufacturer 
does not want to raise his price; when he has made 
an advertising campaign and fixed the price in the 
minds of the public on an article he does not want 
to raise that price. 
“Every time that he raises that he strikes a blow 
at his own good will, therefore he will fight to the 
against the bitter necessity of raising prices 
on an article where that article has been standard- 
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ized. The price raising comes in the bulk article, an 
unbranded article, in the article that is unstandard- 
ized.” 

Thousands of consumers will endorse Mr. Kelly’s 
declaration concerning the stability of the prices of 
identified merchandise. It goes without saying that 
no manufacturer will spend hundreds of thousands 
of dollars familiarizing the public with his product 
and with the price at which he desires it sold and 
then make a mess of his business by boosting the 
price until advancing costs actually force him to do 
so. Even then his interest is injured vastly more 
than either retailer or consumer. 


After the Non-Essential Industries 


HANK your lucky stars you are in the hardware 

business, but take a discriminating glance at 
your side lines, for there’s something doing. Uncle 
Sam is going out after what he calls the “non- 
essential” industries to make them go to work at 
something more useful and more helpful in the big 
war game in which we are involved. 

For more than a fortnight rumors have been 
current in Washington that have sent cold chills 
up and down the spines of the piano makers, the 
passenger automobile builders, the chaps who make 
the chewing gum and candy, and the big concerns 
that turn out the talking machines. In these re- 
ports it was said the Government would put these 
people out of business until the end of the war. 

I am in position to say that the Administration 
does not contemplate immediate and sweeping action 
calculated to close up these industries, but there is 
on foot a very comprehensive movement that will 
undoubtedly reduce the output of many of these es- 
tablishments and may ultimately force some of them 
to greatly modify the scope of their activities and 
perhaps change the character of their products to a 
material extent. 


Concentrating on War Work 


The War Industries Board, with the approval of 
the President, and the War Trade Board, also with 
Mr. Wilson’s sanction, have decided that our great 
stores of raw material and fuel, our transportation 
systems and our labor supply should be concentrated 
upon the big job of winning the war. To do this 
these resources must be husbanded and denied to 
those industries that do not directly contribute to 
the great task. . 

Chewing gum may strengthen the jaws but it 
can’t be used to make serviceable bullets. Talking 
machines are not without their uses, but it is very 
doubtful that their production can be made to help 
us on our way to Berlin. ‘ 

The War Industries Board first got busy a few 
days ago with an order cutting off deliveries of 
chrome steel for the manufacture of pleasure cars. 
The board did not mince matters but placed an abso- 
lute embargo on all deliveries for this purpose. 

In less than ten hours Washington was alive with 
automobile manufacturers and they’ve been coming 
ever since, with the accessories people bringing up 
the rear like the tail of a giant comet that spreads 
wider and wider as it speeds across the sky. A 
big committee of the auto people waited on the 
board but found themselves up against a stone wall. 

The passenger automobiles, they were told, are 
non-essentials unless they are built to carry sol- 
diers. Joy riding is a peace-time sport, and should 
not be indulged in during this serious crisis. 


Working Out a Compromise 


The automobile people protested against the sud- 
denness of the attack upon their industry, and de- 
clared that if the dog’s tail must be cut off it should 


(Continued on page 82) 











Adventures in Hardware Shopping 


“My Heater Goes Wrong” 


With this article ““The Old Storekeeper’ takes 
us on the first lap of a mighty interesting person- 
ally conducted tour through our own stores— 
Here’s a chance to see ourselves as others see us 


By FRANK FARRINGTON 


Author of a score of books that are helping retailers 
make more money 


the winter my hot air heating apparatus 
broke down. 
place. 

It was an old-fashioned affair. Right over the 
fire box, which was large, was a sort of rounded 
dome or top and this was all that was between 
the fire and the big register directly above. The 
furnace had only one register and it was used to 
heat my store. 

This dome wore through or burned through. 
Anyway, there was a big hole in it and there you 
could look down through the register into the 
fire. Naturally enough coal gas came up through 
the hole to asphyxiate a storeful of customers. 

As soon as we saw what was wrong I went to the 
hardware store next door. It was not the one I 
generally patronize, but it was the nearest. The 
boss met me in just that way that a merchant 
sometimes meets you when you are known to be a 
regular patron of some other store and come to 
this one only in emergencies which usually don’t 
amount to much financially. 

I explained my trouble. 


R tte: in the midst of the coldest weather of 


It wore out in an important 


A Possible Sale 


“You'll have to have a new piece,” he said, “if 
you want to use that heater. Probably the whole 
thing is shot to pieces and about ready for the 
scrap heap. Let me put in one of my one-register 
heaters for you. I’ve got one in stock that would 
just about fit your store.” 

“No,” I said, “I don’t want to do that right here 
in the middle of winter. I can’t be without heat 
for the time it would take, and I believe this old 
one can be fixed temporarily to last till spring.” 

“If the top of your fire pot is gone you can’t 
do much with it but put in a new one. I wouldn’t 
advise bothering with it at all,” said the hardware 
man. 

I am something of a storekeeper myself and I 
saw that he had figured that the way to get me to 
buy a new heater right away was to say that the 
old one couldn’t be fixed. Not being prépared to 
admit that, I went away and left him to consider 
whether he had played the right card or not. 

So I went to the hardware store I generally 
patronize and the one that sells that make of 
heaters of which mine was an obsolete specimen. 

“My heater is busted,” said I. “It is filling the 
store with coal gas and driving away my custom- 
ers and gradually poisoning all of us.” 

Then I explained what was the matter. 

“Gee! That’s bad!” said the hardware man. 
“What're you going to do?” 
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What Could I Do? 


Hf Bepeni didn’t make any hit with me. “What 
was I going to do?” That was what I had 
come to find out, not to tell. If he had said, “I'll 
tell you what we will do.” I would have felt like 
listening. 

“I thought I’d get you to fix it up for me,” | 
answered. 

“Gosh!” he returned, “I’m here all alone and 
every man I’ve got is engaged for the rest of this 
week and part of next, for every minute. I don’t 
see how I can do a darned thing. I might order 
a new part and have it on the way.” 

Nothing doing there to help me out I could see 
that plainly enough, although I was surprised. | 
tried one last appeal. 

“Can’t you get a man to come over to-night and 
fix this after hours?” 

“Say, you don’t know my men!” ejaculated this 
employer. “They would quit me to-morrow if | 
made ’em work to-night.” 

I said no more. It was plain enough that it 
didn’t mean anything in this man’s life to have 
my store put out of business for a week. Just as 
I went out he called after me, “You know, I told 
you last summer you ought to have a new heater 
in the place of that old skate.” 

That was the final touch. 

I hustled up to the other end of town to a man 
I didn’t know more than by sight, a man whose 


“The boss met me in 
just that way—” 
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store I had never been in. The boss himself was 
in the store and giving instructions to two work- 
men just starting out with their tools. 


Sensible 


He sent them on their way and came to me. | 
¢ Jd him what was the matter. 

The first thing he said was, “If I could see that 
hole I could tell more about it.” That struck me 
as sensible. Neither of the other men had ap- 
peared to think of seeing the thing before decid- 
ing about it. But I couldn’t bring the heater to 
him. 

“Are you in a hurry?” he asked. 

I told him I was not. 

“I’ve got the old Ford outside here,” he con- 
tinued. “If you can stay here in the store for ten 
minutes and hang onto anybody who comes in 
I'll go right down and look at that heater and then 
I'll know all about it.” 

| stayed while he went. When he came back 
he had it all doped out. 

“Why,” he said, “it’s simple enough. I'll take 
a sheet of galvanized iron and lay it over that 
hole and cover it over with cement and paste it 
down so it can’t get away. It’s kind of a make- 
shift job, but it may last a long time. I can get 
you through the winter that way, anyhow.” 

“When can you do it?” I asked. 

“Well, I can’t leave the store long enough. for 
that, because I sometimes have customers,” he 
laughed, “but I will get that done before to-mor- 
row. What time do you close the store?” 

“Right o’clock.” 

“l’ll either come myself or send a man to fix 
that to-night. Let the fire get down low. I sup- 
pose you'll have to do that anyway.” 


Did the Job Himself 


That evening he was there at the store himself 
oefore I had locked up, and he did the job him- 
self, explaining that he didrt like to ask his men 
to work overtime unless it was necessary and he 
figured that he could take care of this himself. 





“I do know the last 
man handled me 
right” 














He added, “and of course, if I do it myself I 
don’t have to pay a man for doing it.” 

I don’t know anything about the theory of this 
thing, but I know the first two hardware men 
handled me wrong all the way down the line and 
the last man handled me right. 

When I put in a new heater in the spring you 
don’t need two guesses to pick out the man who’ll 
get the job. 

It looks to me as if the merchant who is anxious 
to help a customer can do it and if he doesn’t try 
the customer notices it and governs his future 
actions accordingly. 

















“I don’t know anything about the theory of this . 
thing, but I know the first two hardware men 
handled me wrong all the way down the line, 
and the last man handled me right. When I 
put in a new heater in the spring you don’t need 


two guesses to pick the man who'll get the job.” — 


Frank Farrington. 
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Hardware Age 


“Bill” Hawkins Transferred to New York 


Manager of Western Branch of Columbian 
Rope Company Given Rousing 
Send-off by Chicago Club 


V. HAWKINS, popular manager of the Chi- 

* cago branch of the Columbian Rope Com- 
pany, Auburn, New York, has been transferred to 
a similar position in the New York City office. 
“Bill” Hawkins, as he is known to friends and cus- 
tomers in all parts of the United States, has been 
in charge of the Columbian Rope Company’s busi- 
ness in Chicago since that office was opened up 
about six years ago. Prior to that time he acted 
as general salesman for the company, calling on the 
jobbing trade of the entire country. He held that 
position for nearly six years. 

Mr. Hawkins is well and favorably known to the 
jobbing trade and also to many retailers who have 
met him at the various retail hardware conven- 
tions. He has also been a very prominent member 
of the Hardware Club of Chicago, and has for the 
past two years acted as a member of the board of 
Governors. In 1916 he was chairman of the House 
Committee, and during the past year has acted in 
the eapacity of treasurer of the club. 

He arrived in New York Nov. 19 and took imme- 
diate control of that office. The New York trade 
will find Bill a worthy representative of his com- 
pany and a Prince of Good Fellows. 

The management of the Chicago branch has been 
turned over to T. A. Hansen, who for the past 
three years has acted as Mr. Hawkins’ assistant. 
Mr. Hansen is thoroughly conversant with the work 
and will no doubt keep up the good record of the 
Western office. 


% * * 


Chicago Gives Farewell Dinner 


A joyous evening was mixed with a tinge of gen- 
uine regret, when the Hardware Club of Chicago 
tendered a farewell dinner to genial “Bill’ Haw- 
kins, Monday, Nov. 12. About forty good fellows 
of the club were on hand to bid an official farewell 
to one of the club’s most active and popular merh- 
bers. The banquet was of the kind for which the 
big Western Hardware Club is justly famous, and 
was complete even to the butterscotch pie that 
“Bill” put on the culinary map. 

Between the courses the guests were entertained 
with vaudeville of a particularly high order, and 
at various times during the evening the guests 
joined in the singing of the old familiar airs. 

At the close of the banquet, President A. Vere 
Martin addressed the diners, paying a deserved com- 
pliment to Mr. Hawkins and expressing the belief 
that he would do credit and honor to the important 
position to which he was called. One by one the 
other members added to the tribute and jollied their 
fellow member along the lines of business and club 
sports. Mr. Hawkins responded in a happy vein, 
voicing his regret at having to leave the good fel- 
lowship of the club and extending a general invita- 
tion to all to call upon him in his new home. 
Harry B. Macrae, in behalf of the Club, then pre- 
sented Mr. Hawkins with a beautiful leather case 
containing an elaborate poker outfit, the presenta- 
tion causing much merriment. “Bill” promised to 
put the outfit to good use in New York. 

The affair closed with a round of cheers for the 
departing member. Mr. Hawkins has been affiliated 
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“Bill” Hawkins 


with the Hardware Club of Chicago for several 
years and has always been prominent in its affairs. 
He was a member of the Board of Governors on the 
night of the banquet, tendering his resignation at 
that time. He was also chairman of the House Com- 
mittee for a year and treasurer for a similar period 
of time. 

HARDWARE AGE joins with the Hardware Club of 
Chicago in wishing Bill Hawkins the best of suc- 
cess in his new position. 


Pacific Hardware and Steel Changes 


paciic HARDWARE & STEEL has passed into 
the possession of new owners, according to a 
well-authenticated report, substantiated in all its 


essential details. Colonel Robert M. Thompson has 
sold his preponderating block of stock of the com- 
pany to Horbert and Mortimer Fleishhacker and 
their associates, says a press dispatch. 

It is stated that the Fleishhacker interests are 
negotiating with the Wakefield Baker Estate and 
with Alexander Hamilton for the Baker and Ham- 
ilton holdings of the stock of the Pacific Hardware 
& Steel Company, of which a total at par of $1,765,- 
286.61 was outstanding in June last. 

With the Baker and Hamilton interests once se 
cured, the Fleishhackers and their associates will 
control the corporation, which was placed on its 
financial feet by E. S. Heller about a year and & 
half ago. 

Earlier in the year the Fleishhacker holdings of 
this stock amounted to a little more than 1000 
shares, but to-day it was admitted that the Fleish- 
hackers and their associates hold more than 7000 
shares out of 17,652 shares outstanding. 

W. T. Smith, president of the company, has been 
instrumental in building up its business to record 
figures. 
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License Required 


to Handle Explosives 


NY person in the United States found 

with explosives in his possession after 

Noy. 15, and who does not have a license 
issued by the Federal government showing 
the purpose for what the explosives are to 
be used, will be at once arrested and fined up 
to $5,000 or sent to prison for one year. If 
the circumstances warrant, the person may 
be fined $5,000, and in addition given the 
one year in prison. 

This is the principal clause in a war meas- 
ure passed by the last Congress which is now 
being put into effect by the Bureau of Mines, 
Department of the Interior, which bureau 
has been charged with its enforcement. 
Francis S. Peabody, of Chicago, a well-known 
coal operator familiar with the use of ex- 
plosives, large amounts of which are used in 
the coal mining industry, has been appointed 
by Secretary of the Interior Lane to act as 
assistant to the Director of the Bureau of 
Mines, Van H. Manning, in the enforcement 
of the law. Under the law, the director of 
the bureau is empowered to utilize the serv- 
ices of all United States officers and all police 
officers of the states, including the city police 
forces, county sheriffs, deputies, constables, 
and all officers in any way charged with 
police duties. The police of the cities have 
already been organized for this work, headed 
by a committee of chiefs of police in the big 
cities, of which Major R. W. Pullman, super- 
intendent of police of Washington, D. C., is 
chairman. The police are not only to look 
after the enforcement of the law, but are 
also to make thorough investigations of all 
dynamite outrages and fires in factories and 
warehouses, and to make their reports to the 
Director of the Bureau of Mines. 

Persons apprehended in plots to blow up 
factories and bridges will be turned over to 
the authorities for prosecution under Federal 
or state laws. Most states have specially 
severe punishments for these crimes. New 
York has an extreme penalty of twenty-five 
years’ imprisonment for the placing of dyna- 
mite with intent to blow up property. The 
penalty provided in this Federal war measure 
is merely to cover the illegal possession of 
explosives. 

The law provides that everyone who han- 
dles explosives must have a license. The 
manufacturer, the importer and the exporter 
must have licenses issued by the Bureau of 
Mines in Washington. The seller of ex- 
plosives and the purchaser of explosives 
must also have licenses, these to be 


issued generally by county clerks, or other 
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local officers who are authorized to admin- 
ister oaths. There will be at least one licens- 
ing officer in each county, and more agents 
will be designated if the county is sufficiently 


large to warrant it. If a state has laws 
providing for a system of licensing persons 
manufacturing, storing, seling or using ex- 
plosives, the state officials authorized to issue 
such state licenses shall be designated as fed- 
eral licensing agents; also city officials quali- 
fied to issue city explosives licenses will be 
given authority to issue federal licenses. A 
federal license will not relieve any person 
from securing licenses required under state 
laws and local ordinances. 

In each state there will be appointed a 
state explosives inspector, who will represent 
the Bureau of Mines in the administration of 
the law within the state. 

The purchaser of dynamite, in obtaining 
a license, must state definitely what the ex- 
plosive is to be used for and will be held 
accountable for its use as stated and the 
return of any explosives that may be left. 

With the strict enforcement of this law, 
the federal authorities hope to prevent ex- 
plosives falling into the hands of evilly dis- 
posed persons and to put a stop to all further 
dynamite plots. 


* * * 


Economy is essential if we would 
win this war—but sometimes it is nec- 
essary to spend that we may save. 
Push economy goods—meat grinders, 
paints, and every item in your stock 
that will help save material or labor. 

* * * 


’ 
Uncle Sam’s Motor 
Aid 
HE motor industry of the United States 

is doing its bit. Asa result of a recent 

conference in Washington between the 
War Industries Board and the manufactur- 
ers of automobiles, parts and accessories, the 
motor industry has been officially recognized 
by the Government, and a committee has been 
appointed to assist in co-ordinating the war 
needs of the country with the wonderful pro- 
duction facilities of the industry. 

Back in March the manufacturers made a 
definite offer to place their facilities at the 
disposal of the Government, and there is con- 
siderable satisfaction expressed at the final 
outcome. With the plan in operation it is 
expected that thousands of tons of ammuni- 
tion will be turned out from the 455 auto- 
mobile plants:of the country. As a natural 
result, there will be a reduction in the out- 
put of passenger automobiles, although no 
specific reduction has been authorized at this 
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time. Truck production will, as a matter of 
course, increase as trucks will be needed to 
assist the railroads in short-haul work. 

At the conference in Washington it was 
brought out that the production of automo- 
biles and trucks last year exceeded 1,800,000 
vehicles; hat there were 26,700 dealers and 
26,000 garages caring for them; that there 
were approximately 1080 makers of parts 
and accessories handled through the hard- 
ware and automobile accessory trade, and 
that the number of motor vehicles registered 
in the various states up to July 1 amounted 
to 4,242,000. It was also announced that the 
greatest sales in the motor industry during 
the past year and a half were made in the 
agricultural districts. 

This would seem to indicate that a big pro- 
portion of the accessory business is neces- 
sarily in the hands of the hardware trade, 
since in the strictly agricultural districts 
there are few distinctly accessory dealers. 

Government officials freely admitted that 
next to steel and ships the automobile indus- 
try is cost important from a war stand- 
point, since it embraces 980,000 workers, in- 
cluding many of the best engineers and 
mechanics trained in gas engine construction. 
These men can be of tremendous help to the 
Government in the turning out of trucks, am- 
bulances, tractors, boats and aeroplanes. 

President Charles Clifton of the Nationa! 
Automobile Chamber of Commerce and 
President C. W. Stiger of the Motor and 
Accessory Manufacturers were authorized to 
appoint the new committee. The new plans 
under way should effectually remove all un- 
certainty in regard to the future of the auto- 
mobile industry. It also demonstrates the 
loyalty and willingness to serve the Govern- 
ment, of one of the greatest industries in the 
world. 

x * 

What do your clerks know about 
paint? Grab the next paint salesman 
that shows his head over the horizon 
and make him answer “paint ques- 


tions” in an informal store meeting. 
* * *% 


Fuel Economy in House- 


Heating 


LOYD W. PARSONS, editor of Coal Age, 
offers some sterling advice on coal econ- 
omy. Hs says: 

The production of anthracite and bitu- 
minous coal in the United States this year 
will doubtless be greater than ever before. 
However,. consumption of fuel to-day far 
exceeds the requirements of past periods, and 
the American people can only avoid distress- 
ful conditions this winter by exercising the 
greatest care and intelligence in the use of 
coal. The following suggestions, if followed 
by the 15,000,000 people who shovel coal into 
household furnaces, will result in the saving 
of millions of tons of fuel: 

1.—Don’t burn coal in an open grate, for 
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in such a practice 75 per cent or more of the 
heat goes up the chimney. 

2.—It isn’t necessary to have every room 
heated. Most people would be healthier if 
they slept in cold bedrooms. Close off spare 
rooms. : 

3.—Examine furnace and see that there 
are no cracks at floor line to permit air leak- 
age into the ashpit. Make sure that all fir- 
ing ashpit and clean-out doors are airtight 
when closed. 

4.—Endeavor to keep the entire fuel space 
of your range or furnace filled, heaping the 
coal slightly in the center. Steam or hot- 
water boilers should be filled so that the coal 
is level with the bottom of the feed-door open- 
ing. Don’t let the fuel bed burn down too 
low. Thin fires mean waste. Break lumps 
to about egg size. 

5.—Feed the fire and shake the grate at 
regular intervals. Two or three times daily 
is generally sufficient, unless the plant is in- 
adequate for the service required. Frequent 
feeding and shaking are uneconomical. 

6.—If, however, the fire has burned very 
low and more heat is desired, open damper 
in the ashpit and add a small quantity of 
coal. In this particular case, do not shake 
the grate until this fresh coal is well ignited, 
then shake down the ashes and again add 
fuel. 

7.—Don’t leave feed-door drafts open and 
admit cold air over a glowing fuel bed at 
any time. The feed-door damper should be 
opened only to admit air over a fresh fire. 
Air for combustion should be drawn through 
the burning bed of coal and, as a general rule, 
all checking of draft should be accomplished 
by closing the ashpit damper and opening the 
check damper in the smoke pipe. The check 
damper should never be opened until the 
ashpit damper is closed. The shut-off damper 
in the smoke pipe may be partially closed in 
case of an unusually strong draft or to check 
the fire in mild weather; but, as a rule, this 
damper should be touched very seldom. 
Never check by leaving the firing-door open. 

8.-—Before feeding a furnace see that the 
shut-off damper in the pipe is open, and close 
the check damper. This prevents the escape 
of dust through the feed door into the cellar. 

9.—Keep the ashpit empty. Ashes banked 
up under the grate prevent necessary air cir- 
culation, hinder combustion and tend to 
warp the grate bars. Remove ashes at least 
once daily, and be sure to sift all ashes to 
recover the good coal that has dropped 
through the grate. 

10.—Serious fuel wastes result from al- 
lowing soot or ashes to be deposited on the 
interior heating surfaces. This prevents 
utilization of the heat in the smoke and gases. 

11.—Careful sealing of a house by means 
of weather-strips, double windows, etc., re- 
sults in a material saving of fuel. Don’t for- 
get, however, that if the basement walls are 
airtight, provision must be made for an 
ample supply of air for combustion. Lack 
of air results in a sluggish fire. 





Trade Conditions and Iron, 


Steel and Hardware Prices 


NEW YORK 


Office of HARDWARE AGE, 
New York, Nov. 19, 1917. 


RADE in this vicinity continues on about the same 
a4 levels. There are leading goods based on fair 
yalues, buyers say, while others are often prohibitive. 
There are lines also which they believe cannot be made 
cheaper, but these conditions are likely to adjust them- 
selves, for the reason that as sales shrink manufac- 
turers and merchants will modify prices or lose sales. 

Retailer are buying for well-defined wants, but there 
are no speculative features. It is also pointed out that 
there are very few, if any, failures in hardware and 
allied trades in this neighborhood. This signifies that 
the average tradesman has conducted a successful busi- 
ness and probably made the difference between old costs 
under more normal conditions and the later higher 
prices; otherwise expressed they have made up the dif- 
ference in the value of their stock. For instance, if 
there was on hand merchandise under pre-war condi- 
tions valued at say $2,000 and it has advanced to $4,000, 
provided the owner owes no more than he did before, he 
has made the difference, although small traders who do 
not inventory annually may not always be aware of it. 

Collections generally are described as good, with 
fewer slow payers on the books, which probably indi- 
cates that merchants are ‘doing a successful business on 
a profitable basis with less price cutting than formerly. 
Qualified observers note a better feeling among retailers 
than a year ago, notwithstanding that building opera- 
tions are reduced which affects the sale of building 
materials and hardware trim. 

Orders for hexagon poultry netting are coming in 
slowly, probably because now there are no forward 
datings this year, where heretofore invoices would be 
dated say Feb. 1. The same is true of other goods 
such as lawn mowers, steel goods, painted wire, etc. 

A posted manufacturer of mechanics’ tools, especially 
for woodworking, says that general trade is less in 


volume and value, but government and export business 
is much heavier. Ordinarily domestic buyers are order- 
ing from hand to mouth all the time, but principally for 


sorting up, and as a rule they are conservative. Job- 
bers, he says, are well stocked, having bought in the 
past liberally because of anticipated higher prices, but 
it is becoming more difficult to borrow from the banks, 
and there is a greater disposition to liquidate stocks 
through sales. The Federal Reserve Banks are tighten- 
ing up a bit on member banks. For instance, where 
loans previously were made for say $1,000,000 more or 
less, on four months’ time, it has become 90 days, and 
there is more insistence on paying off at least a reason- 
able portion of the loan, instead of renewing the face 
of it for a new period. This is a move in the right 
direction as some business transactions have been run 
too wide open for the general good. ‘ 

LINSEED O1L.—Trade in linseed oil is better, partly 
because buyers have evidently concluded that there is 
really a scarcity of oil applicable for winter and early 
spring trade. Should there be anything approximating 
a fair consuming business, there is likely to be a firmer 
‘market, unless there comes a marked decline in the 
price of flaxseed, which is not expected. Another factor 
likely to keep oil strong is the fixed price Great Britain 
has placed on oil cake, of about £19 ($95.00) per ton. 
What with a high rate for maritime risks, scarcity of 
steamers and high freights, interest and other inci- 
dentals, these factors will, it is pointed out, reduce the 
net value of oil cake to American crushers by approxi- 
mately $10.00 per ton. Previous to the fixation of 
prices by British officials, the price in the U. S. A. was 
about $45.00 per ton. Late reports from Argentina 
mention frost, which has hurt the crops some, esti- 
mated by well-informed men in New York at 2,000,000 
to 4,000,000 bu. on an expected crop this year of 
approximately 35,000,000 bu., more or less. Naturally 


this will reduce the quantity of flaxseed available for 
export. 


Linseed oil, raw city bran é : 
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Wire Naits.—Orders for wire nails are coming in 
rather slower and assortments generally are broken. 
There are, however, quite a good many inquiries regard- 
ing nails for domestic trade with fewer orders for ex- 
port in small lots, partly for lack of goods with which 
to execute them. Replies to letters soliciting business 
are coming along and there are inquiries for carloads 
on direct shipments based on $3.80 per keg, Pittsburgh. 

Wire nails in store are $4.40 base per keg, and carted by 
the jobber $4.45. 

Cut Naits.—The domestic output of cut nails and 
current demands are lighter. The mill conditions are 
such that shipments are being made more directly to 
distributors and often the nails are so hot when packed 
in kegs, as they come from the machines, that it has 
been found necessary to play water on the kegs to keep 
the wood from charring or burning. This may seem 
like an extreme statement, but it is vouched for by 
one of the oldest and best houses in the trade. 

Cut nails in store are $5, and delivered by jobber in carting 
limits are $5.05 base per keg. 

NAVAL SToRES.—The tone in Naval Stores is rather 
easier in harmony with declines of “4c. per gal. in 
Southern primary markets. Stocks are lighter in the 
South because of fewer receipts and there are gains 
as to sales and shipments. 

Spot turpentine, in yard, 50%c. to 5lc. per gal 

Rosins continue approximately on the same basis, 
with sales and shipments in excess of receipts at 
Savannah and Jacksonville. Prices on spot rosin are 
well maintained and trade movements are of routine 
character as a rule. 

Rosin, common to good strained, in yard, on the basis of 
280 Ib. per bbl. is $6.85 to $6.90 and D grade is offered on 
the same basis. 

Rope.—The national government is constantly placing 
good orders for rope, manufacturers getting specifica- 
tions, either directly from government buyers or indi- 
rectly through their regular customers. Ordinary 
domestic trade is duller, although this is to be expected 
with the approach of winter. The prevailing high 
prices also serve as the brake on ordinary business. 
Buyers as a rule, among jobbers, are ordering sparingly 
and no more than is absolutely necessary. The Manila 
hemp situation has been improving for some time. The 
War Board at Washington has smoothed out some of 
the tangles so that cars are coming through overland 
from the Pacific Coast in very much better time. An- 
other help to Eastern manufacturers has been the fact 
that a couple of steamers inbound from the Philippines 
coming through the Panama Canal have landed cargoes 
of hemp directly in New York. There are no changes 
in raw sisal, which is still held at 19%c. per lb. for the 
crude fibre. 

Rope prices are as follows: 

Manila rope, first grade, is 33c.; second grade, 32 
third grade, 28c. base per lb. Manila bolt rope is 38e 
per Ib. 

Sisal rope, first grade, is 23c. and second grade, 20c. base 
per lb. Hide, bale and hay rope, medium, oiled, first grade 
is 234%c. and second grade 204c. base per |b 

Tarred lath yarn is, first grade, 23c., and second grade 20c 
base per Ib. 

WINDow GLAss.—Manufacturers and jobbers in this 
vicinity are perplexec as to just what will be the out- 
come of the present situation. From reliable sources 
we learn that some factory managers are much in doubt 
as to whether it will be possible to start them at all. 
There are troubles as to fuel; the national government 
has commandeered sand aboard cars en route which is 
vitally necessary for glass-making; one establishment 
is short 250,000 ft. of lumber for boxing, on orders 
placed three months or more ago, and there are de- 
ficiencies in other important materials. One old house 
has been figuring on glass for 250 Pullman cars, on 
which the purchasing agent of that company asks an 
extension of thirty days preparatory to placing the 
order, but it is very problematical whether the order if 
received can be filled. We are told there are practically 
no fixed prices, because of these and other hindrances, 
while few if any care to bind themselves by hard and 
fast contracts. Such orders as are accepted are taken 
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subject to stock; otherwise ability to furnish the goods 
after receipt of order. So far jobbers’ prices are un- 
changed, but on the receipt of an order the best possible 
is done as to filling, although nothing is guaranteed in 
advance. 


CHIC 


Office of HARDWARE AGE, 
Chicago, Nov. 19, 1917. 


USINESS in the Chicago tetritory is exceedingly 

good and retailers are tor the most part very op- 
timistic. Farmers are in excellent circumstances finan- 
cially and are buying their wants freely. Wage earners 
also are making good money and are buying as well, or 
better, than is usual at this season. Holiday busi- 
ness is well under way and jobbers report heavy ship- 
ments daily of such items as skates, sleds, carving sets, 
cut glass, china, bicycles, toys, silver ware, electric ap- 
pliances, aluminum ware, etc. Owing to freight condi- 
tions, jobbers have been advising dealers to get their 
holiday goods into stock as soon as possible, and ship- 
ments have in the main been earlier than usual. 

The early advent of snow in parts of the territory 
has had the effect of creating an early demand for snow 
shovels, sidewalk and snow scrapers and similar items. 
Stoves, coal hods, stove pipe, elbows and dampers have 
also been moving freely. Contrary to the expectation 
of many jobbers there has been a very heavy demand 
for some time past for guns and ammunition, and 
stocks are in many cases low. 

The decline in steel sheets is having some effect on the 
market in such lines as eaves trough and gutter pipe, 
metal roasters, etc. Despite the decline, however, job- 
bing stocks of sheets are in a depleted condition. 

Barb wire and nails are apparently more difficult to 
get than at any time this year. Jobbers’ stocks are 
very low and limits on shipments are enforced on prac- 
tically all orders. Cut nails are practically off the mar- 
ket and are not even quoted at this time. 

Another item in which a scarcity has developed is 
oil heaters, which have had an unprecedented sale this 
Fall. Jobbers are completely out of some sizes. 

Scarcity of coal, coke and transportation facilities is 
hampering industrial activity. The current production 
of coal is much below that of last year, while railroads 
are facing the Winter traffic with a lack of both power 
and equipment. In fact, the freight situation is re- 
garded by jobbers in this vicinity, as one of the most 
serious on the business horizon. Late reports from 
Washington indicate that rail haul will be denied to 
many so-called non-essential products. The railroad 
war board is reported to have recommended to the Gov- 
ernment that about 500 commodities of this nature be 
refused shipment. The commodities included in the 
recommendation have not been made public. The list 
is said to include 450 items whose transportation could 
be dispensed with without great inconvenience to thg 
public, and 75 items which it is held that the public 
could dispense with, although not without inconvenience. 
Many of these items are reported to be of a hardware 
nature. 

The labor situation is also affording a menacing 
problem, which it is believed will become worse instead 
of better. 


AMMUNITION—Sales of ammunition have been ex- 
ceedingly good since the opening of the hunting season. 
Jobbers’ stocks are in fair condition only. Prices are 
same as last quotation. We quote from jobbers’ stocks, 
f.o.b. Chicago. 7 


No. 22 short semi-smokeless, $5 per thousand; No. 32 short, 
rim fire, semi-smokeless, $11.75 per thousand; No. 22 long, 
semi-smokeless, $6 per thousand; No. 32 long, rim fire, sem- 
smokeless, $13.50 per thousand. Above prices subject to 30-4 
per cent discount. Prices on shells are as follows: Peter’s 
target smokeless, 3 drams powdered 1 ounces shot, 1 to 10, 
$48 per thousand, discount 30 and 3% per cent. Peter’s 
referee, semi-smokeless, 3 drams wder, 1 oz. shot, 1 to 10, 
$37 per thousand, discount 30 and 3 per cent. 


Ash Sirrers—Owing to the shortage of coal and the 
conservation measures in vogue, sales of ash sifters 
are heavy, particularly in the larger towns and cities. 
Jobbers’ stocks are low and shipments from manufac- 
turers uncertain. 

We quote from ne gpa stocks, f.0.b. Chicago: 
ash sifters with black wire, $1.20 per doz.; plain wood with 
galvanized wire, $1.60 per doz.; wooden sitters, especially 
adapted for barrels, No. 06, $3.85 per doz.; galvanized barrel 
sifters, No. 104, $33 per doz. 

BarB WirE—Heavy sales of barb wire are reported 
from the Southern States, due to the increase of stock 
raising in that section. This is causing southern farm- 
ers to fence the fields that were formerly unfenced. 


Plain wood 
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Window glass prices are as follows: 
B, single thick, first three brackets, 85 per cent 
‘ar a t discount 


ngle, and all B, single thick, above the first three 
brackets, 80 and 10 per cent. All A, double, 50 and 19 
cent, and all B, double thick, 80 and 20 per cent. Aly 
single and double thick, all sides, is 80 per cent discount. 


AGO 


Jobbers’ report stocks at a low e-b, and deliveries slow, 
The limit of one thousand pounds to a customer per 
order is still in force. 

We quote from jobbers’ stocks, f.0.b. Chicago, painted barb 
wire in less than carload lots, $4.40 per 100 lb.; galvanized 
$5.10 per 100 Ib. r 

Bars—Jobbers report very light stock of bars, due to 
slow deliveries from the mills. Retail sales are only 
fair. There has been no price change during the past 
week. 

We quote from jobbers’ stocks, f.o.b. Chicago, soft st 
bars, $4.50 per 100 ib.; bar iron from $4.50 to $5 per 100 Ib, 

BuILpING Paper—-Sales of building paper have in- 
creased slightly during the past week, but are still light 
as compared with those of last season. There has been 
some slight changes in price. 

We quote from jobbers’ stocks, f.o.b. Chicago, red rosin 
sheathing r, 20 lb. rolls, 58c. per roll; 25 Ib. rolls, 72¢. 
per roll; 3 . rolls, 87c, per roll. 

BUTCHER KNives—Sales of butcher knives are above 
normal and jobbers are finding it difficult to keep up 
their stock. Manufacturers are behind in their orders 
and are unable to make prompt shipments. Prices are 
unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Butcher knives with coco-bolo handles, 6-in. blade, $4.25 per 
doz.; 7-in. blade, $5 per doz.; 8-in. blade, $6 per doz.; with 
ebony handle, 6-in. blade, $4.75 per doz.; 7-in. blade, $6.25 
per doz.; 8-in. blade, $6.60 per doz.; 10-in. blade, $11.00 per 
doz, ; 12-in. blade, $14.50 per doz.; 14-in. blade, $18 per doz.; 
Beachwood handle fastened with 3 saw screw brass rivets, 
6-in. blade, $3 per doz.; 6%4-in. blade, $3.85 per doz.; 7-in. 
blade, $4.30 per doz.; 8-in. blade, $5.20 per doz.; 9-in. blade, 

6.75 per doz.; 10-in. blade, $8.25 per doz.; 12-in. blade, 
11.25 per doz.; 14-in. blade, $14.50 per doz. 


CARVING Sets—Despite the prices asked for carving 
sets, sales are better than for several years past. Job- 
bers’ stocks are light and shipments are slow. Prices 
remain unchanged. 


We quote from jobbers’ stocks, 
carving sets with stag handles, from $2.60 to $6.75 per set; 
3-piece sets with horn handles, from $5.50 to $7 per set; 3- 
piece sets wtih ivory celluloid handles, from $4 to $6.50 per 
set; 3-piece sets with pearl handles, $10 per set. 

CoaL Hops—The demand for coal hods is unusually 
heavy and jobbers’ stocks are below normal. Shipments 
are particularly heavy throughout the Middle West. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
japan oven coal hod, 15-in., $3.25 per doz.; 16-in., $3.50 oz 
doz. ; 17-in., $3.90 per doz. ; 18-in., $4.35 per doz. ; 20-in., $5.85 
per doz. Japan funnel top, 17-in., $4.95 per doz.; galvanized 
open top, 16-in., $9 per doz.; 18-in., $9.60 per doz. Common 
galvanized open, 16-in., $5.55 r doz.; 17-in., $6 per doz.; 
18-in., $6.50 per doz.; 20-in., $8.25 per doz. Funnel top, gal- 
vanized, 17-in., $7.40 per doz. ; 18-in., $8 per doz. 

CorN Poprers—Sales of corn poppers are about 
normal for the season and orders are moving freely. 
Jobbers’ stocks are in good condition and shipments are 
being made promptly. 

We quote from jobbers’ stocks, f.o.b. Chicago: 1-qt. wire 
poppers, wood handles, $1.05 per doz.; 2-qt. wire poppers, 
wood handle, $1.75 per doz.; 2%4-qt. wire popper with steel 
top, $2.40 per doz.; 1%4-qt. all steel popper, $1.50 per doz.; 
steel popper with sliding adjustable top, size 7 x 9 x 3%, 
$2.75 per doz. 

CuT NaILs—Jobbers report that they are entirely 
out of cut nails and have none to sell at this time. No, 
prices are quoted in this territory. 


Door Mats.—Sales of door mats are increasing as the 
winter season approaches. Jobbers are making heavy 
shipments, and report their stocks at a comparatively 
low ebb. Prices are unchanged. 

We quote from jobbers’ stocks, f.0.b. Chicago: Galvanized 
steel wire mat, 16 x 24, $6.50 per doz.; 18 x 30, $8 per doz.; 
22 x 36, $11 per doz. Flexible alvanized cold rolled steel 
mats, 16 x 24, $10.35 per doz.; 1% x 30, $14.30 per doz.; 22 
x 36, $21 per doz.; 26 x 48, $34.65 per doz. 

Firies—There is no change in the file situation owing 
to the lack of building, retail sales are comparatively 
light, but sales to factories are heavy. 

We quote from jobbers’ stocks, f.0.b. Chicago, the followin 
discounts from list: Nicholson files, 60-10-24 New Ameri- 
can, €0-7% ; Disston, 50-10-5; Black Diamond, 50-10. 

GARDEN Toots—The belief is prevalent among manu- 
facturers and jobbers that shortages of raw material 
will make it difficult for retailers to obtain complete 
stocks of garden tools next season unless orders are 
placed promptly. Manufacturers are urging jobbers to 
place complete specifications for all contracts at once. 


f.o.b. Chicago; 3-piece 
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We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Manure forks st grade, long handled, four tines, with 

in ferrule $9 per doz. ; with strap ferrule, $10 per doz. ; five 
fine forks, jain ferrule, $11.60 per doz.; strap ferrule, $12.50 


r doz.; long handled, six-tine forks, with plain ferrule, 
13.40 per doz.; strap ferrule, $14.35 r doz.; No. 2 Green- 
idlothian seconds, $9 


leaf spading shovels, $9.75 per doz. ; 
per doz.; best grade, four-tine spading forks, $9.90 per doz. ; 
cheaper grade, $7.25 per doz.; malleable rakes, 14-in., $3.40 
per doz.; steel bow rakes, 14-in., $6.05 per doz.; wire lawn 
rakes, 24 teeth, $5.50 per doz.; wood lawn rakes, 20 teeth, 
$3.75 per doz.; standard garden hose, best grades, $8.25 per 
doz.; cheap hoes and riveted handles, $3.10 per doz. ; ladies’ 
hoes, $4.80 per doz. 

Giass—There has been no change in the glass situ- 
ation since our last report. The recent advances have 
been taken by the somes and are firmly held. Stocks 
are comparatively light, but are sufficient to meet any 
ordinary demand. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Single strength A, first three brackets to 40-in., 84 per cent 
off: all sizes over 40-in., 83 per cent off; all sizes of double 
strength AA, 84 per cent off. 

Eaves TROUGH AND CoNDUCTOoR Pipe—The decline 
in steel sheets has affected prices of eaves trough and 
conductor pipe, which are lower than for some time past. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
29 gage, = | joint eaves trough, 5-in., $6.85 per 100 feet; 
29-gage conductor pipe, 3-in., $6.75 per 100 feet. 

GuNS AND RiFLes—Sales of guns and rifles were light 
early in the season, but since the opening of the hunt- 
ing season, have been above normal. Jobbers’ stocks 
are comparatively light. 

We quote from jobbers’ stocks, f.o.b. Chicago, single barrel 
shotgun, 12 gage, 30 or 32-in. barrel, with plain extractor, 
5.25 each, with automatic ejector, $5.50; 12 gage, double 

arrel shotgun with hammer, $12; hammerless, $14.75. Win- 
chester automatic, 12 gese. takedown pattern, $35.06. Rem- 
ington, auto-loading, 12 gage, $34.80. 

LANTERNS—The demand for lanterns is exceptionally 
good and jobbers report some difficulty in keeping com- 
plete stocks. Prices are unchanged. 

We tye from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 242 tubular, $7.30 per doz.; side lift lanterns, No. 240. 
$6.75 per doz.; the large size cold blast, No. 2, $11.50 per 
doz.; No. 299, tubular dash lantern, $10.25 per doz. 

Mica—Sales of mica are about normal. Jobbers re- 
port stocks in good condition, with prices same as last 
reported. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 Mica, 40 per cent off standard list; No. 2, 50 per cent 
off standard list. 

_ Nuts AND Bo.tts—The nut and bolt situation is prac- 
tically the same as last reported. There is little demand 
from retail sources, but the demand from the Govern- 
ment and from various manufacturers is heavy. 

We quote from jobbers’ ‘stocks, f.o.b. Chicago, as ‘follows: 
Machine bolts, up to % x 4 in., 40-10 per cent discount ; larger 
sizes, 30 per cent discount; carriage bolts up to % x 6 in., 40 
per cent discount; larger sizes, 25 r cent discount; hot 
pressed nuts, square or hexagon, $2 off per 100 Ilb.; lag 
screws, 50 per cent discount ; washers, $3 off per 100 Ib. 

Om Heaters—With the beginning of cold weather 
the demand for oil heaters is abnormal and jobbers are 
practically sold out on the common sizes. 

We quote from jobbers’ stocks, f.o.b. Chicago, subject to 
stock on hand: No. 24 oil heater, $3.25 each; No. 37A, $4.90 
each; No. 61, $6 each. 

O1.s—Wholesale prices on single barrel lots of oils, 
f.o.b. Chicago, are as follows: 

Perfection kerosene in iron barrels, 9%4c. per gal.; head- 
light, 175 test, 20%c. per gal.; gasoline, 2lc. per gal.; 
naphtha, 20%c. per gal. ; Spepentios, 56c. per gal.; denatured 
alcohol, 90%4c, per gal.; wool alcohol, $1.50 per gal. 

_ Paints—The demand for paints is lighter than dur- 
ing the same period of last year. This is particularly 
noticeable in out-door paints. Interior paints and 
varnishes are selling around normal. Prices are un- 
changed. 

We breed from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 house paint, $2.80 per gal.; second grade, $2.25 per 
gal.; third grade, $1.50 per gal. 

POULTRY NeTTING—Retail dealers are now placing 
orders for poultry netting for next season’s delivery and 
obbers predict that sales will be well up to normal. 

rices are the same as last reported. 


We quote from jobbers’ stocks, f.0.b. Chicago, poultry net- 
ting as follows: alvanized before weaving, 50 r cent dis- 
we galvanized after weaving, 45 per cent discount from 


Putty AND GLaziers’ Pornts—Sales of putty and 
glaziers’ points are comparatively light and are con- 
fined mainly to repair work. Prices are unchanged. 
pene uote from jobbers’ stocks, f.o.b. Chicago, as follows: 

‘utty in 100-Ib. kits, $3.35; glaziers’ points, No. 1, large 
No. 2 medium and No. 3, small, 1 doz. in a package, 60c. 
ber doz. packages. 

ROASTING Pans—As the holiday season approaches 
there is a heavy demand for roasting pans and job- 
bers are shipping freely to all parts of the territory. 
The decline in the price of sheets is easing up prices 
to some extent. 


Jobbers’ stocks are in fair condition. 
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Smooth 


We quote from jobbers’ stocks, f.o.b. Chicago: 
steel self basting oval pans at $9.60 per doz.; sheet steel 
pans with ventilating cover, size 14 x 19 x 6 at $3.60 per doz. ; 
size 15 x 10 x 6% at $4 per doz.; size 17% x 12 x 7% at $5 
per doz.; round aluminum roasters, $12.60 per doz.; oval 
aluminum roasters, 9% x 15 x 6%, $24 per doz.; 11% x 17x 
7%, $36 per doz. 


Rore—Sales of rope in this territory are about 
normal. The market is somewhat less firm than dur- 
ing the early fall, but prices are unchanged. 

We quote to retailers f.o.b. Chicago, as follows: No. 1 
manila rope, 4c. per lb. base; No. 2 manila rope, 3244c 
per lb. base; No. 3, manila rope, 28%c. per Ib. base; No. 1 
sisal rope, 23c. per Ib. base; No. 2 sisal rope, 2044c. per Ib. 

SAND Paper—Sand paper sales from retail sources 
are somewhat lighter than usual, however, manufac- 
turing plants are buying heavily. Stocks are in fair 
condition and prices =re the same as last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 sandpaper, best grade, $6 per ream; cheaper grade, 
$5.40 per ream. 

SasH WEeEIGHTS—While sales of sash weights are 
much lighter than those of last year, jobbers’ stocks 
are low, due to the fact that foundries are not turning 
out any heavy volume. The sales are mainly for re- 
pair work. 

We quote from jobbers’ stocks, f.o.b. Chicago, sash weights, 
in ton lots, $39 per ton; in smaller lots, $40 per ton. 

Screws—There is no change in the situation of the 
screw market. Retail sales are reported as below 
normal, but sales to manufacturing plants are heavy. 
Jobbers’ stocks are low on several sizes. Prices are un- 
changed. 

We quote from jobbers’ stocks, f.o.b. Chicago: Flat-head 
bright screws, 70-10-10; round-head blued, 65-10-10; flat- 
head brass, 4244-10-5; round-head brass, 40-10-5. 

SmwE WALK AND SNOw ScRAPERS—Side walk and snow 
scrapers are moving freely, and jobbers report earlier 
deliveries than usual. . Stocks are in good shape and 
no price change is reported. 

We quote from jobbers’ stocks, f.o.b. Chicago, in dozen lots, 
No. 2 sidewalk scrapers, $4.75 per doz.; No. 6, $3.25 per doz.; 
No. 75 snow scraper, $6.75 per dozen. 

SKATES—Retail dealers are reported to be buying 
heavily on skates and orders as a rule were placed 
earlier in the season than usual. Jobbers are advising 
dealers to accept immediate shipment, as there is every 
indication of a shortage. 

We quote from jobbers’ stocks, f.o.b. Chicago; Boys’ or 
men’s plain rocker, No. 1000, bright steel skates, 66c. per 
pair; No. 1005 nickel plated, 90c. per pair; girls’ No. 310B, 
$1.35 per pair; No. 6004, $2 per pair. Barney & Berry's 
boys’ or men’s ‘hockey skates, No. 152%, $3 per pair. Girls’ 
hockey skates, No, 412B, $1.80 per pair. Johnson's skating 
outfit, which consists of skates attached to shoes, $7.50 per 
pair. No. 11 skating outfit, $5 per pair; No. 15 ladies’, $6 
per pair. 

SLeEps—F rom the way in which sleds are moving from 
jobbers’ stocks, a shortage is probable during the holi- 
day season. Practically all orders placed earlier in the 
season have been shipped. Prices are the same as last 
reported. 


We quote from jobbers’ stocks, f.o.b. Chicago: Children 


Cutters No. 3, $33 per doz.; No. 5, $49.50 per doz.; No. 8, 
$66 per doz. No. 86, wood sled, $4.15 per doz.; No. 110 
wood sled, $8.90 per doz. eod coasters No. 5, $3.75 per 


No. 12, $9 per doz. Steel 


doz.; No. 10, $5.50 per doz.; 
133, $22.60 per doz. ; 


coasters, No. 131, .$12.40 per doz.; No. 
Torpedo racer, $27 per doz. 

Snow SHoveLS—The demand for snow shovels in the 
West and Middle West is unusually heavy. Early snows 
have forced retailers to accept shipments earlier than 
as usual. Orders are also heavier in proportion than 
those of last year. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 02 wood snow shovel, $4 per doz.; No. 33 galvanized with 
wood handle, $9 per doz. : No. 34, $9.75 per doz.; No. 40, black 
steel with wood handle, $7.75 per doz.; No. 015, $8.35 per doz. 
Above prices are for lots of one-half dozen or more 

SoLpER—The advance of last week on solder has been 
taken by all the jobbers and prices are firm. Sales are 
about normal. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Warranted half and half solder, 43c. per Ib.; No. 1 plumbers’ 
solder, 41%4c. per Ib. 

STEEL SHEETS—Prices on steel sheets have not 
changed since our last report, but the market is uncer- 
tain. Jobbing stocks are low, with deliveries from the 
mills very light. All quotations are made subject to 
stock on hand. 

We quote from jobbers’ stocks, f.o.b. Chicago, 28-gage 
galvanized sheets, $7.75 per 100 lb.; 28-gage black sheets, 
$6.50 to $7.00 per 100 Ib. 

Stee, TrRAps—With the prices of furs much higher 
than at any time in the past the demand for steel traps 
bids fair to be the heaviest in years. Jobbers are 
advising dealers to place their orders for complete 
stocks at once. Manufacturers have announced an ad- 
vance of 14 per cent on game trap, and jobbers whose 
stocks are running low will be compelled to pay higher 
prices. 
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We quote from jobbers’ stocks, f.o.b. Chicago: Victor traps 
No. 6, $1.13 per doz.; No. 1, $1.32 per doz.; No. 1%, $1.98 per 
doz. ; No. 2, $2.77 per doz.; No. 3, $3.70 per doz.; No. 4, $4.36 
per doz. Oneida traps, No. 0, $1.53 r doz.; No. 1, $1.79 per 
doz.; No. 1%, $2.69 per doz.; No. 2, $3.94 per doz.; No. 3, 
$5.24 per doz. 

Stove Boarps—Jobbers report sales of stove boards 
about normal, although the retail trade is fairly well 
stocked at this time. Prices are same as last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago, in broken 
case lots; Crystal stove board, 24-in. x 24-in., $8.35 per doz. ; 
30-in. x 30-in., $13.80 per doz. ; 36-in. x 36-in., $20.30 per doz. 

Stove Pipe AND DAMPeRs—There has been no change 
in the prices of stove pipe and dampers during the past 
week. The demand has been heavy and jobbing stocks 
are comparatively low. 

We quote from jobbers’ stocks, f.0.b. Chicago as follows: 
Peerless X blued stove pipe, nested, 6-in., $17.25 per hundred ; 
6-in. blued corrugated elbows, $1.85 per doz.; adjustable, 
$1.65 per doz,.; 6-in. dampers, regular, wood handle, $1.05 
per doz., iron handle, $1.10 per doz. 

Stove SHovets—The demand for stove shovels has 
been exceedingly heavy this season, and at the present 
time is above normal. Jobbers’ stocks are in fair con- 
dition only. 


We quote from jobbers’ stocks, f.o.b. Chicago: No. 900, 
round rolled handle, 45c. per doz.; No. 100, double oval 
handle, $1.30 per doz.; No. 800, black japan one-piece steel, 
$1.50 per doz.; No. 16, double nickel plated, $2.25 per doz. 


Tacks—Manufacturers are reported to be buying 
heavily in upholstering tacks. Retail sales, however, 
aer comparatively light. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago: Uphol 
sterers’ tacks, 6 oz., 25-lb. boxes, 17c. per lb.; bill posters’ 
tacks, 6 0z., 25-Ilb. boxes, 1644c. per Ib. 

Tin PiLate—Jobbers report stocks of tin men be- 
low normal with a continued heavy demand. Shipments 
from the mills are slow, due mainly to the Govern- 
ment demand and control. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
20 x 28 IC coke tin, 180-lb. boxes, $23.90; 200-lb. boxes, 
$24.00; 214-lb. boxes, $24.25. IC Mohawk tin, 20 x 28, 214- 
ib. boxes, $29.00; IC Calvin tin, 20 x 28, 214-lb. boxes, $34.00; 
IX coke tin, 20 x 28, 270-lb. boxes, $25.80; IX Mohawk tin, 
20 x 28, 270-Ib. boxes, $33.45; IX Calvin tin, 20 x 28, 270-Ib. 
boxes, $38.80. 


WEATHER StTrIP.—Jobbers’ sales of weather strip are 
reported to be heavier than those of last year to date. 
Retail stores are just beginning to move their stocks. 
Jobbers report shortages on some of the more common 
sizes. 


Hardware Age 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Wood and felt weather strip, gon. $1.43 per 100 ft.; %-in, 
$1.43 per 100 ft.; 1%-in, $2.85 per 100 ft. Door buttons, 
No. 1, 2-ft. 8-in., $3. per doz.; No. 2, 3-ft., $3.30 per doz. 

WHEEL Barrows—The demand for wheel barrows 
this season has been unusually heavy, due to the large 
amount of repair and construction work. There has 
also been some demand from contractors engaged in 
industrial building operations. The Government order 
restricting shipments in open-top freight cars is ex- 
pected to reduce the volume of road work and this may 
to some extent restrict wheel barrow sales. 

We quote from jobbers’ stocks, f.o.b. Chicago on wheelbar- 
rows as follows: No. common bolted wood barrows, 
$22.50 per doz.; No. 4 tubular barrows, $75.00 per doz.: 
angle steel leg garden barrows, No. R25, $45.00 per doz 

WuitTe Leap.—The demand for white lead is lighter 
than during a similar period of last year. Jobbers’ 
stocks are not heavy, but are sufficient to fill all orders, 
Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, 
white lead, in 100-lb. lots, $12.25 per 100 Ib. 


Wire NaiLs.—The wire nail situation is becoming 
critical. Jobbers’ stocks are at a low ebb, and great 
difficulty is experienced in getting adequate shipments 
from the mills. The limit of ten , eon to a customer is 
still in effect. All prices are quoted subject to stock 
on hand. 

We quote from jobbers’ stocks, f.o.b. Chicago, common wire 
nails, $4.25 per keg, base; cement coated nails, $4.25 per keg 
base. 

WRAPPING PAPER.—With the holiday period approach- 
ing, sales of wrapping paper are increasing rapidly. 
The decline announced in our last report has been taken 
by all jobbers in this territory. Despite the drop in 
price, jobbers’ stocks are comparatively low. 

We quote from jobbers’ stocks, f.ob Chicago, krafts 
wrens paper, 10%c. per lb.; express wrapping paper, 9c. 
per Ib. 

LINSEED O1L.—Manufacturers have announced 
another advance of two cents per gallon during the past 
week and there is every indication that the limit has 
not as yet been reached. According to government re- 
ports the flaxseed crop is only about half what it should 
be to fill the normal requirements of the country. The 
quality is also below the average. 

We quote to retailers f.o.b. Chicago, strictly pure old 
process linseed oil in carload lots, raw, $1.21 per gal., boiled, 

1.22 per gal In single barrel lots, raw, $1.26 per gal.; 
boiled $1.27 per gal. 


Carter's 


PITTSBURGH 


Office of HARDWARE AGB, 

Pittsburgh, Nov. 20, 1917. 
Ae prices on the lighter forms of finished 

steel products have come out through the general 

committee on steel and steel products of the American 
Iron & Steel Institute, these prices having been first 
submitted to the War Industries Board at Washington, 
later approved by the President, and then went back to 
the American Iron & Steel Institute Committee for an- 
nouncement. The principal items in which the hard- 
ware trade is interested, and on which maximum prices 
have been announced, are iron bars, special grades of 
sheets, nuts, bolts and rivets, and iron and steel boiler 
tubes. 

All of these prices were practically those submitted 
to the general committee of the American Iron & Steel 
Institute, as being in their opinion prices fair to the 
manufacturers and to consumers as well. It should be 
understood that these are all maximum prices to be 
charged to the trade, but manufacturers of any of these 
products have the privilege of selling at lower figures 
if they desire to do so. The fact that these prices have 
been given out will do much to clear up the unsettled 
conditions in the iron, steel and allied trades that have 
existed for so long. 

Since the Government maximum prices came out 
manufacturers of goods on which prices were named 
report a general better demand, but mostly for small 
lots for shipment over end of this year. On nearly all 
products the mills report that they are sold up for 
months ahead and have no material <0 spare. In the 
case of plates, on which the Government fixed a price of 
3.25c., some mills have their entire output sold up for 
a year or more ahead. 

The Government continues to be an enormously heavy 
te of practically all kinds of finished steel products. 
It has placed heavy orders for railroad cars, plates and 
other material for the building of ships, and for other 
lighter finished products. In fact for some time most 
of the business going to iron and steel manufacturers 


has been on either direct or indirect Government buying. 
This will no doubt continue for some time to come. 

Jobbers and retailers in hardware report the volume 
of business fairly heavy, any falling off in orders due to 
customers holding back waiting for lower prices being 
more than made up by a large amount of business 
cpming through the Government. It is a subject for 
congratulation that manufacturers, jobbers and retail- 
ers in all classes of trade have showed a willingness to 
have their orders pushed aside and to cheerfully give 
the Government preference in the shipment of goods. 
Now that Government prices have been named on ae 
all classes of steel aoodeete, it is not believed there will 
be very many further advances in lines of hardware 
goods, and on some goods prices may be readjusted to 
a lower basis in the near future to put them more in 
line with the lower prices announced on the raw 
materials. 


Wire NaILs.—All the manufacturers of wire products 
have agreed on uniform prices which are now being 
quoted to the trade on wire and wire nails on such in- 
quiries as are being received. The new demand for wire 
nails is fairly heavy, both from the domestic and export 
trades, and in the case of export orders for wire nails, 
much higher prices are obtained than on domestic or- 
ders. As high as $5 or more has recently been secured 
on wire nails for shipment abroad, but the amount of 
nails being shipped to foreign countries is relatively 
small. Domestic consumers are now taking in wire and 
wire nails more freely, their stocks having been very 
low, and badly needed replenishing. Prices now in 
effect on wire products by all the mills, in carloads and 
larger lots, are as follows: 

Wire nails, $3.50 base r keg; galvanized, i-in. and 
longer, including large-head barb roofing nails, taking an 
advance over this price of $2, and shorter than 1-in., $2.50. 
Bright basic wire, $3.35 per 100 lb.; annealed fence wire, 
Nos. 6 to 9, $3.25; galvanized wire, $3.95; galvanized barb 
wire, and fence staples, $4.35; painted barb wire, $3.65; 
polished fence staples, $3.85 ; cement-coated nails, $3.40 base; 
these prices being subject to the usual advances for the 
smaller trade, all f.o.b. Pittsburgh, freight added to point 
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of delivery, terms 60 days net, less 2 per cent off for cash 
in 10 days. Discounts on woven-wire fencing are 47 per 
cent off for list for carload lots, 46 per cent for 1000-rod lots, 
and 45 per cent off for small lots, f.0.b Pittsburgh. 

Botts, NuTs AND RiveTs.—Last week the Govern- 
ment announced new discounts and prices on bolts, nuts 
and rivets which are somewhat lower than prices quoted 
by the manufacturers for some time. In the case of 
large rivets, the Government price is $12 per ton less 
than makers have been quoting for some time on struc- 
tural, and is $14 less than on cone-head boiler rivets. 
Now that the Government has fixed prices, it is believed 
the demand for nuts, bolts and rivets will soon get 
heavier, and stocks that are very low will have to be 
replenished. The full discounts on bolts, nuts and rivets 
in large lots as announced by the Government are as 
follows: 


Large rivets, $4.65 base; 7/16 x 6 in. smaller and shorter 
rivets, 45-10 off list. Machine bolts, h.p. nuts, % x 4 in.: 
Smaller and shorter, rolled threads, 50-10 off list; cut 


threads, 50-5 off list; larger and longer sizes, 40-10 off list; 
Machine bolts, c.p.c. & t. nuts, % x 4 in.: Smaller and shorter, 
40-10 off list; larger and longer, 35-5 off list. Carriage bolts, 
% x 6 in.: Smaller and shorter, rolled threads, 50-5 off list; 
cut threads, 40-10-5 off list; larger and longer sizes, 40 off 
list; lag bolts, 50-10 off list; plow bolts, Nos. 1, 2, 3, 50 off 
list; hot pressed nuts, square blank, 2.50c. per Ib. off list; 
hot pressed nuts, hexagon blank, 2.30c. per Ib. off list; hot 
pressed nuts, square, tapped, 2.30c. per Ib. off list; hot pressed 
nuts, hexagon, tapped, 2.10c. per Ib. off list; c. p. $ &t 
oO 


square an hexagon nuts, blank, 2.25c. per Ib. list ; 
c p. c. & t. > and hexagon nuts, tapped, 2.00c. et Ib. 
off list. Semi-finished hexagon nuts: % in. and larger, 
60-10-10 off list; 9/16 in. and smaller, 70-5 off list; stove 


bolts, 70-10 off list; stove bolts, 2% per cent extra for bulk; 
tire bolts, 50-10-5 per cent off list. The above discounts are 
from present lists now in effect. All prices carry standard 
extras. 

IRON AND STEEL Bars.—Some time ago the Govern- 
ment announced the price of 2.90c. on steel bars to the 
large trade in carloads and larger lots, and last week 
announced the price of 3.50c. on iron bars, which is 
fully $15 to $20 per ton less than prices that have been 
quoted by the bar-iron mills for some months. The 
prices on iron and steel bars are in effect until Jan. 1, 
and may be revised on or after that date if it is found 
desirable to do so, but this will hardly be the case, as 
both manufacturers and consumers feel that the new 
prices are fair. 

We now quote the Government official price of 2.90c. on 
steel bars in carloads and larger lots, f.o.b. mill, while prices 
from store are said to range from 3.50c. to 5c., depending on 
the quantity and the locality. We quote the new Government 
price on refined iron bars at 3.50c. at mill in carloads, while 
small lots from store will no doubt range from 4c. up to 5c., 
depending on quantity. 


SHEETS.—Since the new Government price came out 


. 


Office of HARDWARE AGE, 
Cleveland, Nov. 20, 1917. 


USINESS with the retail trade is lighter than last 

month, but continues good. There is a feeling of 
satisfaction in the trade that the Government has fixed 
warehouse prices on sheets and other mill products and 
with this question disposed of both jobbers and retailers 
will feel more free to place buying orders. Orders 
for extended future delivery are not coming out in large 
volume, as the trade feels that the top prices have been 
reached. However, some retailers are placing orders 
for future delivery on various lines in order to be sure 
that they will have the goods when needed, and dealers 
are allowing jobbers to make shipments on future or- 
ders taken some time ago. 

The general tendency in the price situation is toward 
maintenance at present levels. There have been few 
changes on important items recently, and with lower 
prices on raw material because of Government regula- 
tion further advances on most lines are regarded as 
improbable. However, it will probably be some time 
before manufacturers are able to get material at lower 
prices so that they will be unable to reduce the price of 
manufactured goods. 

The railroad situation is still in bad shape and retail- 
ers are experiencing much delay in getting goods 
ordered directly from manufacturers. Jobbers are fairly 
well supplied so that there is little complaint of inability 
to secure goods. However, there are a few lines, par- 
ticularly those of which the Government has taken a 
large s iare of the output, in which manufacturers are 
far behind on deliveries, and of which there is a de- 
cided scarcity. This is particularly true of twist drills 
and hack saw blades. Semi-finished nuts are also scarce. 

The opening of the Ohio hunting season Nov. 15 has 
resulted in a good demand for guns and ammunition. 
Retailers also report a very satisfactory volume of 
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on sheets mills report the demand somewhat heavier 
for delivery over the remainder of this year, but most 
of the sheet mills are sold up for some time ahead, and 
have practically no sheets to offer for delivery over the 
next three or four months or longer. The district sales 
managers of the American Sheet & Tin Plate Co. met 
recently in its general offices in the Frick Building in 
this city, at which the present situation in sheets and 
tin plate were fully discussed, and as a result of this 
meeting the American Sheet & Tin Plate Co. has ap- 
portioned its output of all grades of sheets among its 
district sales managers for the first half of next year, 
and contracts are being taken from manufacturing 
consumers for that delivery, except in the case of gal- 
vanized sheets, on which the company will accept con- 
tracts only for first quarter of 1918. The company has 
not yet defined its allieg policy on sheets to jobbers, but 
will likely do so in a short time. Maximum prices on 
sheets are as follows: 

Nos. 9 and 10 blue annealed sheets at 4.25c., No. 28 Bes- 
semer black 5c., and No. 28 galvanized, 6.25c., rolled from 
either Bessemer or open hearth stock, all f.o.b. mill, Pitts- 
burgh, in carloads and larger lots, actual freight to point of 
delivery added. Dealers will charge the usual advances for 
small lots from store. 

Tin PLatTe.—Since the Government announced the 
price of $7.75 per base box on tin plate to manufactur- 
ing consumers, and from Bessemer and open-hearth 
stock, it is understood that some quite heavy contracts 
have been placed with the mills by leading can com- 
panies, and other large consumers, for delivery in the 
first half of 1918. All of the mills making tin plate will 
use,their utmost efforts to get out a maximum output of 
tin plate for the making of cans for the packing of per- 
ishable foods, and the output of terne plate over next 
year is likely to be smaller than for some years. As be- 
fore noted, the price of $7.75 per base box is also un- 
derstood to apply on small lots for shipment from stock. 

We quote coke tin plate on contracts and in small lots at 
$7.75 per base box, f.o.b. mill, Pittsburgh. 

PouLtry NETTING.—Reports are that jobbers are 
placing orders very freely with the manufacturers of 
poultry netting for delivery next year, and it is be- 
lieved there will be a normal volume of business in this 
product at the higher prices ruling, but it will not 
likely be as heavy as the trade this year. 

Snow SHovets.—The two local manufacturers of 
snow shovels report a fairly heavy demand from the 
West, but the mild weather so far the kept down local 
demand and few orders have been placed. Prices on 
snow shovels in this district are from 50 to 75 per cent 
higher than last year. 





business in seasonable automobile supplies and acces- 
sories, such as robes, driving gloves and anti-freezing 
preparations. 

MAcHINISTs’ TooLts.—The demand for machinists’ 
tools is very heavy and deliveries are becoming worse 
because of the heavy demand from the Government. 
Deliveries on micrometers, thickness gages, combination 
squares and steel caliper rules are not being promised 
by manufacturers within from eight to ten months. 

Twist Dritts.—The demand is heavy and the manu- 
facturers are much behind on deliverieS. For a time 
the delivery situation in respect to high-speed drills 
eased up somewhat, but now the high speed drills are 
about as hard to get as carbon drills. In some sizes job- 
bers are unable to get either kind. 

CARPENTERS’ TooLts.—The demand for carpenters’ 
tools has fallen off materially because of the limited 
amount of building work going on. Both jobbers and 
retailers have good stocks. 

Wire CLoTH.—A moderate amount of business is 
being booked in wire cloth for shipment up to Jan. 1. 
Prices are not being quoted for delivery at a later date. 


We quote regular grades of wire cloth per 100 sq. ft 
from jobbers’ stock as follows: No. 12 mesh wire cloth, 
$2.15; No. 12 galvanized, $2.70. 

Rope.—The demand for rope is quite active. Many 


retailers are buying on speculation at present prices for 
spring delivery. 

NAILS AND WiRE.—There is a good demand for nails 
but wire is quiet. Jobbers are having less trouble in get- 
ting shipments than during the previous few weeks. 

Jobbers’ prices for less than carload lots are as follows: 
Wire nails, $4.05 per keg; No. 9 galvanized wire. $4.55 per 
100 lb.; galvanized barb wire, $4.90 per 100 Ib.; No. 9 
annealed wire, $3.80 per 100 Ib. 

Botts, NuTs AND Rivets.—Although the Government 
has reduced manufacturers’ prices, jobbers so far have 
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not changed their prices and may not for some time as 
they will probably be unable to secure deliveries from 
manufacturers at the new prices for several weeks. 

Jobbers’ prices to the trade are as follows: Machine bolts 
in small sizes, 40 per cent off list; large sizes 30 and 5 per cent, 
20 and 10 per cent off; stove bolts, 60 and 10 per cent off: 
coach screws, 40 and 5 per cent off; nuts, hexagon and 
square, blank and tapped, $2 off; rivets, 7/16 in. and smaller, 
25 and 30 per cent off for small lots. 

SHEETS.—Sheet prices from mill eased off during the 
past week or two and sharp cuts were made by some of 
the jobbers so that warehouse prices were pretty much 
in line with the jobbing prices authorized by the Govern- 
ment. Under the Government regulations jobbers are 
allowed to charge 1c per lb. above the Pittsburgh mill 
price for sheets and other mill products, and in addi- 
tion are permitted to add the freight charge from Pitts- 
burgh. Jobbers also are adding in addition to the Gov- 
ernment price enough to cover the cost of cartage. The 
demand for black and galvanized sheets is fairly active. 

Jobbers’ prices to retailers are as follows: No. 28 black, 
6c. to 6.50c.; No, 10 blue annealed, 5.25c. to 5.50c.; No, 28 
galvanized, 7.25c. to 8c. 

Stoves.—Dealers report that the demand for oil heat- 
ing stoves and gas ranges is holding up well and the 
same is true of combination gas and coal stoves. How- 
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ever, the demand for both coal and gas heating stoves 
is light owing to the high prices and uncertainty as to 
the fuel supply. 

PIPE AND F1TTINGS.—Jobbers report a heavy demand 
for fittings and brass goods. Soil pipe has also been in 
good demand up to the present time. Iron and stee] pipe 
had declined one point in price in carload lots. 

Jobbers quote steel pire out of stock at 45 per cent off the 
list and iron pipe at 26 per cent off. 

SasH WEIGHTS.—Sash weights have declined $2 a ton 
and are now quoted at $40 per ton from jobbers’ stock, 

SasH Corp.—Sash cord has advanced 3c. a lb. and 
— now quote No. 8 standard grade cord at 43¢. 
per | 

Om CLoTH BINDING.—Jobbers have made an advance 
of 10 per cent in price on zinc and brass oil cloth bind- 
ing. 

Wuite LeAp.—Jobbers’ price on Morley’s white lead 
has been reduced to 11.50c. per Ib. in 500 Ib. lots. 

SHoe Naiis.—An advance of 8c. per doz. boxes has 
been made on Hold-Fast shoe nails which are now 
quoted at 49c. per doz. boxes. 

AsBEesTos PaPrerR.—Jobbers’ prices on asbestos paper 
and mill board have declined 50c. per 100 Ib. 
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Office of HARDWARE AGE, 
Boston, Nov. 17, 1917. 

ONDITIONS in the local market show virtually no 

change. The volume of business continues to be 
large and pessimistic reports of some retail dealers are 
contradicted by the continued buying from jobbers and 
manufacturers. There is almost no placing of large 
orders for immediate needs, as nearly everyone is plac- 
ing orders from day to day. With the price uncertainty 
and the pronounced trend toward economy by consumers 
of all classes, no other method of purchasing can well 
be justified. 

he same rules hardly apply, however, to orders for 
future delivery in anticipation of next year’s needs. All 
reports from producers carry, with but few exceptions, 
the same refrain: most staple goods will be scarcer than 
ever next year and prices will be higher rather than 
lower. Each succeeding day develops more clearly the 
fact that the Government requirements are making 
increasingly large drafts upon the supply of raw ma- 
terials and upon the working forces of the manufac- 
turers. With the present concentration upon war 
supplies, there is no time to work out a program for 
the production of products not directly related to the 
war needs and manufacturers of hardware for the gen- 
eral trade are compelled to comb the market for their 
supply of raw materials. In most cases the larger pro- 
ducers are already well covered for the goods of the 
spring and early summer trade and their supplies were 
bought at prices much higher than the prices set in 
recent weeks by Washington. 

The wiser and more progressive retailers, finding it 
possible to place orders with a guarantee that they will 
get the benefit of any declines, are covering themselves 
well into the next year. Many are holding off, but it 
is not generally believed that events will justify their 
course. Such dealers as were slow to take price ad- 
vances as they came along are beginning to feel the 
effect upon their finances and are necessarily limiting 
their purchases. In their efforts to reduce their stocks 
to the smallest possible margin they are selling off such 
stocks as were held over from last year and this is un- 
questionably causing some drop in business. It is a 
necessary concomitant of such troubled times and is a 
healthy sign. It ought to help to bring about a better- 
ment in collections, which have been so slow as to be 
a matter of real concern to the larger distributors, who 
clearly foresee that the drain upon the country’s 
finances means a tighter money market and greater dif- 
ficulty in keeping on hand sufficient liquid capital to 
take advantage of discounts. 

Cutlery is selling freely, but stocks are badly broken. 
Scissors are very scarce and some other lines are becom. 
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St. Paul and Minneapolis, 
Nov. 17, 1917. 
Ts legendary season of the year for this locality, 
Indian Summer, arrived a month late, but no one 
has complained. The relief from the unprecedented and 
severe cold weather is welcome, and incidentally time 


ing more difficult to secure. The manufacturers of dry 
batteries are far behind on their orders and deliveries 
are slow. The various movements toward food economy 
have had the effect of bettering the demand for gal- 
vanized ware of all kinds and stocks are falling off as 
deliveries do not come freely. The dealers are buying 
holiday lines cautiously, but mechanical toys are moving 
fairly well. 

The great shortage of labor is affecting sales of tools 
and equipment for cr geri operations. Sales of axes, 
cant hooks and similar goods are light, but this is ac- 
counted for in part by the fact that many dealers 
carried over larger stocks than usual from fast year. 
Cant-hook handles have advanced about 10 per cent. 

A revised price list and discount sheet on Ames 
shovels is out which makes practically no difference in 
current quotations. Cobbler’s sets have advanced 50c. 
to $1 a set; Universal food choppers, about 10 per cent 
(an advance in list), and Klaxon hand horns about 10 
per cent. 

Wire Nai.ts.—A combination of better deliveries and 
lessened demand has brought about some improvement 
in stocks of wire nails. The price remains unchanged. 

We quote wire nails from jobbers’ stocks, $4.75 a keg base. 

Cur Naiis.—The scarcity of cut nails continues un- 
abated, but demand is not increasing and there is little 
change in stocks. 

We quote cut nails from jobbers’ stocks, $5.60 base. 

Fites.—Spasmodic shortages of various kinds of steel 
dre being almost immediately felt in the stocks of files 
and a scarcity of all kinds is reported, with occasional 
blank spaces on the stock shelves, where certain kinds 
are exhausted. In isolated cases jobbers have advanced 
prices, but the true market remains unchanged. 

We quote from jobbers’ stocks: Nicholson and Black Dia- 
mond files, 50 and 10 per cent discount; Arcade, Great West- 
ern and similar brands, 60 and 7% per cent discount. 

Screws.—Stocks of screws are being fairly well 
maintained and the demand is generally reported less 
than normal. We quote from jobbers’ stocks: 

Flat head bright screws, 70 and 20 r cent discount ; 
round head blue, 65 and 20 per cent; flat head brass, 42 
and 20 per cent; round head brass, 40 and 20 per cent; coach 
screws, 30 per cent; iron machine screws, 45 per cent; cap 
screws, 35 per cent; set screws, 40 per cent. 

STEEL.—Bar steel prices have not changed and the 
future is yet filled with uncertainty. The high prices 
continue to act as a check on business. There has been 
no change in regard to the supply and Government 
price changes have not been felt in the local market. 
The only change has been on cold rolled steel. 

Rounds up to 1 15/16 in. are now quoted from jobbers’ 
stocks at list plus 15 per cent, and the same quotation pre- 
vails on squares and hexagons. 


CITIES 


is being gained to a promt advantage in the matter of 
e 


fuel supply. The fuel problem will be solved if colder 
weather is delayed two weeks longer. 

Sales both in jobbing lines and in retail have been very 
good the past week, although a heavier business could 
have been handled. Totals, considering all conditions, 
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are and brisker —s now is awaiting the change 
in the weather that will bring heavier sales for sea- 
sonal items. Skate stocks are nearly all in place and 
future orders for goods for winter sports placed some 
time ago are being sent forward as rapidly as possible. 

Larger shops and factories are planned for this lo- 
cality, which means additional orders for tools and 
equipment. Even the smaller shops are busy as never 
before as they are receiving work refused by the larger 
shops. This offers a broader field for sales and stocks 
are changing to meet this new condition. 

Government precedence on orders for materials be- 
gins to force conditions here. Large orders for any- 
thing in the metal line are very liable to be turned down 
flat, or shipment is promised at so distant a date as to 
nearly discourage the taking of contracts. Certain sizes 
and gages of galvanized iron are impossible to obtain 
at the present time for this reason. 

The notice to have everything for the boys in France 
in the mails by Nov. 15th, so that they would receive it 
for Christmas, brings home the fact that the holiday 
season is very near and people in general are giving the 
subject more thought earlier this year than ever. 
Thanksgiving Day window trims have been in evidence 
for over a week and many dealers are beginning to 
make Christmas suggestions in various ways. Judging 
from present indications articles of real value and use- 
fulness will, to a large extent, take the place of things 
which in the past were merely presents. 

Prices along some lines have taken auite a decline, 
following, doubtless, the request by the Government and 
the agreement of the producers to make proper adjust- 
ment of the matter without further definite action on 
the part of the Government. Galvanized materials from 
sheets to the finished articles, and black sheets with 
items from which they are made have all been affected 
Ovinions seem to vary as to what other items may be 
affected in the near future. Tin plate and its train of 
articles are still suffering from shortage and another 
slight advance has been put in force. Prices on oil and 
turpentine show the usual ravage of fluctuation, al- 
though an advance of five cents on linseed oil was un- 
expected. No other changes of note have been made. 
Seasonal goods are appearing with, in the most cases, 
a higher price than last year. Skates bid fair to be as 
scarce and as hard to obtain as last year if not even 
more so. 

NaIts AND Braps.—Market is quiet and sales are 
growing smaller in a retail way. Out of town ship- 
ments by jobbers are holding up in fairly good shape. 
Prices remain unchanged. 

We quote from local jobbers’ stocks: Standard wire nails 
at $4.40 per keg base; coated, $4.40 per keg base; brads, at 
70 per cent from standard lists. 

Wire.—As with the nails, the jobbers’ heavier sales 
still are out of the cities, but they are showing the ap- 
proach of Winter. No change has been made in price. ~ 

We quote from local jobbers’ stocks as follows: Galvanized 
Glidden cattle wire at $4.20 per 80-rod spool; galvanized Glid- 
den hog wire at $4.36 per 80-rod spool; painted Glidden cat- 
tle wire at $3.65 per 80-rod spool; painted Glidden hog wire 
at $3.99 per 80-rod spool; No. 9 black annealed smooth wire 
Amag per cwt.; No. 9 galvanized smooth wire at $5.05 

Botts.—Price is stationary with sales the best to 
shops and factories. Retail sales are somewhat slow. 
Stocks seem to be in fair condition with jobbers, but mill 
shipments are very slow in arriving. 

We quote from local jobbers’ stocks: Small machine bolts 
at 50-5 per cent; large machine bolts, 25 per cent; small 
carriage bolts, 30-10 per cent; large carriage bolts, 20 per 
cent; gimlet point lag screws, 40 per cent; stove bolts, 50-10 
per cent, all from standard lists. 

Screws AND Nuts.—Screws of all kinds are in de- 
mand for construction and repair work on shops and 
factories. This class of trade is at present the most 
interesting of anything in the market and special effort 
is being made to care for it, both by jobber and dealer. 
Prices are unchanged on screws and probably will re- 
main so until the end of the present year. 

We quote from local jobbers’ stocks: Flat head bright wood 
screws at 70-10 per cent; round head blued wood screws, 
65-10 per cent; iron machine screws, 60 per cent; brass 
machine screws, 20 per cent; square iron machine screw 
nuts, 25 per cent; hexagon brass machine screw nuts, 15 
per cent; set screws, 40 per cent; cap screws, regular, 33% 
ber cent; hot pressed nuts, $2.10, all from standard lists. 

_ Tacks.—Price is steady and sales are somewhat 
lighter. Stocks seem in good condition, but mill ship- 
ments are very slow. 

We quote from local jobbers’ stocks: Upholsterers’ cut 


tacks at list plus 10 per cent and wire tacks at list plus 
15 per cent. 


SHEETS.—A decline in price has been announced and 
followed up by a similar change in finished products. 
Stocks in jobbers’ hands are badly broken and the 
ori of being able to replenish is very poor at 

nt. 


ott quote from local jobbers’ stocks: Galvanized sheets 
1.82 per cwt. base; black sheets at $6.57 per cwt. base. 
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Tin.—The scarcity of block tin and the inability to 
obtain certain quantities of it, has caused another ad- 
vance in price. Even at the advanced price, stocks are 
badly broken and there is not much prospects of better 
shipment from the mills. 

We quote from local jobbers’ stocks: IC 8 Ib 
20 x 28 tin, at $19.50 per box; bright charcoal § Ib 
20 x 28 tin, at $34.00 per box. 

Eaves TRouGH, CONDUCTOR PIPE AND ELBows.—War 
price has caused a decline in proportion to the change 
in price on sheets. Lots are badly broken and sales are 
not greatly diminished for this time of the year. 

We quote from local jobbers’ stocks: Eaves trough in 
crate lots at 60-15 per cent discount. Galvanized corrugated 
conductor pipe, in crate lots at 50-10 per cent and galvanized 
corrugated elbows at 70-10 per cent from standard lists 
_ GALVANIZED TuBs.—The price has declined on this 
item, though not to such an extent as to make sales any 
easier. 

We quote from local jobbers’ stocks: No. 0 galvanized tubs 
at $9.10 per dozen; No. galvanized tubs at $11.20 per 
dozen; No. 2 galvanized tubs at $12.60 per dozen; No. 3 
galvanized tubs at $14.70 per dozen. 

Coat Hops.—Price has not yet been affected by the 
market conditions and sales continue very good. 

We quote from local jobbers’ stocks: No. 17 japanned open 
coal hods, $4.50 per dozen; No. 18 japanned open coal hods, 
$5.00 per dozen; No. 17 galvanized open coa) hods, $6.80 per 
dozen ; No. 18 galvanized open coal hods, $7.50 per dozen. 

GALVANIZED PaILs.—No change in price has yet been 
announced, although one may be expected at any time. 
This of course will be in the nature of a decline. 

We quote from local jobbers’ stocks: 8-qt. common gal- 
vanized pails, $3.40 per dozen; 10-qt. common galvanized 
pails, $3.92 per dozen; 12-qt. common galvanized pails, $4.31 
per dozen; 14-qt. common galvanized pails, $4.83 per dozen ; 
16-qt. common galvanized pails, $5.85 per dozen. 

Stove Pipe AND Exisows.—Price has been affected by 
the decline in the market and change is of sufficient ex- 
tent to probably affect the jobbers’ sales to the dealers. 

We quote from local jobbers’ stocks: 60-in. common stove 
pipe, crate lots, at 21% cents per length; 6-in. corrugated 
common elbows at $1.35 per dozen; 6-in. adjustable elbows at 
$1.50 per dozen. 

Rope.——Price holds firm on rope and the stocks are 
beginning to show the effect of the scarcity of proper 
material for manufacture. Mill representatives say 
that long fibre is becoming very scarce and that ship- 
ments will be more diminished as time advances. 

We quote from local jobbers’ stocks: Best grade manila 
rope at 34 cents per lb, base; best grade sisal rope at 24 
cents per lb. base; best grade cotton rope at 34 cents per 
Ib. base. 

Om.—An advance of 5 cents per gallon has been made 
on Linseed Oil and it is somewhat difficult to figure out 
just why the market has been affected in this way. 
Some reports show that the crop in Argentine has suf- 
fered badly from drought and other reports state that 
the damage is not as great as first believed. Undoubt- 
edly the greater consumption by war preparations has 
something to do with the change in price. Construction 
work has become more slack, so the consumption of oil 
in this direction is diminishing. 

We quote from local jobbers’ stocks: Boiled linseed oil at 
$1.16 per gallon in barrel lots; raw, $1.15 per gallon in 
barrel lots. 

TURPENTINE.—Price has fluctuated at about the usual 
rate. Sales are light for this time of the year. 

We quote from local jobbers’ stocks: Turpentine in barrel 
lots at 56% cents per gallon. 

SHELLAC.—Market holds steady on this item with 
sales light. ° 

We quote from local jobbers’ stocks: White shellac, cut 
4% Ib. to gallon, at $3.00 per gallon; orange shellac, cut 
414 Ib. to gallon, at $2.75 per gallon; dry orange shellac at 
85 cents per Ib. 

DENATURED ALCOHOL.—The present spell of warm 
weather has slowed up the sale of this item. Price re- 
mains unchanged. 

We quote from local jobbers’ stocks: 
barrel lots, at $1.10 per gallon. 

Wuite Leap.—There has been no further change in 
the price of white lead and sales are normal for this 
season of the year. 

We quote from local jobbers’ stocks: White lead, 100-lb 
kegs at $11.13 per hundred with the usual differentials for 
size of package and quantity. 

Guass.—Sale of glass keeps up to very satisfactory 
volume. Price remains unchanged and stocks in loca? 
jobbers’ hands are sufficient to meet their present de- 
mand. 

We quote from local jobbers’ stocks: 
grade glass, first three brackets at 85 per cent. 
per cent. 

Double strength A grade glass at 85c. from standard lists 

LANTERNS.—Sales are improving on Lanterns as the 
days grow shorter. Prices hold firm at last quotation. 

We quote from local jobbers’ stocks: Deitz D-Lite short 
globe at $10.55 per dozen; Dietz Wizard, short globe, at 
$10.25 per dozen; Deitz Little Wizard, short globe, at $8.25 
per dozen; Deitz Victor, at $6.25 per dozen; Deitz Buckeye 
dash. $9.00 per dozen; No. 2 large fount Wizard, $15.25 per 
dozen 
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not be amputated close behind the ears. They 
begged for time, and put up some very fair argu- 
ments. 

The automobile industry, they said, consumes but 
5 per cent of the steel output, and does not utilize 
an overshadowing proportion of the chrome steel 
produced. The manufacturers asked the board to 
permit them to frame an arrangement for the grad- 
ual reduction in the output of pleasure cars, pro- 
viding for an ultimate minimum of about 40 per 
cent of present production. 

The War Industries Board agreed to hear the 
statement but suggested that to receive serious con- 
sideration it should contemplate whittling the out- 
put of pleasure cars down to 20 per cent. The com- 
mittee is hard at work and is hopeful that it will 
be able to save at least a portion of this important 
branch of the industry. 

The next steps in the control of the non-essential 
industries have just been taken. The War Indus- 
tries Board has established a bureau the function 
of which will be to examine all the industries of 
the country and to classify them in proportion to 
their importance from the standpoint of war work. 
The munition factories, the shipyards, and the rail- 
roads will head the list of essentials, while down 
near the bottom somewhere will be the lines of busi- 
ness the country can get along without until the 
war is over. 

I am glad I don’t own a chewing gum factory or 
a school for teaching the German language. 

Keep an eye on those side lines. Don’t tie your- 
selves up with departments for which you can’t get 
the goods. 

In this respect the hardware retailer is a lucky 
fellow. His business is one of the most useful to 
the community at large and he is the thrifty house- 
wife’s best friend. 


New Rules for Next Draft of Recruits 


T= next draft for the national army has been 

set for March 1, 1918, when probably 600,000 
additional recruits will be selected from the regis- 
ters of the War Department and sent to canton- 
ments. They will not all go simultaneously but in 
lots of 50,000 as the various cantonments are vay 
cated by the soldiers ready for the trenches in 
France. 


This means that you may lose another clerk or 
two or a husky porter, but you must make the best 
of it. Uncle Sam needs more soldiers, for the Allies 
are calling in strident tones. 

Provost Marshal General Crowder has developed 
a far more rational scheme for the second call than 
was employed in selecting the first 600,000. In- 
stead of taking them in the order in which their 
names were drawn from the big wheel at the War 
Department, he has decided to classify all the re- 
maining 9,000,000 registrants by trade or occupa- 
tion and according to their status with respect to 
dependent wives, children or other relatives. 


In this way there will first be called the single 
men whose trades or occupations are of no particular 
value for the prosecution of the war, while those 
last to be called will be men following trades con- 
tributing directly to the conduct of the war and who 
are married or are the sole support of dependent 
relatives. 

The new plan will relieve the exemption boards 
of an enormous amount of labor and will save to 
the industries of the country many thousands of 
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skilled workmen who would otherwise have beep 
put to drilling and digging trenches. 

There is sound sense behind General (rowder’s 
new scheme, but, of course, it increases the proba- 
bility that you will lose that useful clerk or that 
husky porter. 


Rolling Mills Enlarged 


]S order to increase its production capacity to meet 

the unusually heavy demands from automobile 
manufacturers, the Michigan Copper & Brass Roll- 
ing Mills, of Detroit, Mich., is building an addition 
to its plant which will complete a unit of 1000 ft, 
by 160 ft. in floor space. The new building is of 
brick and. steel construction similar to the other 
structures of the company and will be completed 
about Dec. 15. 

It is hoped when this new unit is completed to 
bring the production of the company up to 1,000,000 
Ib. of thin brass and copper per month. To facili- 
tate this production the plant will be equipped with 
machinery of improved type provided with every 
device for the protection of employees. In addition, 
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and that it might better serve the special needs of 
its customers, the company is adding a laboratory 
for extensive research work in testing and chemical 
analysis. 

In the interests of the employees of the Michigan 
Copper & Brass Rolling Mills, the company is 
establishing a doctor’s office and emergency hos- 
pital, a welfare department and lunch rooms. 

According to Alonzo P. Ewing, general manager 
of the company, there are orders on the books for 
three months in advance for thin brass and the 
renewed activity in the automobile trade is already 
being reflected in the company’s accounts. 


Hardware Age Forces Reform 
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Bull” so generously that they have come to consider 
themselves above criticism, and certainly look upon 
themselves as entitled to gage the gruel which shall 
be fed to the traveling public. 

Mayor Mitchel’s signature was a jolt to the rail- 
roads entering New York City and to the Westcott 
Express Company, and it is hoped that the spanking 
will prove of lasting benefit to the big boys who 
ran amuck. 

You can now ride to the Astor Hotel from the 
Pennsylvania Station for 40 cents, and every pas- 
senger taking that ride can thank HARDWARE AGE 
for saving them the 35 cents formerly clutched by 
the Westcott Express Company, in addition to the 
fares they should have charged. He can save 
cents or 30 cents on a ride to the McAlpin Hotel, 
and a similar amount on the trip to most of the 
hotels in New York City. 

This publication is but a small business when com- 
pared with the holdings of the Pennsylvania Rail- 
road or the Westcott Express Company, but we 
are coming to believe more thoroughly in the old 
saying, “Thrice armed is he whose cause is just. 
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The construction toys enable the hardware man to link the boy to the 
store in no unmistakable manner. With Christmas approaching, why not 
cash in on this big opportunity? Here are a couple of suggestions, with 
models made of the toy sets as the big features. Don’t let the holidays 
pass without at least a week of exclusive toy trims in your windows. 
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Hooverizing Direct Advertising Matter 
Waste Must Be Eliminated 


By FELIX VAN CLEEF, 
of Van Cleef Bros., Chicago 
An address before the Automobile Accessory Branch, National Hardware Association, Atlantic City. 


HERE are more ways of Hooverizing than in the 

conservation of food and my purpose will be to 

discuss one of the problems that not alone con- 

cerns the manufacturer, but is of equal importance to 
the jobber and dealer. 

Manufacturers of almost every product under the 
sun, from automobiles and their accessories down to 10 
penny nails and their accessories, if they have any, are 
accustomed to issue a good many tons of advertising 
matter covering the merits of their products. This 
may be in the form of catalogs, envelope slips, or 
stuffers as they are commonly known, signs of various 
types, display cards without number, etc. 

Much cof this matter is sent to the jobber for further 
distribution to the dealer, and, through him, in many 
cases to the ultimate consumer. 

It is my privilege to visit some of the most impor- 
tant jobbing centers in the United States calling on the 
wholesale trade and what I have to say is based on ac- 
tual observation plus some of the experiences suffered 
by jobbers. 

I am sorry to say that in altogether too many in- 
stances I have seen much valuable advertising matter 
that could have been made fruitful of real business for 
the jobber piled up on a shelf, covered with dust in some 
cases and indicating that there was no intention to dis- 
tribute those pieces of matter. 


They Build Business 


On the other hand, I have had positive evidence 
brought to my notice that a simple little thing like an 
envelope slip is a real business-getter when properly 
used. For example, recently while I was in a whole- 
sale house, the man in charge of the city order depart- 
ment remarked on hanging up the telephone receiver, 
“There’s an order for another box of safety razors. 
That makes seven or eight boxes ordered by phone since 
we sent out those envelope slips a few days ago. It 
‘certainly. pays to advertise,” 

There is an anngal economic waste in the form of un- 
used advertising matter that runs into thousands of 
dollars. The fault lies with both jobbers and manufac- 


' turers, and I will point out to you.some of the specific 


reasons why the matter is.not used. 

In many cases it is the fault of the jobber, who fails 
to give‘the manufacturers supplying the material the 
right sort of co-operation, the sort of co-operation that 
would result in more sales for both. 

Certain jobbers will say to the manufacturer, “Sure, 
send us a lot of that advertising matter, so long as it 
doesn’t cost us anything.” Very likely a look through 
the.shelves of such a jobber will not alone disclose con- 
siderable unused literature, perhaps some of it entirely 
obsolete, but also some dead stock that might have been 
moved at a season when it was desirable. There are 
fads and fancies for merchandise in most every line, and 
sometimes the psychological moment for making the 
sale goes by so that later on all the literature in the 
world would not make the sale. 

To express myself in dollars and cents, suppose, for 
example, that a manufacturer gets out advertising mat- 
ter to the value of $2.00 per lot, to be sent to his list of 
say 1000 jobbers for redistribution. If 25 per cent of 
the jobbers neglect to send the matter out there is a 
consequent loss of exactly $500. If the manufacturer 
has figured that he could afford an advertising appro- 
priation of 5 per cent on his gross sales, this amount 
represents the loss of at least $10,000 worth of sales, 
on which the jobber would also have lost his profit. 
This indicates to you how vital this subject is. 

How much interest does the jobber take in seeing to 
it that his salesmen post up window signs, which are as 
a rule liberally supplied by the manufacturer? The ex- 
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cuse usually advanced is that the salesman has no time 
to attend to such matters. Dealers, in turn are phleg- 
matic so that even if a well-intentioned jobber does send 
by mail a sign that he would like to have posted up, 
it not infrequently happens that the advertisement is 
found in the wastebasket or elsewhere among the dis- 
cards. If a jobber’s salesman were requested to post 
up but a half dozen a week they would all soon be up. 


Is Your List Accurate? 


H OW much matter is wasted because of poor atten- 
tion to mailing lists? Some lists are so carelessly 
compiled that there is an endless amount of duplica- 
tion to say nothing of mis-sent matter, and matter sent 
to concerns who have long since been out of business. 

Now for a little more specific arraignment of our 
worthy friends the manufacturers. 

A frequent error of manufacturers who perhaps are 
accustomed to use over-size envelopes for their own 
correspondence is to have their stuffers made to fit that 
size, forgetting that the average jobber uses a regular 
6% envelope. In consequence, the jobber is forced to 
junk the advertising matter as it would be of no use to 
return it, considering the fact that it more than likely 
is imprinted with his name. 

Going a step farther with this idea, it often happens 
that the manufacturer will run on the same sheet items 
in which not all of his customers may be interested. For 
instance, the maker of automobile lamps may also pro- 
duce carriage lamps. It would be better to have dif- 
ferent pieces of literature covering each class of mer- 
chandise, otherwise the auto jobber might not send out 
the matter that refers to both. The jobber of carriage 
lamps might have no interest in auto lamps. 


Ready for Use 


Another thing is the practice of sending a fold leaflet 


to the jobber in the flat form. It is too much to expect 
the jobber to assign his help to the task of folding such 
matter for inclosure. It should be all ready to be 
slipped in. 

One more error of judgment made by manufacturers 
‘is the printing of dealers’ prices on circulars. Much of 
the matter sent to the dealer is left around on the desk 
or counter, where the consumer has an opportunity of 
examining it. It should bear no prices at all or at the 
most consumers’ prices, otherwise the jobber would be 
justified in throwing it into the rubbish heap. 

* Aside from the criticisms of the matter itself that I 
have made, a fault drawn to my attention, of which @ 
certain manufacturer was guilty, was the careless man- 
ner in which the advertising matter was sent to his 
jobbing customer. It was strewn around in the case 
with the merchandise to which it applied in such 
a way as to make the receiving clerk take it for stuffing 
or packing, and so was never delivered over to the ad- 
vertising department, which was anxiously awaiting the 
arrival of the literature in order to start a selling cam- 
paign on the goods in question. They finally located 
‘ the literature mixed in with a lot of rubbish because 
it bore such a close resemblance to the rubbish itself 
when received. ip. 
I think that, during these times, it would be a patriotic 
thing as well as good business for the jobber to assign 
some one in the organization to attend to the proper 
handling of advertising sent by manufacturers. This, 
of course, applies to jobbers who have no regularly or- 
ganized advertising department, whose obvious duty it 
would be to see to it that the matter was disposed of 
properly and even in such cases the receiving clerk 
should see to it that the matter reaches the advertising 
departments. 
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Publicity For 


the Retailer 


Some Christmas Ads Which “Made Good’—Thoughts 
on A War-Time Christmas 


By Burt 


ELL I remember a recent talk with a grizzled 
W old veteran of the Civil War. The subject 

was Christmas and I ventured to remark 
that in those momentous days when a great people 
were divided over the question of human slavery, 
Christmas celebrations must have been very quiet 
and serious affairs. 

But the old colonel corrected me at the start. His 
opinion was that Christmas was the one bright spot 
in a year of days that were dark. He told of re- 
turning home because of a wound in ’63 just about 
in time to join in the family Christmas fastivities. 
And his keen old eyes sparkled at the recollection. 

So does history repeat itself in the year 1917 
our first Christmas in war-time. The country is 
sobered by the thought of sacrifices that are about 
to be made. Nevertheless, Christmas, this year, is 
not going to be a gloomy time. A goodly number 
of our soldiers will be at their homes for the holi- 
day, and of all persons in this great country at the 
present time, the soldier boy seems most cheerful. 

Furthermore, where there are children and toys 
and holiday legends, how can a mantle of gloom 
descend over the day. Christmas will take on a 
greater significance this year, to be sure, but the 
great American people are going to get into the 
spirit of the occasion. 

They are going to express their sentiments in 
gift-giving just as they have done in former years. 
To do less would really be a shirking of duty for 
gloom and discouragement have no place in the 
hearts of a people determined to carry through to a 
victorious finish the world’s greatest struggle 
against iron-handed tyranny. 

People will buy the gifts that make for Christmas 
cheer and it is the duty of every hardware dealer 
and a matter of good business as well to let the 
holiday spirit shine through his publicity. 

We present herewith several examples of Christ- 
mas advertising that have demonstrated their pull- 
ing power. More to follow. 


Surcharged With the Christmas Spirit 


No. 1 (Page Width by 19 In.) 


Take a look at this ad from the Palace Hardware 
House at Erie, Pa., and then realize that Christmas 


J. 


PARIS 


now is a matter of weeks and very shortly will be 
a matter of days. 

In your quest for holiday trade, get started early. 
Last-minute Xmas shopping is generally an un- 
satisfactory affair and during a belated scramble 
for gifts, advertising works under a handicap. 
Propinquity steps in to rob publicity of its power. 

This type of Christmas ad covers a whole lot of 
ground. Individual presentations secure interest at 
the start and listings serve as suggestions. This 
ad lists a vast amount of holiday stock; in fact, our 
criticism of the effort concerns this very thing. 

While the ad was successful, nevertheless, we 
think more individual gifts should have been pre- 
sented and less listing done. 

Furthermore, and this is an important point, when 
listing gift suggestions, try to arrange the ligts in 
columns. This is far better than to compel the 
eye to constantly follow an unbroken type line. 

Apart, from these points, this ad is unusually 
effective. The border and top illustrations attract 
at first glance and the cheerful opening talk swings 
the reader into the spirit of the ad. We would 
prefer to see a heading on the order of “Gifts for 
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2—Sell your specialties with an ad like this 





Oh. I just wished for that 
ae hon ce 


HOFF& F & BRO., lnc, 403 Penn Sq. 


Plein Figure rr i Store 
Se Oor —— 


Giad to Serve Tou. jell Phowe, 619 Come, & 
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Hardware Age 


1—Gifts, and many of them, for everybody 








time Bring the ¢ 


PALACE HARDWARE HOUS 


913 915 STATE STREET 


Stop a moment! Isn't it true, especially if you are an Erie resident, that when- 
ever you have thought of “toys” the word mmmediatdly suggests the Palace? Well, this year 
the toy department at the Palace is brighter and funnier than ever before. Dozens 
of new and interesting toys have been added to this department (located in the base- 
ment), making it the largest we have ever had and you will be sure to find here just~ 
what you had in mind and a visit through Toyland will more than repay you for the 
hildren—etay aa long 


) Thousands of the Newest and Most Up-to-Date Toys Shown in Our Big Toy Department 








as you wish. 


Toy Tool Chests, $1 fo $3.50; Tool Benches, $1.25 to $4; Chess Boards 25¢; scouts and Indians, $1; Water Colors, 25¢ to 


$1.90; Pattlesbips, $1; Cannena, 50c; 8i 


$2.75 to $10; Horse on Roller, $1.50 to $9.50; Toy Stoves, $1.25 to $5; Wash Stands, $2.50 and 93; Kitchen 
els, Lions, Elephants, Monkeys on Rollers, $1 to $10; Sand Toys, 8c up; Fine Dolls, 50e to $2.50; Soft Rubber Balla, 25¢ up; 
Mind Builders, $1; Battlethip Builder, $1.25; Roller Coasters, $2.50; Drums. 25¢ to $1.25; Wheel Barrows, Sulkies, Wagons 
each; Frietion Toys, 50e to $1.25; Meceano Sets, $1 to $14; Tinkertoy, 50c, Pile Drivers, 50e up; Elevators, $1.50 up; Sand Crane, 
$1.50; Pianos, 49e to $2.25; Printing Presses, $1 up; Schoenhut Dollis, 63; Black Boards, $3.50; Wall Boards, We to $1.15; T: 
writers, 75¢ up; Grocery Stores, 45e to $3.00; Miniature Furniture, 25¢ each ; Indoor Base Ball, $2; Crokinole, $1.25; Naval War, 


Se; Ten Pins, $1.75; Cheekers, 10c up. 


hooters, 25¢; Post Office, Zac to We 


8 ; Stencils, 
Knitting Outfits, 25¢; ——. 25e; Big Dick Gun, $2.50; Set of Blocks, 30 to $1; Witch Craft, 0c; Steam Engines, $1.50 to 
7.25; Boats, He to $7.00; ins, $1 to $12; Tunnels, 0c; Automobiles, 30e to $1.35; Garages, 35¢ to $1.25; Steam Rollers, 85; 
Picture Machines, $1.25 to $5.50; Rabbits, 75c; Monkeys, $1; Bear, $1; Swan, $1; Bear on Roller, $1.35 to $10; Dog on Rollers, 


25e; Peter Rabbit, 25¢; Cireus, Sc; 


Sets, 35 to $2; Cam- 








‘ 


Handsome Gifls Cag, Be Found ia Our 
Saverware 


tully warranted at . 





An Exceptional Xmas Gift 


One that will please every housewife and re- 
duce the labor on clean-up days—a carpet 
sweeper equal in every way to many selling for 
higher prices, and wanderfully made; finished 
in mahogany, with niekeled trimmings; each 
side opens for removing dirt; bas rubber tired 


i 
? af 4B $ AB 
‘Tes Spoons, 95 dot; After Dinner Spoons, -“ $ 
ss; Dessert Speens, 99 Gen: Tobie — —_— 
1 Soup ® 
Oranne Sets, § . - 
$i, Bary Spoons, The; 
ver, 8 each; Oyster Fork 
 &e c 
Potter 


$ 
(Only a limited number to sell. Come. early) 


Gifts That Can Be 4 
Found on the 
Mezzanine Floor 


Washer, $15, 
Water Power Wasber, $15, Iron and Wood 
Rxpress Wi 











final 
Ei 
rel 
slap 


i 
sili 


- 
8 
j 
i 


if 

i 
Hedi 
$i? 


4 
i 


tT 
te 
ne 
i 
fie 
tris; 
Biss: 


i 
re 
et 


i 
a * 
2? 


& 
s 


H 

tis 
ot 
e 














ap 
5 


F. 


; 


i} 
nf: 
i 


i 
tli 
i 
di : i 


i 
i 


it 
Ft 
fees 


Hal 
i 


ff 

















PU 
E 


ae 


appreciate, such as —s 
96 to $10; Boy Seout Axes, $1; Ai 
Pumching Bags, $1.50 up; Basket Balls, $2 up; 


SEEMS, 


the Children and the Older Folks” in place of the 
firm name. ° 

Note that prices are quoted everywhere and the 
gift suggestions are grouped under proper classifi- 
cations, making it easier for the reader to get 
quickly to the particular portion of the ad in which 
his interest lies. 


Individual Gift Presentation 
No. 2 (2 Cols. x 4 In.) 


The larger ads with their columns of gift sug- 
gestions are essential, but don’t overlook this type 
of ad. 


Hoff & Bro., Reading, Pa., take a direct shot at 
a certain portion of newspaper readers and the 
law of averages will make an ad of this sort pay 
and pay well. 

Many people are sold by an ad of this type very 
quickly for the reason that the same people often 
are averse to reading through a large ad with its 
many groups of suggestions. 

Moreover, an ad of this type may be run every day 
and may be made to cover the more expensive kind 
of gifts. Not any copy to speak of in this ad, but 
just note how it “gets across.” 


(Continued on next page) 
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3—Toy ads bring in father and mother 














JUMPING ROPES. 
A braided red and white and bice 
and white 
enameled h. 


SAIL BOATS. 
Truly anced models of 
yatch, enameled in high colors. 
Bach lee, 


real 


“St Extra heavy, rubber tired, spring 
“<j adjustable saddle, extra rear axie 
supports, adjustable handle bars, a 
‘{ fine toy. 


Oe, B5e. 


“SHINNY” STICKS. 
rdwood steam bent perfect goods 


a! 
for roller and ice skating. 
Bach Oe 


“KIDDIE KARS.” 

Strongly made and beautifally en- 
ameled. A splendid toy for. a very 
small child. 

15 inch. for 2 year-old child_...$1.06 
“4 16% in. for 3 year-old child....$150 
“] 18 ineh. for. 4 year-old child....$8.00 





Plasticine Sets. ‘ 


and se for 
modeling and sculpturing. Ready for 
instant use, No water required. Re- 





American Steam Engines. 
Well made reliable toys. Bxact 
models of the big engines. Every one 
guaranteed to be mechanically per- 
Sa, nt © coerate 6 cts, 


“Tinkertey.” 
A building toy of which hundreds 
of models can be constructed. 
D O08, cnccosccsecccesceecese bbe 


rx. 


ROLLER SKATES." 
Plain bearing, high heel straps ad- 
justable pair he 


Billiard and Pool Tables. 
Mission finished table, rubber 
cushioned, nickel plated corners, 
green cloth covered, knit pockets, 2 
cues and set of numbered balls. Sise 
18 x 33 inches. Bach ....._.... $3.50 





LER SKATES. 
Ball bearing. nickel plated adjust- 
able, high heel straps. For either 
girls or boys, pair $1.35 


= 


Rubber Ball Shooting Gallery. 
Well finished, substantial little toy 
20 inch gun shoots rubber balls and 
corks. Figures fall back when hit. 
when bull’s eye is hit bell will ring 
and clown appears. 
E. 


Chest of Tools 
These chests are not merely toys 
but fitted with real tools from the 
cheapest to the best and will serve 
as « useful household kit 
--++<------81.50 te SIR00 


Beautiful new models. Strong en 
ough for a heavy man. yet light en- 
ough for a boy to handle. Fitted with 
New Departure Coaster Brakes and 
all the latest equipment, with 
guaranteed tires. 


$19.00, $21.90, $24.00, $29.50, $30.00 


Tey fet 
Complete set as shown, « 





Steamer “Quoilts.” 
6 1-2 inch Polished Mahogany base, 
4 heavy variegated quoits. en- 
ameled playing qamneee. 








i poe 
serviceable articles, and filled pack- 
Per set -- 00 


Rea! Drums, sheeps heads and bot- 
toms, attached brass cymbals, wed 
shoulder straps. rubber head Drum 
Sticks. 


Other Drums......60¢, 65¢ aad She 

















You Must Run Some Ads Like This One 


No. 3 (4 Cols. x 12 In.) 


A hardware man once told us that toy ads were 
his most effective form of holiday advertising. 
You see;” he continued, “toy ads invariably bring 
in father and mother and no well-regulated couple 
can stand the strain of prowling about a hardware 
store without finally signing up for some needed 
household goods or capitulating to the charms of 


Some attractive specialty which I manage to have 
on view.” 


And he is correct. 

Toy ads bring in the parents. At other times of 
the year John stalks off to buy his personal requi- 
Sites and Mary likes to buy household articles on 
her own initiative or at least be the arbiter of price 


and quality. But when it comes to toys, each wants 
a hand in the game. 

Hence, toy ads have a double kick; they sell toys 
and whatever else strikes the fancy of the visiting 


parents or reminds them of articles needed. 


Four-Pointed Gift Suggestion Ad 
No. 4 (4 cols. z 7 in.) 


Here’s another variation of the toy ad—one which 
any parent will find difficult to resist, for there 
comes a time in the life of every child when he or 
she, respectively, demands suits other than the con- 
ventional models. Note the suggestions in each 
corner of the ad. 

We also direct attention to the slogan, “The 
Christmas Shop.” Use a slogan of this character 
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4—Gift suggestions for the children and older folks 








121-123 W. MAIN, PHONE P.B X. 94 
THE HARDWARE STORE 








to-date 





s 1847 Siverware 
aives, Forks, Spoons 

Assortment of 

patterns 





and use it now, for being first in the field with it is 
practically equivalent to sending it down to the 
librarian of Congress to have it signed, sealed and 
delivered by the government. 


“Dick’’ Hager Enters Service 


LTHOUGH he has a wife and baby and an ex- 

cellent position R. B. (“Dick”) Hager, manager 
of the Nashville, Tenn., branch of the B. F. Good- 
rich Rubber Company, has sacrificed all to join the 
colors. Mr. Hager is a West Pointer and holds that 
the oath he took on entering Uncle Sam’s military 
institution makes it imperative that he obey now 
that his country is in need. 

Mr. Hager became manager of the Nashville 
branch three years ago. Previous to that he had 
been a city salesman for the wholesale hardware 
concern of J. H. Fall & Co., since acquired by Keith, 
Simmons & Co. He was educated at Vanderbilt 
University and in 1908 made a great reputation 
there as a football player. 


Streeter & Riddle, Inc. 


HE business of A. E. Streeter, agricultural im- 

plements, Van Nuys, Cal., has recently been 
changed to Streeter & Riddle, Inc., and will in the 
future handle a general line of hardware and paints 
as well as implements. A. C. Riddell, a new mem- 
ber of the firm, has been connected with the Hoffman 
Hardware Company of Los Angeles for several years 
as stockholder and director. 

_ The company has purchased the hardware stock 
of R. T. Rowley of Sunland, Cal., and has moved it 
to Van Nuys. The fixtures of the Rowley store are 
considered to be the finest in Southern California. 


THE INTERNATIONAL AuTO Parts Co., Philadelphia, 
Pa., has been incorporated with a capital of $50,000 to 
manufacture automobile parts. Philip Belasco, 1806 
North Eighth Street, is treasurer. ‘ 


Captain Moody Called 


APTAIN E. F. MOODY, sales manager for Bar- 
ney & Berry, Inc., the Springfield, Mass., skate 
manufacturers, was called to Washington Oct. 30 for 
a conference with the heads of the Ordnance De- 
partment, and was immediately assigned to duty. 
Mr. Moody volunteered his services last May, and 
after passing his examinations was commissioned a 
captain in the Ordnance Officers’ Reserve Corps. 
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Coming Conventions 


OKLAHOMA RETAIL HARDWARE ASSOCIATION Coy- 
VENTION, Oklahoma City, Dec. 4, 5, 6, 1917. W. B. 
Porch, secretary, Oklahoma City. 


WESTERN RETAIL IMPLEMENT, VEHICLE AND 
HARDWARE ASSOCIATION CONVENTION, Kansas City, 
Mo., Jan. 15, 16, 17, 1918. H. J. Hodge, secretary, 
Abilene, Kan. 


PACIFIC NORTHWEST HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, Spokane, Jan. 16, 17, 18, 
1918. E. E. Lucas, secretary, Hutton Building, 
Spokane, Wash. 


MOUNTAIN STATES HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, Adams Hotel, Denver, 
Col., Jan. 22, 23, 24, 1918. W. W. McAllister, see- 
retary-treasurer, Boulder, Col. 


TEXAS HARDWARE AND IMPLEMENT ASSOCIATION 
CONVENTION AND EXHIBITION, San Antonio, Jan. 
22, 23, 24, 1918. A. M. Cox, secretary, Laredo. 


INDIANA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Indianapolis, Jan. 29, 30, 31, and Feb. 1, 
1918. M. L. Corey, secretary, Argos. 


NEBRASKA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Lincoln, Feb. 5, 6, 7, 8, 1918. Nathan 
Roberts, secretary, Lincoln. 


WISCONSIN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Milwaukee, Feb. 6, 7, 8, 1918. P. J. 
Jacobs, secretary, Stevens-Point. 


IowA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Des Moines, Feb. 12, 13, 14, 
15, 1918. A. R. Sale, secretary, Mason City. 


PENNSYLVANIA AND ATLANTIC SEABOARD HARD- 
WARE ASSOCIATION AND THE NEW YORK STATE RE- 
TAIL HARDWARE ASSOCIATION JOINT ANNUAL CON- 
VENTION AND EXHIBITION, New York City, Feb. 12, 
13, 14, 15, 1918. Headquarters, Hotel Astor, for 
both associations. Exhibition in Madison Square 
Garden. W. P. Lewis, Huntington, Pa., secretary- 
treasurer Pennsylvania and Atlantic Seaboard 
Hardware Association, and John B. Foley, City 
Bank Building, Syracuse, N. Y., secretary, New York 
State Retail Hardware Association. 


MICHIGAN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Saginaw, Feb. 12, 13, 14, 15, 1918. Arthur 
Scott, secretary, Marine City. 


NorRTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Grand Forks, Feb. 13, 14, 15, 1918. 
C. N. Barnes, secretary, Grand Forks. 


ILLINOIS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Hotel Sherman, Chicago, Feb. 19, 20, 21, 
1918. L. D. Nish, secretary, Elgin. 


MINNESOTA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Paul, Feb. 19, 20, 21, 22, 1918. H. 0. 
Roberts, secretary, Metropolitan Life Building, 
Minneapolis. 


OHIO RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Columbus, Feb. 19, 20, 21, 22, 1918. James 
B. Carson, secretary, Dayton. 


NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION, Boston, Feb. 20, 21, 22, 1918. (George 
A. Fiel, secretary, 10 High Street, Boston, Mass. 


SouTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Mitchell, Feb. 25, 26, 27, 28, 1918. 
F. J. Shepard, secretary, Mitchell. 
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 cstriution of printed matter 
to your trade is one of the best 
ways of increasing your sales. 








OU’LL find that the man who owns an auto is 
glad to get the booklet you hand him describing 
STANLEY Garage Hardware. He puts it in his 

pocket and takes the time to read it carefully because 
he’s interest ed. 


He may be refitting his old garage 
and wants new and better equipment 
than the odds-and-ends assortment he 
has at present. Or he may be ready to 
put up a new garage, and in this case 
you can be sure he reads everything 


that will show him how to have a more 


comfortable, a more convenient and a 
safer building. 

Above is shown some of the trade- 
making literature which js now ready. 
Send for copies, give them to your cus- 
tomers and increase the business of 
your garage hardware department and 
your store in general. 


You should be handling STANLEY Garage Door Holders, Hinges, Bolts, 
Latches, Pulls, etc. 


Detailed information about the goods and the assistance given you to sell them 
at a profit will be sent you on request. Write today! 





j[ine 


New Britain, 
NEW YORK : 


100 Lafayette Street 


Wortrs 


Conn., U. S. A. 


CHICAGO : 


73 East Lake Street 


Look for our advertisement on Box Strapping in this issue 











NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 
by Hardware Manufacturers 


New Murphy Label 


The Murphy Varnish Company, 
Newark, N. J., and Chicago, IIl., has 
recently put a new label on its pack- 
ages of household varnish and enamel 
which is very attractive and enables 
the dealer to pick out these different 
products with the utmost ease. 

The new packages make a good, 
strong display in the window or on 
the shelf. Directions on the label are 
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Transparent 


Floor 
Varnish 


New Murphy label 


simple, clear, brief and to the point. 
The company has tried to make this 
new label helpful, not only to the 
dealer, but also to the user of the 
varnish and enamel, 

The varnishes and enamel remain 
the same high quality. A very inter- 
esting 24-page booklet entitled 
“Sales,” which contains a hundred and 
one good ideas, will be mailed to deal- 
ers upon request. 


New Cartridge 


The United States Cartridge Com- 
pany, 111 Broadway, New York City, 
has just perfected the U. S. 22 caliber 
N. R. A. Long Rifle Lesmok cartridge 
that is accurate up to 250 yards. 

This cartridge has been developed 
as a result of agitation in this country 
for outdoor, small-bore qualification 


ise ae See 
LONG RIFLE 


New powerful cartridge 


courses of from 50 to 250 yards to 
meet the demands of the British army 
training camps. The company is able 
to produce this cartridge at the same 


price as an ordinary 22 caliber Long 
Rifle Lesmok. 

This cartridge is so powerful that 
it is not safe to use it with cheap fire- 
arms, and dealers are requested to ob- 
serve this caution. 

Illustrated literature and prices will 
be mailed to dealers on request. 


‘*Duo’’ Watch Glass 
Protector 


The Mealy Manufacturing Com- 
pany, Coca Cola Building, Baltimore, 
Md., has recently placed on the mar- 
ket the “Duo” Watch Glass Protector, 
which allows a clear vision of the dial 
and is rust proof. 

This new watch glass protector is 
finding a ready sale wherever there 
is a soldier. It is made of a hard 
white metal and is clamped to the 
watch that is already a wrist watch. 

The “Duo” is made in assorted 
sizes to fit all standard watches of 
military nature, and the importance 


“Duo” watch 
glass protector 


of this device can be readily appre- 
ciated in the fact that if a man breaks 
a watch glass at the “Front,” the 
watch is absolutely “out of business.” 
It happens that even if he should 
break the glass and puts on a protec- 
tor, he can utilize the watch, because 
nothing can possibly catch in the 
hands. 
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In addition to the “Duo” this same 
company makes the Joffre wristlet, 
which resembles the “Duo,” but is 
made to be sold with a strap, so as 
to take the watch that is intended for 
the pocket and make a wrist watch of 
it. This takes the place of the well- 
known leather cup wristlet and at the 
same time protects the glass. Illus- 
trated literature and prices will be 
mailed to dealers upon request. 


New Three Aperture Cherry 
Level 


Schuchardt & Schiitte, 92 West 
Street, New York City, have recently 
brought out their number 5900, 3 aper- 
ture cherry level, designed with dou- 
ble plumb and double level. 

This tool can be used for a plumb on 


New three aperture cherry level 


either side, or for level purposes on 
either side, which is a decided feature 
strongly appreciated by carpenters, 
cabinet makers, etc., and in fact by 
any one having use for a level. 

The level glasses are protected by 
side glasses, which are held in posi- 
tion by a brass plated metal rim. The 
vials are cemented into cradles and 
held firmly by means of wood screws. 
Slots in the bottom of the cradles al- 
low easy adjustment should this be 
found necessary. The selected cherry 
wood used for these tools is perfectly 
seasoned and kiln dried, and, there- 
fore, will not warp. 

The levels are made in lengths of 18, 
20, 24, 26, 28 and 30 inches, all of them 
with 2% x 1% in. cross sections. They 
are narrower than most other levels 
on the market and lighter in weight. 
An attractive label on this tool adds 
greatly to its rich appearance. 

Illustrated literature and prices will 
be furnished to dealers upon request. 


New Luther Power Grinder 


The Luther Grinder Company, Mil- 
waukee, Wis., has recently introduced 


New Luther power grinder 


a new power grinder known as No- 
306. It is lighter than the other 
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power grinders the company has made 
heretofore, weighing only 15 lb. 

Its weight is ample for the size of 
the wheels, which are 6 in. in diam- 
eter by 1% in. in thickness. Two 
wheels are furnished on the grinder, 
one being of coarse grit for fast 
grinding and the other of fine grit for 
sharpening and finishing purposes. 
The two wheels make an ideal combi- 
nation to take care of a wide variety 
of tool sharpening or grinding. 

The machine is designed for long 
life, with ample wearing surfaces and 
long bearings. It can be bolted or 
screwed to any convenient bench or 
heavy table. Illustrated literature 
and prices will be mailed to dealers 
upon request. 


Emperor Furnace with Steel 
Radiator 


The Bergstrom Stove Company, 
Neenah, Wis., has introduced the Em- 
peror furnace with a steel radiator, 
combining in its construction many 


Emperor furnace with steel radiator 


special features. This furnace will 
use either hard coal, coke or wood. 

The ash pit or base section is large 
and roomy, giving ample capacity for 
ashes and for the free circulation of 
air under the entire surface of the 
grate. This, it is stated, is very im- 
portant, as it prevents the grate from 
warping and burning out, which is so 
often the result when sufficient air 
space is not provided. The ash pit is 
made smooth and with square rear 
corners so that the ashes can be 
quickly and easily shoveled out. It is 
also made gas and dust proof with a 
door opening the full size of the 
ash pit. 

The duplex and shaking grate, it is 
stated, is one of the most practical 
ever devised for coal or coke. The 
shaking part clears the ashes from 
the entire inner surface of the fire 
pot so that the radiation through the 
fire pot is not obstructed. The duplex 
center of the grate crushes and forces 
the hardest and largest clinkers 
through its large opening into the ash 
pit. This grate operates very easily 
on large roller bearings held in place 
by clasps so that they cannot get out 
of place or lost. Cog wheels fastened 


with cotters make repairing simple 
and easy. The entire grate slides in 
place through the ash pit door and can 
be taken out without removing a 
single bolt, Ash chutes on grate frame 
eause all ashes to drop into the ash 
pan when it is used. 

The fire pot is constructed so that 
the parts receiving the greatest strain 
are made the heaviest. It is built with 
straight sides and with full measure- 
ments. The smoke collar is located on 
either side of the furnace so that the 
smoke can be taken out of the side 
most convenient to the chimney. The 
dust flue, which is fitted with a tight 
damper, is connected with the base 
section, so that the dust caused by 
shaking the grate passes up into the 
radiator. The water pan is extra 
large and located conveniently in 
front of the furnace. It is also placed 
so that it will get the direct radia- 
tion of the fire pot. The check draft 
is furnished with each furnace to fit 
the smoke pipe, together with a nickel- 
plated regulator plate and chain. 

It is claimed that the radiator has 
the largest diameter, being 44 inches 
on the 24-inch size fire pot, and also 
the largest inside air space per size 
of fire pot of any furnace on the mar- 
ket. The sides are made of special 
steel with gray iron top and bottom. 
The heat and smoke is carried around 
the whole circle of the radiator before 
it passes into the chimney. The con- 
struction of the steel sides and cast- 
iron top, as well as bottom, make this 
joint absolutely gas proof. Heavy 
cast linings are furnished with each 
size, insuring a further protection to 
the steel, and the front jamb is made 
so that the water coil can be easily 
placed. 

The feed door is made in two parts, 
with an extra large opening and check 
door in lower door. The casing is 
made of extra heavy galvanized iron. 
The linings are also galvanized iron 
covered with asbestos paper. The fur- 
nace castings are made from the very 
best stove plate iron obtainable. Illus- 
trated literature and prices will be 
furnished to dealers upon request. 


H. & C. Adjustable 
Ventilator 
The Hart & Cooley Co., New 
Britain, Conn., has recently brought 


out the H. & C. adjustable ventilator 
No. 2255, designed especially for use 


H. & C. adjustable ventilator 


with double heater stoves, the warm 
air pipe from the stove being con- 
nected to the opening in the ceiling 
plate. 
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The ceiling plate is made with an 
opening for a 6-in. pipe in the center, 
When the pipe is not used the center 
can be relaced, making a solid face, 

The tin box is adjustable from 7 
to 12 in. in depth, and the ventilator 
is made in sizes 8 x 10, costing $4.40, 
and 10 x 12, costing $6.40. Illustrated 
literature will be mailed to dealers 
upon request. 


‘*Blue Streak Coaster”’ 


The Toledo Metal Whee! Company, 
Toledo, Ohio, has placed on the mar- 
ket the “Blue Streak Coaster” with 
rolier bearing wheels and self-con- 
tained bearings, 

The body of the wagon is built en- 
tirely of white ash and the bolsters 
of either white ash or maple, accord- 
ing to the kind of lumber that is avail- 
able for that purpose. The wagons 
are given an excellent finish and are 
stencilled in two colors on the side. 

Putting on the tires and having 
them stay on under all conditions has 
been a problem of most manufacturers 
of small wooden wheels. After 
months of experimenting this com- 
pany discovered a process of putting 
them on under heavy pressure, which 
eliminates all possibility of loose 
tires. 

The steel rims are drown down over 
the wood felloes and the spokes under 
very heavy pressure, and while the 
steel rim is under pressure they are 
indented into the wood felloe so that 
there is no possibility of their loosen- 


Blue streak coaster 


ing from the wood felloe underneath. 

The roller bearings are self-con- 
tained and dust proof. These bear- 
ings completely eliminate the annoy- 
ing feature of the bearings becoming 
lost or misplaced. 

In building the “Blue Streak 
Coaster” special attention has been 
given to the construction of the 
wheels, which is designed after the 
artillery pattern automobile wheel. 
The hub and thimble are cold rolled 
pressed steel and the spokes are sec- 
ond growth white ash, ovaled, mitered 
and machine riveted to the steel 
flanges. The felloe is hard wood and 
is pressed on over the ends of the 
spokes under heavy pressure. The 
electrically welded: steel tire is drawn 
over the felloe and pressed into posi- 
tion. The spokes are then riveted to 
the steel flanges. Bringing al! parts 
of the wheel together under heavy 
pressure unifies the wheel and makes 
it solid from hub to tire. 

The top of this wagon is detachable 
and can be easily removed, so that if 
the boy desires to use the wagon as 4 
coaster, he can lay the top aside and 
propel it with one of his feet and at 
the same time use it as a coaster. The 
long tongue and the cut out on the 
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front of the wagon act as a guide for 
the handle, which allows him to ac- 
curately steer the wagon when coast- 
ing. 

The coaster is made of five different 
sizes, all finished in natural wood, 
filled and varnished and ornamented 
in bright red. The name appears on 
the side in blue and red, making a 
most attractive finish, 

Illustrated literature and prices will 
be furnished you upon request. 


New Automatic Electric 
Washer 


The Automatic Electric Washer 
Company, Newton, Iowa, has recently 
brought out a new model electric 
washer known as No. 10. Its mate, 
for belt power drive, gasoline engine, 
or other source of power, is the model 
No. 9. This machine is a stave leg, 
dolly and wooden tub type of machine, 
with a swinging reversible wringer. 

The electric machine is equipped 
with adjustable casters so that the 
height of the machine can be varied, 


New automatic electric washer 


permitting the wringer to pass over 
stationary tubs, if desired. 

The machine is constructed for long 
life and carries a 5-year guarantee, 
the same as the rest of the automatic 
line. This model was produced to 
sell at a lower price than the steel 
bench model 9, and to supply the de- 
mand for a lower-priced machine with 
a swinging wringer. 

The company is now producing a 
750-ft. moving picture reel, which 
gives a complete little story of an 
American housewife introducing an 
Automatic Electric Machine doing the 
washing, a demonstration by a sales- 
man in a hardware store, intermingled 
with factory views, and showing the 
production of individual parts of the 
machines. These reels are furnished 
to dealers upon application. [Illus- 
trated literature covering this com- 
pany’s extensive line of washing ma- 
chines will be mailed to dealers upon 
request. 


Continental Screen Catalog 


The Continental Company, Penob- 
scot Building, Detroit, Mich., manu- 
facturer of screen bars, window 
screens, window screen frames and 
cloth window ventilators has recently 


brought out a new catalog for 1918, 
a copy of which will be mailed to deal- 
ers upon request. The catalog is at- 
tractively illustrated and well de- 
scribed and contains forty-five pages. 


Improved Clinching Hose 
Coupling 
Stuber & Kuck Company, Peoria, 


Ill., has recently introduced an im- 
proved Perfect Clinching Hose Coup- 


Improved clinching hose coupling with 


galvanized clamp 


ling with a Galvanized Clamp. 

This coupling is the same as the 
all brass made by this company, ex- 
cepting that the tubes and swivel are 
made of heavy brass, and the clamps 
of heavy galvanized iron. In every 
respect this new coupling is said to be 
as strong as the all brass coupling, al- 
though not as classy in appearance. 

The couplings are made in %, % 
and % in, sizes and are packed 1 dozen 
in display box, 1 gross to a carton. 

Illustrated literature and prices will 
be mailed to dealers upon request. 


New ‘‘Dunoleum’’ Pattern 
Book 


J. C. Dunn & Co., Camden, N. J., 
makers of “Dunoleum,” have recently 
published a new lithographed pattern 
book which illustrates and describes 
their extensive line. A copy of this 
book will be mailed to dealers upon 
request. 


New Oval Shopping Basket 


W. C. Redmon, Sons & Company, 
Peru, Ind., have just brought out a 


New oval shopping basket 


new oval shopping basket which is 
appealing to the taste. 
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‘rhe basket is made in three s; 
10 x 14 in., 11 x 16 in. and 12 17 in, 
They are packed three in g nest, 
twelve nests to a crate. 

Illustrated literature and trade 
prices will be furnished to dealers 
upon request. 


Harrison’s Paint Book 


Harrison’s, Inc., Philadelphia, Pa, 
have just issued a booklet which wij} 
be of particular interest to the farmer 
entitled “The Farmers’ Paint Book” 
This booklet goes into detail relative 
to everything worth while 
about paint. A few of the subjects 
covered are, how to find amount of 
paint needed for any job, the cause of 
blistering paint; how to keep brushes 
in good shape; don’ts for home paint. 
ers; how to paint around glass; how 
to grain; how to fill up paint and com- 
plete information on how to paint 
everything paintable. A copy of this 
booklet will be mailed to dealers upon 
request. 


Portable Drilling Outfit 


The Temco Electric Motor Com- 
pany, Leipsic, Ohio, has introduced 
an electric drilling and grinding outfit 


Portable electric drilling and grinding 
outfit 


which consists of the Temco Model 
“B” portable electric drill with emery 
wheel and valve grinding attachments. 
The tool is equipped with a 10 foot 
cord and an attachment plug. It can 
be attached to any lamp socket or drop 
cord—either A. C. or D. C. A single 
control switch, located near the handle, 
starts, stops and reverses the motor at 
any time. 

The Temco Model “B” drill with its 
different attachments is a power plant 
in itself; it drills in steel from 0 to % 
in. and is always ready for work o 
a moment’s notice. 

The drill weighs only 12 Ib. and it 
may be easily carried to any part 
the shop. 

Illustrated descriptive matter and 
prices will be mailed to dealers upo® 
request. 


Plymouth Cordage Display 
Booklet 


The Plymouth Cordage Company, 
North Plymouth, Mass., has recet 
published a very interesting 23-pase 
booklet containing valuable sugge® 
tions for Plymouth rope window 
plays. A copy of this booklet will be 
mailed to all dealers upon request. 
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New Cord Tire Ready Soon 


The Kelly-Springfield Tire Co., 239 
W. 39th Street, New York City, ex- 
pects to have its new Cord tire on the 
market by January next. They will 
be made in only 4%- and 5-inch sizes 
for the immediate present. This new 


New Kelly-Springfield cord tire 
cord is particularly rugged and sturdy 
in design, the tread being a combina- 
tion of squates and circles and said to 
possess unusual arnti-skid properties. 
The engineers of this company have 
been engaged in the development of 
this tire for the past two years and 
the present perfected cord is one 
which the company feels it can put 
upon the market with the fullest con- 
fidence that all trouble has been elim- 


inated and that it will sustain the 
reputation of its makers. While the 
fabric entering into its construction is 
the same as that which has proved 
most satisfactory in other cord types, 
the process of manufacture is entirely 
different. 

The Kelly-Springfield Tire Co. has 
subjected its new tire to exhaustive 
trials. For some months test cars of 
the heaviest types, loaded and some 
rather overloaded with steel ingots, 
have been equipped with Kelly Cords 
and have been run over the worst 
roads in Ohio at the rate of 320 miles 
a day; one hundred and sixty miles 
in each twelve hour period of the day 
and night. Under these trying condi- 
tions the new cord has delivered from 
7000 to 8000 miles without developing 
any trouble except the natural wear 
down of the tread. In many cases 
when the tires were removed they 
could have been run for many more 
miles. 

Illustrated literature and _ trade 
prices will be mailed to dealers upon 
request. 


Rear-Lid Lock for Ford 
Runabouts 


The Prismolite Company, Fourth 
Street, Columbus, Ohio, has recently 


Rear-lid lock for Ford runabouts 


placed on the market a rear-compart- 
ment-lid lock for the Ford runabout. 

This new practical device locks the 
lid on both sides and also protects it 
in the center. The sides cannot be 
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pried open. It is easily attached and 
there are no holes to drill. 

To operate, it is only necessary to 
remove the padlock, push the center 
piece to the right and then swing both 
arms back. The price of this device 
complete with a high-grade padlock is 
$1.50. Illustrated literature will be 
sent to dealers upon request. 


‘*Protecto”’ Plug 


The Vital Mfg. Company, Cleve 
land, Ohio, has recently brought out 
the “Protecto” plug, designed with a 


J 


“Protecto” plug 

steel shell which completely encloses 
the porcelain and makes it impossi 
to fracture it by a wrench slipping oF 
from a bump. 

It is said that 75 per cent of all 
broken porcelains in spark plugs re 
sult from carelessness in removing 
plug or screwing it into the cylinder 

and also when fastening the cable to 
the top of the plug. 

On the “Protecto” the shell extends 
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ebove the top of the porcelain and the 
cable which is independent of the cen- 
ter core or porcelain is fastened to the 
shell by means of a fibre insulation 
cap, hence chance of the porcelain 
cracking or disturbing the adjustment 
of the sparking points is eliminated. 

The relay or gap of .025 inch also 
intensifies the spark to practically 
double its ordinary efficiency and 
thereby overcomes much of the com- 
mon difficulty of short circuiting due 
to excessive use of oil or gasoline. 

The top terminal post and both cen- 
ter and side electrodes at the sparking 
point are made of pure nickel; hence 
practically no wear. The center elec- 
trode is cemented into the porcelain. 
A fine quality of highly compressed 
fibre is used in the cap. The “Pro- 
tecto” plug is watertight. It is ac- 
curately set at the factory and needs 
no adjustment. 

The plug is designed for use on 
pleasure cars, motor trucks, tractors 
and motor boats. It is made in % in, 
pipe and % in. A.L.A.M. The price 
of each plug is $1.50. It is also made 
in % in. pipe, the price of which will 
be furnished on request. 

Illustrated literature will be mailed 
to dealers upon application. 


New Stewart Lens 


Stewart-Warner Speedometer Cor- 
poration, 1936-1952 Diversey Boule- 
vard, Chicago, [ll., has just intro- 


New Stewart lens 


duced a new Stewart Lens, which pro- 
duces a perfect light that is safe to 
drive by on the darkest nights, which 
illuminates an area greater than the 
width of the road itself, and far 
enough ahead to permit fast driving. 

The new lens points out very 
sharply every rut, hole, stone, sharp 
turn and any other obstacles, making 
driving perfectly safe. A wide range 
of light defies the steepest hill to deflect 
its perfect flood of light up and away 
from the crest of the hill, or incline. 

The lens consists of a cup-shaped 
glass bowl that completely surrounds 
the electric light bulb at the back, and 
fits closely around the bulb stem. The 
forward stem is open. Its design is in 
absolute accord with the laws of illu- 
mination. . The lens is designed to fit 
any car that can be installed on any 
headlight. 
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There is only one size, one type and 
one model. The price is $2 per pair, 
complete, and ready to be installed in 
a few minutes’ time. 

The Stewart lenses can be used for 
city driving with full lights turned on, 
and with perfect safety, because they 
furnish complete illumination with- 
out glare, and motorists driving with 
them are not in constant danger of 
arrest or police censorship. 

Illustrated literature will be mailed 
to dealers on request. 


‘*Tire-Doh’’ Displays 


Atlas Motor Supply Company, 
manufacturers of automobile special- 
ties at 556-560 West Austin Avenue, 
Chicago, IIl., has recently brought out 
a very effective “Tire-Doh” window 
display, beautifully lithographed in 
five colors. This display stands 27-in. 
high by 42-in. wide. On the left side 


“Fire-Doh” window and counter displays 


of this display is shown a badly torn 
inner tube, on the right the same 
tube after it has been repaired with 
“Tire-Doh.” 

The copy is carefully prepared to 
show the reader the ease and speed 
with which “Tire-Doh” can be used 
to repair all kinds of tears, cuts, punc- 
tures, rips and holes in rubber goods 
particularly in inner tubes and cas- 
ings. 

The counter size of this display, 
which is an exact reproduction for 
windows, stands 7-in. high by 11-in. 
and in the center is an opening cut out 
for the insertion of an individual 
can of the junior size “Tire-Doh” out- 
fit which retails for 50 cents. 

These displays will be furnished to 
dealers promptly upon request. 


Marvel Windshield Cleaner 


The Marvel Accessories Manufac- 
turing Company, Cleveland, Ohio, has 
just brought out the Marvel wind- 
shield cleaner, which retails for $1.50 
and is made to use on all makes of 
cars. 

Instead of cleaning a semicircular 
portion of the glass, directly in front 
of the driver’s eyes, the Marvel cleans 
the entire upper portion of the wind- 
shield. Not only the driver, but the 
passengers as well, can now have the 
luxury of looking through clear, clean 
glass even when driving in the storm- 
iest kind of weather. 

The construction of the Marvel 
windshield cleaner is extremely sim- 
ple. It may be attached by any one in 
a minute or two, and once in place it 
needs no further attention. The ap- 
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pearance of this new Marve! accessory 
is unusually attractive. 

The cleaning strip is automati 
held in place with just the right pres- 
sure to clean the glass perfectly. Fibre 
roller bearings assure the utmost eage 
of operation. 

Like all other Marvel accessories 
the new windshield cleaner will be 
sold through jobbers only, but to jn. 


Marvel windshield cleaner 


troduce it to the trade the company 
has offered to send one to any bona- 
fide established dealer who will send 
10c. to prepay the postage. 

The same company has lately per- 
fected the Marvel Ignition Lock for 
Ford cars, which, according to the 
manufacturer, has been the subject of 
several months’ exhaustive tests and 
is now ready for the market. 

As shown in the illustration the 
Marvel lock replaces the standard 
Ford plate and ignition key, and, as 


Marvel ignition lock for Fords 


every Ford owner knows, the removal 
of this plate is but a few minutes” 
work and the installation of the Mar- 
vel lock is equally as simple an opera- 
tion. 

The same screw that holds the Ford 
plate in position is used in attaching 
the Marvel lock. When the ignition 
is shut off by this new lock the metal 
plate completely covers the only screw 
by which the lock can be removed, 

Two keys are supplied with each 
lock and these keys are not inter- 
changeable with the keys of any other 
Marvel lock. The device is finished 
in black enamel and is fully guaran- 
teed as to workmanship and material. 
The lock may be ordered through any 
jobber. . 

Illustrated literature will be mailed 
to dealers on request. 


100. 
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ASOLINE is one of the driving and 
G “flying’’ forces that will help Uncle 
Sam win the war. Save it. Stop 
“criminal” wartime waste. Equip your 
Ford with a 
New Stromberg Carburetor 


FOR FORDS 


Obtain greatest possible mileage. Lower gas 
consumption. Do your ‘‘BIT!"’ The New Strom- 
berg does it for you. That's been proved—ab- 
solutely. It holds world’s greatest official Ford 
economy record— 

37; Miles on a Gallon of Gasoline 
The extreme limit of fuel economy. Savings you 
can realize with a New Stromberg on your Ford. 
Savings that urge a prompt purchase. 

A profitabie investment and a form of ‘‘practi- 
cal patriotism every Ford owner should put 
into immediate practice. Order now. Enclose 





purchase price—-$18.00—for 

10-Day Money Back Trial 
No risk. You get most miles per gallon—or get 
your money back. Descriptive matter free on 
request. Send for it. 
DEALERS write for our proposition—one of 
the most profitable ever offered the hardware 
trade. 

STROMBERG MOTOR DEVICES CoO. 
Dept. 1123, 64 East 25th St., Chicago, III. 








Notes of the Retail Hardware Trade 


MALVEKN, ARK.—-The Earle Hardware Company has bought 
the stock of John Lindahl & Sons. The firm’s business is 
wholesale and retail in the following lines: Automobile ac- 
cessories, belting and packing, buggy whips, builders’ hard- 
ware, building paper, children’s vehicles, churns, crockery 
and glassware, cutlery, dairy supplies, dog collars, dynamite, 
fishing tackle, furniture department, galvanized and tin sheets, 
gasol.ne engines, hammocks and tents, harness, heating 
stoves, heavy farm implements, heavy hardware, kitchen 
housefurnishings, lubricating oils, mechanics’ tools, paints, 
oils, varnishes and glass, prepared roofing, pumps, ranges and 
cook stoves, refrigerators, shelf hardware, silverware, toys, 
games, and wagons and buggies. Catalogs are requested. 

CANNING, Nova Scotia.—R. W. North has moved his stock 
to a new location. 

JACKSONVILLE, FLA.—The Michael Hardware Company, 517- 
519 Riverside Avenue, has been organized to conduct both a 
wholesale and retail business. Its stock will consist of a line 
of automobile accessories, baseball goods, bathroom fixtures, 
belting and packing, bicycles, buggy whips, builders’ hard- 
ware, building paper, children’s vehicles, churns, cream 
separators, crockery and glassware, cutlery, dairy supplies, 
dog collars, dynamite, electrical household specialties, fishing 
tackle, galvanized and tin sheets, gasoline engines, hammocks 
and tents, harness, heating stoves, heavy farm implements, 
heavy hardware, home barbers’ supplies, kitchen housefur- 
nishings, lime and cement, linoleum, lubricating oils, 
chanics’ tools, oil cloth, paints, oils, varnishes and glass, 
plumbing department, poultry supplies, prepared roofing, 
pumps, ranges and cook stoves, refrigerators, sewing ma- 
chines, shelf hardware, silverware, sporting goods, tin shop, 
wagons, buggies and washing machines. Catalogs are re- 
quested. 

MERRILL, Iowa.—The George E. Pew Company has pur- 
chased the Hoffman & Wilhelmie hardware stock, which will 
be consolidated with its own. The company has recently 
remodeled its building to accommodate the new department. 

New Hartrorp, lowa.—The Fitch hardware stock has been 
sold to Knipe & Frederickson. A complete line of fishing 
tackle, crockery and glassware, electrical household special- 
ties, silverware, sporting goods, washing machines, etc., will 
be carried. 

ARLINGTON, MAss.—The hardware firm of Cutler & Roden 
has been dissolved. George H. Cutler will continue in busi- 
ness at 789 Massachusetts Avenue. The firm’s other branch 
store at 665 Massachusetts Avenue has been sold to Edwin 
E. Smallman, who requests catalogs on crockery, cutlery, 
children’s vehicles and toys and games. 

SUNFIELD, MICH Sweitzer & Esler, who bought the hard- 
ware business of W. 8S. Briggs, request catalogs on hardware 
and implements. 

Arco, MINN.— The firm of Pedersen & Johansen was re- 
cently dissolved. N. C. Pedersen, successor, will continue 
business under his own name. 

SuMNER, Miss.—The Turner Hardware & Furniture Com- 
pany has disposed of its stock to the Sumner Hardware & 
Furniture Company, consisting of the following, on which 
catalogs are requested: Automobile accessories, baseball 
goods, bathroom fixtures, bicycles, builders’ hardware, cream 
separators, crockery and glassware, cutlery, dog collars, fish- 
ing tackle, furniture department, galvanized and tin sheets, 
hammocks and tents, harness, heating stoves, heavy far, 
implements, heavy hardware, iron beds, kitchen cabinets, 
kitchen housefurnishings, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, plumbing department, pre- 
pared roofing, pumps, ranges and cook stoves, refrigerators, 
sewing machines, shelf hardware, silverware, sporting goods, 
wagons, buggies and washing machines. 

ROSENDALE, Mo.—Edward Beecher has taken over G. A 
Bales’ half interest in the firm of Bales & Beecher, and the 
firm name has been changed to Beecher & Beecher. 

ButTtre, Mont.—The Western Hardware Company, 328 South 
Main Street, has been incorporated to do both a wholesale 
and retail business in automobile accessories, baseball goods, 
bathroom fixtures, buggy whips, builders’ hardware, building 
paper, churns, crockery and glassware, cutlery, dog collars, 
electrical household specialties, fishing tackle, hammocks and 
tents, heavy hardware, linoleum, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, plumbing department, 
prepared roofing, shelf hardware, sporting goods, wagons, 
buggies and washing machines. Its capital stock is $40,000. 
A new store building will be erected in about 30 days. 

ARNOLD, Nes.—Stockham & Long have commenced business 
here, dealing in furniture, ranges and cook stoves, shelf and 
heavy hardware. 

CurtTon Crry, N. J.—A. Levy, who has been connected 
with L. Levy & Sons for the past 10 years, is now sole owner 
of the business. He will carry a full line of paints, auto- 
mobile accessories, ranges, boilers and plumbers’ supplies. 

Do.LceviILte, N. Y.—Ernest Wright has purchased the A. M. 
Byer hardware store, and will continue it as a branch of his 
Ilion store. Wright’s Hardware will be the nameé of the con- 
cern. The inside of the building will be painted and deco- 
rated, new shelving added, and an up-to-date lighting system 
installed. Catalogs requested on builders’ and a general line 
of hardware. 

Gatva, N. D.—Theodore Maanum has become the owner of 
the Love hardware stock, and requests catalogs on the fol- 


me- . 


lowing items: Belting and packing, buggy whips. builders’ 
hardware, children’s vehicles, churns, crockery and glassware 
cutlery, dairy supplies, dog collars, dynamite, furnaces tur. 
niture department, galvanized and tin sheets, harness, heating 
stoves, heavy hardware, iron beds, kitchen cabinets, kitchen 
housefurnishings, linoleum, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, pumps, ranges and cook 
stoves, sewing machines, shelf hardware, silverware, Sporting 
goods, tin shop and washing machines. 


McVIiLLe, N. D.—J. A. Hendrickson, who has been identi- 
fied with the implement business in Starkweather, has pur. 
chased the interest of P. M. Oslie in the Nelson County 
Implement Company, who has retired. The firm now consists 
of J. A. Hendrickson and R. C. Madsen, and will be known ag 
the J. A. Hendrickson Company. 

Rocers, N. D.—The Rogers Hardware Company has suc- 
ceeded George A. Fridd. 

LOVINGTON, N. M.—W. S. Dean, who has commenced the 
erection of a new building, will be located in his new quarters 
about Jan. 1, 1918. He requests catalogs on automobile 
accessories, baseball goods, bathroom fixtures, belting and 
packing, bicycles, buggy whips, builders’ hardware, building 
paper, children’s vehicles, churns, cream separators, crockery 
and glassware, cutlery, dairy supplies, dog collars, dynamite, 
electrical household specialties, fishing tackle, furnaces, gal- 
vanized and tin sheets, gasoline engines, hammocks and tents, 
harness, heating stoves, heavy farm implements, heavy hard- 
ware, iron beds, linoleum, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, prepared roofing, pumps, 
ranges amd cook stoves, shelf hardware, silverware, sporting 
goods, toys, games, wagons, buggies and washing machines. 

BRIDGEPORT, OH1I0.—Howard H. Wilson is purchaser of the 
stock of C. W. Adolph. 

CoLUMBUSs, OHIO.—H. 
Kast Broad Street. 

OKMULGEE, OKLA.—The hardware stock of Charles Blair, 
Eureka Springs, Ark., has been bought by F. B. Freeman. 

CorDELL, OKLA.—H. A. Seymour has disposed of his hard- 
ware business to Swartwood, Lane & Co. 


V. Melick has opened a store at 207 


GeaRY, OKLA.—The interest of A. F. Weber in the Weber 
Hardware & Implement Company has been purchased by 
Leon Griffin, and the name has been changed to the Mar- 
riett-Griffin Hardware Company. 

HASKELL, OKLA.—The Adleman Hardware Company has 
been organized to deal in automobile accessories, baseball 


goods, bicycles, buggy whips, builders’ hardware, building 
paper, children’s vehicles, churns, cream separators, crockery 
and glassware, cutlery, dog collars, dynamite, fishing tackle, 
furniture department, harness, heating stoves, heavy farm 
implements, heavy hardware, iron beds, kitchen cabinets, 
kitchen housefurnishings, linoleum, lubricating oils, me- 
chanics’ tools, poultry supplies, prepared roofing, pumps, 
ranges and cook stoves, refrigerators, sewing machines, shelf 
hardware, silverware, sporting goods, wagons. buggies and 
washing machines. Catalogs requested on gasoline engines. 

HOLDENVILLE, OKLA.—A. Dalton and others have repur- 
chased the business of the Holdenville Hardware Company 
The firm name will remain unchanged. 

TuLsa, OKLA.—The Southern Hardware Company has been 
incorporated by Joseph Dronout, D. D. Wertzberger and D. 
A. Smith to conduct a wholesale and retail business. The 
capital stock is $60,000, and the concern will handle a line of 
automobile accessories, baseball goods, bathroom fixtures, 
bicycles, builders’ hardware, building paper, children’s vehi- 
cles, churns, crockery and glassware, cutlery, dog collars, 
electrical household specialties, fishing tackle, hammocks and 
tents, heating stoves, kitchen housefurnishings, mechanics’ 
tools, paints, oils, varnishes and glass, pumps, refrigerators, 
shelf hardware, silverware, sporting goods, toys, games and 
washing machines. Catalogs are requested. 

Braver FALLS, Pa.—H. J. Teehausen has bought the stock 
of R. E. Zimmerman, 1602 Seventh Avenue. 

Dayton, Pa—kKinter & Beck have dissolved partnership 
A. C. Beck will continue in the hardware and housefurnishing 
line, while Mr. Kinter takes over the plumbing, roofing and 
tinning business. 

LANDSTREET, Pa.—The Hooversville Supply Company, Inc., 
has commenced business here under the management of C. L. 
Stewart. 

ScRANTON, Pa.—John Rawling, who for many years has 
been located at 120 Penn Avenue, will move to 225 Lacka- 
wanna Avenue, and requests catalogs on hardware, sporting 
goods, etc. 

NASHVILLE, TENN.—Daniel G. Clark, Jr., has been suc- 
ceeded by the Clark Hardware Company in the wholesale 
and retail hardware business. 

Newsern, TENN.—The Newberri Hardware Company has 
purchased the hardware and implement business of R. W. 
Brown. Both stocks will be consolidated under the manage 
ment of C. C., Redman. 

GARLAND, Tex.—James & Tucker, successors to the Gar- 
land Hardware Company, will continue the business without 
any change in the firm name. 

SuLPHUR SPRincs, Tax.—O. B. Pate and Mont Gordon have 
taken over the stock of the A. W. Pate Hardware Company. 
Pate-Gordon will be the new firm name. 
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Look ahead now for next year’s business 


Pick out a good line of bicycle 
tires you can push. Do it now! 
Demand these three things: 


1. A known, trade- marked tire 
that is bound to sell. 
2. The best dollar-for-dollar ser- 


vice that brings steady resale. 


3. A Substantial Profit on Every 
Sale. 


Ina measure hitherto unknown 


in the bicycle tire business, the 
Goodrich Company offers all three 
of these advantages for 1918. 


If you want to dominate bicy- 
cle tire sales in your town—along 
with your hardware business 


write now for THE GOODRICH 
1918 BICYCLE TIRE PROP- 
OSITION. For a limited num- 
ber of choice dealers, Goodrich 
has an unusual trade opportunity 
to offer. 

















THE B.F. GOODRICH RUBBER COMPANY 


Makers of the Celebrated Goodrich Automobile Tires— 
“*Best in the Long Ran’ 














Factories: AKRON, OHIO 


eee ce 


| BICYCLE @ TIRES _ 


—————— 


Branches Everywhere 
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Current Metal Prices 


The geetene given below are for small lots, as sold from stores in New York City by merchants carrying stocks. 
there are many consumers whose requirements are not a heavy to warrant their placing orders with manufacturers for 
shipment incarload lots from mills, these prices are given for convenience. 
On a number of articles the base price only is given, it #5 impracticable to name every size. 














fron and Soft Steel Bars and Shapes ey BE ciccssennekannte 6. ¢ d Polished 20 in. wide and under, 1 
Refined iron: Per Ib. _ ret eesseesereee 0.50% . ft. extra; over 20 in. wide, 29 per 29. ft ea 
vo. 
in” 3% o> by Aa gouse teense 4. toons or iaeaaes 40158 De a copper, 1¢ per eq. ft. more thes 
1% to 4 in. x % to 5/16 in........  : 89%¢ | No. 36 aera ¢ _ mk Sine nl goatee: B00 Ger ca. 
Burden's H. B. & 8. bar iron, L my price Patent planished, W. ees W: 
Burden'’s Best bar iron, base pri + .6.00¢ A 11 to 11%¢; B 10 to 10%¢ net Copper Wire 
oon aes a ; Galvanized Base price, at mill.... 
™% to 1% in., round and square...... 4.09 %¢ wt 
1 to 6 in. x % to 1 in ceceusceebeses 4.09% 3 
1 to 6 in. x & and 5/16 in......... 4.19%¢ sO. cee 7 
Rods——% and 11/16 ries ti Nos. rf 7 
» ¥ 7.3 
7 
7 
8. 


AAareenaa 


323 


- a to 6 x 3/16 to No. 8....... 4.27 %¢ 
Fos a ‘and channelse—3 to 15 in....... 4.19%¢ 


" % in. and larger..........-- 4.19 
. x ag - and %& im.......-++- 4.44 
1% to 2% 1 oe Mi ccccveccccece 4.24 
1% to 2% - x 8/ w in. and thicker. .4. 
1 to 1% in. x 3/16 
1 to 1% in. x & 1 
% in 


Lake Ingot 
oy 28, 86 in. wide, 10¢ higher. mocteayue 


Casting 
Corrugated Roofing, Galvanized 
mr in. corrugations, 10¢ per 100 Ib. over flat 
eets. 


Sauizi 
coe ce 


Spelter and Sheet Zine 
Weotete Spelter 
Sheet Zinc, No. 9 base, casks. .21¢; open 
Corrugated Roofing, Painted 
Quotations on corrugated roofing sheets, Lead and Solder 
inted. are made by lers only * to actual American pig lead 
ers on application. lead 


Genuine Iron Sheets, Galvanized 
~~ Ib. 18.25¢ 


SARKSeVA 2464466446464 


r 814 
er Ib. 18. of solder indicated by private brand 
Per Ib. 14.00¢ | vary according to composition. 


Charcoal Plates Asiatic 
AAA charcoal: 


Aluminum 


en No. 1 aluminum Sreaent over 998 
\ IC 14 x 20, + ay Bessemer cent pure), in ingots for remel 
% in. and heavier........... eens M445 x 20... lots). fob. mill, per Ib 
3/16. in. =< ; ee Terne Plates In 100 Ib. ts 
tet : i —— 1C 20 x 28 with an 8-lb coating Old Metals 
Sheets | IX 20 = 38 WHS on © costing Dealers’ purchasing prices paid in New York 
Blue Annealed Brass Tubes, Rods and Wire, and are as follows: 


Copper Tubes . 
, v nd crucible...... 

Manufacturers have withdrawn all quotations pms ond eae ond wi 
because of unsettled prices of raw materials and Copper. light and bottoms 
will only name prices to actual buyers. Brass, 

‘ Brass, 

Boe ‘Annealed—Black Copper Sheets Heavy machine composition rigs trys 
One pass, . R. Wood’ Sheet copper, hot rolled, 16 os. (quantity No. 1 yellow brass turnings 14.50¢ 
soft steel a lots), base price, per Ib., 35¢ to 37¢ net from No. 1 red brass or composition eeaieanaast .17.50¢ 

mill, 88¢ to 89¢ from stock. Lead. heavy 4 

Cold rolled, 14 oz. and heavier, 1¢ per Ib. ad- 

vance over hot rolled. 











‘PAINTS, OILS AND COLORS 


Animal, Fish and Vegeta-| Miscellaneous— |Blue, Ultramarine Blue, Soluble 


Brown Vandyke 80 1 Itramarine 
ble Otle— | Teper Ry 
itont, Domestic, prime, white || Green, —" ? 
or .0.D. ‘| Indian 
Pe — 7 J ton. aeeet - $30.00@36.00 
co! 0 w 8 1 p i ton, 
: @ ton | 22.00@ 24.00 ¥ 4 8 a — Awerrtet 
Boiled, 1¢ ® gal. advance on Sew cam. 2 5 @21 SN Jesaenetet<kes0 dee 
2. 00@2.05 | 8 ton = nom Ochre, American, ® ton. - 
1. “50 | |China Clay, mr ton 1 380 American, Golden, ¥ BD. § 
| Domestic Fr . 
ill | Cobalt, Oxide .... 
am geoocse tence: ei White and Red Lead, 4£c.— 


White, Summer ......— — | Commercial s e Cents # ID 
ane iaae’... tae : Lead, English White in Oil. .nominal 
~ pec ee Bs. Lead, american White Dry. 9 @10/ Red, Indian 
Strained = } In Ol] White, 100 pack ° Standard @ 100 ™.....10 @14 
Northern Crude ee ages, OF OVer.....-:++.10%@11 | peg Tuscan 
ee f.o.b. Factory. “85 Patty, Commercial— ohn Litharge, American, power 11% Red, Venetian @ 100 .. 24@ 4 
papa 46 
et leach Bleached 97 |In bladders $4.00@4.50 Rose Pink De. @ 
White Bleached Winter.90 -00\ In 1 ® to & @ tins 4.50@5.00 Sienna, Italian, burnt M i5 
Comnnont Ceylon qracion Zine, Dry— ames 





pow 
yf ois | Le Rurnt, lump 
ye etsy, | Spirite—Turpentine— American .....+. 10% @10% | Italian. F Raw, powdered. § ; xt 
as ? Green Si. (French proc.) .144%@14% py 
In Machine bbls. White Sl. (French proc.).15 @15% Powdered 
German Red Seal (French 


Porpoise body sf 
bg 3 2.40| Gam Sheline— Green eceves pomimal| ealiam .....cccsccceecees 


ee a) 
| Diamond I .... 70 A... 100m sal 


A English |. .....% 100 1.00@1.25 
Manchurian, spot, bbls. “Te%e17 | Rutton .. American. .@ 100 ® No. Lat4e— 


American..% 100 No.2 .86@ 
Mineral Otls— Tv. N. Dry Colors— torent 


Black, Carbon Gas 
Bone 


Colors tn O1l— 
Ontinder * Mgnt filtered . 


Seebunct al 


Paraffine, bigh viscosity. .29 
903 21 
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Nowor Never! 
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If the well prepared retailer 
cannot have a big business the 
remainder of this year he never 
can. NOW is the time to get 
ready. Now is the time to get 
the goods. WE HAVE THE 
GOODS. Ordering from “OUR 
DRUMMER?” you know what 
‘ the goods are going to cost and 
what goods you are going to 
get. Thus your holiday profits 





—and this means your net’ 
profits for 1917—can be 
assured. Get ready NOW! 
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BUTLER BROTHERS 


Exclusive Wholsaler of General Merchandise 
NEW YORK CHICAGO ST. LOUIS . MINNEAPOLIS DALLAS 
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Current Hardware Prices 


oods which are made by more than one retail trade. On some goods +....Uy lower prices are obtain- 
manufacturer are printe d in Italics. The prices named represent able for large lots. 
those obtainable by the fair retail Hardware trade. Very smal] STANDARD LISTS AND DIRECTORY OF MANUFACTUREKS 
orders and broken packages often command higher prices, while ——Contains the list prices of many leading goods. It is pu! 
lower prices are usually given to larger buyers. lished in loose-leaf form and is kept up-to-date by a monthly 
subscription service. 472 pages, 7 x 10 inches. Price, $5.00 
BPECIAL GOODS—Quotations printed in small type (Roman) ADDITIONS AND CORRECTIONS.—The trade are requested 
Telaie to goods of particular manufacturers who request the to suggest any improvements with a view to rendering these 
publication of the prices named and are responsible for their quotations as correct and as vseful as possible to Retail Hard- 
correctness. They usually represent the prices to the average ware Merchants, 
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| 
Dowel! Bits— } Miscellaneous— BSORERS—Sung— 
AosusTens—siind— Irwin Auger Bit Co., Irwin List .50% | Farm Bens ..ccccccseclty, § & Syg¢| muverprie Mig. Co.. 
save SVE NA. : ANSE DUD. 4, aussell Jennings Mig. Co.. SUa&2 % Ye | Ch h thOOl. wees 45% 
Upson’s Patent 33's | Lebanon Machine “nef id aii Srp Genes aia List - + 54 BORING TOOLS—Automatic— 
> Hi ait 9 oS Tere | Millers Falls, No. 3, per doz.,$12.44: 
Window Stop— No. 105 High Speed Z Twist, No. 4, $15.71; No. 45, $17.0: , 
Ives’ Patent. List Feb. 1, : 50&10% | BELT DRESSING— o. 6 No. 08 
3% 9 ‘ Supenaive Bits— See Dressing Belt, BOXES—Mmitre— 
Ives’ Stop Bead Screws and Wash Conn. Valley fg. Co.: \. E. . Co.. 
ers. List Feb. 1, 191 7 33 's Yo Wright's Patent .. . BELTING—Leather— hy oer ik . a uvu, Bo 
_ Clark Pattern i: 2 | from No. 1 Oak Tanned Butts. $5.66; Langdon Acme, size 1 
ADZES— c. > Belting, Ex, Hvy., 18 Of. .+++000+ On $8.30; New Langdon, Imp. 
Carpenters’, per doz......++..$2080| (yar Pattern 23 arr pe y, aaa +795 
Ship Carpenters’, per doz 24.00| icuxwell Jennings Mtg. Go. % to ar img, ‘Le nm, 
ae ene 5) 2% in., $24.00 ae Se Ken Quality Sides 50% Int eiesakhs Locked ¢ 
¢ oa ber doz.. 5\ P ¥ CONG , € erch vle Lockes orner, 
re 4 “ef 4 Pexto Clark Pattern..... Second Quatty, Shoulders......00% Nos. on 433 ll¢; ‘ 
"Ship, lipped, ! ’ } Se ; Gimiet Bits— cut Leatner  Lucung, Strictiy 16¢ . 6 u 
(See Giniets and Gimiet Bits.) Ma, &, GOW NB ec cceccdcvevecexth 33. ‘aoe; id "24¢; 24, 





A. li. 


cut, per doz.... 39. 
Ship, plain, 4 to 4% in. cut, Hollow Augers— Leather Lacing Sides, per 54. 
per doz. $30. 60 | Bonney Jl’at., per doz...$5.50@$6.00 {* ry! pier Pion i, 1m pens © BRACE 
| Machine Bitse— | Sq. Je. ieee. + 02S enh soe wee Common 
ae dae On : Russell Jennings & Co Under 17 sq. ft -++-49¢/ 6. EB. Jennings & Co 
3 Lebanon Machine Co. ;: Rubber— P. &. & W.3 
visieombmmbiambiommtes De — nnsen. Competition (Low Grade)....50554| 's A. 
; sere *oin thee Standard .ccccccccccsesccccve stp amson Per degen 
i . 
ANTI-RATTLERS— | Post Hole— Per doz.| Best Grades ....cseeeeeeeeeeee sdf Series oo Ie 50 $33. 0 $4. 4 
Fernald Mfg. Co. Burton Anti | Hall, Adjustable, No. 1....$17.40 Series 7000. ° : 
Rattlers, @ doz. pairs, Nos. 1, Hall, Adjustable, No. 2.... 18.60) BELTS— Series 5000. . 5 38. ro 
+295 $1.10; 8, $1.00; 4, Hall, Adjustable, No, 3.... 19.80| Woodworth Mfg. Corp. : Series 5300. . 30 19. 10 20.00 
1.75; 5, 90¢. Iwan Bros. : Ke- mpeteh Fen. for 1916 Ford, Series 3900.. 00 17.40 18.86 
bernald * doz. | post Hole . ; eh. 22¢ Series 3400.. 45 14.90 15.30 
2.2. Hercules, per J 34 BRACKETS— 
wese2 25 Ship Augers and Bits— - Wrought Steel . 
| ia Revised list pLockentycnie— - Athos pits. Co.: 
ANVILS—American— Ship Augers oe eelL5&5¢ | Common Wooden ...eeecreeeees4 radiey 
| irwin Auger Bit Co.: Watees: a cccccecbacectcoeces cette ate neers 


Steel 
Fisher & Norris: Ship Augers Irwin List.......40% Drili— | kal Ba i wets... 


Eagle, @ ID. H i 
itunt, Helm, Ferris ‘> Star. |> = Jennings & Co. : ~~ | Athol Machine Co. : Stanley's No. 792 


pairs 
Safety 
pairs 


meme EE <a chalice had: Drill Blocks .....-......List net Stanley's Folding Xo. 
m poe! . a of s 00000 cee 
Veter Wright & Sons, # ™. 80 to | SMel! Mfg. Co. ; ROBS—Plumb— a ae wes: 
Ls v Ship Augers 1 5 v 
349 I. 18% &19¢ ; 850 to 600 Th. Geile — “ * Keuffel & Esser Co........+-33%% < AKE § : + go “ 
V&1V Wee = ° 200d rich-Lenhe h 5 0.7 
Anvil. Vise and Drili-- . AXES— — sag: se Goodrich Ford Brake Shoes, sin- 
: ’ r $ 5%: dk 23 ly 
Millers Falls Co., ea 4. Single Bit, base weights, unhandled: ee y Bong 85% gle lots 25%; des. lots. .33'4% 
2 Ankyra Collapsing Tools fo \|R READ MAKERS— 
APRONS—Blacksmith’s First Quality 2. Parker Supply Co.: Landers, Frary & Ciark: 
Livingston-Cooper Corp. : Second poy $ Anchor Bolts or Screw Anchors. Universal Nos. 4 8 
Leather, Livingston list: Double Bit, base weights: . 75% | $24.00 $28.00 net 
Medium and Heavy Split. .net Ley First Quality .... 17.00| Star Expansion Bolt Co.: BROILERS— 
Medium and Heavy, Mule... Second Quality 5. Sebco Screw Anchors. .65&10&5% | wire Goods Co. : 
pe ERS AND BITS— Extra for handles: s. | Carriage, Machine, &c.— "| Broilers, Common ‘ Sen 
~ Revised List Extra Quality ++ +$2.60| Common Carriage (cut thread): | Broiler, Sherwoods , : 
« i Excelsior % «x 6, and smaller......+.. 25&5¢ | | BRUSHES— 
Ordinary Double Spur Aad No. | ommon Carriage (rolled thread) Whiting-Adams Co. : 
Jennings Pat., Bright No. 2 65| ¥% x 6, and smaller ...+++++++308)  Giood, Rd. Paint... .. . 40&10&5% 
Black Lip or Blued......++.-Uro4 35\ Larger or longer...sessseeees Medium, Paint ..... 5O0&5 Yo 
Boring Mach, Augers.....--334&54 |. @ 1 White: Phila., Eagle, $3.00 list. Good, Varnish ....... 0&5 % 
Car Bits, 12-im. twist......-3ISY3O# Hand, 4 and 5 in. cut, per doz. Bolt Ends, H. P. N ute. cawawanl Medium, Varnish .50&10% 
Conn, Valley Mfg. Co.: cs $17.28) Viachine (cut thread): Good, Kalsomine ee ee.  0M10% 
Wrights, Jennings.......---50%) Ships, 6 and 7 in. cut, per doz. Be og 4 end smaller. .... Medium, Kalsomine .........60% 
Wright's, Solid C 50 %e $36.72 | La ] gale Good, Dusting ....... HOOKS % 
Conn. Vailey Blue Twist.....50% FS ager GF pam * 400.4 8:280¢ 9600: | Medium, Dusting pees »  DOK1O% 
W. A. Ives Mfg. Co. : ALANCES—Spring— Door and Shutter— Good, Floor & Household. .40&10% 
Mephisto . 30% |) ight Spring Balances lil rougit Iron: Medium, Floor House 
lowin suger Bit Co. i P sae, | Chatilion’s | Barrel Japanned— 54 hold .  DORD% 
Auger its, Irwin is ° 50% i s : Lae 
Auger Bit Sets, Irwin List....50% | [Aght Spring Balances dl ‘rrtstt**o¢| BUMPERS—Barn Door— 
C KF. Jennings & Co Circumer Haiances “+ National Mfg. Co.. No. 16 Barn Door 
No. 10, ext. lip, standard list. 25° Large Dial ....... Bumpers, $1.80 
. No. a standard _ AREAS yo Jacovs Bros, Co., Ine. : Ligne vy pegs’ % | RUTTS—Brass— 
tnasell Jennings andar oe Straight Spring Balances .40@50% ph, 5 |W rought .... 
B0K2 4 % Light Spring Balanves 40@50% Spring Jap ae 
lebanon Machine Co.: Spring Neck ; . 
No. 108 High Speed Z Twist. BALERS—Waste Paper— Square BAe jLight Narrow 
20410% | Davenport Mfg. Company: Brass: Barrel, litt +104. teversible and Broad 
No, 308 Cabinet Z Twist, ; Se — Py * n Noe. 3 2 1, 5; Spring evens | Back Flaps 
‘ 40&10% No, 2 $5 o Spring Neck é Table Hinges 
Lebanon Machine Oo. : a6 Open, Top, Top. List Feb. Chest Hinges 
No. 118 High Speed 2 Twist. | $110 cach, 1 OPM TOP Niven? Mortise Door %  BRONZED 
é fr hs ear ° “ a i fi 
No, 318 Cabinet 7 10&10% No. 2, Home Model, ea., $14.00; Ives wr aoe = Light, Narrow, Loose Pin. +20&108 
No. 1308 Finished, Black, a No. 3, Business Model, ea. xpansio | Light, Narrow, Loose Pin, Ball Tip, 
low . %o $17.50; No. 4, Institutional Ankyra Mfg Commas | | per doz. pair 
2308 Bright, Hol low. Ratt 7 Medel, ea., $19.50. —- fotiapsing Tools or oe | 1% 2 by 3 31 
~~ 32008 oe Ede | BARS—Crow— Parker Supply Co. : 1$1.80 2.15 240 2.80 3.00 
ofile tram e 0 , , 
No 4308 Natural Twist, Edges Steel Crowbars, 10 to 40 Ib. LA g EOE Type weet Breed, Ae’ Je poir, 214472 
. TOR10% a 4 3 . 2¥e 2 
one > Ag ae Mil % ser“ Pinch Bers 1104 Richards-Wileox Mfg. - TORE % y 38 50 29.00 
No. 3306 Profile Sets, en. ¢ leon Mie. Go... 70&15% 
Pexto Solid Mite. 7 ‘ 40810 BASES—Porch— yong a ty Bolt Co “gh : 
Progressive Mfg. Co. S. Cheney & Son: weg hens - ‘5 . ‘Its 
Forstrer : eer Zimmerman Patent Sekes & Ger Bapancion Bet, | Caces—sira— 
Pugh's Biack +: 19% | BASKETS—Galvanized— 
Smith & Hemenway Ca., 8 Hall Mfg. Co. 


Red Devil , : Halil, 1 bn., per doz 








4-in, 


| O. Tindemann & Co.: 
: Stove Bolts . ~- 00% Japanned Canary .. 5% 
Snell Mfg. Co 2x Hall, 1% bu., per doz. . —, € — fa BNET E Phe 
Bates . Bie Common Iron ove occe an arro ages, 30% 
Extra ..... : 50&10% BEAMS—Scale— : Stands 30% 


Jennings’ Pattern 50% | Scale Beams ...... Eagle . a 
coactnas’ Batters, *** "80a | Chatition’s No. 1. List + 10% | American Screw Co. |CALIPERS AND DIVIDERS— 


y a Bay State, list Dec. 28, '99. -50% | Athol Machine Co. : 

sales nearer s. me Be. vce t oe Eagle Pbil., list Oct. 16, °84..70% Premier; A. M. 
Sargent & Co........... List + 20% Toggle— CALKS—Toe— : ; 
3 +r Bit Co ‘ Ankyra Mfg. Company: unt an edium, 1 prong, per 
ile lavas eis “Boa10 % ont? vo" "Ankyra Anchor Bolts 40&10% 100 th. $6.00 
Russell Jennings & Co...... 40% rouget Cow Ankyra Collansing Tools “9% | Sharp, 1 prong, per 100 ib.. ‘86.50 
Parker Sunny ve 4 P 


H 
Eetance Machine Co | Polished Brass eel— 
te 4 . : Toggle Bolts, 75% ‘ 
No. 112, High Speed 7 "ie 410% | White Metal Tossle Bolts, on pA ib: ‘45% Blunt and Medium, 1 prong, ase 
No. 312 Cabinet Z Twist, Nickel rene: « oone ist|} Star Expansion Bolt Co, 
onsen Oe ‘vee ncadeee cue Sebco Toggle Bolts... ....70810% 
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F the brakes had only held—if GARCO had only been 
used—this accident would never have happened. Instead 
of two lives being snuffed out like a candle—instead of an 
inert mass of wreckage—this car would have been speeding 
along the road. 






ap hy eee =e ee 
















Take this big IF out of motor- and-cents basis alone it will pay 





ing. Protect your customers. you to investigate GARCO fully. , 
Back your good workmanship— Ask your jobber or drop a line to 





build your'reputation on the great us, NOW—today. Let us tell you 





wear-resisting quality built into about GARCO Brake Lining, i. 
every foot of GARCO Brake Lin- GARCO Transmission Lining for * 
ing. Fords and the other asbestos auto- 











On a straightforward, dollars- mobile specialties we manufacture. 









GENERAL ASBESTOS & RUBBER CO., %i7\£fxitS Charleston, S. C. 


g 
Ht 
Branches and Complete Stock: 58 Warren Street, New York 311 Water Street, Pittsburgh 
§ 
i 
: 
4 





106 West Lake Street, Chicago 











F Pacific Coast Distributors, HUGHSON & MERTON, INC,, 77 O'Farrell Street, San Francisco, Calif 
LOS ANGI LES, 1229 South Olive Street PORTLAND, 326 Ankeny Avenue SEATTLI 









HARDWARE AGE November 22, 1917 


The Hardware Merchants’ 


Card Index Record 














VERY retailer and wholesaler owes it to himself 
to conserve his energy and time, and this com- 
plete system has been prepared to enable him 

to do it. A glance at the illustration above will show 
what a big help it is. There is a division for everything; 
buying and selling prices, special quotations, reminders 
for future advertisements, window displays, special sales, 
follow-ups, stock wanted, etc. With this complete yet simple system 


at your elbow you can plan your work for a whole year and then 
give your entire time to carrying it out on time and reap the harvest. 


Complete Record in Quartered Oak Case 
14 inches long, 6 inches wide—$6.00 


U. P. C. Book Company, Inc. 


Successor to Hardware Age Book Dept. 


241-249 West 39th Street New York City 
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“X” Liguid Repairs Leaky 


Automobile 


Radiators in 


10 Minutes! 


A scientific process that gives a perma- 
nent weld without the use of metal or fire! 


neglects a leaky radiator he risks serious 

damage to his engine. And every time a 
leak develops he faces the same problem—what 
can be done about it ? 

Between the repair man’s bill of ten to twenty- 
five dollars for soldering leaks and the numerous 
“radiator compounds” offered him for a fraction 
of a dollar, the advantage seems to be all with the 
compounds. 


F ee thinking motorist realizes that if he 


But it is plainly apparent that when cements, 
powders, meals or glue are put into the cooling 
system, such solids must inevitably settle into the 
circulating space and cut down the efficiency of the 
cooling system. 


Thousands of Motorists now using ‘‘X’’ ! 


Today thousands of car owners have found in 
“KX” Radiator Liquid the final answer to this 
problem. “X” is the first scientific preparation 
for the quick, permanent repair of leaks in the 
tadiator, pump, connections, motor head gasket, 
and water-jacket of a motor car. 


It has been on the market for nearly two years. 
Thousands of motorists are using it. Every alert 
hardware dealer is selling it—and his business in 
“X” is growing every day. 


$1.50 Size does a $25 Repair Job | 
Ford Size 75c, does a $10 Repair Job 
No bother, no tinkering, no fuss—nothing to take apart. Just 


pour “*X”’ in and it works automatically. Keep ‘‘X”’ in the water | Special Offer 
constantly; it is a preventative as well as a cure. 


-_ LABORATORIES, 630 Washington St., Boston, Mass. 


Factory Representatives: 


Gray-Heath Co., Chicago; Hughson & Merton, San Francisco 
Asch & Co., New York; Sanford Bros., Chattanooga, Tenn. 


Distributors for Canada: 


Canadian ‘‘X’”’ Laboratories, Walkersville, Ontario 






You simply pour “X” into the radiator. It in- 
stantly combines with the water and circulates 
throughout the cooling system. Whenever “X” 
in solution with water flows through a leak, the 
action of the oxygen in the air immediately changes 
it to a metallic solid, forming a permanent 
weld right in the hole. 


Makes Radiators Rustproof and Scaleproof! 

Now, it is a remarkable fact that in addition to 
sealing leaks “X” Radiator Liquid neutralizes the 
corrosive elements in water. In this way it pre- 
vents the metal from rusting. Moreover, it holds 
in the water the mineral matter which would other- 
wise form scale on the metal walls. Thus “X” 
keeps the inside of the cooling system clean and 
bright and the water passageways free and clear. 


Improves All Water Cooling Systems! 


85% of the water cooling systems are choked up by 
rust and scale—causing overheating and poor engine per- 
formance. Your cooling system will be measurably im- 
proved by the use of “‘X’’. 


Beware of imitations! Don’t put anything into your 
car that you’re not sure about. 


“X” is recommended by radiator manufacturers and 
endorsed by automobile engineers. It is the only scien- 
tific process for making cooling,systems Leakproof, Rust- 
proof, Scaleproof. 





DEALERS! Get this EXTRA 
PROFIT Assortment 
Display Stand 


and 


' $1.50 Can 
j Deckes fe FREE! 





“X" Liquid works in alcohol or 
other anti-freeze solution You can 
sell a good many cans during the win- 
ter months. Keep ““X”’ in stock, Every 
motorist that walks into your store 


should walk out with a can of “X". 


$1.50 in EXTRA PROFIT! 


—sells for $19.50. Selling literature, 
posters, etc., included in each assort- 


The special assortment of nineteen 
cans of “X”’ includes twelve 75-cent 
cans and six $1.50 cans. Also one $1.56 
CAN FREE. Assortment costs you $12 

MARK 





ment. 
Ask Your Jobber, or 
Write Direct Today 
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CARBURETOR CONTROL— 
Goodrich-Lenhart Mfg. Co.: 
Thermostatic Carburetor ‘Control, 
single lots, 25%; da& 


CARRIERS—Litter— 
Hunt, Helm & Ferris Co 


CARTRIDGES—Metallic— 
Black Powder, 22 Rim, $1.80. 
Blank 
32 a. $3.30 Biank 
32 C. F. $6.60 Blank. 
38 C. F $8.40 Biank. 
B. B. Caps, Con. Ball, $2. 65. ‘3348 
B. B. Caps, Round Bail, pers 
4% 


2.10 
R. F., 22 Short and 2 
Long, Black and Lesmok .334% 
R. F., .22 Long Smokeless. 335 
R. F., 22 Long ifle, 
Biack, Lesmok 
Smokeless 
Smokeless, .22 Short 





All other sizes ++ 3573 
Pistol and Rifle - 


oe be 








Milter and Sporting plus. 33468 
Peters Cartridge (o.: 
B. Caps, Semi-smokeless. . . 
4 4% 
885 % 
_22 Short Semi-smokeless.....334s % 
22 Long, Semi-smokeless.... : 38% % 
22 Long Rifle, sneenemees 


Cc. F. Revolver & Rifle 
«. F. Military & Sporting. 
All smokeless cartridges. . 


CASTERS— 
Bed 


Cc. B. Caps, Semi emohalens. 


Philadely hia 
Truck Plate 
Fauitiess Caster Co.: 
Fauitiess «Pivot Bearing), 
40@50% 
cnsetse goer 35@40% 
(Insulator) ons «see 10% 
Wheel ee 35@40% 
ne 40&45 Jo 


Fibre 
Glass 
Leather 
Pilate 
Hospital 
Schatz Mfg. Company: 
Acme Ball-bearing 
M. BK. Schenck Co.: 
Steel Gem, Lron Wheel, 
Steel Gem, Iron Wheel, 
ished 
Steel Gem, We mol W heel 
Iron Gem, Nos. 437 & 637 
Iron Gem, No. 837 and Larger, 
H0K1L0 % 


. 80% 


45% 


Pol... 


Yale 


CATCHERS—Grass— 
Specialty Mfg. Co. 
Easy Emptying. Nos. 
Easy Emptying, Nos. 
6G, 11, 10G, 1: 2G. 
—_ Emptying, Nox. 


m.. , ROT, “No 

Detachable, all ane 
Pennsylvania Lawn Mower Works: 

Pa. Brawn Grass Catchers.... 


CHAIN— 
Small lets, 

100 ®.: 
American Coil, 


Proof Coii— 
f.o.b. Pittsburgh, per 

abr I Link: 

3/16, $14.10; “%, $11.55;5/16, $10.55; 
My, $1000; 7, 6, $9.85; Yac&9/16 
$9.70; He&ll/16, $9.00; WH&13/16, 
$9.50; %e&15/16, $9.40; 1, $9.30; 
1LHGI1%, $9.40. ° 

Haiter— 

German Pattern: 

4/0 to 6/0, imcl... 2. ccecesee ISVS 
0 to 6, ancl y 


Iron Chau 
Brass Chain 


Galvanised Pump Chain, per lb, 1l¢ 


Safety— 


Safety, Brass 


Works: 
right; 
Nickel, 

i 

“List net 


CHAINS—Miscellaneous— 
Niagara Falls Metal Stamping Works: 
Premax Coil Chain 4Uu% 
Premax Special and nape ~ 
Dog leads« ewe - 4% 
Rowe Calk Co.: 
Ante-Skid 
Motor 


Sash— 
Niagara Falis Meta! Stampl 
Premax Steel Chain 
Electroplate pega 
Brase and Zine... 
Parker Supply Co..... 


for 
25@ 33 ‘a % 


Presto-O-Grip 
Trucks 
Tire— 
Woodworth Mfg. Corp 
Easyon, fits 3-3 % in., 
Easyon, fits 4-4' In. 
Kasyon, fits 5-5% in., 
Trace— 
Traces, Western Star 
6% 6-3, Straight, 
6Y%.— 6-2, Straight 
6Yz— 8&2, Straight 
64z—10-2, Straight, $31.00 
NOTE. idd 2¢ per peir for Hooks 
Twist Traces; ade per pair for Noa. % 
and 3, 2¢; ue; So. ©, 4€ 14 
price of Biraight ‘Link 
Eastern Standard Traces, 


Chain, etc. 


per set .$3.00 
per set. 3.75 
per set. 4.00 


lard: 

with ring. 
with ring. 
with ring 
with ring 


100 pr 
. $70.00 
$71.00 
$76.00 


Wagon 
504 


CHALK— 

Carpenters’ Blue 
Carpenters’ Red ...... 
Carpenters’ White 


CHECKS—Door— 
eee Spring Hinge Co.: 
Superior Screen Door.......38% % 

CHESTS—Tool— 

Cc. E. Jenni & Co.’s Carpenters’, 
Machinists’, Empty 25 
Household and Boys’ 

CHIMNEY TOPS— 

Iwan Bros.: 

Revolving 


CHISELS— 
Socket Framing and Firmer 


:| Standard List: 


Socket Framing 
Socket Firmer 

W. A. Ives Mfg. Co.: 
yo 

Cc Jennings & Co. 
socket Firmer Ses. 


33 KG54 
OATS 


10 and 70, 
15 


Socket Framing No. 15 
Pexto Firmwer, Cabinet, 


Ta 

Tanged Firmers 
ik. Jennings & Co., Nos. 191, 181 
16% 


Pento ..6 


Sturges & Burn Mfg. Company: 
Sturges Steel C 
No. 1, 
No. 2, 7 gal. 
No. 3, 10 gal. 


CLAMPS— 
Athol Machine Co. 
Machinists’ and ‘rool 
Hammer & Co.: 
Adjustable 
Carriage Makers’ 
2 to 6 in., 
10%. 
P, 8. . Star: 
Carriage Makers..... 
Sargent & Co.: 


5 gal. 


Makers’ . . ne 


H.  P. 
20% ; 8 to 12 in., 


-List + 25% 


List + 20% 

J. H. Williams & Co.: 
Machinists’, agrippa. .10&10&10% 
Machinists’, Vulcan. . .10&10&10% 
Hose Clamps, see liose Attacbments, 


CLEANER—Automobile— 
Crew, Levick Co.: 
Mistokleen 
Mistokleen 
Mistokloths 


netmatie~ 


Co., ea. 


refillers 
Vital Mfg. 


Iwan Bros. : 
Adjustable 


a 
Popeagprenta Lawn Mower Works: 
Pa. Lawn Cleaner Rake... . . 23's 


CLEAVERS—Butchers— 
Foster Bros. & Chatillon Co. 
List June 30, 1917, 20% 
CLIMBERS—LInemen’s Pole— 
Smith & Hemenway Co., Iac.: 
Red Deyil 


CLIPPERS—Horse and Sheep— 
Chicago Flexible Shaft Co. : 
No. 2 Chicago Horse, each 
$12.75 
Lightning Belt Horse, each 
15.00 
Stewart's Enclosed Gear Bali 
Bearing Horse, each. . .$8.75 
Stewarts New Model Sheep 
Shearing Machine, each 
$12.7 
Stewart Enclosed Gear Sheer 
ing Machine, No. 8 each 
$11.00 
Stewart Ball Bearing Encioseu 
Gear Sheep —s Ma 
chine, No. 9 each -$12. 75} 





CLIPS—Nali— 
il. C. Cook Co.; 
Gem, 


Ausonia, per dos 


CLOTH—Emery— 
See Paper. 


cOocKs— 

Brass Hardware list: 
Plain Bibbs, 604; 
Kerosene, 50&104; Racking, 45&54 ; 
Liquor, W&2¥s%; Bottling, W&2ys% 

Compression Bibbs 

iron Petroleum . 


-15 


Globe, 45&54; 


Ordinary Goods 
Keuffel & Esser Co 
Pexto 


CONDUCTOR PIPE— 
Corrugated, Round or Square: 

Galvanized Stee 

Galvanised Charcoal Iron 

Copper 





See also Eave Trougha. 


art cre yg Ae. ogg 

Cordley & Hay 

XXth Century, ‘No. 56, mem 
White H 

No. 





h 
White Enameled Lined, Side 
Handles: 
Gal. 2 3 4 6 8 


Each 

Agate Lined Side Handles: 
Gal. 2 3 4 6 
Each 


SOPPERS—Soldering— 


300 Ib, lots.. 
100 to 300 Ib.... 
iess than 100 Ib 


CORD—Sash— 
Braided, Drab 
Braided, White, Com., 
12, 399'%4¢; No, 7, 
Patent Russia 
Cable Laid Russia 
India Hemp, Braided 
india Hemp, 1ivisted 
Patent India, Twisted 
sumson Cordage Works: 
Braided, Nos. 8 to 12, 
Drab Cotton, ; White 
Cotton, 60¢; Spot Cord. .60¢ = 
Massachusetts, White, @ ID 55¢ (2 
Massac husetts, Drab @ I 70¢ 
iheenis, Nos. 
12 


b. 
40¢; Nos. 8 to 
40 0¢; N 4le 


lb. 24¢ 


7 MD. | 


Jilver Lake Mfg. 
Silver Lake, per TD: 
A. Drab, 75¢; 
eR Hemp, 
Linen, $1.50 
Silver Lake, Drab, 


Eddystone White..........+.+- 45¢ 


Wire, Picture— 
Tinned 25 ft. Coils 
25 yd. Cots - 
Gilt 25 ft. 
Fall Length ..ccccccccscces 75& 104 
Turner & Stanton Co. Wire Picture 
Cord 75&10% 


A. White, 
$1.00; 


65¢; White, 
55¢ 


COTTERS—Spring— 
Spring cotters in packages 


COUNTERSINKS— 
C. E. Jennings & Co. 
Countersinks Nos. 001 & oe, 


16% % 

SRAYONS— 

White Round Crayons, Cases, 160 
gro., $8.00, $8.50, $9.00 and $10.00 
according to avrade 

Joseph Dixon Crucible Company: 

No. 520, Red (when in stock), 
per gro. $10.80 


CRUSHER—Ice— 
Alaska Freezer ‘Co.: 
Toy Town, 
Priming— 
Morgan Mfg. Co.: 
Priming Cups 


CUTTERS—Glass— 
Crescent Co.: 
Crescent } 
Fletcher, Terry Co.: 
Glass Cutters .........+. 30@! 50% 
Smith & Hemenway Co., 
Red Devil 


Meat and Focd— 


Enterprise : 
12 99 g2 


Nos 5 
Each $2.50 $4. 25 $3. 75, $6. 50 $8. 50 
s@ 2s 


Nos. 
Each 


P. 8. & W. Favorite: 
Small, No. 17 
DOM, “Gs Bb adescccecd 
Large Family, No. 
Hotel, No. 47 


703 


501 602 
2.00 $2.25 $3.00 


Binffton Slaw Cutter Co.: 
Rapid Slaw and Vegetable Cutter, 
No. 0. per doz. with metal box, 
$15 5.00; No. 1, per doz., $4.35; 
No. 2, $2.50; No. 3, per doz., 
$1.00. On Nos. 0, 1 and 2, 
extra 8% disc. in gross lots. 


Enterprise 


DAMPERS— 

Parker Supply Co.: 
Damper quadrants........ List net 
Parker Supply Co List net 


25@30% 


DisPENseRs—Liquid soap— 


Morrill’s bens ae ea 
No. 1. $2. 50; 
slab, No 2 

4 slab, 

$2.00; 

No. 


S 00; “a 


No 2 


3 wall, 
MM 


all, 
75; 
4 
all, 


= 


+ 2 
¥ 
No. 





, 
. 
5 Ww 
5 slab, $2.50, 





——=—_—1 

DRESSING—Beit— 
Jobbers’ Mfg. Company : 
Blue Ribbon Stick, » m.. 


Paste, 5 & 10 Ib 
Liquid in gal. cn yee 


z¢ 
30¢ 


Bal. $2.00 
ORILLS AND 
Es oe eal 
ms it Stoc new list, . 
Twist, Taper and St raight Shank ee a 
new list o oan ae ow 
Wire Gauge, matbers, ay 
ksmith . 
Brace Drills for rT 
Goodell Automatic 
June 28, 1917... 
Ratchet, Parker's . 
Smith « aeay Co., 
Red Devil ve 
Brick and Sto 
Star Expansion Bolt Co ne 
Parker Supply Co. 


DRIVERS—Screw— 
Crescent Co.: 
_ i. ‘ 


Drills, : 


Ine. : 


Geoaells Auto. ‘List, June 28, se 


Hyfield Mfg. Company: 
fHligh voltage Ele iriclem,«. 


W. A. Ivea Mfg. Co.: ‘8% 


ee TROUGH— 
Galvanised Steel . ‘s 
Galvanized Charcoal Iron. 
Copper 254 
See also Cunductor Pipe and £l- 
we. 
FLBOWS AND SHOES— 
Galvanized Steel: 
Plain, Round and Corrugated, 
al/ sizes to 6-in. ésien ere 
Squares, all sizes to 6-in. 
Copper, ail sizes. . 
Ferdinand Dieckmann Co.; 
Plain Round and Round Corry. 
gated 
29 Gauge 
26 Gauge 
24 Gauge ee 
Square Corrugated A 


26 Gauge 
24 Gauge 


EMERY—Turkish— 
Out of market at present time. 
Domestic, ib le 


a ao eee 

0. 43. Childs Co. 
Copper Tank, 40 

£206. c0@ $350.00 

EXTINGUISH ERS—Fire— 

O. J. Childs Co.: 

25% 

-25% 


25% 
Extinguisher... . .26% 
or more........80% 


Childs, en. $15.00........0% 
Nu-Ex Fire Appliance Co. : 

Nu-Ex Fire Kille 

Nu-Ex Auto 

In lots of 12 


EVELETS— 


Solid head, per 1000...... . 40 


FasTenens—aiind— 


H. B. Ive 
Upson's "sence, List Feb. 1, 


Cord and Weight— 
Ives Co.: 
List Feb. 1, 1917... 
List Feb. 1, 1917 
Corr ugated— 
Acme Steel Goods Co. : 
Saw Edge 
Plain Edge 
Cary Mig. Gyv.: 
Saw Edge 
Piain Edge 
Stanley Works: 
Saw Edge 
Plain Edge 
“A'ICETS-— 
Cork Lined, Common, 50% 
\Fetalli: Key, Leather Lines 
Red Cedar ae ‘ 
Petroleum 
Jolin Sommer 
Diamond 


1917. 
4% 
a. B. 


Ives, 
Titan, 


33 'n % 
33% 


4541085 % 
. G0&10% 
ib % 

, 65% 


45& 1085 % 
.CO&10% 


Best 408 
5 


. 
..- MEH 
Faucet Co. : 


Victor Metal s 
Duplex Meta! Key 
I. L. Cork Line a. 
Reliable Cork Line: 
0. K. Cork Lined 
Chicago Cork Lined 
Washington Red Cider 
Leader Butternut Key 
Enterprise Mfg. Co 
Enterprise. Self 
Priming Pump, 


M asurine, and 
PF doz., $12 o5% 
©1LES—Domestic— 
Best Brands 
Standard Bran is. 
American tae 
Arende 
Riack 
Delta 
Delta 
Delta 


506 10% 
Hoes4 
H0&7 


Diameond 
Brand . 
Utility 
Swiss Pattern 


List + 10% 
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The Tire That Binds 


Tires that consistently do more than 
was expected of them—bind dealer | 
and user together with a chain of | 
permanent satisfaction. 












Fl ff 
I AF 












It is a chain forged from many links 
of happy results and proven values. 
It is a tie that makes ‘“‘good will’ a 
legitimate entry in the asset column. 










Converse Tires deliver sheer satisfaction. 
Can any dealer afford to give less? 






Made by 
CONVERSE RUBBER SHOE COMPANY 
MALDEN, MASS. 


Service Branches: 142 Duane Street, New York 618 W. Jackson Boulevard, Chicago 


Erclusive Distributors: 
M. McClung & Co., Knoxville, Tenn. Stratton-Warren Hardware Co., Memphis, Tenn. 
sh Hardware Co., Fort Worth, Tex. Wm. Stockhoff, 424 E. Market Street, Louisville, Ky. 
P. May Hardware Co., Washington, D. C. W. E. & B. J. Harmon, Portland, Me. 
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FILES—(Continued)— 

Eagle 

Great Western 

Kearney & Foot 

McClellan 

Liveright Bros., Gold Medal. .70 
Liveright Bros., Blue Kibbon nett 


Liveright Bros., Electric 0% 
McCaffrey Amer. Standard. BAPE LS 4 
McCaffrey Precision (Swiss 

Pattern) 

Nicholson 

Simowuds . 

J. Barton Smith 

X-F Swiss Pattern 

J.B. G 


FIXTURES—Fire a 
Richards-Wilcox Mfg. 
No. aoe Monarch hes "No. 
Mutual 
Fusible Links, No. 96 
Grindstone— 
Net Prices: 
such os 15 19 
Per doz... .$6.80 37.58 $8.20 $9.00 


FOOD CHOPPERS— 

Landers, Frary & Clark: 
Universal, Nos. 0, $16.20; 1, 
$19.50; 2, $24.00; 3, $33.00, 


30 % 
FRACTORS— 
Crew Levick Co.......+++++-830% 


FRAMES—Grindstone— 
Athol Machine Co.: 
Iron Grindstone Frames. List + 20% 


FREEZERS—Ice Cream— 
Alaska Freezer Co.: 

Alaska 4-qt., 

North Star 4-at., 

North Pole, all ‘metal, 24 

per GOB. ...-- ee eeceerees ‘S18. 00 

Peerless Freezer Cc 

Peerless, 4-qt., list, $4.00..., 

Frem, 4-qt., list, $3.60 


FUSE—Safety— 
Cusign-Bickford Co. : 
Hemp 
Single Tape 
Double Tape 
Beaver _— 
Anchor Brand ... 
Reliable Gutta Perc ha. 


30% 
30% 


Gates—Molasses and on— 
Stebbins’ Pattern 
GAUGES— 
Varicing, Mortise, etc....... 
Athol Machine Co. : 
Depth, Screw Pitch net list 
Center -.- net list 
GIMLETS AND GIMLET 
BITS— 


.25& 104 


Gimlet Bits 
Common Dbl. Cut : 
German Pattern, Nos. 1 to 8, $8.05; 

No. 9, $9.60; Nos. 10 & 12, $12.50; 
ass d, $9.00. 

Singie Cut Gimlets Asst per 

Nail, Metal, No. 1...$3.00; 

Spike Metal, No. 1, $50: = 


I Wood Handied, No. 1, 
Nail, Wood Han $3.25; 2, $3.50 
Wood a 


$5.50; 2, $6.00 


9 
, $3.50 
$6.00 


Sptke, 


GLOBES—Gas— 
Safety Wire Gas 
Protect-a-lite Inverted 
—_. per doz., 


ere 
Srsied « * a-lite 
per doz., 


GLUE— 


Globe Company: 
and Up- 


Inner Wire 
85¢; per gross, $9.60 
Cents per ib, 
Cabinet 30@ 45¢ 
Commo Bone 22@27¢ 
Fish, liquid, bottles or cans, 
with brush 
Fish, liquid, 
per gallon 
Foot Stock, White 
Foot Stock, Brown........- 0 27¢ 
Medium White 40 @ 50¢ 
Cement— 
L. W. Ferdinand & Co.: 
Linoleum, 20th Century, per gal. 
$2.90 
Marine— 
L. W. Ferdinand & Co.: 
Marine, Jefferys, small cans, 
25% 
Marine, Jeffery’s, bulk, per M. 
12¢ to 40¢ 
Waterproof, liquid, per gal...$4.65 
GONGS—Steei— 
P. Wall Mfg. Supply Co, 
Foot or Hood, Streec “Ratlway, 


Spring or Locomotive 
GREASE—Axie— 
Common grade: 

1-ib. tins, per doz 

15-lb. pail, per doz.... 
Dixon's Everlasting, 10-1. 

ea. 96¢; in boxes, ® doz., 

$1.20; 2 

Automobliie— 
Crew Levick Uo.: 

Grease in tubes 

Motor Oils 
A. W. Harris Otl Co.: 

Trans. gn 
Prey and % bbis., per 
; 50 ™. tin, $7.50; 


$1.80; 5 t. tin, O5¢. Harris 
Light Transmission Grease, 
bbis., 144%4¢ and %& bbis., B: 


Ib., 15¢; 50 Ib. tin, $8. 
25 Ib. tin, $4.58; 10 
tin, $2.05; '5 Ib. tin, $1. 08. 


GRINDERS— 
snenes ~yeced Mf, 


Bench Grinders’ ; 
S. Cheney & Son 


Royal ee 
Luther Grinder Mig. Go.: 

Dimo-Grit: each s 
No. 14 (Mechanic Special, No. 

$2.60 


4 
No. 


. 6S (Parm Special, 


. 83 
104 Multigear. 
271 (Hummer).. 5 

. BUY (Power Bench Gringer: 


(Spartan).........88 3.00 
$5. 05 


‘o. 310 (Power Bench Grinder). 
$9.95 


Star 
Hyfield » 3 

Perfect Emery Wheel 

Wonder Electric .........+++. 20% 
Wonder Ft. Power 
Valve— 
Company 
‘os. 606, 
ea. 


Grinder, 


Frank Mossber, 
For Fords, 
Improved, 
M-B Tool Co,: 
M-B Valve 
doz., $15. 


GRIPS—Buffalio— 
Smith & Hemenway Co., 
Red Devil 


GUNS—Shot— 
Iver Johnson : 
Champion Single er | 
8.00 @ $11.00 
Rey . $25.00 


ote; 


List 


Hammerless Double 


Hiacters AND TIES— 
Cow Ties, new list, per doz.... 
Hatters 4 
Niagara Falls Metal + aaa Works; 
Fremax Halter Chain 40% 
Fremax Special Halter Chains. 60% 
Premax Cow ‘Ties %"% 
E TT. Rugg & Co.; 
Web Halters 
Jute Rope Halters and Ties...2 
Sisal Rope Halters and Ties 
Cotton Halters and Ties. . 
Cotton Livery Ties... . 
Leather Halters 


HAMMERS — Handled 
mers 

i ag new list: 
Blacksmiths’, Hand ... 
Bricklayers’ 
Farriers’, Driving 
Machinists’ Ball Fol. - 50&2% % 

Nail, Adz Eye............15&2% 

Riveting scervevcecsvepger 1? cose 
Tinners’ 15&2¢ 
Note.—For extreme Western po oe 

prices are approximately 54 highe i. 

Pexto, Machinists 

Nail 

Heavy Hammers and Hrs hed 

3 to 5 lb ist, net 

Over $ IB... cccecccscceces List, net 

Magnetic— 
R. Robertson: 
Horseshoe Magnet tack 
50 


82% 410% 
15&2 % 


A. 


Billposters 


HANDLES— 
Agricultural Tool— 
Axe, Pick, &c 
Hoe, Rake, Spade, Fork, Fhene, 
&c., New List ‘54 
Also net prices of axe handles aan 
aves 
Cross-Cut Saw— 
Atkins .. 


Mechanics’ Tool— 
Auger, assorted . ..gro., $3.50@$4.00 
Brad Awl -+979., $1.75@$185 
Chess Handles, ass'd, pr. gro.: 
Tanged Firmer, Apple.. 
$3.25; Hukory #6, 
Socket’ Firmer, Apple.. 
2.35; Hickory 
Socket Framing, Hickory.. 
File, assorted . 
Hammer, Hatchet, &c 
Hand Saw, Varnished, doz., $1. 30; 
Not Varnished . ° $i. 
Piane liandles 
Jack, doz. " 80¢ ; Fore, dos... .$1.12 
vay <3 File € 
Grover File Handles, 
o. 1 for 6 in. 
No. 2 for 8-10 co ypaaabeat hte 5 50 
No. 3 for 12-14 in 
No. - 9. 
No. 5 for 18-20 in. and ante, 
ering coppers 
Nicholson Spun 
Handle, New List 
Pott’s Sad Iron— 
mee st or saben d, per dos..$1.10 
Tinned _ «ber dos., $1.35 


net 


Ferrule 


HANGEKS— 

Note.—Barn Door Hangers are gen- 
erally quoted per pair, without track 
and Parlor ~ ag angers per double 
set with track 
Allith-Prouty Ay 
House Door ° 
Accordion Door .....ee++ 





5@ 
Garage Door ....+.++.+-45@50% 


+ 


Griffin Mfg. Co.: 
Solid Axle, No. 10, $12.00.. 
Koller Bearing, No. 114, $15.00 


So 


Roller Bearing, Ex. Hy., > 22, 
1 0&10 % 


Iiunt, Iletm, Ferris & Co. : 

Cannon Ball 40% 
, Cuateee Same e bm $13.80 
Fle oe A P doz. 10.08 
MeKisnes Mte. Co. 

Roller Bearings, Nos. 1 and 2. ‘3% 

Anti-Friction 

Hinged Hangers, King Gina 

Pittsburgh Trolley 
. E. Myers & Bro., Stayon; O. 

O K Adjustable; Sure Grip; cane 

Grip Adjustable; Sure Grip Tan- 

dem, Sure Grip Tandem Adjust- 

able; Tandem Adjustable; Myers 

Garage, new lists 

New Way ‘Tandem 

Tandem, new lists 

Giant Tandem, new lists......40% 

Giant Tandem Adj. Tubular, new 

lists 

Faultiess Tandem 

Tandem Adj. Cove 
National Mfg. Co., @ » 3 

Big 4, $10.20; . 66 

*roof, $14.00; No. 77. 
Proof, $15.00; No, 88.... 
Richards-Wileox Mfg. Co. : 
Hangers, Nos. 147, 247.. 
Koller Bearings, Nos. 37 


and Faultless ‘ 
red 409 


No, 44, size 1, $12.00; size 2, 
Anti-friction, No, 42 
No. 44, sizee 2% and 3. 


$26. we go ta 
op oor B. R. Swivel 
135 
gy EOE 7 By 


Trolley B. D. No 20 25 
Lb. No, 120; No. 121; No, 150. 


Trolley B. D. No. 24 


Barment= 
Wire Goods Co 
Common, 17 No. 


Safety 
201 


“in. 0410, 


o 
fold’g nick'’d, per doz. 7 be 

Picture— 

Moore Push-Pin Co. : 

Moore’s Push-less Hangers, per 
doz. packets, 80¢; per gross.$9.00 
Screen one Storm Sash— 

National sy 

Screen an Storm Sash Hangers, 

No. 80, Jap. Automatic, 
a 


No. 80, Sherardized.... 


HASPS— 
Wrought Hasps and Staples 


Griffin’s Security Hasp 
McKinney's Safety No. tis30. 


HATCHETS— 

Regular list, first qnaity. 

Seco’ d qualit y 

Common 

Pexto 

HEATERS — Automobile and 
Carriage— 

Chicago Flexible Shaft Co.: 


F. B C Coal, doz 
Clark, Carbon, 


gro. 
Tourists, 


30% 
-net list 


> aaa net 
104 


s 
a 


25; 
Assortment, ®@ case, $13.80; 
Crew Levick Co. : 


Victor 30% 


om. Helm, Ferris & Co.: 


Standard No. 
Standard No. $6.65 
Harvard No. 1 $5.60 
Harvard No, 2. ach 7.35 


Black Jack No, 1 F’l't Grate 
$6.00 


each 
Black Jack No. 2 F’l't Grate 
each $7.50 
HINGES—Blind and Shutter— 
Wrought Steel Gravity Locking Blind: 
Voz. Sets with Fastenings, No. 
1, $1.65 without Screws. 
Surface, No. 3, $0.95; No. 4... .$1.30 
Varker Wire Goods Co. : 
Automatic 
+ 3344 ¢ 


Hale & Benjamin 
Blind 
Stanley's Steel Gravity Blind. 
P doz. sets, with- 
oe guvewe, $2.00; with screws, 


each $18.00 
h $5.25 


No. 1647 %, 


Gate— 
Western: 
With Latch ... 
Without Latch 
Miscellaneous— 


Griffin Mfg. 
Fleur 7 alas Surface fice Pp 


dos. 60@$1.90 
Me Kinney Mite. 3 
Small Surface Embossed } doz. 
1.50@$2.00 


doz., $1.70 


Bommer Bros, Pivot, Ball Bearing 
15&16% 
— 
 peent SY Cast Iro 
Non-Holdback, Cast irom. ......$9.00 
Allith- Prouty Co. : 
Screen + 15@25% 
Floor sererrersrrrrrrerr .. y 7. 4 





—= 
Bommer B: 

| med ‘Bate. Hinges 

urface oor, Kall 

Mortise Floor, Bail Beaiog. 


Lavato Hinges 
ine House Spring vil ad 


Non- Holdbacic Door me® 
2000 


Non - Holdback 
es, No. ; 


Hinges, No. 900 
Holdback Screen 
999 


Chicago Spring Butt Co.: 
Chicago Spring Hinges 
Triplex Spring Hinges. . 
Chicago fortise Floor 
Chicago 


Relax Floor 


25&1 
Chicago Premier (4000) 
Chicago Ajax (3000) 
feago Fire Station.. 
Lavatory Door Hinges. . 
Chicago Screen Door | 
Chicago 


Screen Door 


ms = pebehack Screen 
nein Wileox Mfg. Co. : i: 
came Acting otee Hinges » 
Shelby ~ aaa Hinge Co.: 
Buckeye All Steel 
Screen eee 


No. 777, 


Holdback 


gr. 
No. 888, Non-Holdback, 
Chief Ball Bearing iach W gH 


65 
Ball Bearing Spring Butt Hinges” 


Adjustable Sc. Door Hinges. .08 
Superior Spring Hinge Co. : 

Superior Floor Hinge... 

Superior Holdback 


Wrought Iron— 

Strap and T Hinges, &.: 

Light Strap 

Heavy Strap 

Light T 

Heavy T 

Extra Heavy T 

Hinge 

Cor. Heavy Strap 

Cor. Ex. Heavy T 
Plate 


HODS—Coai— 
Net per éonmn 


funnel .... 
Jap., "funnel 


Masons, Etc.— 
Cleveland Wire Spring Oe. $ 
Steel, Brick, No. 16 é 
Steel, Mortar, No. 158. 
HOES—Eye— 
Scovil and Oval Pat...... coven 404 
Grub, list Feb. 23, 1899 


HOIST AND STRETCHER— 
Hall Jumbo Hoist - Stretcher, 
per doz. $13.44 


HOLDERS—Door— 
Richards-Wilcox Mfg. Co.: No, 111, 
Everready, 30% ; Nos. 118, 119, 

re Grip .. 15% 
File and Tool— 

Nicholson File Holders and File 

Handles 10% 


Sanitary Tooth Brush— 
Safety Wire Gas Globe. 
Per doz., $1.75; per gro., $19.50 


HOOKS—Beit— 
Nos. 1 to 15 


Bu 
Light, doz., $8.75; 
heav 


sh— 
medium, $10.00; 
$12. 


Ceiling— 
Atlas Mfg. Co 4545 
Shelby iiss Hinge CO. . 0004+ OO% 


Coat and Hat— 
Atlas Mfg. Co 5k! 
Morgan Spring | Co 
Varker Wire Goods Co.: 
King, No. 
No. 10, 
a 11, 


11, Br 
Shelby Spring “Hinge Co 
Wire Goods Co. 
Crown, 60%; Chief, 
Chieftain, 50&10%. 
Corn— 


North Wayne Tool Co.: 
Brooks 


50&10% ; 


ess 


= 


Rent shank, per doz 
North Wayne Toot Co.: 
Little Giant 
Lawn King 
pone ? cannes 





Ssexsse 
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Quality is Economy 


THIS IS THE SIGN OF A HOOD DEALER 


This sign of a Hood Dealer is a builder of Tire busi- 
ness founded upon the rock of quality. 


Not only does it serve as a guide and reminder to 
the motorist—but, more important, it proves the 
dealer’s absolute reliability. 


To be associated with the selling of Hood Tires, will 
give you the reputation for securing your customers’ 
best interests. 


Hood Tires are the first choice with the motorist 
who figures cost per mile of service. And once a 
Hood Tire user always a Hood Tire user. 


Complete details of our agency plan will be mailed 
upon request to any dealer. 


For overnight service don’t substi- 
tute. See Automobile Trade Direc- 
tory and Chilton’s Directory for 
list of Hood Tire Distributors. 


2) 2.1 2.1 e.) 2 Sy) fo) St) St SS Sl eS 


Hood Tire Company, Inc. 


Watertown, Mass. 
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Wall, etc.— 
Williamson Wire Novelty Go. 
wal Picture, Thumb, Mouldi 
or Cornice 
Punch Bowl 


HOOKS AND EYES— 
Brass 
Malleable Iron 


HOSE ATTACHMENTS— 
Morgan Mfg. 

Hose Clamps 
Stuber & Kuck: 

Hose Menders, @ doz., % in. $0.75; 


% in., $0.80. 
Hose Couplings, @ doz., % and %& 
in 2.85. 


Cc. 


William Yerdon: 
Hose Clamps, Garden Hose, 
Brass, per doz. .. b2@35¢ 
All other sizes, Water, Steam, 
Air, etc., according to quantity, 
6045 @O5&5% 


Cast 


HOSE—Rubber— 
Garden Hose, Ya-inch: 
4-ply Guaranteed 
5-ply Guaranteed 
7-ply Guaranteed 
Garden Hose, 34-inch 
Competition ‘ 
3-ply Guaranteed an 
4-ply Guaranteed 

Cotton Girden, M-in., coupled. 
Low Grade ft.74%4@9' 
Good quality ft. 12@ ie 


Jt. 7@7\2¢ 
“ft. &Y4@9M%E 
ft. 9@12¢ 


Ice TOOLS— 
Gifford-Wood Co.: 
Ice Tools 
IGNITION ASSEMBLERS— 
Goodrich-Lenhart Mfg. Co.: 
Single lots, 25% ; doz. 


|IRONS—Sad— 
From 4 to 10 b., List net 
Mrs, Potts’..Nos. 50 55 60 65 
Jap'd Caps ....$1.14 1.12 1.21 1.08 
Tin’d Caps .... 1.19 1.23 1.39 1.27 
Note—Some Western manufactur- 
ers quote lower prices. 
Bar and Corner— 
Richards-Wileox Mfg. Co., 
Irons, 30%; Corner Irons, 
77 and 


lots. .33 44% 


Bar 
Nos. 


Jacks—wagons— 


Wileox Mfg. Co., Tiger 


Richards - 
8 Me, WDscvvcccceveces 25 %e 


teel, 


K NIVES— Bread— 
North Wayne Tool Co.: 
Brooks Bread Knives 
Butcher, Kitchen, . 
Foster Bros.’ Butcher, &c....Ll 
June 30, 1917 20% 
Drawing— Phy 
Standard List .......02+00++ 23758 
c. KE. Jennings & Co., Nos, 45, 46, 
15% 
Cc. E. ae ea Folding Handle. .25% 
Jennings & riflin, revised 
Nos. 41, 42 con ccte 
Pexto Nos. 5 & 15. 
Hay 
North Wayee Tool * : 
Brooks ... 
Iwan Bros.: 
Sickle Edge, 


KNOBS— 
Base, 2%-inch, 
Rubber Tip 
Cherry and Oak 
Door, Mineral 
Door, Por. Jap’d 
Door, Por. Nickel 


GLASS— 
Moore Push Pin Co.: 
Push Screw Knobs, 
gro. 


$12.50 


per doz $13.00 


Birch or Maple 
$1. 


% 


Lapvers—store, &c.— 


Lieycle Step Ladder Company 
Ladders, each $10.00 
Track, per ft 12%¢ 

Myers’ Noiseless Store Ladders, 


New lists, 
Milbradt Mfg. 
Rolling Step Talons, each $8.00 to 
$14.00; Tracks, per ft. 15 to 25¢ 


LADLES—Melting— 
lL. & G. Mfg. Co.'s list, 
and Plumbers’ 


LAMPS— 
Hammer's M. I. Hand.... 


LANTERNS—Tubular— 

R. E. Dietz Co.: 
D-Lite Short Globe 
Wizard Short Globe 
Little Wizard Short Globe.. 
Large Fount Wizard, No. 2 
Victor Hot Blast 
Monarch Hot Blast 
Junior 
No. 2 Bliaszard... 
Buckeye Dash 
No. 2 Blizzard Dash Lamps. . 
Victor Wagon Lamps........ 
Junior Wagon Lamps 
No. 2 Wizard Wagon hamnye 
Octo Driving Lamps..... 
Union Driving Lamps 
Eureka Driving Lamps...... 
Bestoy Hand 
Pioneer Street Lamps.... 


$ 13.50 
30¢ 


40% 


woe 


LATCHES—Door— 
National Mfg. Co.: 
Washburn, No. 28, per os. 
All Steel, No. 29, per doz. 
Richards-Wilecox Mfg. Co.: 
Bull Dog, Heavy, No. 125. 


a eee 

Small, dos., 75¢; large 

Pexto, malleabie, nual 704; 

LEVELS— 

Frank B. Halli Co.: 
Stevens Line Level, 


Keuffel & Esser Co.: 
Favorite Farm Level 


LIFTERS—Stove Cover— 
Morgan Spring Co.: 
Straight Hdle., 


2.25 
2.50 


- 15% 
90¢ 
large 80¢ 


per Se: $2. 00 
66% % 


with ring, 
@ gro. $5.00 
Loop Hdle. @ gro., $7.50 
Transom— 
R. & E. 


LINES— 
Wire Clothes, 18 19 20 
100 feet 3.65 3.25 3.00 
75 feet $3.05 2.55 2.45 
Chaik Lines, Cotton, Y-lb. 
Balls, per 
Mason Lines, 
Balis, per lb 
Samson Cordage Works: 
Solid Braided Chalk, Nos. 0 to 3, 


Solid Braided Masons’ . Lis* 

Masons’ Lines, Shade Cord, 
fe 
S 
& 


Nos. 


Linen, 


White Cotton, 
4 ; No. 4, $2.00; 
No. ai, $2.50. 


Tent and Awning Lines: No. 5, 
White cotton, $7.50 per doz. plus 
30% ; Samson Spot Clothes Line : 
5O ft., $8.15; 75 ft., $12.23; 
100 ft., $16.30 
Sliver Lake Ciothes Lines: 
50 ft., per gr., 
75 ft., per gr., 
100 ft., per gr., 
Chalk Lines, No. 
White Cotton Maxon and shade 
Cord, 3% t 4 ‘ ~+20% 
Awning, White, I is) + 20% 
Linen, 3% to 4% +40% 
Turner & Stanton Co.: 
Solid Braided Chalk 
Awning Lines 
Braided 
Twisted 
Clothes Lines, 


Meow’ s and 


White Cotton, 
List net 
List net 


Shade Cord, Cotton 


Ives’ 
Crescent 33 
Automatic Gravity Metal Saab. 
Pat. Stop Adj 
Window Ventilating 
List Feb. 1, 


LOCKSWITCH— 
Goodrich-Lenbart Mfg. 
Goodrich, single lots 


Co. : 


M ACHINES—Boring— 


Com. Upright, without Augers. .$3.50 
Com, Angular, without Augers. 4.00 
Millers Falls, Nos. 145 and 146, 

h $8.4 


ice Cutting— 
Cc. E. Jennings & Co.: 
Chandler's new list. pate an 33 ',&7 14% 
Washing— 
Dexter Company: Each 
Jexter Double Tub Power, 
MOG SP occ cvccssssse $27.50 
Dexter Double Tub Bieetrie, 
Model 2E 
Dexter Hand, Model Dil. 
Cruiser Vacuum Hand Power 10.00 
Dexter Electric, Stave Leg 
Model DE 
Duchess, Power, 
Duchess, Electric, 
Eagle Woodenware Co. 

Hydra, Water Power... .ea. $11.00 
Oue Minute Mfg. Company : 
No. 5% $One Minute 

bed ctr 
No. 11% Bench Power Washer. 
$32.50 
15% Electric Bench Washer, 
$50 


No. 27 Twin Tub Bench Washer, 
1 Peg Dolly, 1 Vacuum Dasher, 


$37.50 
No. 37 Twin Tub Electric Bench 
Washer, 1 peg dolly, 1 Vacuum 
Dasher $65.06 
No. 40 One Min. 8’ Tub, 
Power, Swinging Wringer By 00 
No. 41 One Min. S'g'le ab, 
Electric, swinging Wringer. 


$47.50 
Voss Bros. Mfg. 

Ocean Wave. re 
Sunshine, Hand Power. 
Vacuum, Hand Power 
Platform, No. G-1 
Platform, No. 
Swinging Wringer, No. G-41. 
Platform No, E-24, Electric. . 


MALLETS— 


Hand 
$9.00 


No. 


Company : : 


72.60 


; NOD ci tk divin cs 0600000 tut 10% 


L ignumvitae List + 104 
Tinners’ ayaaey and Ap 4 
wood ... 








MATS—Door— 
Acme Flexible Steel 40% 
Cary's Kveriasting Flexible Stee, 
2545 % 
Wire Goods Co. 
Elastic Steel, 
McKinney Mfg. 
Gien roiding, 
Glen Fotding, 
sq. ft. net 
MILLS—Coffee, Corn, 
~~ Mfg. Co.: 
‘offee 
Bone Shell and Corn.. 
Charles Parker » pal 
Bali Bearing Store. 
Box and Side 


MOPS— 


new list 
Co. ; 

Stuck sizes 
special sizes. 


Etc.— 


Common Cotton ... 
String 
Extra Fine 


MOWERS—Lawn— 


Milbradt Mfg. Co ea. $600.00 
Pennsylvania Lawn Mower Works : 
Pennsylvania and Continental. 
Pennsylvania Junior B. B.. 
Great American 
Shock Absorber: 
21 in. 


15 1 19 
$11.00 $12.00 $13.00 $14.00 
Pennsylvania pape $12.00 40% 
Undercut . + ++02912.00 30% 
Penn. Grand Horse. 10% 
Penn. Pony 20% 
Penn. Putting Greens: 
12 14 6 


8 in. 
$24.00 28.00 32.00 36.00 
Penn. Golf Ball Bearing: 


17 1 in. 
$34.00 42.00 


- 25% 
20% 


10&10% 


25% 
9 
38.00 


Naics— 

Wire Nails and Brads. Miscel- 
laneous 4 

Cut and Wire. .See Market Report. 

tiungartan, Finishing, Upholster- 
ers, &c. See Tacks. 


Horse— 
Jobbers’ Special Brands, 
per lb., 152¢ 
Union Horse Nail Co.: 
Star No. 


Picture— 
14 2 2% 3.-in. 
Brass Hd., 85 1.00 1.25 140 
Plated Head, gro., all sizes 


Upholsterers’— 
rl List plus 204 
POE io chndanctgivee List plus 104 
Turner & Stanton Co.: 
Nails, vgenieane eyerrr Li 
Nails, Matchleather 
Plated 


NUTS—Blank or Tapped— 

Cold Punched, C. T. & R.: 
ORS ee List, net 
Square, C. T.& R 50: 

Hot Pressed: 

DS Ay eee List, net 
POON ko cutoccrucesss List, net 


Oirers— 


Steel, Copper Plated 

Chace, Brass and Copper 

Chace, Zine Plated 

Railroad, coppered 

Railroad, 

Miatleabie tiammers’ Improved, N 
11, 12 —_ 13, List, net; 
Pattern, Nos. 1, 2, 3, 4, 5%. 

. Wall Mfg. Supply Co.: 

Bench Oilers 
Railroad Oilers 


OILS—Motor— 
Crew Levick Co.... 


*PENERS—Box— 
Morrilis No. 1, $16 
3B 1,816 % % 
ae 
Fletcher, Terry Co. 
Can Openers 
Schatz Mfg Company: 
Acme, per gross 
Kan Kut, per gross 


Packinc— 
{sbestos, Packing, Wick and 
Rope, any quantity.....scesess 
Rubber— 
(Fair quality goods.) 
Sheet, C. I 
Sheet, C. 
Sheet, C. Ee cd ea cmkel 
Sheet, Pure Gum 
Sheet, Red 


PAILS— 


Cordley & Hayes 
Star, Fibre, per doz.... 


Gaivanized— 
~ as? 2 


Fibre— 


122 14 16 
$3.90 vis 4.60 5.10 5.75 
seceee f575 6.50 7.50 


Quarts, 
Light 
Ex. ~ ps © 
Round ottom 

Fire Pails 

Red Painted. “$6.40 6.80 7.25 
Well Pails ....$6.10 6.75 .. 


00 Gas Pipe. .7 





——= 

PAINTS— 

Joseph Dixon Crucible Co,: 
oe Graphite, in e 


gal. cans, 
kegs, #2. ved 
25 gal. bbis., 
$1.95. 


Moller & Shumann Co.: 
Hilo Moimanite White Ene 


Hito ‘Compo Cor ating 
Wall Enamel), } gal. 
Montauk Paint Mfg. (o.: 
Di-mel-ine Prepared Paint, 
on Stovepipe 
pints, ea. pe 
Di-mel-ine Ename , ; Pattee 
and 6 colors; \4 ~—_ 


(Flat 
$4.00 


PA 
ordi 
ee 


pre 
per gro, ry 40 


Di-mel-ine 


pe 
Gold oan’ 
Paints, 


ly pints, 
PANS—Dripping— 


*| Standard List 


i 
5.60 $90 LW 
PAPER—Building, L. Cc. L.— 
ge io Per Roll, 
Rosin sized Sheathing; 500 
rolls, 36 in. wide. " a ft 
25 Ibs. to roll 
30 Ibs. to roll. 
40 ibs. to roll. 1 
Deadening Feit, “50 sq. yd. rolls 
in. wide, per ton 
Rooting, Kubber, see Rooting, 
Flint and Emery 
Flint Paper and Cloth 
ues 5 loth 
mery Paper 7 
Garnet Paper ........... List Ms 
PG GAOM beivicavcvcd List + 10s 
Tarred Feit— 
l-ply, per ton $59.00@ 
2-ply, as 
3-ply, per roll 


Slater's Felt, per roll 
30- “tb. 


PENCILS—Carpenter— 


¢| Joseph Dixon Sreetite Company: 
No. 9 


997, 7 i 
Bevel, oor "iee. . $5.40 
No. 998, 9 in., Red with Blk, 
Bevel, per gro... 6.38 
No. 585, in., Tortoise, Bevel 5.40 
No. 586, 9 in., Tortoise, Bevel 6.38 
No. 511, 7 in., Cedar -. 4.88 
No. 512, 9 in., Cedar.. 


PERCOLATORS— 
Landers, Frary & Clark: 
Universal 


Red with Blk. 


PICKS AND MATTOCKS— 
Railroad 
Contractors’ Picks 


PINS—Escutcheon— 
Brass .. 


Pus 
Moore Push-Pin Co. : 
Moore Push-Pins, per dos. + ee 


ets, 80¢; per gross. 
PIPE—Vitrified Sewer— 
Standard Pipe and Fittings. 
f.o.b. New York points, carloads: 
3 to 24 in OF 
27 to 30 in 
BP FOTO Dred ccvecvcccces oe 


PLANE !RONS— 
Wood Bench .....+++0+: ocsekeel 


PLANES—Wood— 

Bench, first qual..........0++ .» 2 
Bench, second qual aso 
Molding 


PLIERS— 
mens fe fair quality, F al det, 
nc 
Py 495 655 340 
Ge Burner, fair quality, per dot., 
5 in. $3.14. 6 in. $3.38. ; 
8 9 10 12im. 
$4.04 4.61 4.99 5.18 7.22 
Pexto No. 30 per doz.: 
5 q 8 9 
$10.95 12.00 14.5 17. ~ _ 50 


Smith & Hemenway. laa" In 2 
“Red Devil’’ Button Pliers No. bene 


Solidhed Tack Co.: 
Solidned Byelet, per dos... 


PLUGS—Spark— 
Champion Spark rae Co.: 
Heavy Stone .... 
Regular & Buick. 
Overland & Metz. 
Ford X in lots of 10 or over. 
Emil Grossman Mfg. Corp. : 


Red Head— 
Standard (Ford), 
Standard . 


Standard, Mica 
Truck and Tractor 


$12.00 


Lots 
0 to 100 
es 





Cabinet No. 100, with plugs, e@- 
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You'll want to be in the middle car, of course, driving care-free and safe regardless of rain, sleet or snow. 
You want to know where you're driving—and not trust to luck or your horns and brakes for a clear track. 
Brakes and horns are useless if you can’t see when to use them—and you can’t see if your windshield 
is snow or rain covered. The choice is yours—you can see where you're driving always by equipping your 
car with the one cleaner that really cleans—the 


OUTLOOK i383 


WINDSHIELD CLEANER 


WITH THE RUBBER ROLLER ‘ “*™*°* S28 
Here is a cleaner that combines a needs no attention. It is strong, 
scientific rubber squeegee cleaning , durable and good looking. Because 
strip with the exclusive rubber : of their efficiency and handsome ap- 
roller. It cleans effectively—surely on ¢ = ; a8 pearance, Outlook Windshield 
and easily. Cleaners are standard equipment on 
A touch of the finger operates the such high-grade cars as the 16 
Outlook. As the adjustable squee- Valve White. 

gee strip moves over the glass it A STYLE FOR YOUR CAR— 
wipes clean at every point. You They fit any car, gas, steam, or elec- 
don’t have to create tension. The XN tric, open or closed. To touring or 
spring steel tension bar automatic- ; open cars the Outlook Regular attaches 
ally holds the rubber aquengee close »\ Tes yp Bre ps gy sma + tora 
to the glass while the rubber roller tops. To closed cars the Guiteae 
keeps the tension even at every Special attaches through the glass. The 
point. The rubber roller also pre- \, (' method of attaching is the only dif- 


vents swaying and rattles. It keeps *. ference in these two types. 
N To attach the Outlook no changes in 


na — up out of the way when RUBBER ROLLER N your car are necessary. Leave your 
2 SS f 


‘ weather strip and accessories exactly 
The Outlook can be attached in a where they are on your car. You can 


few minutes, and once in place tilt your windshield at will. 

















DEALER Outlook Windshield Cleaners are big winter sellers. They meet a definite need. They have 

many exclusive features. They are being advertised now in such big national magazines as the 
Saturday Evening Post and Literary Digest. They are sold on a most liberal gnnaqntne--being guaranteed not only to 
be free from defects in material and workmanship, but guaranteed by us to give the user absolute satisfaction. 


The Outlook Windshield Cleaners give you a good profit and sell 
quickly and easily. The biggest selling months are ahead of you. 
Order from your jobber today. If he can’t supply you, we will see 
that your requirements are filled promptly. Let us tell you about the 
co-operation and sales helps given Outlook Dealers. 





THE OUTLOOK COMPANY 


ayer ; a 5 io, U. S. A. Outlook Special — Attache 
To te ala. Attaches 5526 Euclid Avenue Cleveland, Ohio, U ee <7 ee 


EASES EEN 
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Hartford Machine Screw Co.: 
Master Calorite, Lots of 12 ea. 55¢ 
Lots of WW ° 45¢ 
low of 


A. H. Mosler & Co.: 
Display Cabin:t, 57 thee ~ 
spit-tre, Platinum Point, ea. ‘O0e 
Vesuvius ae 
Memsayem, Mica or Mica Stone 

Ba 44 


Superior, Ford Special 

Vesuvius Display Stand. 
Silvex Co.: 

Bethlehem, 1 poipt...list ea.. 

Regular, % in. standard and 

in. 8S. A. E 
Ford type, 
Mica insulator 


p19. 80 
- 60¢ 


Metric 
Mica-Pore. Insul. % in. hietric, 
. 6 


Extra Cores 


PLUMBS AND LEVELS— 


Athol Machine Co. : 
Carpenters’ and Machinists’ Iron 


Plumbers’, Pocket List, net 


POINTS —Glaziers— 
Per. Doz. 


Bulk and 1-1b, papers. ...60.++ $2.90 
4b. papers oo aan 
\4-lb. papers - 1.10 


POKERS— 
Morgan Spring % 
Nickel Pi: ted, traight or Bent, 
% x 2u in., @ gro $8. 


POLISH—Auto and Furniture— 


O-80-Ezy Produc. Compan: 
O-So0-Bzy ceds oil polis 
Mei ai— 
Stove Polish Works: 
60, case, 3 doz.... 
1 ‘pt. No. 70, case, 1 doz.... 
1 qt. No. 80, case, 1 doz.... 
% gal. No. 59. case, % dos.. 
1 gal. No. 90, case, % dos.. 


Black 
6 oz. 


Silk 
No. 


Stove— 
Jos. Dixon Crucible Co.: 
Joseph Dixon 
Fireside 
Gem 


Black Silk Stove Polish wets 


No. 5. 


5 og. cans, paste, 
10. 
5 


% can, paste, No. 

1 ean, paste, No. 

. can liquid No. 6. 

ve can, liquid, No. ‘8. 
can, liquid, 

ot. air drying ina. 


% 
1p 
% 
Liquid Veneer— 
Buffalo Specialty Co. : 
Regular— 


4 on. 12 os. qts. 


8.40 
fi 
10 
For Automobiles— 


L-V Sprayer, per doz 


$12. 
1 gal. Veneer and Sprayer, ea .$2.10 


POPPE RS—Corn— 

1 qt. Square...doz. $1.15; gro. $11.50 
1% q@. ‘Square. doz. $1.50: gro. $16.00 
2 qt. Square...dos. $1.75; gro. $18.00 
POTS—Giue— 


Enameled ...sceeses 
Tinned and Turned. .cccccccece 208 


PRESSES— 
Athol Machine Co.3 

Domestic 
Enterprise Mfg. Co., Fruit, 

and Jelly 
Lard Presses and Sausage § 
euoRT 16 % 

Presses— 


Wine 
7% 


Seal 
Charlies Morrill: 
cals 2 F ap. and “Pocket,” Jap. 


or thickeled, $24, 00, 


«pocket 
33 Vy &16% To 


PRIMERS— 
All Nos. 100 in box, new list. .33%4% 
All Nos. 250 in box, new list. .33¥4% 


PULLERS—Nall, Etc.— 
Millers Falls _ es per doz. 
per 


No 
Chas 
No. 


is 93 
1.91 


Mossi Bn Es 
. Nail Puller, % doz. os0.08 
Pearson a. 
ench . 
Smith & Hemenway Co., 
“Red Devil’’ 


of yelone rae, 
00 -10 


PULLEYS—Single Wheeil— 


Awning or Tackle, he 

Awning or Tackle, Gal 

Hay Fork, Swivel or Solid Eye. “jos 
Het BOG x deceoucess ‘ 304 


Sash— 
eg ay Frame; Square or Round 
barrel lots, per doz 
Small lots, per doz 
Niagara Pails Metai S 
Niagara 
Pulley Blocks—See Blocks. 


PUMPS— 
ea 2 Iron 


Barnes Mfg. Company: 
Pitcher Spout 60 
No. $ Fig. 606 set wnat with 


skew ‘Tlst, net 


Tank, 
12.2 
3, Side Suction, 


1129 and White 
$4.7 


iron cyl. 
Double Ae righ Peet 
Goulds Mig. Co. 
Double- Acting - Thresher 


Diaphragm No. 


Spraying Fig. 
washing 
Lift and Force 
Force Pump 


Pene Standards ; 
Heads; Packing 
Box Heads; Cylinders (ional 5 
D. A. Force Challenge: Dia- 
—— Suction 
»taries 
Hydrapts 
Goulds Comb. 
k 


and 


F. E. Myers & Bro New lists. 
Doubie Acting Force and Lift; 
Cistern and Vell;  tlouse; 
Windmill; Cog Gear Handle; 
Pump; Stands; Hydro-Pneu- 
matic; Bulldozer; Power; Hand 
aud Power Spray; Ashisud 
Force and Lift. New lists, 33% % 
Thresher Tank — Myers Century 
and = Faultless Low Down 
Tavk, Plain and Cog 
Handle, new list 
Cylinders— 
E. Myers & Bro.: 
Myers Polished Iron, Brass and 
Brass Lined Working Barrels. 
30% 
Brass Body: Brass Lined and all 
Brass Cylinders and Pneumatic 
Cylinders 20 


F. 


Pump Leathers— 
Plunger Leather, Crimped, per doz.: 
Cylinder abe 
Inch 2% 2H 

$123 sia $1.86 _— ss 
Py 4 $4.48 


2 2% 2% 2% 
84¢ a a = 12 


$1. 33 $i 58 2. 24 


Not Crimped: 
Inch 


Valve Leather: 
Inch 2% 2% %H% 
$1.05 $1.12 $1.40 ety 51 si 10 


$2. 80 $3. 57 
PUNCHES— 
Saddlers’ or ee ene full polish. 
1to6 9: 


Half polish 106 less 
Stee single tube, good. qual- 


ersbte (4 tubes) 
Revolving (6 tubes) 
Bemis « Call Co.'s 


Drive 
Morrill" s No. 1, Doz. $15 
‘33 35 818% % 
Hercules, 1 die, each $5.00 


83% &16% % 
ay ig py oe 
John H. Best & H 
Portable LSuiieien Whip Disp 
each; No. 2 witb Display Sheil, 
$12.60; No, 2, witho t Displey 
Sheif, $10.60. 


Ran— 
See Track, Barn Door, &. 


RASPS—Herse— 

Livingston-Cooper, 
in., slim 

Livingston- Cooper, 
in., 


Cast Steel 


Corp., Gtae, 
Ge 


bom 

ited rtd 

McCaffrey, Am. 

Black Diamond 
Nicholson 


REELS—Hose— 
Specialty Mfg. Co.: 
Detachable 
eeey 


Standard. 


k and Carrier, 


50&25% 

REFRIGERATORS— 

Traverse City Refrigerator Co.: 
Economy, Fibre, No. 9, ea. .$12.42 
Economy, Fibre, No. 1, ea.. 15,12 
Economy, Fibre, No. 3, ea.. 19.44 


REGISTERS— 

Jaranned. Electroplated and 
Bronzed 

White Porcelain Enameled 





Solid Brass or Bronze Metal..List, net 


REVOLVERS— 
Iver Jobnson Safety Automatic Ham- 

om, Hammeriess, $8.75; 
"$4. 


Model 1900 Doubie Actin, 


RINGS AND RINGERS— 


Bull ee 77% 
2% J inch. 


Aluminum. ..eeeeees fl 


Hog Rings and Ringers— 
Hill's Rings, per gro. boxes, 
$4.50@ $4. 75; per doz. boxes... .60¢ 
Hill's Kingers, Gray lron, doz., 
$1.20 


Hill's Ringers, Malileable Iron, 
oz., 75@85¢ 
-Per gro., $5.00@$5.50 
+-ber doz., 65 @70¢ 


Blair’, Rings. . 
Blair's Ringers. . 


RINGS AND HOLDERS— 


C. T. Williamson Wire Novelty Co. : 
Key Rings and Holders, No. 02. 
4 00 


gro., $12 
RIVETS— 
Copper and Burrs List + 104 
Tinners’ and Miscellaneous 3 
Bifurcated— 
Assorted in Pasteboard Somme, 
oy * pote boxes, 50 counts. 5 


cep a, “Clinch, Asst. 91¢, Solid.. 


seeee 


ROLLERS—Stay— 
voce vikevs’ . -New lists, 40% 
National Mfg. Co.: 

Barn Door Stays, No. 18, @ dos.. 


1.25 
Richards-Wilcox Mfg. Co.: " 
— Adj. _ _Reveralble No. 


nee Screw, Nos. 55 and o* 
Underwriters’, Nos. 59, 60 
Favorite, No. 


ROOFING— 
Rubber, ye sq. ft. rolls, 32 in. wide, 
per roll 
‘fae er 
be Bete 
p rous sees 
3 ply—55 ib. roils... 


Second Quali: 
1 ply—35 Ib. rolls.. 


2 ply—45 Ib. rolis.. 
3 ply—S55 Ib. rolls 


+ $1.45 
1,75 
2 05 


teense 


ROPE— 

Eastern Retail Trade. Per lb. 

Manila, % in. diam. and larger: 
Highest Grade 33¢ 
Second Grade 
Hardware Grade 

Sisal, % in. diam. and larger, 
Highest Grade 
Second Grade 

Sisal, Hay, Hide and Bale Ropes, 
Medium and Coarse: 
First quality - 23%¢ 
Second quality 

Sisal, Tarred, Medium Lath Yarn: 
First quality 3¢ 
Second quality . 

Cotton Rope: 


Best 5-16-in. and larger... .35@48¢ 


Cc. E. Jeoot ae) 
Back ngs 0. 


Butcher ...... ack 
sangnes 8 and Key Hote, > 
. 


Wood Saw Blades aaa 
Combination Sets 





Millers Falls Com) any: 
Butcher vi Blades ; 


$13.94 > 
17.03 
Co. : 


Per gro. 


$16.10 
Simonds Mfg. 
Butcher 


Buck— 
Red, St'd Brace, per doz 
Red, D’ble Brace, per dog 
Plain Frame, per doz 


Hack Saw Blades and Frames— 
Crescent Co. : 
Crescent ... 


gro. 
a's 55 vy % iy 
K. Tensings & Ue 5 $6.40 s8.25 


Frames, Nos. 175, 180. 
Saws, Nos. 175, 180, cnn” 


Arrow Head Blades o% 
Goodell’s Blades, List June a 
35 


7 
Millers Falls Co. : 
Inch . 6 
Per gro. "$6.00 $3. 75 t6.10 $6.50 


ll 1 
. $7.30 $7.90 ae 
,Scroli— 


Cc. 


Millers Falls Co. 
Rogers, pauin, each, 
$4.86 and $5.60 
SCALES— 
John Chatillon & Son: 
ureka 


Grocers’ Trip ° 
Jacobs Bros. Co., Inc. 
Portable Plattorm 

Union 


scissoRs— 
See Shears. 


SCRIBERS— 
F. Brais & Company: 
Improved Gem, per gro....$26.00 


SCRAPERS—Fcct— 
National Mfg. Co., per 4 
No, 61, Self Cleaner, °31.00; No, 
62, Upright, $1.00. 
Richards. Wile Ox ute 
Safety Wire Gas Globe 
Simplicity, per 4 ov $1. 10; per 
gro. $12.00 


glee ané Hand— 
Bench, Jeon, 
1, $6. perv 97.87; 1h, $9.45; 1%, 
in., 6.80. 
Bench, Wood . 
Hand, Wood 


Coach, Lag and Hand Rail— 
Lag, Cone Point s 
Coach, Gimlet Point.......++ «+ SS 

Jack Screws— 
Standard List er 
Machine— 
Cut Thread, Iron, 
Flat Head or Round Hest. ee -— 
Filister Head 
Brass: 

Flat Head or Round Host. 

Filister Head 
Rolled Thread Iron, F. R. or 

R, Hi. essccccoes os cab + 6 
Pulisted Head .ecccccccceces 


Medium, 5-16-in. and larger. 30@ 40¢ | Bras 


Common, 5-16-in. and larger.. 
Jute: 


-30¢ 


No 3: 


Galvanized . eee 
Special brands” 
Bright Steel 

Bright Iron 


RULES— 


Kenffel & Esser Co.: 
Folding, Wood . 
Folding, Steel . 
Handy Shrinuage .... 


Lufkin _ Co. : 


Saws- 


E. ©. Atkins & Co.: 
Cireular 


Cross Cute .. 

One-Man Cross Cut 
Narrow Cross Cut 
Hand, Rip and Panel. 
Miter Box and Compass. . 





Mulay, Mill and Drag. . 
Wood & 





Fe "A. or R. H., Nos. 8 to Me 
Filister Head 


Set (Iron) F 
Set (Steel) net advance over 


Wood— 
List July 23, BH. 
pee Beas. eo™ 
ound Hea 
Flat Head, tes. “pijsineun 
Round Head, Brass. one” 
Fiat Head, Bronse....++++ 378 
Round Head, Bronze 358 
rive Screw 
Sheet Metal— 
Parker Supply 


SCYTHES— 


2 Rd é Pol- 
ee iam Een masse 
No. 2 


Clipper, F inish si sags 
yo ae Web and Bac “sess 
Painted 12.50@$13.0 


Crem, Fi Painted, Cutt ¥ sii 
Bronze 


crppes Grain, sy 5o@sisit 


& SOI QOL P4497 


Cutting 
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WARNER- 
LENZ : LENZ 


Legal $ s 2 evs — 850,000 
Everywhere - : er Pairs in Use 


No Direct 
Beams Adopted 
~ By 20 Car 


No 42-Inch _ Makers 
Limitations _ 


A Flood of Mellow Light 


UNDER 


Leg al EVERY Law 


Without Any Height Restrictions 


These are the points to consider in respect to legal lenses: In the first place, 
every car must have them. There are State-wide headlight laws 
in 20 States to-day. And glare-lights are forbidden 
in nearly every big community 


These laws are very much alike. The ob- Rise and fall of the car does not affect 
ject is sufficient light without a blinding glare. it, as it does all level rays. Nor does turn- 
If there are glare-rays, they must not reach ing of the lens in the lamp-rim. That is 
the eye. So direct bearhs are limited to 42 vitally important. 
inches above ground. . 
But no law forbids a flood-light when you The Wanted Lens 
use the Warner-Lenz. No law restricts this 
far-reaching, widespread, all-revealing light. The Warner-Lenz is the wanted lens. Hun- 
For the Warner-Lenz diffuses light. There dreds of thousands bought them when laws 
are 176 lenses in one. There are no direct did not require them. Over 850,000 pairs 
beams, no glare-rays. So there are no height were sold in the first 19 months. 
restrictions. It is the lens selected, after all comparisons, 
Every commission appointed under any by great engineering staffs, Note the 20 
State headlight law has approved the Warner- makers who put them on every car. 
Lenz. It is the best-known lens. 
Since May, 1916, we have 
How It Excels Standard Equipment On spent $250,000 to advertise 
Warner-Lenz. 











The Warner-Lenz_illu- Packard Lenox : : ; 
mines things like daylight. Marmon Moon It is the coming universal 
It floods one’s whole field of Stutz Standard 6 lens. Men who buy another 

“a Hal Twelve Pathfinder will need to chan ea in 
vision. Ohio Electric Doble Steam “ini aera 

It lights the road and road- White Singer It belongs in your store. 
sides, far and near. It lights Peerless McFarlan The demand is enormous. 
the curves and turns, the up- Fiat Daniels 8 There is no after service. 


grades and the downgrades.  < a Write for our dealer proposi- 


Restricted light can’t do that. 




















This is A. P. Warner, of the Warner Auto-Meter Fame, 
and Inventor of the Magnetic Speedometer 


Retail Prices $3.50 to $5.00 per pair 


THE WARNER-LENZ COMPANY, 905 South Michigan Avenue, CHICAGO 
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North Wayne Tool @ dos. 
Little Giant oat °913. 00 @$13. 50 
Little Giant Bush and Weed, 

$13.25 sa 13.75 
Aroostock, Be Ve Be & “Puri ritan, 
Same as Little Giant 
Black Diamond, Grass. 
$12.00@$12.50 

Black Diamond Bush and Weed. 

$12.25@$12.75 

Swift Cutter, 


Same as Black Diamond 


SEEDENS—Chorry— 
Enterpr 


Eaterp-ise 


SETS—Awi and Tool— 


Millers Falls Company : 
Tool Holders, per doz. : 


os. 1 4 5 
$11.71 $13.84 $16.96 


Cellar Window— 
McKinney Mfg. Co.: 
Japanned, per gross, sets. 
Galvanized 
ee mie. Co. 
No. aivanized, @ doz. 
Nail— 
Knurled er 
Swan's, Knurled, #@ gro.. 


Rivet— 
Regular List ......+0++++-50&10G5$ 
Saw— 
CSqestite No.1 Ly 8S. @ doz .$10.00 


1, 

Noe. 10, ee oS. B doz.. 

ppectal, “doz 

3 om 4 Cross Cut, 
doz.. 


6 
$11.31 
oy 00 
$2 

+ «+ $1.80 


40h06 40 





20.00 
30.00 


Screen Door— 
McKinney Mfg. Co.: 
Japanned per gross set 


sss: 00 @ $82. .00 
29.00@$36.00 
SHARPENERS—Razor Blade— 


Hyfield Mfg. Company: 
Hatfield Machine .. 


SHAVERS—Beef— 
Enterprise Mfg. Co........25@30% 


pow ES—Spoke— $1.50 


lro -doz 
Wood, doz., ¥-4 in., $3. 40; Fee 3395 
Millers Falla Co 

Nos. 1, $7.94; 3, $14.53 net per doz. 


SHEARS—Gasd tIron— 


Best ....$3.55 3.95 
Good ....$3.00 3.50 
Cheap ...$1.50 1.75 
Straight Trimmers, &c.: 
Best Quality -*, 


6 
$4.35 5.00 5.70 
Bost Guaty — 


$5.58 6.40 
Tailors’ Shears 
Be ge 
Pexto No. 70, per doz., $13.36; 
- 0, $9.98 95; No. 60, $8.00; No. 


Tinners’ Snips— 

Steel Biades 
Steel Laid Blades 
Jennings . Griffin Mfg. 

to 10 ° - 
Pexto on 
P. 8. 
Smith = <a Co., In 

*“*Red Dey 


elias ieianiadee Empty. 
Remington Arms - Union 
Cartridge » 3 
First Quality, all gauges. 
Club, 10 and 12 gauge 
Paper—Empty— 
Peters Cartridge Co.: 
League, 10 and 12 gauge... .83'4 % 
League, 16 and 20 gauge... . 33 4 Jo 
Target and High Gun 
Ideal and Premier 
Remington Arms - Union Mectaitic 
Cartridge Co.: 
Arrow, 10, 12, 16 and 20 gauge, 


—_ Club, 10, 12, 


auge 
nce Club, 10 and 12 gauge. 33 th % 
New Club, 14, 16 and 20 gauge, 


33 ‘4 % 
Loaded— 
Black Powder ....... «++-33KS 
Smokeless Powder, medi- 
um fess : 
fuse ess Powder, high 


9 in. 

4.45 dos. 
4.00 doz. 
2.00 dos. 


10 in. 
9.00 


10 in 
11.55 


\retailte 
33% % 


case 
BBS. sevcccese eeeecees $5.30 


Peters Cartridge Co.: 
ague, Black Powder cevces 
Referee, Semi-Smokeless.... 
— and High Gun, 


33% % 
33% % 


Idea? and Premier 
Remington Arms - Union Metallic 
Cartridge 
New Club} Black Powders. . .8814 % 
Nitro Club, Smokeless Powders. 


33 
Arrow, Smokeless Powders. .33 44 % 





SHIELDS— 


Parker Supply Co.: 
Lag Screw Shields.......0.++-%6% 


SHOCK ABSORBERS— 
Silvex Co., South Bethlehem, Pa.: 
Bethlehem uae, Spgs., for Ford 

Cars, list se 
For Packards, *cadiiiacs,” Pierce- 
Arrow, etc., list set....$200.00 


SHOES—Horse, Mule, Etc.— 
F.0.b. Pittsburgh: 
Iron or Steel......per keg. .$5.70 


SHOT— 25-lb. bag. 
pret. u“ 


SHOVELS, SPADES AND 
scooPs— 
Add to list all goods, $2 per doz, 
Plain Back 
First and second oredes, 
Net list  : $1.00 
Third grade .........List 1.50 
Fourth grade List t $1.75 
Hollow Back and Back were? Sheeees 
First grade t + $1.00 
Second grade 
Third and fourth grades, 
+ $1.50 


s Back Strap Eastern and Weews 


Pattern Scoops: 
First and second grades, 
ist + $1.00 
Third and fourth arades, 
ist + $1.50 
Snow lsieaile 
Long Handle, steel blade 
Wood and Mall. D Handles... 


SIEVES AND SIFTERS— 


Hunter's Imitation, per dos... .$1.00 
Hunter's Genuine, per doz.... .$1.25 


SINKS—tIron and Steel— 
Barnes Mfg. Company : 
Cast Iron, paintas. 20 x 36 in. 


eereenee 


and smalle 
Cast Iron painted, 20 x 40 ‘in 
and larger 


($9.25 


ween eee eerene 


Lalance Ps Gaeaipan: 
L&G 


SKATES—Ice— 
Conron-McNeal Company 
Extension Rocker, Hockey and 
Semi-Hockey : 
Men's and Boys, per pair: 
Polished 
Polished and plated 
Girls’ and Ladies’, per pair: 
Polished 
Polished and Plated 


Roller— 
Boys’, per pair 
Girls’, per pair 
SNAPS—Harness— 
German 
Domestic ... 


Niagara Falls Metal Stamping Works: 
Niagara Harness and Rope... .40% 


SNATHS— 


Grass Scythe, per doz 
Bush, per doz 


SNIPS—Tinners— 


% | See Shears. 


SOAP—Automoblie— 
A. W. Harris Oil Co. : 
Harris Motor Soap, bbis., 
> .* > 18 
. $5.70; 10 
5 Db ‘tins. 


19¢ 
$: 


SOLDER— 

Half and Half 
No. 1 
Refined 


SPITTOONS— 
Indo-Nemel 


SPOONS AND FORKS— 
Silver Plated— 

Good Quality 
Miscellaneous— 


> 
German Silver 
Tinned tron— 
eaehessbeceenens per gro., $2.60 
per gro., $5.20 


SPRINGS—Door— 
Chicago Sorieg Butt Co.: 
Chicago ata ) 
Jap. fines 
Reliance toil) 
Morgan Spring Co.: 
Perfection .....++ ++20+5% 
Carriage, Wagon, Etc.— 
1% Me one larger: Per 100 Ib. 





. 
Wagon Seat— 
Tuthill Spring Co.: 
Gocune ~~ ¥ gon “palf br’t.... . 25 


Painted t Seat Springs: 
1% #25 24 ime. .+. per pair $1.00 
1” £ «+-ber pair 1.15 


see 


bg |1i #3 © 2B..0...s. per par 165 


ee Te 

nte 

Stuber & Kuck; or doz., Nos. 1& 
4. $5.85; 2 & , $4.50; 83 & 6, 
$2.80. 


SQUARES— 

Nickel Plated Steel and Iron. . .15&54 

Rosewood Hdl. Try Squares and 
-Bevels ...... 25&5% 

Tron am. 
evels 

Athol Machine Co. : 

Combi 


Try Squares ant T- 


eee eee ee eee eee eee 


. -Ldst, net 
- 20% 

SQUEEZERS—Lemon— 

Weed | Porcelain Lined: Per 


Cheep gAdsdbiisodusetinknan 


Tinned 
Low ode gaatssocwcssecoll 
2 quality $1. 


dos. 
00 
50 


00 
ceeece 45 


Pe ay Porcelain Elec ckces, 


STALLS—Cattie— 
Hunt-Helm-Ferrig Co. : 
Star, Steel coccceccs 40% 


STANCHIONS—Cattlie— 
Hunt, Helm, Ferris & Co.: 
BEAE  ncccccccescccccecer edo eR 


» $2. 
-$2.50 


60 STAPLES— 


Fence, Bright, $3.80: 
Galvanized, $4.50 t- 0.b. Pittsburgh 
Poultry Netting....Per 100 lb., $6.75 


STEELS—Butchears’— 
John Chatillon & Son: 
Chatillon’s..List June 30, 1917, 


Foster eared . List ome 30, 
7 20% 


STEELYARDS— 
Peck, Stow & Wilcox Or 
List + 20% 


— DIES AND alco 


Hand Taps, % tol in sobs 

Hand Taps, smailer than % in. ésG 108 

He S. Taper Taps Nos. 2 to 12 inc. .604 
M. S. Taper Taps, Larger.... 5% 


26| STOPS—Bench— 


Morrill’: 
Nos. 1 2 
Per doz. $10.00 $12.00 334%4416% % 


STRAPS—BOX— 
Acme Embossed, cases 
Cary’s Universal, 
Stanley Twinrold, cases 


START CHERS—Witve 

Hunt, Helm, Ferris 
Elwood Rod, No. 191. a doz.$9.75 
Elwood Pattern, No. 190 


doz. 
Little Giant, Sr., pet, ove 
Star, on 482, Pla Bearing.$ 
Star, No, 482, Roller Rearing. 
F. J, Townsend 
Townsend's Wire Fence Stretcher, 
per Se ceocee o's 03 Sn 


STUFFE —— 


Enterprise Mf, 
Stuffers an 


Fence— 


Presses, 
25 @25&7 % % 
“— ce - Sarat and Vac- 


Bissell "Ca Carpet Sweeper Co.: Per Doz 

Am. Queen, Cyco B.B. Nic. $84.00 

Crown Jewel, Nic 26.06 

Crown Jewel, Jap’ 4. wueiags. 
Elite, Cyco B.B. N 

Grand, Cyco B.B. oe 
Grand, Cyco B.B. Jap 
“Gesea pids,"’ Cyco B.B. 


Poriee Queen, Cyco B.B. Nic. 
Princess, Cyco B.B. Nic. 
Standard, Nickeled Fittings. 
Standard, Japanned Fittings. 
Soe. Cyco B.B. Nic.. 
uperba Vacuum Swpr., Nic. 
tT umph, ase B.B. Niec.... 
Universal, Cyco , oe Nic. 
Universal, Cyco Bearing Jap. 
— Cleaner without 


58. 
Subject to quantity allowances. 


SWINGS—Lawn and Porch— 
Myers Low Down Roller, 

New lists, 40% 
Myers Porch Swing..New lists, 40% 


T ACKLE—Fishing— 


Wise Sportemans Supply 


Co. : 
“Jim Dandy” bait, per doz. .$6.00 


ACKS— 
t arpet, Bill-posters, etc...List + 25% 





Finishi 
Copper Nails shing Nalig— 


Copper Tacks 
Trunk Nails, etc. oem 
See also Nails, Wire, r 
Double Pointeg— 
Double Pointed Teche + List + ing 


Thum b— 
Solidhed Thumb PO . Display Ae 


tmt.. + $8.50 
tax % in. steei, per "1060" iz 
TAPES—Measuring— 


American Asset Ski 
a Leathe “ re 


gin’ 272" " "ees 
Lufkin Rule Co. ; 
Asses’ Ski 


Wiebusch & Hilger: 
ar ape Metalic 


TAPS— 
See Stocks, Dies and Taps, 


TEETH—Harrow— 
Steel, plain or headed, % inch 
and larger, per 100 ib. Seis 


THERMOMETERS— 
Tin Case, Cabinet, Flange, Dairy 
New list, 


TIPS AND BUMPERS— 


Coreccesesseseces 


Rocking’ Chair Tips, don. 
15¢. “3 


TOOLS—Haying— 

Hunt, Helm, Ferris & Co.: 
ae and Peerless Hay 
=. Track ‘Hangers and Brack- 
Harvester and Peerless Slings, 

rks, otc...... 384% 

BP. B. Myers & bro.: 


aa nnaaerst Myers 
ers Single 
Clover Leaf and Fault- 
— 2 "and all wood track fork 
New lists, 40% 
sting “Ui Uploaders ; Myers Sore 
grip. Clover Leaf and Cross 
vesees New lists, 40% 
steel T rack and Steel Track Pis- 
I'Myers F cept Hi rp. 
Al rs orks, except Ha 
Ne Nis & £ age wb "all lings 
except ndy R H 
Say rear et 
oo 
20% 


Myers Hay Beene 


8, etc. 
promt 


Simonds’ Crescent ......+++++9% 


00 | TORCHES— 


Hammer's, Engine, @ dos 
v. Wall Mfg. Supply 
naught Brazed Steel 
Gasoline yd Torches, 
No. ; No. 21 
$35 00; 


No. 31, No. 
Torches 


TRACK—Barn Door, &c.— 
Sliding Door, Painted Iron, > 
100 f 


Griffin’s: 
Hinged Hanger, ¥ 100 ft., 1% 
x 8-16 in., $8. 
Hunt, Helm, Ferris & on 
20th Century, round, per 100 yy 


per 100 ft 50 


Mfg. Company: 
Hanger ‘rack, @ ft 


Flexo, 
McKi 
‘Winged 


14% 

Trolley Track 

Myers’-Stayon Track. Myers New 
‘Way, Giant and Hercules, Tab- 
ular Track.....New lists, 384% 

Faultless self-cleaning. New lists, 40% 


National Mfg. Co : ” 
Braced Rail, per 100 ft a 4 
Storm-Proof Rail, per_100 ft. 

— pone Mfg. Cas 


clat Hinged ‘isi Hal Fry 
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The Reason 


The Crew Levick Victor Heater heads the list 
of Winter accessories—the products that sell 
now—that bring profits today. 


The Product 

This Crew Levick product is right. Its sim- 
plicity appeals to the prospect. A heating drum 
attaches direct to the extaust pipe, fresh air is directed 
over the heated drum, and warm, pure air only passes 
into the car. It can be closed off or turned on while rid- 
ing. It is neat, strong, and has no “wear out” to it 
Installed in 20 minutes. 


The Market 


Every Ford touring car, sedan and town car 
needs a Victor. There are more than two million of these 
in the United States; there’s scores in your immediate 
locality—We would say ‘‘Some Market.” 


The Profits 


The price is remarkably low for so satisfactory 
a product. Most every Ford owner will spend $5.00 for 
the all-year-round comfort a Victor gives. That fact 
means frequent sales—quick turn overs, all at a profit- 
making discount. 

Order your stock tojay—or ask for complete information 
by return mail. Don’t wait—action means profits. Act. 


CREW LEVICK 


FRESH 
- AR = 
CREW LEVICK COMPANY 
113 N. Broad St., Philadelphia, Pa. 
BRANCHES: New York, Chicago, San Fran 
cisco, Baltimore, Boston 
FOREIGN OFFICES: London, England. 


\ 
[ 
& 
t 
i 
f 
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¥ 
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Lag Screw Rail, No. 65......20% 
Gauge 1 rulley arees. A ft., Nos. 

$3. List + 5% 

$4.50; 63, 

25; 

Hero, a. reack, No. 19.....20% 
ee ‘track ‘audem oe 


TRAPS—Fiy= 
Balioon, Globe or doz., 
1.10@1.25 $10.56 
Harper, Champion ‘or Poragon, 
“ doz., $1.75 
Safety Wire Gas Globe Company: 
Coiumbus Sapitary...per 
per gross 9.60 
Game— 
Niagara Falis Metal Stamping Works: 
Lightoving 80% 
Clincher 


Acme, 


Oneida Community Ltd. : 
Victor— Per 
With 


Chains 


doz. 

Without 
Chains 
1.00 
1.58 
2.38 
8.17 
3.83 
1.52 
2.24 


doz. 
Without 


Per doz. 
With Chains 
$ 2.46 


94] Montauk Paint Mfg. 


‘171.00 


Mouse and Rat— 

Mouse, Wood, ,Choker, gro. as 
16 

Mouse, Round’ or Square W oe 


, 15¢ 


Lovell Mfg. Co.: 

, Erie Rat 

Star Kat 
Dead Easy Rat 

Sure Cateh Kat 
end Kasy Mouse 
Sure Catch Mouse 
Delusion Mouse 
Tin Choker Mouse 
Wood Chokers, 4 hole 


Falls Metal 
Enticer Rat 


Niagara 
Works; 


Oneida Community Ltd. : 


Victor 
Hold 
Victor Kat 

Hold Fast 

Official Mouse 
Official Rat 

Tin Choker Mouse, 
Wood Choker Mouse 
End o' Mice, per 
Victor Mouse, 2% gr., 
Victor Rat, 4% doz., 


. 8. & W.s 
Hopper, No. 1, 
doz. 
Hector, 
dos. 


Mouse . 
Fast Mouse 


5 hole... 
4 hole.. 
7 


4.60 
3.00 


bushel 
bushel. 


with Chain, per 


TROWELS— 
Wm. Rose & Bros. : 
Phil. Pat. Wd. Hdls, 
$10.35 10.75 Sd 


10 
Wide Heel, 
$10.65 11.05 
10 e 
. C. Atkins & Co. 
“Plastering 


10% 
Wi. 


TRUCKS—Warehouse, &c.— 


McKinney Mfg. Co.: cock. 3% 
No. 1, $21.50; No. 2, $18. 
No. 8, $15.50. 


TUBS—Wash— 


Nos. 0 1 2 3 
Gal., per doz..$10.00 $12.00 $13.50 $15.5¢ 


Cypress— 
Baste Wooden wate Mfg. 
°* $13. 50 12.00 


10. 50. ..15% 


TURNBUCK of 
anes 


Me. Screen Door, 
0. ‘apn’d, per dozen. .$1.20 


TWINE—Miscellaneous— 
and %-lb Balls: 


( otion Seine, ber Ib. 
Soft Laid thread—9, 45'A¢; 
45¢; ya¢ 
Medium Laid thread—6, 49\4¢; 9, 
164%4¢; 12, Hd; 15 to 42, 45¢; 
larger y 
Hard Laid thread—9, 9'%4¢ 12, 
48¢; 15 to 42, 44%¢; larger.. 
Staging, 2 to 4 oz. bails, in bar- 
vels, 43¢; in 5-lb. sacks 

Trot Line, in balls, % to 3 ee 
in barrels, Nos. 1, 2 and 31 
per Ib, ° 

Cotton Wrapping. white, 5 balis 

to ib.: 


Cotton Wrapping, 
5 balls to b 
Ameriwan 2-Ply Hemp, 
Y-lb, balls ovgee 
American 3-Ply Hemp, 1-ib. Bails, 


inde 3-Ply i fteme, 1%-lb. Balis 
pring Twine) 1 
Indie 3-Ply Dark Hem 
India, ook Light Hem 
512 3,4 hs Jute, % lb. Bills 
18@ 


% 


Common 
No. brag Mattress, “% and 


Balis, according to wee 


7 | Cable og | iyetton No. 
[talian, A, No. 18, 186; B, $2 
Wool, 3 to 6- bP lye. Re! 


VarnisHes— 


Moller & Schumann Co.: 
Hilo Flat Finish, per ol. 13 
00 


Hiflo Floor Finish, per = 
$4. 00 Ss 
Co, : 


Furniture Varnish ; 
. per gro., 
Varnish Stains ; 
pints, per gro. . $14.40 


Di-mel-ine 


L 
Di-mel-ine 


VIsSES— 


Solid Box 


Over 100 ib 


Athol Machine Co.: 
Hand Vises 


Parallel— 
Athol Machine Co.: 
Simpson 
Standard 
Starrett, Improved 
Vise Attachments, 
600 Line, okes Jaw 
600 Line, Swivel Jaw, 
List + 22%% 
a es Falls Oval —~ Pattern, 
2 2% 3M 
Ea. $1.75 $2.00 $2. na $3.27 $47 72 
Parker's 
Combination Pipe. . 
eclipse 
Regular 
Trojan 
Victor 
Oval 


Athol Machine 
Combination .... 
Varker’s Combination : 
87 Series, 3344 %; 8 
Competitive “Combina: 
t 50 
J. H. Williams & Co.;: 
Vulcan Chain Pipe 20&10% 
Wood Workers— 
Athol Machine Co.: 
Simpson 
Standard 


VULCANIZERS— 

©. A. Shaler Company 
5-Minute, $1.50; in " buts lots. .30% 

Tube-Kit for Fords 

Tube-Kit 

Ford-Kit 

Vul-Kit 

Motorist’ “ 


8.50 
Heated 
12.50 less 


25% 


Waps— 


; New List 
ey ie BREST Mepis 
Bicccosovccccesccaere 
1 up.. ooeetenee 


Me 
. Be 1 and ce ccevesess Koen 
W AGONS—Coaster— 


Hunt. Helm, Ferris & Co. 
Overland and Star 





20¢ Ww + re per ib, 
|No ane 





WAITERS—Dumb— 
Sedgwick Machine Works, List 
July 1, 1917... .cceeeeree+ + 20% 

WARE— 

Enameled— 

& Grosjean Mfg. 


te mie Steel 
-an 


Lalance & Cas 
A are. 
Vollrath Co,: 


New Idea Kettles, Cast Iron. .40% 
Imperial Hollow Ware, Cast tron, 


15410 % 
Enameled Ware, Steel. White 


and White, 30% ; Special = 


WASH BENCHES— 
Eagle Woodenware Co. : 
‘olding Wash Benches, per doz., 


$17.00 
WASH ERS—Bibb— 
Durst Mfg. Co.: 
Dumaco, all sizes, per 100.....60¢ 
Cast— 
Over %-inch, a lots, per Ib... .5¢ 


Iron or Steel— 

Size bolt..5/16 % Y% 

Washers. .$14.00 12.60 10.50 10. 
per 100 ib, 


Leather, Axie— 


Ms 
10.50 


6¢ | Solid bees teenesiansss copedsee ct 


Fe crovercooress 80% 
Coll: & 1 1% 1% inch. 
22¢ 0 = 5¢ 25¢ 34¢ per box 


4 gaan uty ~ MACHINES— 
See Machines— Washing 


WASTE—Cotton— 


Colored per ib. 
No.1 10 


3 ° 
¢| No. 3. rte 


4¢| VEDGES— 


Oil Finish ...ccccevceceeeee bb., 7¢ 


WEIGHTS—Sash— 


Eastern Market . 
Middle West .... 


WHEELS—Well— 


Foot Mfg. Co.: 
White Spanish 
6 to 10 in. x fe Sy 2.10 
10 to 16 in, : sy to 3 in. . 00 
6 to 16 in. x under 1 in... 2.30 
Over 16 in, diam. x under 
3 in. thick -. 2.10 
Mexican Felt Per Ib. 
6 to 10 in. x 1 to 3 in... .$2.00 
10 te 16 in. x 1 to3 in 1. 
6 to 16 in. x under 1 in.... 2.20 
Over 16 in. diam. x over 3 
in. thick 


WHIPS— 
Drop Top Whips, per dos 
Str't Buggy Whips, per doz 


WHITE LEAD AND OxIDES— 
National Tead Co.: 
re White Lead, 
oil 
In 100, 250 and 500 Ib kegs. 11% 
In 25 and 50 ™ kegs 
In 12% 2¢ 
In 1. 2, 3 und 5 TH cans, as- 
sorted (100 Ib. in a case).14. ¢ 
On lots of 500 ponnds or more, a 
discount of per pound is al 
lowed. 
Dry, Red Lead and ee: 
In 100 1 kegs 
In 25 and 50 kegs 
In 12% ™ kegs...... 004 ee 
Red Lend in Oi: 
In 100 T kegs 12 ¢ 
In 25 and 50 ™ kegs....... 12u%¢ 
In 12% WD kegs 
In 1 to 5 ID cans 
On lots of 500 pounda or more, a 
discount of % cent per pound is al- 
owed. 


Dry and in 
PR 


WIRE—Barb— 
See Market Report. 


Fence— 
Market 100 Ib. Bundies— 
See Market Report. 
Bright and Annealed: Per 100 Ib. 
6 and 9 IL.c.l. 1000 Ib, 
and over to retailer... base $3.70 


Smaller sizes take fence 
extras; for smaller 
uantities, viz.; to 999 
b. and 100 to 499 Ib. 
extras are charged. 
Galvanized, subject to same 
conditions 
Coppered, subject to same 
conditions 
Tinned, subject to same 
conditions 


Stone— : 
Less than car loads to retailers 
Bright gné Annealed 





Nos. 16 17 18 19 2 
Per 100 lb., $7.20 $7.50 $7.95 $8.45 $9.00 


—. 
= 


ieiidine~ 
Annealed and Tinned... 
ee ere 
Copper . 


WIRE GOODS— 
Steet Wire. Goods 

Brass Wet 
Cup and Shoulder Hooks 
Wire Goods Co. : 

Bright wine 


%\WIRE CLOTH AND . 
TING— ney 


List Sept, 1, 1917 
Galvanised Poultry Netting: 
Before Weaving.. 
After hogy 408 
Screen Cloth, Mesh, Per 100 
ft.; Painte Pee $2.00; 
vanized, $3.00; 14 Mesh, Bronse, 
$10.00. 
Stendard Galv. Hardware Grades; 
100-jt. rolis, 24 to “a in. wide, 


No, 
No. 
Na, 
No. 
No. 
No. 
No. 
No, 8 mesh 
American Wire Fabrice Co.: 
Galvanoid Electro, Zincked re 
weaving, per 100 sq. ft.: 12 
mesh, ; mesh, $ 
16 mesh, ; 18 mesh... 
Gilbert & Bennett Mfg. 
Kegular ‘‘Peari,”’ net, 


Co. : 
sq. ft. 
Kx. 
aq. ft 
New York Wire Cloth Co. : 
Sereen Cloth galy., per 100 ay. ft. 
Opal Zine Coated, 12 mesh 
$2.70; 3.10; 16 
mesh $3.55 
Reynolfs Wire Co.: 
AluminA Rustproof galv., 
00 sq. ft., os, mesh, ‘a. 
14 mesh, $3.00; 16 mesh, 
sun, ea Selvage Biack, 12 as 


05; 14 mesh, $2.50 
mesh, 90. 


WRENCHES— 
Agricultural 
Alligator or Crocodile 
Drop Forge 
Stillson pattern 
Genuine Stillson 
Athel Muctine Co, : 
Rapid Transit ... 
Menus & Call's: 
Adjustable 8S, 25%; Adjustable 
S Pipe, 25% ; Str’t Hd'le Auto, 
25% ;,, Briggs Pattern, 10% j 
Comblarton’t Bright, 40% 
Steel Handle Nut 
Combination Black 
Merrick Pattern 
Motor No. 80 
Steel Handle Screw 
Wood handle Secrew.. 
Coes’ Genuine Knife Hdl. 
Coes’ Genuine Steel Hdl 
Coes’ Genuine Key Model. . 
P. 8. & W.; 
No. 


No, 25 
Agricultural 
Pexto, Stillson Patn. 
lakeside Forge Co.: 
Drop Forged 
Adjustable 
Fravuk Mos«berg Company: 
Sterling No. 1, N. P., ea. 
No. 7 Socket, Set $3. 50; No. 
10, $8.00; No. 14, $13.50; 
No. 20, $20.00. 
Niagara Falls Metal Stamping Works: 
eo ane Double End iatBs 
© 


nichorae. Wilcox Mfg. Co 
Shark Adjustable Pipe. . 
Wizard Adjustable Rate het. 

Whitman & Barnes Mfg. : 
Agricultural .... 
Alligator Pattern, 
Machinist, case lot 
Less than case lots 
Railroad Special, 


- 60% 
50% 


Bull Dog. . .60% 
30 


le. $ 
Agrippa Chain Pipe .. ..33':&10% 
Vulcan Improved Chain Pipe. 

25410% 


WRINGERS—Mop— 
Eagle Woodenware Mfg. Company: 
Eagle Mop Wringer and Bucket 
Combined : 
Domestic 10 qt. per doz....$11.75 
Standard 14 qt. per doz.... 13.25 
Janitors 22 qt. per doz.... 16.00 
White Mop Wringer Co. : 
Household per doz. : 
No. 2 Small Size, Wt we 


No. 8 Family Size... .$26.00 
No. 4 Fam. Size, All fron. 


$34.00 
Janitors. ner doz: 
No. 0 Extra Large $26.00 
No. 1 Hotel Sine. #30 00 | 
n 
. 8 Hotel, All Iro $40.00 


xtreme 





Note.—Slightly higher for 
West. 
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Record of Performances 
That Guarantee Satisfaction 


— Motor Trucks have made efficiency and economy records 
over a period of seven years for thousands of satisfied Service Truck 


owners. 


They will do the same for you in your line of business. 


Service Motor Trucks are the most economical for both heavy duty 
hauling or light delivery. From the smallest to the largest size they 
excel any of the “Dominant Ten” Motor Trucks in economy of 
operation — strength — Durability and power. 


Motor Trucks 


There isa Service Truck built to sat- 
isfy your requirements—Service 20% 
super-strength in every detail without 
excess weight means long. life and 
durable service. Service engines show 
11% greater power than any of the 
other “Dominant Ten” Motor Trucks. 


Service specialized construction— 
carefully selected materials and pro- 


portioning the chassis design to secure 
the utmost strength with minimum 
strain over every working part make 
the Service Motor Trucks the logical 
choice of every shrewd and careful 
truck buyer. 


Service Motor Trucks are furnished 
in six chassis types. Whatever your 
requirements are, there is a Service 
Truck built for you. 


t. Geil 


Service Motor Truck Company maicdme: citer, Wabash, 





Send for these booklets 
Catalog 
The Service 13 Pointer 
Specialized Folder 











Newark, N. J 

-  Indianapotie, Ina. 
Buffalo, N.Y 
Salt Lake City, Utah 
Milwaukee, Wis. 


Bridgeport, Conn. 
Des Moines, lowa 


Columbes, Ohio 
Cineinnati, Obio 
Obie 





Canton, Ohio 
Pitteburgh, Pa 
South Bend, Ind 
Washington, D.C 
e, Md. Savannah, Ga 
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HARDWARE 


What about War? 


How will it affect the hardware man’s 
auto supply business? 


Interesting questions. 
They are today in the minds 
of most dealers who handle 
auto supplies. 


Let us look at them. 


There has been much 
said and written about the 
conservation of our national 
resources. 


It is important that there 
be no over-production of 
automobiles. 


It is a great deal more 
important that the law of 
conservation and true econ- 
omy be applied in the opera- 
tion of the cars nowrunning. 


Nearly 4,000,000 auto- 
mobiles remaininthe United 
States. Each one represents 
to its owner a good-sized 
investment. ‘These cars are 
not all headed for dead stor- 
age. The American man 
doesn’t hide his money 
away. He makes it work. 
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Motorists will still get in 
behind their wheels for bus- 
iness. And war time pres- 
sure will bring more trucks 
into service. 


But: 


The question of supplies 
will assume anewand greater 
importance. 


Motorists and truck owners will 
be out to make each dollar give a 
better account of itself. Sensible 
economy will weed out worthless 


products and slipshod methods. 


, Merit will stand out more than 


ever before. 


This is a good time for the 
hardware dealer to take an inven- 
tory of himself and his shop. 


Is he serving? Is his place 
clean? What hits the new cus- 
tomer’s eye as he calls? Does he 
face a grab-bag of riff-raff—or— 


High quality hardware? High 
quality tires and utilities? Gar- 
goyle Mobiloils and the Chart of 
Recommendations? 








The use of Gargoyle Mobiloils continues to 
grow rapidly. The Vacuum Oil Company's 
Chart each day wins added recognition as the 
scientific guide to correct lubrication. 


The oils themselves rarely fail to show a 
marked lowering in gasoline and oil consump- 
tion over oils previously used. 


Inservice they typify that economy and con- 
servation so necessary in our national life. 


If you now carry an unknown or a miscel- 
laneous stock of “oils”’—does it pay ? 


With the Four Grades of Gargoyle Mobiloils 
on your shelves and the Chart of Recommen- 
dations on your wall, you are equipped to 
lubricate correctly and efficiently any automo- 
bile that stops in front of your door. 


You add to your service Scientific Lubrica- 
tion—one of the most important items in 
motor-car maintenance and in our national 
life. 






Mobiloils 


A grade for each type of motor 





The four grades of Gargoyle Mobiloils, for 
gasoline engine lubrication, purified to remove 
free carbon, are: 


Gargoyle Mobiloil “A” 
Gargoyle Mobiloil “B” 
Gargoyle Mobiloil “E” 
Gargoyle Mobiloil “Arctic” 

Write today for our 56-page booklet, “Correct Lubrication.” 
t contains the Charts of Recommendations showing the correct 
_ of Gargoyle Mobiloils for all makes of Automobiles, 
a gee Tractors and Motor-boat Engines. We shall also 


: glad to send you a description of the Gargoyle Mobiloils line, 
with price discounts to dealers. 


VACUUM OIL COMPANY 


Rochester, N. Y., U.S. A. 


Specialists in the manufacture of high-grade lubricants 
for every class of machinery. Obtainable 
everywhere in the world. 


Domestic Branches: 
Detroit Boston New York Kansas City, Kan. Chicago 
Minneapolis Philadelphia Indianapolis Pittsburgh Des Moines 
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Correct Automobile Lubrication 


Explanation:—in the Chart below, the let- 
ter opposite the car indicates the grade of Gar- 
goyle Mobiloils that should be used. For example, 
*‘A”’ means Gargoyle Mobiloil “A.” ‘‘Arc’’ means 
Gargoyle Mobiloil ‘Arctic,’ ete. The recom- 
mendations cover all models of both pleasure 
and commercial vehicles unless otherwise noted. 

This Chart is compiled by the Vacuum Ol! Co.'s 
Board of Engineers and represents our profes- 
siona! advice on Correct Automobile Lubrication. 














Mode! of } 
| 
AR | 
} 
Ab I } 
Alte 1A'A \ 
. - 
Apt 
Aut 4 } 4 
eh 
. ie 
Bre ;A JA 
| } 
Buick lA VA HA 
Cadillac | | | 
. a« A'ALA/ASA 
a 1A A 1A Are] 
a | tare Arc lA ‘ 
M 4 } | A Ae 
Mux lA ATA 4 
| | | 
ri Sax 1A Are ’ 
t LArc Arc fA 1A 
Col JAre Arc JA Are A 
yl Al\AILAIA]I 
Ce ngham | \ 
ALATA; A] 
Dart A iArc| A iA ‘ A 
* (Mod. ¢ A'A 4 A |A Al A 
Detroiter \ \ (\ \ \ \ A iA 
hx iA Arcit A 
Dort | A Arc} A 
ba ‘ iAIA A 4 
6<« Are A 4 
Federal ArcjArcJArc A 4 
Fiat B\/ AB \ 
Ford I E |. k 
nklin A'ALA/LAIA 
(rant A IA \ \ 
Hal- Twelve }ALATA 
Haynes |} A jAre| A 1A \ 1A 
‘ t2cyl AL ATALA 
Hudson \ Are LA \ 
* (Super Six A Arc} A/ A] 
Hupmobik A jArc| A jArc} A jArc] 
Jeflery A Are] A ; A A} 
- ALA | | 
*“ Com'l " iA LAr 
Kearns | i E | | 
Com'l \ re} \ \ j 
Kelly Springfield AIAIA A) A lWArciA 
King } Arc} A} ALA/E 
«(8 cyl) A'AILA/A sy ME 
* Com’ ArcjAre JArc./ArcjA Are. Ar 
Kissel Kar A iArc| A jAre} A | A jar A Arc 
. * Com'l A jArc} A 'Are| A |Are} A |Are jAre jAr 
“ (Mod. 48 }. JA} ALALAJALAT 
12 cyl A\A | | | 
Le to Arc |Are Are. A re] | 
Lippard Stewart Arc |Arc JA 4 A rej 4 \ 
s * (Mod. M)] A |Arc] A jAr | | 
Mod.MW) A |Arc | | 
Locomobile E,/EJE E\E|! \ 
McFarlan A Ar A \ A ‘Arc| A AIA 
Marmon \ Si A \ 1A JA \ 
Maxwell Are. Are JAr \ Are Arc }A 
Mercer A A \ \ 4 A A SY 
_ 22-70 
Mitchell A \A A Arc} A A jArc] Are 
Mitchell (8 cy! AL AI | | 
Moline | | | A 
* Knight AIALAL|AJTA/AJAIA 
Moon (4 cy! Are.|Are} AA Ar 
* (6cyl Arc A \ Arc Are. Are |Are.A 
National Arc. A A jArc| A iArc| A {A\A 
‘ i A;ALA\AT | 
Jakland Are|Are |Are Arc JArc Are fAre.Ar 
6 Be AJA | I . | 
idsmobile JAre Are JAre, Arc JAre.\Arc | 
* @oyl ALAILAIATI | 
Overland Are Are JArc.Arc.jAre Arc JA \ 
Packard | A Ar A jArc} \ 
«  (1acyl ALAIA/A] | 
- Com AILAIA ‘| A | A JAreJArcjA 
Page A jAr AL; AIA/E 
(6-46) Are. \Are.JAre.Ar i. ‘ | 
* (636 & 38) A iArc| A Ar A Arc] | 
Pathfinder Are Arc JAre Are jAre Are jAre Arc] A 
. (12 cyl A) AJA| A} | } 
Peerless Are |Arc |Are.|Arc JAr WAre Arc [A 
- acyl) AILAITAIAT | 
Pierce Arrow AiLAIA A lAr Are Arc tA Ar 
. * Com'l Arc Arc lA Are tA Are lA Ar Ar 
Premier A! AJA \Arc] A A | A\A A Ar 
Regal lArc./A }\ Arc JAre.\Arc.JAre.\Are JArc A 
“ (8cyl) 1A A IA 
Renault (French) | A iAre| A Are} A \ 
0 A lArc] A \Are} A jAre| A ‘ 
Richmond ArcArcjArc./Arc| A \Arc| A 
Riker t | | 
Saxon E'EJ/E/EJE\EIE 
Selden Arc Are JArejAre4 Arc.JA 
Simplex A) AJA! A JAreAre fArcJA 
Stearns-Knigh A|A|B/A|B/A/B/A/A/A 
* A;AILB/ A] i 
Studebake A jArc| A \ArcjA re] Arc| A IA 
Stutz A'TALA\ALTA/|AIA| Abr 
Velie (4c) | AJA A Arc] A 
6cyl Are |Arc JAre Arc |ArcArejArc. Are} 
Westcott Arc.|ArcJArc.Arc}Are Ave }Arc.Are| A |Arc 
Whit Arc jArc JArc.ArcjAre.\Arc.JAre|Arc JArc.|Arc 
16 valve) A\A | 
Willys-Knight A|AIB/AIB/AIA/A 
Willys Six Are./An | | 
Winton Arc. |Arc Arc Are JArc: Arc JAre Are JAreArc 























HARDWARE AGE 


BRIDGE 
IGNITION 


pee: eu TROUBLES 


It’s the span of a bridge that usually gives 
way first. Rarely the abutments fail. Just so 
with the ignition system. The heretofore- 
overlooked link between the source of energy 
and the plug—the plug connection — often 
causes your ignition troubles. The 


Handy Terminal 


eliminates this last source of trouble. Every iota of 
power reaches the plug. Instead of working loose— 
instead of impeding the flow of current—vibration 
and jar makes the jaws of the HANDY set firmer. 
Particles of foreign matter cannot work between the 
jaws. The electrical contact cannot be broken. You 
get a vise-like action that insures permanency. 


The jaws of the HANDY are threaded on the in- 
side. These threads engage the threaded center bolt 
of the plug. Pulling up on the ring with the first 
and second finger (see illustration) compresses the 
spring—the jaws release their hold. Reversing the 
action clamps the jaws again. No nuts to loosen or 
tighten—nor fish out of the drip pan. No tools re- 
quired. 


The magneto cable is fastened by a ferrule— 
gripped permanently. The stripped wire is held by a 
copper clip. The unsoldered connection can’t work 
loose. 


THE HANDY is the last word in conveniences. 
Three sizes to fit every make of plug. 


HARDWARE An accessory without competition. THE 


accessory with the selling balance—mod- 


D E A L E R S erate price—national advertising—a real 


convenience—good profit. It will prove 
to be one of your best winter sellers. If your jobber can’t 
supply you, send us his name. Your requirements taken 
care of promptly. 


THE FRANCIS RAND CO. 


Manufacturers of 


407 Erie Bldg., Cleveland, Ohio, U. S. A. 
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Kester Crystal-Gore Wire Solder | 


is the most practical solder for automobile 
repair work. The solder is a hollow wire filled 
with an acid-flux which flows as solder is used. 
Cheaper to use than solid wire or bar solder, as 
it eliminates preparing, hunting or applying the 
acid-flux. 
Cleaner, Neater, Quicker) 
For spark plug and battery 
terminals, electric light con- 
nections, cracked fenders, 
gasoline pipe and tank 
Joints, radiator leaks, speed- 
. Ometer flexible shaft, and 
the general garage uses. 
Sold in one pound coils 
and one, five and ten pound 
spools. 


Ask your jobber to supply you 


CHICAGO SOLDER CO. 
CHICAGO ILLINOIS 





A Slight Touch Is Enough 


The Universal Push Button positive in 

. Depress ~ top at any t and @ sure 
contact is made. May be opera ith the knee if 
Rmecessary. Invaluable for motor A..-4 Sells like 
hot cakes. Retail price 25e. 


Garford Mfg. Co., Elyria, Ohio, U. S. A 




















Adams Auto Top Holder 


“Stops the rattle—saves 
your top’”’ 


Neatest — Quickest — Strongest 


Dealers everywhere will find «a 
ready sale for this best of all Top 
[gana an Dprojectin to any = 
o unsightly projecting arms, 

dangling straps. n be installed 
in two een wand operates 
quicker than any other. 

Two “ot in. holes for small 
cars, or large ones. 


Price, $2.00 per pair 
Write for discounts to dealers. 


ROCK ISLAND MFG. CO., Dept. B, Rock Island, Ill. 
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We Protect Globe Distributors and Users 


UST as we protect users of Globe Tires 

against dissatisfaction, we protect Globe 

Tire distributors. Our merchandising policies 
are liberal. 


CC CCELLLLLLLLE LE GL ELL Lod oe 
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They are based on broad-gauged principles 
of experienced and expert sales methods that 
insure perfect co-operation between factory 
and salesrooms. 








F HIRE 3 


HAND MADE - GUARANTEED 6000 MILES 


REDUCE THE OPERATING cost OF YOUR CAR 


Responsible firms are invited to ask us about the liberal advertising 
we do at our expense in their home newspapers on behalf of hardware 
distributors handling Globe Tires on our special distributors’ contracts. 


Exclusive, adequate territory will be given to those who qualify. 


DTT UC Cee PE eee 


Long Mileage Tires MUST Be Hand Made 


GLOBE RUBBER TIRE MFG. COMPANY 
EXECUTIVE OFFICES $3 1851 BROADWAY, NEW YORK CITY 
Factory: Trenton, New Jersey 
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The Cups 


EM PR ESS GREASE CUPS shown repre. 


sent only a 
es part of our 
Plain No. 299 Leather Packed Short Pat. sae Ratchet line. 


BOWEN MFG. CO. | ¥ 
Wire Lock 


AUBURN, N. Y. 
s 86 


CATALOGUE ON APPLICATION 
Style Style 
“03.0, “G00. 


Ps 


De Laxe 


y 





Write for full 
information, 








Ask for 
Catalogue L, 


Style 1 le 
Ratchet “A"0.C. “B’O.C. “D’’0.C. 








Wing Top 

















Imperial Auto 
Folding Steel Chair 


MOTORHORNS No. 211 


“Clear the Road” from Danger to All. 
Approved by Engineers of 42 Leading Automobile ae eo oe 
Manufacturers. 
Bring Profitable Business Relations to All Dealers. 


The seat and back rest are padded 

with felt and upholstered in biack 
waterproof art leather. 
Built for strength and safety as well 
as convenience and comfort, and 
when folded occupies less space than 
any other seat. 


Adult size, seat 16” high. 
Child size, seat 12” high. 


Manufactured by 


IMPERIAL BIT & SNAP COMPANY 
RACINE, WIS. 


The Sparks-Withington Co. 








PATENTED - 


Running Board Steel Mats 


are wanted now. Every owner of a Limousine, 
Touring Car, or Electric is a possible buyer. 
These mats are neat, strong and durable. Both 
running board and mat can be cleaned without re- 
moving mat or springs. Mat can be rolled up and 
put away in car for use at any time. 
Two sizes to retail at $1.25 and $1.50 each. 


Write for Folder and Discounts. 


ACME STEEL GOODS COMPANY 


2840 Archer Ave., CHICAGO 
Atlanta, Ga. New York City San Francisco Montreal, Quebec 














Make more money sel 
ing Gemco Bumpers for 
- front and rear. Built 
on correct  end-thrust 





No. 1914 


GRIFFIN Garage Door Holder 


it shut. 
glance its great vaiue. 
The Garage door swing- 
ing to and fro in the wind 
ig annoying and trouble- 
some, expensive and dan- 
ce. The old way of 
locking or hooking the 
door open is not satisfac- 
or practical. 
© automobile owner 
er buyer nowadays wants 


| oe to hold the 


open as the bolt to hold 


door 
he mere sight of it enables one to see at a 


the new and modern im- 
provements on his car— 
and he gets them. So it 
is when he builds his gar- 
age. He wants the latest 
improvements that add 
materially to his comfort 
and convenience—and he 
gets them. 


Made in U. S. A. 


THE GRIFFIN MANUFACTURING CO. 


17 E. Lake St. 


Erie, Penna. } ee 








End Thrust 
Bumpers 


principle. Diamond or 
channel bars—extra 
heavy, can’t rust. 


Ask your jobber or write direct. 


Gemco Mfg. Co., 672 So. Pierce St., Milwaukee, Wis. 


Popular Automobile Accessories 
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MakeYour 

Sidewalk 

Pay Your 
Rent 


Get the business that is passing by your door. 
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Make your place the stopping point for 


that ever-increasing, heavy-buying motoring trade. A Milwaukee Type 35 Filling Station 
The motorist appreciates the speedy, accurate 
service you are able to give him and he will come again and again. You will find the sale of 


your other goods increases also when you have the motorist stopping at your store. 
Put your store in the limelight and keep 


standing at your curb will do the trick. 


Why not increase your business right away? 


it there. 





JOBBERS 














Milwaukee 














Litt th ht LL 


up big business 
if you are not a n W O rT ‘4 { MILWAUKEE TANK WORKS, 
able to supply Milwaukee, Wis. 
your customers’ Gentlemen :—Without obligation to me, 
demandsfor Mil- 151-201 Becher St., Milwaukee, Wis. ‘ please send me full information and com- 
k : - plete prices on your Type 35 Ourb Fill- 
waukee § orage Manufacturers of the Master Electric Filling Station and ‘ ing Station. 
outfits. Write 27 other types of Gasoline Pumps and Oil Storage Outfits ‘ - 
i Name ..... 
today fordetails. Prompt shipments made from Warehouses in New York, . 
Milwaukee, New Orleans and San Francisco. g Address... 2... ce ceeeeeeeeveweees 
; City... tate. 2 cccvcccs 


An Exceptional Jobber’s Line. 
Small Stock—Little Space. 
Fast Turnovers—Fair Profit. 
Exceptional Co-operation 


110 Volts 


LECTROFLATER 
Electric Air Pumps 


Baltimore 
32 and 220 
volts $3.00 


_extra. Universal windings. Can 
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Rolling hangers vs. ainges is what the garage hardware 
problem boils down to. Remember that doors hung on roller 
hangers are weather-proof, cannot sag and above all eannot 
slam and 4 the aut bil 


But stick to the original line of rolli hangers— kind 
that are designed right and made right ” 








i. 
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PSCC RT ae way 





ws 














SELLCOBURN HANGERS 





pean 








Cosuen Trouiey Track Mec.Ca 


HOLYOKE - - MASS. 








be used on either alternat- 


ing or direct current. 


Automatic oiling and 


Copy 
“Friendly 


upon re- 


cooling features. 
of booklet, 
Touch,” 


quest. 


sent 
Other styles and 
sizes ranging in price 
from $50 up, including 


tank outfit. 


The Black & Decker Mfg. Co. 


194 Calvert Street 
Baltimore, Md. U. S. A. 
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Headquarters for CHAIN 


Here shown are but a few of the many dif- 
ferent kinds of chain we make. All our Chains 
are made of A-1 stock by Automatic Machin- 
ery and are therefore uniform and of the best 
quality. The capacity of our chain plant is 
30 Miles of Chain per Day. Send for Catalog 
and Trade Prices. 


The Smith & Egge Mfg. Co. 


BRIDGEPORT, CONN. U.S. A. 




















A Paying Investment 


A Hatfield Sharp- 
ening Machine starts 
right in making 
money for you as 
soon as installed and 
ieee it up day after 


“Ni 
© machine made 
|: puts a more satisfac- 
y j to edge on all 
\ ! ig Sede of safety razor 
’ | ades. 
Diy oo 00« ee Hy No machine does it 


“7 iM, vag SEK p so quickly and easily 
4: 4 —no skill needed to 
oy, Ni "ah! operate it. With a 


Hatfield 
Complete 


Sharpening Machine 


P: rofitable Sales i in All Rename | you can soon build up a substantial business and 

Samson, Bulldog, Hodell, Cleveland make your store a “Money Making Sharpening 
Pee eae Sadek é | Depot.” Remember, this machine sharpens all makes 
profitable tentiee a Nee te } rsetings ® yng ,of safety apes blades at the rate of 12 blades in 5 

Biase y : minutes—all at one time. 
Reels, 500 Ib. Kegs and made up into all known Also sharpens all household knives and cutlery. 
chain ig aN ec an Send for our plan—it’s a trade winner. 
og a aiter $80) en 
Are Sure Sellers 


Write Dept. H. A. for Samples and Prices. Hyfield Mfg. Company 
\E; wons «I 21 Walker St. New York City 


CLEVELAND OHIO usa. 


AG 
2) 






































CRESCENT Saw Blades 





Crescent Small Tools and other Hardware Specialties are giving 
unfailing service and satisfaction. We are sure you will find them 
a very profitable line to handle. 

When anything goes wrong that bears our name, we are always 
ready and willing to right that wrong and authorize every dealer 
to take back and replace any article that is found defective in any 
particular. 

With Crescent quality and Crescent service to back you up, 
you are sure to make customers and hold them. 

Send for our latest Catalog. 


The Crescent Company, Inc. 
Meriden, Conn., U. S. A. 
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Order STANLEY No. 3000 
“TWINROLD” SELF TIGHTENING 


COILED DOUBLE 


BOX STRAPPING 


Pat. Sept. 26, 1911 
Nov. 5, 1912 


‘ , See page 89 
100 Lafayette St.,N.Y. 73E.LakeSt., Chicago 











Cary’s Universal 
Box Strapping 


In Many Widths and Gauges 
Always Carried in Stock for Prompt Shipment 


papermaking materials. Paper makers, Geprived of ‘their 
ma r makers, depriv 
usual source $ oe A. are paying high prices for 
Cree Feat See prices will be offered. five body business 
it even v offe very body—bus: 
— yen higher prices Wil be « take advantage of 
ity to convert all waste paper into profit. 
handle waste paper safely and advantageously 


kceannin 


PAPER 
BALER 


into cash—protects inst fire risk. 
away with the most potent source of fire—trash piled 


strong, simple, easy to operate and most 
. Takes up 

. Helps keep your 

costs you nothing be- 


Peye for itself ahd earns money for you. 


The only strapping on 

market guaran- 
teed to run true to 
width and gauge. It 
is made from an extra 
soft annealed steel of 
great tensile strength, 
and nails can be 
driven thro’ it with 
greatest ease. Each 


ee | of our customers say that the Shick Baler pays 
‘or itself the first year; some say it will do it in 
- =. months. Depends upon the amount of 
you have. Made in five sizes. 
Write To-day for This 
Free Book 


reel contains 300 feet 

equipped with patent 

metal reel frame; 20 

reels packed in a case. 
We also manufacture Flat and Twisted Wire 
Box Straps, Box Corner Fasteners, Clasps, 
Seals, Corrugated Joint Fasteners, Hinges and 
Hasps, and Cary’s EVERLASTING FLEX- 
IBLE STEEL MATS. 


SEND FOR PRICES AND LITERATURE 


CARY MANUFACTURING CO. 


Manhattan Bridge Plaza BROOKLYN, N. Y. 


‘“‘How to Make Money in Waste 
Paper’’ will reveal startling facts 
to you. Shows enormous loss in 
waste paper destroyed. Tells how 

this waste can be 
turned into cash. 
Send for your 
copy now. 


Jobbers and 
Balesemen Wanted 


Davenport 
Mfg. Co. 


Dept. H, Dav- 
enport, Iowa 











off Eighteen Eighty-F car 


AANA 


Main Office and Factory 
JUDSON L. THOMSON MFG. CO. 
Waltham, Massachusetts 
Biherdated vad Tobelar Rivets, Movai Spectaitus sod Rivet Setting Machmes 
Write for Catalog and Prices 


‘ideal 


ORNAMENTAL SPOTS 
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THE STANLEY WORK 


NEW BRITAIN, CONN. 
NEW YORK CHICAGO _} 














| ne cane of a thousand supplies! 


Your next customer needs 


Williams’ 
~“Vulcan’ “Agrippa 


DROP-FORGED TOOLS 
Show him why and book his 


glad-to-see- you - again order. 
| Wrenches Chain Pipe Wrenches 
Tool Holders Chain Pipe Vises 
C. Clamps Hoist Hooks 
Lathe Dogs Rope Sockets 
Caliper Gauges Eye Bolts 


They’re all made in the 
HOME OF HEAT TREATMENT 


and they're all guaranteed. 


” 


If you don’t know their many advan- 


: It is found 
tages write high grade @ 


Sportsmen Know 
Od Reltahle 


Sells for 
$32.50 


—_ grade gun at a price within range of the amateur sports- 


a Melitta -% 


- For fifty years sports- 
— men have recognized 
~—- Parker guns as being the 
~ finest made in the world. 
To lace a high grade 
— model in the moderate 
<priced class, we bave 
vimplified the design and 
finish, but have preserved 
the ‘shooting quality of 
our 


ee 


Trojan Shotgun 


by hundreds of dealers to fill the needs for a 





“Write for complete gun catalog and learn about the sales 
possibilities of this attractive line. 


Parker Brothers 


MASTER GUN MAKERS 
MERIDEN, CONN., U.S.A. 
Sales Room: 32 Warren Street, New York City 




















BLACK DIAMOND FILE WORKS 


ESTABLISHED 1863 SS 
Twelve Medals of 
Award at 


INTERNATIONAL 


INCORPORATED 1895 
Special Grand Prize 
GOLD MEDAL 
Atlanta, 1895 

Expositions 


Copy of Catalogue will be sent free to any interested File User upon application, 


G. & H. BARNETT COMPANY Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 
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Any Dealer Can Make a 
Big Hit with the Kiddies 


and clean up a fine bundle of profit by 
handling 


Sfieaons 


Ridamobiles 
and 


Rollomobiles 
AY tint for every youngster—a model 


that combines many exclusive feat- 

ures of durability, sturdiness, ease of 
propulsion and utmost comfort. 
Every child is a live prospect and 
every parent will be quick to appre- 47 
ciate their superior features of 


safety, beauty, health-promoting 
and lasting qualities. 









We've got a bang-up Al 
proposition to make you on 
this complete line and urge 

you to get in touch with 
it at once so that you 
can start the whirlwind 
business waiting to blow 
in on you in your terri- 
tory. Write right now cies 

for particulars: - 


E.C. STEARNS & COMPANY 
212 Oneida St., Syracuse, New York 
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Profitable Sellers 


They meet every demand. Made in 
15 sizes for all conceivable purposes, 
wherever hinges are used. 

The increasing demand for Soss In- 
visible Hinges is the best reason why 
you should carry them. 


Send for Catalogue “‘ H’’ 


SOSS MFG. COMPANY 


£435-443 Atlantic Avenue 
Brooklyn, N. Y. 














Advertising 


“Advertising is the educa- 
tion of the public as to who 
you are, where you are, and 
what you have to offer in 
the way of skill, talent or 
commodity. The only man 
who should not advertise is 
the man who has nothing 
to offer the world in the 
way of commodity or serv- 
ice.”—Elbert Hubbard. 











THE CHAMPION 
Double P 
asi Floor Hinge 
This handsome hinge of few parts has 
the “call,” and deserves it. 


The entire weight of the door rests on 
a ball bearing and allows the door to 
swing freely and easily without jar or 
noise. 


And all a carpenter has to do to attach 
this hinge, is, simply saw out a rectan- 
gular piece at the bottom corner of the 
door and make a slight mortise for the 
strap ends of the hinge. No wonder 
it sells. 


Send for our Catalog of Profitable 
Hardware Specialties. 


The Champion Hardware Co. 
GENEVA, OHIO 
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The Best The 
Market Affords In 


ae J 


Billets, Slabs, 
Sheet Bars, Blue 
Annealed Sheets, 
Black and Galvan- 
ized Sheets and 
Formed Roofings. 


Address all communi- 
cations to our Wheeling 
Sales Office. 














Members of National Asso- 
ciation of Sheet and Tin 
Plate Manufacturers 


WHITAKER-GLESSNER 


COMPANY 
WHEELING - - W. VA. 
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When You Ordeal 


Your next shipment of wire cloth 
be sure you tell your Jobber that 


you want The 
“Perfect” 


Galvanized 
Hardware 


Cloth 


There’s a big dif- 
ference in the quality 
of Hardware Cloth. 
The “Perfect” brand 
is even of mesh, ac- 
curate of wire, and 
you get the exact 
width and length 
marked on the roll. 

You can buy 
cheaper wire, but not 
of the same AL- 
WAYS _ dependable 
quality. 


Ludlow-Saylor 
Wire Co. 


St. Louis Mo. 




















Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 
you sell 


Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special design 
construction and adapta- 














HAYES PUMP & PLANTER CoO. 


GCALVWVA 5! 








Getting the 
Right Line 


HERE are a num- 
ber of salesmen 
who wish to carry 

a side line —but what 
line, that is the all- 
important question. A 
small advertisement in 
the Opportunity Ex- 
change _ Department 
paves the way to get in 
touch with many firms 
who require such men. 
The cost is small com- 
pared with results. 


50 words, $1.00 
That’s all. 


Opportunity Exchange 
HARDWARE AGE 
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The BIG REASONS why 
you should handle the 
Lightning Guider Sleds 










The Boy will ask for it. 
The name Lightning 
Guider is known the 
country over for its 
Workmanship, Finish 
and Steering Qualities. 








STANDARD NOVELTY WORKS 


DUNCANNON, PENNA. 





ATALQGUE- 


The production of 
Hardware Catalogs is 
Our specialty. We 
handle the job com- 
plete — designing, 
compiling, composi- 
tion, presswork and 
binding. 


We also engrave by 
all processes and we 
have our own electro- 
type foundry. We are 
the oldest Hardware 
Catalog House in America—established in 1865. 


We have produced Catalogs for the majority * the bet- 
ter known Hardware Jobbing Houses in the 

When Empkie-Shugart-Hill Co., the great , re 
house of Council Bluffs, Ia., wanted a Catalog that would 
pull business they sent to us. 

When you want a Catalog that will show intelligent and 
oe ya treatment, and pull business for you, let us pub- 
lish it 
We'll be pleased to estimate on your requirements. 


J. H. Yewdale & Sons Co. 


ESTABLISHED 1865 
MILWAUKEE WISCONSIN 























Why Shouldn’t Hard- 
ware Dealers Pick 
the Profits? 


Buckeye Garage Heaters are selling fast. They are 
bound to sell right in your neighborhood. They = 
an even temperature. No danger; low in cost. ust 
what every garage owner needs to cut down repair 
bills from frozen radiators, etc., in the winter. 

There is no reason why the hardware dealers 
Shouldn’t pluck the profit. You can get it in your 
town. Get our circular and read about your chances. 


BUCKEYE FURNACE CO. 


1633 E. 55th Stree Cleveland, O. 














VERY garage, blacksmith shop, work 
shop and farm in your selling terri- 
tory needs a power grinder. 


You can make good profits selling this 
Luther No. 316, equipped with Dimo-Grit 
wheels. Why not write for a Luther 
catalog and find out the profit-making 
possibilities in the Luther line of Grinders 
and Vises? 


Luther Grinder Mfg. Co., Miiwaukee, Wis., U.S. A. 


LUTHER 


POWER-BENCH 


TOOL GRINDERS 
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Worth Having! 


Beers 


BOLTS NUTS RIVETS WASHERS 
Picks Mattocks and Grub Hoes 
Crowbars Wedges Forgings 
Telegraph and Telephone Pole Lines 
Hardware 
Wagon Hardware 


=H 


Oliver Iron & Steel G. 


PITTS BURCH, PA, 
Established tes 











Hammer 
Clamps and Oilers 


The Hammer Screw 
Clamp built like an 
I-beam, solid, quick- 
adjusting. The Ham- 
mer Iron Oiler—ex- 
tra strong, big mouth, 
reinforced spring 
bottom. 


We also make Mal- 
leable Iron Adjust- 
able Clamps, Engine 
Torches, Hand and 
Hanging Lamps, and 
Malleable Iron Cast- 
ings. Get prices. 


HAMMER & CO. 


Branford, 
Conn. 
U.S.A. 














HELLER’S 
nee = Sectional 
Cabinets 


for 


Automobile 
Supplies, etc. 
Also 


Hardware 
Shelving 


Send for Catalog 


W.C. Heller & Co. 
Montpelier, Ohio 








Encourage Him 


Some bright boy in your store is show- 


, ing a keener desire to know about the 


goods around him than is usually 


found in youngsters. 


This boy is of the stuff that makes 
real merchandisers. Properly tutored, 
he'll develop into a big, broad-gauged 


man able to lift many of the burdens 
you now carry. 


Encourage his continued interest, 
add fuel to his ambition and make 
him more valuable generally by giv- 
ing him a personal subscription to the 
Hardware Age. 


In many cases a Hardware Age sub- 
scription has been an important fac- 
tor in bringing boys from the ranks. 
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Just the Socket Wrenches 
that Sell—Just the Way 
to Sell Them 


Nobody doubts the worth of socket wrenches. 
Their value has been proved in service and their 
good points are known far and wide. 


We make a full assortment of socket wrenches 
and our No. 300 Socket Chest is offered free with 
the assortment of sockets, handles and accessories 
that best fits your requirements. 


Write for special offer. 


FRANK MOSSBERG CO. 
ATTLEBORO MASS 

















“YANKEE” \, 


Ratchet Driver No. 10 
Saves Time at Every Turn 








Here you have an 
easy working rat- 
chet, right hand, 
left hand (and 
rigid) ,a comfort- 
able handle 













, Made 
and withal a in eight 
strong and lengths of 

serviceable blade, from 2 
driver. inch for small 


screws, up to 
12 inch, suitable 
for all kinds of 
high power screw 
driving. 





Your Jobber can supply you. 


North Bros. Mfg. Co. 


Fhilacelphia, Pa. 

















CALIPERS 








LITTLE 





Spring and firm 
joint Calipers in 
all required styles 
and sizes. All 
very accurate, 
quick acting and 
of the best quality 
material. 


Catalog No. 31 
contains full par- 
ticulars. 















NORTH 





ATHOL MACHINE CO. 


ATHOL MASSACHUSETTS 


Scythes, Grass Hooks, Corn Cutters, Hay Knives, etc. 














GIANT 
Long 


gu 
Handle @ 









Shank and 
handle 34% —_ 
feet long. 





No backache. 


HORATIO S. EARLE 
President and Sales Manager 


AYNE TOOL CO. 


HALLOWELL, MAINE 


Sales Offices: 1408-9 Ford Building 
DETROIT, MICH. 
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Hilo Flat Finish moves 
“over - the - counter,”” be- 
cause dull soft-toned fin- 
ished woodwork and furni- 
ture is increasing in favor. 
Housewives like its easy 
cleaning quality. 

Painters like its economy. 
We'll gladly tell you how 
other merchants sell Hilo 
Flat Finish. 


are after, 
aS) Aig : Late a in 
Mor . ; it ¥ DSF } 


tw wy. 
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SNOW SHOE IRONS 


yg The illustration shows 
No. 2 Iron for slate veama 


We make a similar one for 
Saystanding seam, co; 
and V crimp roofing. 


These are the most substan. 
tial irons made. 


Write for prices and samples, 
also our general Catalog. 


Everything for the 
Roofer. 


BERGER BROS. CO, 
PHILADELPHIA 
Office: 229-231 Fo ade Store: 237 


Warerooms and Factory: 
100 to 114 Bread St. 











Big Discounts 
EFFECTIVE SALES HELPS 


State and 64th Sts. 


COMPANY CHICAGO 
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Ask 
THE JACOBS BROS. COMPANY, Inc., 


78 Warren Street, New York 
PIII III IAIAIAIAA IIASA AAA AAA NIK II IA 


Hl 
ie 
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tk 


MILBRADT 
LADDERS 



















































































2410 N. 10th St. 
St. Louis, Mo. 








BALE TIES 
GRISWOLD PERFECT 


(Standard and half gauge) 


STRONGEST and BEST PACKED tie on the 
market, made from selected wire. 
QUICK SHIPMENTS 


NORTHWESTERN BARB WIRE CO. 


Wire Products Mill Street, Sterling, OL 





saryeqecncnereayss pasebsanbe tar tn, AARNE 








GREEN’S HARDWARE 


SHELF BOXES 


Price list sent on request 


THE A. H. GREEN CO. 
101 WARREN STREET NEW YORK 





























HEN you require real up-to- 
date Hardware men—who 
know their business from 

A to Z—consult the Opportunity 
Exchange or insert an advertisement 
in the Help Wanted Department— 
50 Words $1.00—and results will 

















follow. 


Opportunity Exchange 
HARDWARE AGE 
239 W. 39th St., N. Y. 
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Quick-Set Steel 
Drive Posts 





These are some of the 
reasons why the demand 
for these is grow- 
ing: Cost less than wood 
concrete, guaranteed 
for 35 y a few blows 
set them, ted to any 
kind of wire fencing, wire 
strung easily and quickly. 


It will pay you to han- 
these posts. by 
appeal to farmers and 

operty owners. Send 
ier our catalog. It is free. 


$ 


J 


Buffalo Steel Co., Tonawanda, N. Y. 








Perfect Clinching Hose Mender 


This is the mender which 
gives satisfaction to the user 
and fair profit to the dealer. 
Nothing else on the market is 
as good. 





Menders are made in all 
common hose diameters 





Dealers are invited to ask for 


Our Catalog, which also shows an_ excellent 
line of Hose Couplers and Lawn Sprinklers 


STUBER & KUCK CO., Peoria, Ill. 


New York Office: 154 Chambers St., J. M. Sherwood, Mgr. 
San Francisco Office: Rialto Bldg. Wm. P. Horn, Mgr. 











Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 


MADE BY 


Covert’s Saddlery Works 


INTERLAKEN, N. Y., U.S. A. 





Townsend Gave to the World 


The Ball-Bearing Lawn Mower 


Golf 





All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Towa 
send still leads in design, quality and fimich. 


S. P. TOWNSEND & CO., Orange, N. J. 























THE RIGHT WAY 


to build up your accessory business is to sell your cus- 
tomers supplies that give the best service—tires, 


gas,” oils or lubricants. 


XON’ 
penn S 


LUBRICANTS 


are the ones that e@ 100% service and are ever de- 
pendable. They help you build a better business. 


Write to us for Dixon’s Dealer’s Deal No. 40-G, 


Made In Jersey City, N. J., by the 
IQS JOSEPH DIXON CRUCIBLE CO. ° : 
ESTABLISHED 1827. 














Genuine NEY Haying Tools 


STANDARD FOR FORTY YBARS 
LINB WRITE FOR OATALOGUB 


Canton, Ohie 








Ney atae l_ong Established 
'G & B' 
brand of \merican 
; and wire cloths. 
In continuous 
Viv a century 


THE GLLBERT & BENNETT 
MANUFACTURING COMPANY 
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American 


Bale Ties 


'T sear OLD AND TRIED ties have passed through 
years of refinement in manufacture and trial in 
actual use until they are sow standard of the 
world. Much depends upon the strength and reliability 
of a bale tie. Heavy commercial loss results from the 
use of ties of unproven worth. No other form of wire 
calls for more care in manufacture, beginning with tke 
earliest stages of steelmaking down to the finished tie 
—no other form of wire has to stand more strain and 
abuse. Bale tie wire MUST be made in the highest 
perfection possible—anything less invites heavy damage 
and loss. 


Complete descriptive catalogue sent free for the asking 








Made by 


American Steel & Wire Company 


Chieato New York Cleveland Pittsburgh Worcester Denver 











A STANoG mone |) “Commercial” Annular 


m= SIMPLEX | | ea Ball Bearings 


ROOFING NAILS Sa Se These are the bensinns 


E : that take the place of 
The Only Satisfactory Nail J WAL cast or plain bearings, do 


The big demand for this Nail has | the work with a mini- 
g de r this a ; ie 
made it a staple seller and yet it carries mum amount of friction 
the big profit of a high class specialty. x and at a fraction of the 


Has four times the head area of ordinary roofing nails— i 4 - cost. 
and head area is the all important point in laying pre- Adapted to any mech- 
pared roofing or sheathing. - ; 


} anism having rotating 
Don’t buy prepared roofing unless Simplex Nails are ‘ 
packed in the rolls. Yee / members. Get Catalog 


FREE Samples and Circular on request. - and Prices. 


H. B. SHERMAN MFG. CO., Battle Creek, Mich. THE SCHATZ MFG. CO., Poughkeepsie, N.Y. 


= 











If it’s DROP FORGED “STAR EXPANSION BOLTS” 
WRENCHES you're STANDARD THE WORLD OVER 


after, remember that 
P-S Quality is 
Guaranteed. 4 (| E 


Page-Storms Drop Forge Co. ” “ae ta ta 


By, ae EXPANSION BOLT COMPANY. 
CHICOPEE, MASS. 20 W. Lake St., CHICAGO 147-149 Cedar St., NEW 

















YOU CAN SECURE 


industrious, capable clerks, salesmen or managers, by 
advertising for them in the Opportunity Exchange of 
Hardwage Age. This Department receives the earnest 
consideration of many ambitious men who aspire to more 
responsible positions. $1.00 pays for one insertion of a 
fifty-word advertisement. Try this department, now. 


HARDWARE AGE, 239 West 39th Street, NEW, YORK 
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THIS STICK SHOULD BE IN 
YOUR STOCK 





It is the only brand upon which you can meet 
any competition and still make a good profit. 


Superior in me Profit, Service, Packages 


ASK YOUR WHOLESALER FOR IT A 
WRITE US FOR PRICES AND SAMP! 


THE JOBBER’S MFG. CO. &i.% LA SALLE sT., 


CHICAGO HLL. 














All Weather Fire Pots and Torches 


cCéhL 


an experiment 


Fire Pots and Torches are not 
For more than thirty 


years they have been the Standard on 
the American market The best ma 
terial money can buy is used im their 
construction and the stock is made by 
experts, skilled in the line It pays 


& L. Fire Pots and Torches 


will work 


to buy ¢ 
ou for 

a 4F Gel.) 
153, 

Orr OMT, CHS A 


they anywhere; in all 
kinds 
the cheapest in the end. 
at factc 


— it's free 


Clayton & Lambert Mfg. Co. 
U.S. A. 


The best is always 
Jobbers sup- 
Send for Catalog 


of weather 


ply ry price 





List Price, tam $8.00 
Ask for Discount; _. Detroit, Mich., 





















































THE HAMMER 
HOLDS 
THE TACK 











Robertson Horse Shoe Magnet Hammers" 


a high grade line with a good profit to dealers and 
jobbers. Catalogues and discounts on request. 


Silver Medal (Highest Offered) Poname-Pacific Bapeorition 
ARTHUR R. ROBERTSON, 144 Oliver St., Boston 

















All Angles and Designs 


Made of best quality material, 29, 28, 26, 
gauge; each elbow plainly stamped for 
handling over the counter. 
F, Dieckmann kind. 


The Ferdinand 
Dieckmann Co. 
Cincinnati, Ohio 


24 
quick 
Accept none but the 


































‘OTHERS’ 


The late General Booth’s mes- 
, *age to his Officers all over 
the world: “OTHERS”’ 
There are numbers of folk in all our 
big cities who upon 
The Salvation Army 
for aie ~ ds uring ¢ the long 


Will You Help Us 


Help “‘Others”’ less fortunate 
than yourself? 








120 West Fourteenth Street 
New York City 
Or Commissioner Estill 
108 N. Dearbern Street 








ic 


SJUGGEEUGGEDOGEROGRGGORGUGUROERGGURGERODURERRRARGNENNOONE 
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: DIETZGEN 
MEASURING 
TAPES 


area guaranteed product— 
backed by a quality firm. 


Your trade will value the 
Simplified-Reading Feature. * 
Send for Tape Catalog “‘H”’ 


Eugene Dietzgen Co. 


Manufacturers 





New Orleans 
Pittsburgh 
Philadelphia 


Chicago 
New York 


UO 











Safety Fuse 


Ensign-Bickford is the ORIGINAL safety 
fuse—tested and tried by time and experience. 


The 
Ensign- 
Bickford 
Co. 


Simsbury, 
Conn.,U.S.A 
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Rothweiler Pump] | “WALL OILERS” 


positively insure you against kicks 
‘ and come s. Each is carefully 
Empties a Barrel or Drum made of the best materials and fully 
Completely. guaranteed for 5 years, They won’t 

No Waste. No Drip. rust or corrode. All obstructions are 
Good for Oil, Gasoline, Tur- easily removed. Can be heated with- 
pentine, Light Paint, etc. “~ ro eh —s the bottom oe 
tyles and sizes for eve ssibie 

Works Easily, Quickly and requirement—all the come Sis qual- 


fficiently. ity in design, material and workman- 


ship, each backed by our guarantee. 
A Great Trouble Saver. Cet prices and catalog before plac- 


ing any oiler order. 
ett ir gg P. WALL MEG. SUPPLY|CO. 


N. S., PITTSBURGH 



































You Can Secure 


industrious, capable clerks, salesmen or 


: - : ao Cupecnlay Ratanes OF tant 
ware Age. This Department receives the 
enuine Sto a les 


Our dies can be adjusted to the variations in the size | earnest consideration of many ambitious 


of fittings, They can be worked with less labor and |i men who aspire to more responsible 
@ desir result accomplishe n less time an Ww 
other dies. They are interchangeable in the stock positions. $1.00 pays for one insertion of 


sharpened without drawing the temper, easily adjusted | = sem this 
and kept in condition. Catalog sent on request. 8 fifty word adverti ent. Try 


l| THE ARMSTRONG MFG. Co. |f pene, ‘mew. 
| 290 Knowlton Street BRIDGEPORT, CONN. | Hardware Age, 239 W. 39th St., New York 











PROMPT SHIPMENT ON RECEIPT OF 
YOUR ORDER 


ehete Coppers" 


Gaskets, Cx 


Es Her ae 


Pittsburgh Copper and Brass Rolling Millis 


C. G. HUSSEY CO. Pittsburgh, Pa. 
= = ect teitiectitian Gs E. JENNINGS & CO. 


73 Murray Street, 











When You Need Men 


consult the Opportunity Exchange of the Hardware Age 
—men—the right kind—are always open for opportuni- 
ties to advance themselves. Do you want the ambitious 
kind—the kind that can do things? 

50 words at one dollar per insertion will put you in touch 
with such men. 


Opportunity THE HARDWARE AGE 
Exchange Dept. 239 West 39th Street :: New York 


ee eee . 
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AMERICAN POST 
Self Diling Grinders Wo} IT WAN tte 


A profitable line of guaran- Whalebone, er eatnereres, 
pan iy. a opens eg tame Tile Drain Cleaners, Hay Knives, Ditching 
: Spades, Chimney Tops, Snow Scrapers 


py to le Mf Prices on Request. 
Milwaukee, Wis. Wis” = FEATHERBONE WHIP CO., Westfield, Mass. IWAN BROS., SOUTH BEND, IND. 














MND NS IATL NOE Soe, eae Edens. > we er x: _ ALL STYLES 
A ha Pe ery re tr at {D I-MEL-INE|SER Corn Huskers 
ESLPAINTS © STAINS = ENAMELS) CLARK’ 


ye ag ag applied. All = 
Sell Best 
ater. Complete, Compact Househo d Line Sold ~ 


8. . A repe 
gy MoXTAuK Panr Rr. 
Evan L. Reed Mfg. Co. Mro. Ca Estate of R. F. CLARK 
m sa W. Lake St., Chicago 


30 A St... Sterling, Il. 150-170 Second Ave. Brooklyn, New York 


“THE SENSIBLE ” THE PULL-EASY MFG. CO. a... . 
Penien con faed tor copies dan WAUKESHA, WIS. (= 
full description to date. Mfrs. of advanced s 0 N \ a 














WINTER MFG. COMP ANY cial tools for gar Send for Catalog 
—s — eae Wie. and lawn C. S. NORCROSS & SONS, Bushnell, Il. 














DISPLAYS THAT COUNT Lead Toy Soldiers 


We hare erected the biggest ra ate display signs Vv item a m i le i 
ever known to boom Town and Country Paint. We're a ne hibiti mae og wae 
going to let dealers stock our 12, 18 or 24 “Short ifferent & ibition outhts. rite 
Color Arsortments’’ during this trade winning cam- ‘ 

ign. We're going to do more. Send for particu- for particulars to 


pa 
lars to HARRISONS, Ine, now owned by E. I Otte Mfg Co t Pa 


Du Pont de Nemours & Co., care Hardware Age. 


























YOUR ADVERTISEMENT 


ON THIS PAGE WILL BE READ BY 
17,000 INTERESTED HARDWARE 


MERCHANTS. THE COST IS SMALL 
AND THE PUBLICITY VALUABLE 


Further information on request. 
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OF HAIN 


Are made from the highest grade boxwood, well seasoned, accurately graduated and 
securely assembled, The name itself foreruns your selling arguments, 


BOXWOOD RULES rwe/urmn fuse (Co, oan 


Send For Catalogue. 





BS * i ; Round and Oval Punch s 


OF SUPERIOR QUALITY 


PUNCHES —— C. S. Osborne & Ce, 


Send fer Catalog <_< tne A Newark, N. J. 














_ AMERICAN 


Sickle Edge Hay Knife. 

The original sectional edge 
hay knife. Write for 
prices. They are in- 
teresting. 











Snell’s Star Bits Pore quickly and satisfy every user. 
They sell best, because best known—over 120 years on the market. Guaranteed 
right in every way. “tet our terms and catalog. 
All sizes, kinds and styles of augers and bits. 
SNELL MANUFACTURING CO. Fiskdale, Mass. 
Selling Agents—JOHN H. GRAHAM & CO., 113 Chambers Street, New York 


lack and Galvanized Sheets|¢* 


APOLLO-KEYSTONE Copper Steel Galvanized Sheets 


Demand this material exclusively FOR CULVERTS, FLUMES, TANKS, ROOFING, SIERO, and all forms of ex metal 
work—highest in p oe. Se durability and rust-resistance. We also manufacture rrugated and Formed fing yodects, 
Black Sheets of every description, Electrical Sheets, Special Sheets, Bright Tin Plates, eystone Copper Steel Rooting Tin, 
aes ouent —_ Tun PLae COMPANY, General 


JEFFERY’S MARINE GLUE 


Use No. 1 Extra Quality for filling deck and hull seams of Yachts and Motor Boats. 


Use No. 2 First = Ship Glue or No. 3 Special Navy Glue for filling deck and hull seams of 
merchant vessels. 


Use No. 7 Soft Quality or bg ge Liquid Glue for filling and waterproofing canvas for 
covering boats and canoes, cabin tops, decks and flying boats. 


No canoeist should be without an Emergency Can of our Special Canoe Glue. 
For Sale dy all Hardware and Sporting Goods Dealers. 


*iaue"one, vets = L, W. FERDINAND & CO.  2&rcntaiss! disc 


, MASS., U.S.A 























THE GRIFFIN “« -¢ eee COMPANY. 


BEST FOR PA. MADE IN ALL 
STAMPING : ERIE P or 


WIDTHS 

AND east v2" to16” 

oj DIFFICULT ms = ("i INCLUSIVE 
) ‘ | she VAL 

DRAWING @) Wie) & ; ¥F Ns 





ERIOR FINISH 


“Mort on’s ” C abl e Chains 4 eee Fone er 





eae Crean om etn a MN CM A feta 





Sa 


=m BEST BLOCK TIN K ——<— 
MAPLE WOOD "BODY HIGHLY POLISHED 
warrant these chains to be equal in 


our ST THE Woop WITH 
strength, durability and finish to an 7 similar THE GENUINE ARE STAMPED IW 
chains made. Many users—all satisfied. Get De cares ee TRASE RARE MALTESE CROSS ven evr) 


my prices and catalog. Se ae a Se Sees owe ax? 
THOS. MORTON, 245 Center St., New York 1J MADE OF LEAR,IRON,OROTHER INFERIOR NETALS, TINWED OR WICKELED. 
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SAMSON CORDAGE WORKS 


MANUFACTURERS OF’ SASH CORD, CLOTHES 
BRAIDED CORDAGE LINES, SMALL LINES 
AND COTTON TWINES ETC. scm ar Cwracos 


BOSTON MASS. 








IRON FENCE and ENTRANCE GATES o5.'s.2&Sus.t%2 


Factory Fence a Specialty 
Lawn Vases, Settees and 
Lamp Standards 








7) (7) (>) 
y i) WaATATS Gen. lron and Wire Work 
Send for Catalog 500 
Designs Agents Wanted 
> THE STEWART IRON 
WORKS CO. 




























































































765 Stewart Block 
CINCINNATI, OHIO 































BROOKS 


Bright Iron and Brass Wire 
Goods. Special Wire Goods 





made to order. 
M. S. BROOKS & SONS 
CHESTER, CONN. 


JOBBERS—DEALERS 
PREPARE 
There will be a heavy demand for the famous 
“STORM KING” LANTERN 
Extensively advertised. We help you sell. 
BIG PROFIT. Get Particulars and Prices NOW. 


National Stamping & Electric Works 
410-424 S. Clinton St., Dept. 2, Chicago. 























ELEVATORS AND DUMBWAITERS 


Made ee be ane by the Hardware 
Trade. be placed in position by 
any Sota. 


Send for Catalog No. 25 


ENERGY 
214-216-218 New St. 


ELEVATOR CO. 
Philadelphia, Pa. 





























= E Esva0.:3~€0 185 _ — = 
$ JOHN HASSALL. inc. 0 
Q RIVETS. F 
a ESCUTGCHEON PINS 2 
g gr omg f 

















Send for new eatalogue Ne. 18 
WILMINGTON, OHIO 









VICTOR’? BOLT CLIPPER 
Send for Catalog 


ROBERTS MFG. CO., SemervilleStation, BOSTON, MASS. 

















“GEM” NAIL CLIP 





C-S CO. rcs 
12-Inch ’ 
Hardwood 
he No. 102 


THE (HAPIN-GTEPHENS (CO, 


Popular Prices UNION FACTORY 
Ask Your Jobber PINE MEADOW, CONN., U.S.A. 














MUCH CHEAPER THAN LEATHER 
Send Us Your Order Today 
E. T. RUGG & CO., Mfrs., | Newark, O. 


—_ 


——__ 


PORTER’S ‘“‘NEW EASY” BOLT CLIPPERS 


All sizes. All parts interchangeable. Jaws Special Steel. 
Big Sellers. Good profit. Write for prices. 


H. K. PORTER Everett, Mass. 























Site R. MURPHY SLoYD 
RUNING 
fattine KNIVES &thee 


PO 


New Haven Oyster Knife 


ROBERT MURPHY’S SONS CO., Ayer, Mass. 


MORRILL PRODUCTS 


Saw Scts Liquid Seap Dispensers 
Bench Spike Seal Presses Pullers 
Stops Lead Nail Pullers 

Box Openers Hand Punchers 


The apex of quality resting upon sound advertising, 
satisfactory service, good construction and merit. 
CHAS. MORRILL 


102 LAFAYETTE STREET NEW YORK 




















ICE TOOLS biscxir tion 


Used by large harvesters, 
dairymen, butchers, cream- 
erles, etc.; also for peddling 
and in hotels, restaurants 
and wherever ice is used. 

Write for Catalog and prices. 


Works: HUDSON, N. Y. 


Gifford-Wood Co., “=: “States he: 


Chicago 

















O. LINDEMANN & CO. 


| Manufacturers of 
i BIRD 70%) 
¢ CAGES ™A 


Established 1863 
35-37 Wooster Street New York 
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Advertising Cuts That Sell Goods 


These are just a few 
of our line of snappy 
hardware cuts. Try 
them in your news- 
paper ads, circulars, 
price tags, etc. They 


are heavy copper elec- 


Take Your tros blocked on wood 
Pick and the illustrations 
ees @ 


Our Store Is the Place to Pick Up AYF€ actual size. 


rgains. 


Traps for Mouse, Rat, Fox or Any 


No. 68. Price 50 cents. Old Animal. 


CUTLERY 


No. 56. Price 50 cents. 


CARVERS TABLE KUIVES 
SCISSORS 


— 


No. 38. Price 50 cents. 


No. 77. Price 75 cents. 


KE ONY SSO 
No. 87. Price 50 cents. No. 88. Price 50 cents. No. 52. Price 50 cents. 


Sent Prepaid at Prices Given Under Cuts 


U.P. C. Book Company, Inc., 241-249 West 39th Street 




















TUBULAR RIVET AND STUD Co.. 


HARDWARE AGE 
TUBULAR AnD CLI 


a TR iy me 





NCH RIVETS 


BOSTON MASSACHUSETTS, U.S.A. 


























Your Reputation 


OR quality depends partly 
on your persistence in 
mentioning it. To assume that 
everyone knows the merit of 
your goods will make you miss 
the bigger and richer market. 
Long after YOU think your case 
is understood there will still be need 
for telling your story. What seems 
old to you is just dawning on the 
minds of some othere—or they may 
never have had need of you before. 
Everlasting repetition brings the big 
results. 
Readers of HARDWARE AGE 


are on the alert for money-making 
merchandise. Why not let them 
know about yours? 


Let us tell you how to use ow 
pages advantageously. 


HARDWARE AGE 
239 W. 39th Street, New York 














“STAR” 
VENTILATORS 


(Patented) 

















U.S. Army Hospital 


Jefferson Barracks, Mo. 


Fifteen “STAR” Ventilators are helping to keep the 
atmosphere of this Army Hospital clean and whole- 
some for the convalescent soldiers quartered there. 


“STAR” Ventilators are the first choice of those who 
know the value of good ventilation, as has been proven 
by their installation on many recent buildings erected 
by the U. S. Government and numerous large indus- 
trial plants throughout the country. 


Send for Our Descriptige Booklet. 


Manufacturers of 
Evans “ALMETL” Fire Doors 
“Merchant's Old Method” Roofing Tin 


MERCHANT & EVANS. Ce 


MEW YORK PH WHEELING 
cHICaao 


BALTIMORE 
ATLANTA (<) ST. Lous 
CLEVELAND KANSAS CITY 














| 
| 
| 
j 
| 



















TheN ail Preferred By Horseshoers 


is “The Capewell.”” Horseshoers want it because it drives best, holds 


best, pleases their customers best. 


This popularity makes selling easy for the Merchant—makes it 
The money you invest in horse nails can be turned 


Profitable, too. 
oftenest by selling the “Capewell” brand. 


Not the cheapest regardless of quality but the world’s best nail at 


a fair price. 


The Capewell Horse Nail Company 


HARTFORD, CONN. 


Largest Makers of Horse Nails in the World 








Stock 
“‘ Capewell”’ 
Nails 


It 
Pays 
Best 
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Help Wanted 


HARDWARE 


Help Wanted 


November 22, 1917 





Original letters of reference should 
not be inclosed with replies to ad- 
vertisements appearing in these col- 
umns, as they are frequently mislaid 
and lost. copy of the reference 
will serve the purpose. 





Wanted—An experienced hardware 
clerk one that cam do tinwork and 
hot air furnace work; must be re- 
liable, honest, steady, and a good 
stockkeeper. This is a steady posi- 
tion for the right man. One who 
can speak the German language pre- 
ferred. Give reference and salary 
expected in first letter. Address 
Cc. F. Wittmayer, Tripp, So. Dak. 





HERE IS THE PLACE FOR 
YOUR MESSAGE, FOR IT WILL 
BE SEEN AND READ BY EXEC. 
UTIVES—THE MEN TO WHOM 

a MUST SELL YOUR SERV- 





Wanted—Young man as assistant 
in builders’ hardware department in 
large and qantas city of Southwest. 
One pable o timating from 
plans and specifications. Apply in 
writing, giving age, experience, sal- 
ary expected and names of former 
employers. Address Box A-403, care 
Hargpware Ace, New York. 











Wanted—At once, hardware clerk, 
one capable of waiting on trade in 
our various departments. Apply with 
full information to Mohr-Jones 
Hardware (o., Racine, Wis. 


Good opening for active young 
man with some selling experience 
and familiar with hardware, to travel 
im the South for am old established 
house, selling standard lines to the 
wholesale hardware and _ supply 
trade. State age, experience and, 
salary desired. Address Box A-414, 
care Harpware Acs, New York. 


Two salesmen, not clerks, are 
wanted at once in a retail hardware 
and house furnishing store in the 
best and liveliest city in the South. 
Address Box A-411, care Harpware 
Act, New York. 





WANTED—Young man as assist- 
ant to sales manager in a hardware 
manufacturing company of many 
years’ standing, located in Connecti- 
cut. One with some outside experi 
ence preferred, Excellent opportunity 
for an aggressive person. Address 
Box A-409, care Harpware Ace, 
New York. 





Wanted—Young man with some 
experience in hardware store for 
clerk in hardware store in town of 
10,000 in Iowa. Must be strictly re- 
liable and willing to work. Address 
Box A-393, care Harpware Aaz, 
New York. 

WANTED—Office assistant. One 
familiar with double entry bookkeep- 
ing and general office work. Appli- 
cant must have had experience in 
hardware, as position is price clerk 
and assistant to secretary. Address 
gue Witbeck Co., Schenectady, 





Wanted—A good all round man 
well versed in the retail hardware 
and paint trade. Steady job for 
right man. Adress Bedford Hard- 
ware Co., 182 Main Street, New 
Rochelle, N. Y 





Young man, 32 years old, wishes 

sition with retail or wholesale 
ardware firm. Experienced in buy- 
ing and estimating. Can furnish 
best references. Now employed, but 
wishes to make a change. Address 
Box A-396, care Harpware Acz, 
New York, 





Wanted—High class sal to 
represent us in the upper peninsula 
of Michigan in an established terri- 
tory, General Hardware, Mill Sup- 
plies, Auto tires and accessories. 
Guaranteed salary and expenses with 
profit sharing plan. Address Box 
A-426, care Harpware Acr, New 
York. 





Situation wanted hy competent 
man; fifteen years’ experience in 
shelf and builders’ hardware, tools, 
stoves, paints, etc., as buyer, man- 
ager and all around man. State 
salary and full particulars; refer- 
ences. Address Box A-410, care 
Harpware Ace, New York, 





SALESMEN—Live wires calling 
on hardware and automobile dealers, 
garages, department and general 
stores, premium users, etc., to sell 
ten cent necessity. We want none 
but those who are making good. For 
such our proposition is an excellent 
one, Liberal commission and exclu- 
sive territory. State experience, lines 
handled and territory covered. Mar- 
ames Tool Works, Marshalltown, 

owa. 





SALESMEN—Ours is a long es- 
tablished New England manufactur- 
ing concern with an excellent reputa- 
tion for Quality. We are extending 
our selling organization and are look- 
ing for the right type of representa- 
tives. Intelligence rather than sell- 
ing experience is desired, as we shall 
give prospective salesmen a_ six 
months training course during which 
they will be paid for their time, In 
writing please give full name, age, 
home address, physical condition, ex- 
tent of education and business ex- 

rience. All communications strict- 

confidential. Address Post Office 
ox 1167, Boston, Mass. 








WANTED—Hardware man, age 
31 or over, with a knowledge of 
typewriting to take charge of book- 
keeping and collections in a retail 
store. Give particulars in first. let- 
ter. Address Box A-405, care Harp- 
ware Ace, New York. , 














Situations Wanted 





Position wanted with reliable con- 
cern, by young man with five years’ 
experience in general hardware. Can 
speak French. Now employed. Ad- 
dress Box A-394, care Harpware 
Ace, New York. 














YOU HAVE, OF COURSE, THE 
NEWSPAPERS IN YOUR CITY 
THAT YOU CAN USE TO OB 
TAIN A POSITION; BUT IF YOU | 
WANT TO GO AFTER IT IN A | 
NATIONAL WAY USE_ THIS | 
SECTION—IT MAY COST YOU 

A “LOWER” IN A “PULLMAN,” 

BUT IT WILL PROBABLY GIVE 

YOU A WORTH-WHILE|! 
“BERTH.” 


Young man, age 25, twelve years’ 
experience wholesale hardware, five 
years on road, now ompieres, wishes 
to make change; not liable to mili- 
tary duty. amiliar with trade in 
New England. Address Box A-388, 
care Harpware Ace, New York. 





WANTED—Position as manager 
and buyer for large retail hardware 
store. Age thirty-three. Ten years’ 
experience. Now employed, but de- 
sire a change. References furnished. 
Address Box A-416, care Harpwarg 
Ace, New York. 





Salesman and Stockkeeper. An 
all around hardware man, with 13 
years’ experience, understands buy- 
ing and managing. Thirty-two years 
old, married, now employed, desires 
a traveling position or manoges. 
Southern States preferred. Address 
Box A-418, care Harpware Ace, 
New York. 





Man 30 years old, with 13 years 
experience, wishes position with 
hardware firm as salesman or book- 
keeper; can furnish best references; 
now employed, Address Box A-429, 
care Harpware Ace, New York. 





Retail hardware clerk, married, 33 
years old, eleven years’ experience, 
now employed, desires road position; 
prefer West Virginia and salary; 
ean give A No. 1 reference. Ad- 
dress Box A-427, care Harpware 
Ace, New York. 





Position wanted with reliable con- 
cern. Five years’ experience in 
hardware, farm supply and imple- 
ment business. Employed at pres- 
ent as assistant manager and office 
man. Prefer Northwestern or West- 
ern State. Address Box A-425, care 
Harpware Ace, New York, 





SALESMAN, manager of success- 
ful hardware store, wishes a posi- 
tion as a traveling salesman for a 
jobbing or manufacturing hardware 
concern; open for engagement Dec. 
ist. Address G. E. WINTER, 21 

Y 


| Niemann Ave., Lynbrook, N. Y. 





Young man, exempt from draft, 
desires position as manager or head 
of stock in general hardware store; 
best references; no offer under $1800 
yearly considered. Address Box 
one care Harpware Ace, New 

ork. 


Wanted—Position as 
buyer of retail hardware 
youn, married man with 
years experience in the retaij ‘ 
have five years’ experience ag 4 
If you are a progressive : 
and desire the services of an 
getic man who can prove his 
and value in such a position, I 
your correspondence. I am@ 
cut salesman, having no bad . 
am employed at present, but desire 
a change about 





Experienced and capable salesman 
covering Oregon, Washington, Idaho 
and California, wishes to 
nection with a reputable 
turing house. Commission 
P. O. Box 40, Rockford, Ii, 





WANTED—Position as 
of hardware department in ggod 
town or city. Age 29, married and 
exempted from military service, 
Best of reference, good buyer and 
salesman, good habits, § years’ ex. 
perience. mployed but wish change 
on January Ist. Prefer place where 
advancement is possible. Address 
= care Hanpware Age, New 

ork. 





Experienced Specialty Salesman 
wants a first-class selling line t 
hardware trade for 1918, through- 
out Wisconsin. Must be $25 pet 
week and commission on sales, Ad 
dress Box A-431, care Hazpwa 
Ace, New York. 


IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of hardware, we can be of great 
service to you on account of our 
intimate knowledge of these matters 
in every section of the United 
States. Address “R. S. W.,” care 
Harpware Ace, New York. 














THERMOID RUBBER  COM- 
PANY, TRENTON, N. J., RE 
UIRES SERVICES OF SEV- 
RAL HIGH-GRADE COMMIS. 
SION SALESMEN TO HAN 
FULL LINE OF GARDEN HOSE. 
STRICTLY COMMISSION BASIS. 
FURNISH REFERENCES, SELL 
ING EXPERIENCE AND TERRI- 
TORY COVERED. 











“WE GOT THE MAN WE WANT. 
ED.” IT’S THE SAME OLD BUT 
NEVERTHELESS GRATIFYING 
STORY THAT IS TOLD TO US 
WEEK IN AND WEEK OUT 
YOU'LL FIND THAT AN AD IN 
THIS SECTION IS_ THE EASI- 
EST AND CHEAPEST METHOD 
TO GET COMPETENT MEN. 





OPPORTUNITY 





HELP WANTED] ®t te, wisioum 40 wort 
AND BUSINESS | an capita 


1 
Each additional word 3e¢ 


. minimum 50 words 
Bach additional word 4c 


tional word 6¢ 





"0" | SITUATIONS | °°" ic staltect or 
ad cates, aaa.m Tot 


WANTED 
RATES 





DISPLAY ADVERTISING RATES GIVEN ON REQUEST 


Count Seven Words for Keyed Address 


De not send origina! letters of recommendation in replying te advertisements—duplicates will answer the purpose. Letters forwarded without charge 
ADDRESS MAIL CAREFULLY IN ORDER TO AVOID DELAY IN FORWARDING 


Forms close seven days before date of issue. Cash must accompany all advertisements. 


All capitals, leaded, minimum 26 words.§1. 
Each additional word 6 


4c 
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For Re 2 -0l4 ae gay lished ~~ 

iness and tin 

— hig and fixtures. Deathly 

sales $1200. Death of owner cause 

for selling. Write for full informa- 

tion. Sodemann Hardware Com- 
pany, Concordia, Mo 


A A clean stock of hardware and 
tools, about $13,000, including mod- 
ern fixtures, central Indiana town, 
9000 9000. population, Stock turns three 











ales 75% cash, balance 
aes days limit, factory and con- 
tractor trade, od opportunity and 


— for cash buyer. Address 
A419, care Harpware Ace, 
Kew York. 


For Sale—Good going hardware 
business in live growing city of 
about twenty-thousand;  twenty- 
fons industries B ond good 
surr ing country. urni- 
ture and “satuses i. 40,000. 
Opportunity for small jobbing trade 
besides usual retail. Address Box 
A-412, care Harpware Acs, New 
York. 


MANUFACTURER of full line 
household specialties wants local rep- 
resentatives in all important cities to 
handle line on commission. Depart- 
ment stores, hardware dealers, in- 
stalment houses, premium concerns 
are all big users. State experience, 
lines handled and territory covered. 
We want none but those who can 
“make goed.” For such our propo- 
sition is an excellent one. Address 
= P H.,” care Harpware Acs, New 

ork. 








For Sale—Ketail hardware busi- 
ness in western ogg city. Busi- 
ness in good shape, doing an annual 
turn-over from $125,000 to $150,000 
and ening good money. Will take 

10,000 cash to handle, with security 
or balance, or will sell an interest 
to capable party who could assume 
management. Reason for selling, 
owner has other interests to look 





after. Address Box A-380, care 
Hazpware Ace, New York. 
MANUFACTURERS’ AGENT, 


headquarters CiSeags several years! 
experience selling hardware jobbers, 
wishes to represent a large manu- 
facturer in Chicago and Milwaukee. 
Will include Minneapolis, St. Paul 

and St. Louis if desired. Address 
Box A-424, care Harpware Acez, 
New York. 


—_ 





Hardware and Crockery Store For 
Sale—In the best manufacturing 
town of 5500 in the best farming 
and milk producing county in north- 
ern Iilinois. A clean, up-to-date 
stock that will invoice about $8000 
to $10,000. A fine location, at- 
tractive store, a splendid room for 
a tin shop. ave been in business 
here for 20 pones and am going to 
retire from the retail trade. If you 
are looking for a good business, 
with a present and future, a good, 
homey town with fine churches and 
schools, we have it here and it 
will pay you to investigate at 
once. Address Box A-422, care 
Harpware Ace, New York, 








One of the largest manufioctnsess 
of cream separators in the world 
sires to make a permanent fot 
nection with individual or company 
at present definitely located in any 
certain territory and permanently 
and definitely covering said territory, 
with one or more non-competing 
lines which are sold to the hard- 
ware and implement merchant and 
who is in a position to add on com- 
mission a line of cream separators | 
which are well known and widely 
advertised, and which are being sold 
and can be sold by any individual | 
or company in a position to give this | 
line the attention it merits. This | 
is a straight commission proposition. 
We carry the stock, do our own 
shipping, make our own collections. 


Commissions are due oe yable 
when goods are shi lica- 
tions are only solicite ess already 


established individuals or companies, 
who are in a position and willing to 
give a line of this kind the vigorous 
attention it deserves. Kindly give 
full particulars covering other lines 
sold, etc. Address Box A-381, care 
HARDWARE Ace, New York, 


FOR SALE—Old established hard- 
ware business, consisting of building 
material of all kinds—paints, oils, 
implements—in a Florida town of 
about 1200, located 50 miles north 
of Tampa. Stock will invoice about 
4000. Good, clean stock, no junk. 

eason for selling, wish to retire, 
have other interests. Address Box 
A-428, care Harpware Acz, 
York. 











| 





Wanted by a saleman with a large | 
following hardware specialties on 


commission for Michigan. G, H. 
ee 119 Union St., Flint, 
Mich, 


New | 


Broaden 
Your Vision 








Sales 


Talk 
No. 111 






















The days of sitting in 
‘the office continually 
and simply relying 
upon one’s self for 
‘merchandising ideas 
have gone—gone for- 
ever. 


The successful hard- 
ware man is the one 
who keeps his fingers 
on the pulse of the 
merchandising world. 


‘In all quarters of the 





‘country hardware men 
jare doing this through 
‘the medium of Hard- 





FOR SALE—We offer our hard- | 
ware business for sale. Stock con- 
sists of shelf and heavy hardware, | 
heating and plumbing. Full particu- 
lars on request, Ballintine Hard- 
ware Co., Warsaw, N. Y 





Manufacturer’s representative want- 


ed for Pennsylvania, Virginia and 
the 
New England States for a line of | 


Maryland—also one covering 
hardware specialties introduced i 
this territory by a well known manu- 
facturer. four 
lines carried, 


and any other information 


Ace, New York. 





Do you manufacture a high 
specialty? Let me know, , 
clusive sales privilege 

territor Financial 
changed. 
Harpware Ace, New York. 


ant ex- 


references ex- 





For Sale—Clean stock of hard- 
ware and implements, brick 
building 40 x 90, 


Stock will inventory about 
Reason for selling, ill health. 
dress Box A-401, 
Ace, New York. 


$5000 


grade 
in Pittsburgh | 
Address Box A-391, care 


store 
two stories, in live | 
town of 800 in center of one of the | 
best farming districts in Mich‘gan. 


Ad- 
care Harpware 


‘ware Age. Its pages 
are constantly present- 


ing the news of what 
jother men are doing, 
and suggesting live 
ideas for improvement. 


| 


reply should state | 
commission expected 
that 
would be advantageous to yourself. | 
Address Box A-430, care Harpware 


|Acquire broadness of 
‘vision. Adopt the 
\policy of studying 
‘Hardware Age and en- 
courage your workers 
ito do likewise. You'll 
find a big jump in the 
efficiency of your or- 
ganization. 






The Argument 
To Use 
Right Now 


in selling files 
to Garage 
Repair Men, 
Metal Workers, 
Plumbers, 
Black smiths, 
Machinists, Car- 
penters and 
others is the 
ability of the 
files to cut 
rapidly and 
save time. 



















Because prac- 
tically all over 
the country 
shops are now 
rushed with 
work, the men 
are instructed 
to get orders 
out as quickly 
as possible and 
any tools that 
actually save 
time are eager- 
ly sought. 


Delta Files 
are “Doing 
their bit” in 
good shops ev- 
erywhere and 
‘our guarantee 
of “Money back 
if not satisfied” 
is inspiring con- 
fidence and do- 
ing more to 
place them in 
the hands of 
good file users 

































_AND BUSINESS 
‘OPPORTUNITY 
[RATES 










‘HELP WANTED | "bo ti. wt 51.00 


aires “edaition Ae. Ze SITUATIONS Berk sa "additional word Pog 
wach saditious! word de" WANTED Bach edditional word de. 
a ¥ "so ae $3.00 RATES gy HS "bs Tenures .”) 


Each additional word 6¢ 
DISPLAY ADVERTISING RATES GIVEN ON REQUEST 


aoe, minimum 





Bach additional word 6¢ 


| 
| THE 





Count Seven Words for Keyed Address 


De net send original letters of recommendation in replying to advertisemente—duplicates will answer the 


purpese. Letters forwarded withont charge. 


ADDRESS MAIL CAREFULLY IN ORDER TO AVOID DELAY IN FORWARDING 
Cash must accompany all adver- 


Ferms close seven days before date of issue. 
tisements. 














than a “ton of 
talk.” 





We'd like to 
hear from you 









DELTA 
FILE WORKS 


Philadelphia 
U. S. A. 


¥ 
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The Classified Directory appears in the first issue of each 
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Acme Steel Goods Co... 4 
*Advance Auto, Access. 


“Alaska Freezer Co..... —_ 
“Allen Auto. Spec, Co... — 
"Allen & Co., S. L...... oo 
*Allen’s Sons, N. R..... - 
Allith Prouty Co........ 93) 
“agen Goods Mfg. 

Amazon Rubber Co...... 106 | 
*American Bolt & Screw 


COO GS, sce swivecenae _ 


“American Carbon & Bat- 


0e OG, idtakseaxiea es - 


“American Chain Co. 


American Electric Co.. 134] 


ce. ape Elec’l Heater 


© WEG: g ccc cdvtscesec 
American Gas Mach. Co. 48 
American Grinder Mfg. 


CO. cicesd eb cheese deh 139 
American Ring Co...... 35 
American Screw Co..... 37 


nape Shearer Mfg. 


satel Sheet & Tin 


Aampel OR” <b ecdedas ven 140 


Asiegea: Co, cosevecssecs 41 


A Ir Yavenport Mfg. Co 
pex Electric Mfg. Co.. 97), *Dazey Churn & Még. C 
*Defiance Welding Co. 


SF pr Tape I CO. es 13g|"De Laval Senarator Co. 


“Arcade Mfg. Co........ 
Armstrong Cork Co..... 49 


, £Oo ccccece oe 
Associated Business Papers, 
3 


*Atkins & Co., E. C.... 

“Atlas EE EE ee 
B 

*Baeder, Adamson & Co. — 

*Baker, Murray & Im- 


Sa - 
*Barnes Mfg. Co...... 


“Barney & Berry, Inc. — 
“Oe All Steel Scythe 
*Batavia Rubber Co..... - 
*Bay State Tap & Die Co. - 
*Beacon Electric Works. 
“Bemis & Call Hdwe. & 

i Se are ee 
*Berbecker & Rowland 

BEE: CO dee natardess 


“Best & Sons, + John H. aoe |Fnerey Flevator Co 


Berger Bros. Co.:...... zal lastic Tin Co 
*Bicycle Step Ladder Co. a, d 
Billings & Spencer Co... 43 Enterprise 


Bishop & Co., Geo. H... 39) 
—— Carpet Sweeper 
Black & Decker Mfg. Co.125| 
*Black Silk Stove Botisn 
WON oan bed caveciars 


*Bommer Bros, ......... ~ 


*Boston Woven Hose . 
Ge 

Bowen Mfg. Rvieas sce 

*Brais ee Sae 
* Bridgeport Brass Co. 


“ Bridgeport Hdwe. a 


*R 


EE ‘ ‘Screw ; Co. : - | 
*Brokaw-Eden Mfg. Co.. — 
Brooks & Sons, M. S. 


Brown & Sharpe Mfg. Co. 40\Fremeral. Ach & Rub. Co. 
Buckeye Aluminum Co.. 41) oramneral Tire & Rub. Co. 1089 
Buckeye Furnace Co..... 131/98 


*Buffalo Specialty Co. 

Buffalo Steel Co........ 
surgess-Norton Mfg. co. 

a are 03 | 


Cc 
Capewell Horse Nail Co. .143 
*Carborundum Co, ..... 
*Carey Co., Philip...... _ 
“Carter Paint Co....... = 
ee eS ey 127 
Champion Hdwe. Co....129 
*Champion Spark Plug Co. — 
Chapvin-Stephens Co. ....141 
*Chatillon & ms | John. — 
*Cheney & Son, S 


Chicago Flexible Shaft Co. 6} . 
Chicago Solder Co...... 122|% 
*Chicago Spring Butt Co. — 
“Childs Co, O74, sb caccce oJ 
*Christian Herald ...... — 

“Gactanant Auto Spec. 
cao e) Soeewectatess _ 


Clark, wx? of R 


~o. 
ei Metal 
\*Cleveland Stone Co.. 
“Cleveland Twist Drill Co. — 
| Cevenae Wire Spring 


Clinton “Wire ‘Cloth ‘Co. 


g. Co, 
|*Columbian Rope Co. 
he. gasp Truckmobile 


. *Hall Co., Frank B 
7| *Halladay Co., i bd 
Hammer & me 5 
Haney & Co. 
*Harris Oil 
__| Harrisons, Inc. 
_.|*Harrison & Co. _ 
~|*Hartford Mach. "Screw 


Hayes 


0. 
— Heller & 


*Hill’s 





1. 
*Corbin eget Lock Co. — 


72| Imperial Bit & Snap Co. 
*Indiana Co 
Inland Steel Co 

*Inman Co 
“International Silver Co.. — 
Interstate Iron & Steel Co. s 
Irwin Auger ¥ - ae 
*Ives Co., H. 
Iwan Bros. 


Corbin Screw Corp 
*Cordley & Hayes 
Covert’s Saddlery Works. 135 





42|"Cyclone _ oe ‘Co 
hanestene Wringer Co... 45) 


|Delta File Works 


2. 33|* Detroit Twist Drili Co. 
Athol Machine Co. 133) "Devoe & Raynolds Co.. 
“ad 


—|*Diamond Saw & Stamp- 





Disston & Son, Henry. 
Dixon Crucible Co., Jos. 
Barnétt Co., G. & H..... 128 |; Duluth Show Ce oe 


“Durkee Atwood S: 


“| *Fagle Glass & Mfg. Co.. 
—|*Eagle Woodenware Mfg. 


Co. 
—|Feli ipse mie. _ or EGE. © 147 


Pa. 3 
|\*Excelsior Bag & Mfg. Co. — 
—|*Fxcelsior Lock Co 

“Eyelet Tool Co........ ~~ 


__|Factory Sales Co 
Boston Varnish Co...... 95|*Faultless Caster Co 

|Peatherbone Whin Co. 
— |*Federal sy 9 or > Sapa 
124] | Ferdinand & C 





|*Fletcher Terry Co.. 
Bridgeport Chain Co. 32\ srowler “— Co 





c 
| *Gihson-Hollister none: Co. — 
35 Gifford-Wood Co, Pe 


— 


~ |Globe Rub Tire +i Co 123 

Shirt & Overall 
oe ache Stove & Range Co. 
*Goodell-Pratt Co. 
‘arm Lenhart 


4 
"Grand Ranids Hawe. Co. — 
*Grand Rapids Salv. Cov. 
—|Green Co., A 
*Chicago Eye Shield Co. —| 1 Tap & Die 








7-| Jacobs Bros., 
*Jenckes Mfg. 
Jennings & 
Jennings Mfg. 
Geld ..ccedvacdvoecesede 
Jobbers Mfg. Co 13 
__| *Johns- Manville Co., H.W. — 
*Johnson’s Arms & Cycle 
Works, 


Keuffel & eons Co 
——— 
Kien & “sae Mathias. . 
Koken Barbers’ Sup. Co. 48 


*Lalance & Grosjean Mfg. 
EO ccostnewsesnsecesys 
*Landers, Frary & ere 
*Laughlin Co., 
*Lawson 
} | Lebanon Machine Co. 
*Liberty a Co. 
Lindermann 
4| *Locktite Patch to” 
Lovell Mfg. Co. ....«.-++ 
Ludlow Saylor Wise Co.. 
Lufkin Rule Co 
Luther ee Mfg. Co.. se 
Lux Mfg. 


39| *McCalla Co., yer 
|*McGraw Tire & Rub. Co. — 
McKinney a7 
*McKinnon Dash Co.... 
*McOuay-Norris Mfg. Ce, = 
*Majestic Co. 
*Martin-Senour Co. .. 

*Marvel Access. Mfg. Co. 
*Mason Tire & Rub. Co. 

2 | "Mavdete 





—| Merchant 
*Metal Forming Corp.... 
“ens, Mere Ma- 


chine 


Milbradt Nite. coches 13 
*Miller Rubber Co 
Milwaukee Corrug. Co... 
Milwaukee Tank Works. 12 
Moller & Schumann Co..13 
7 es “aaa Stove 
Montauk Paint Mfg. Co.13 
*Moore Drop Forging Co. — 
*Moore Push Pin Co.... 
*Morgan Cc 
Morgan Spring Co 
Morrill, Charles 


*Morse 
Mach. 


Morton, Thomas 
*Mosler & Co., A 
—| Mossberg Co., Frank. . 
*Moto-Meter Co. - 
Murphy’ s Sons Co.. = “Ns 

*Murphy Varnish C 
Myers & Bro., F. E.. 





*National Cash Register 


National Sweeper Co....118 
L. R. 


Neverslip Works ....... 4 
*New Era apes & Spec. 


Co. 
— jersey “Wire “Cloth 


*New York Knife Co.. 
New York Wire Cloth Co. 


fg. 
“Niagara Falls Metal Stpg. 


Ww 
Nicholson File Co 
Norcross & Sons, C. C. 


North Wayne Tool Co. 
Northwestern Barb Wire 


Cex: vrs 00 bedtees 
_.| Hassall, Inc., 

21| *Hatheway Mfg. Co 
e & vroeeet 


Clothes — Co. — 
*Hill Brass Co., N. > 

__|*Hollander Mfg. 
_._|Hood Tire Co 
— Suction Sweeper 


oP ol Mfg. 

__.| Hunt, Helm, Ferris & Co. 18 

| Hussey & Co., C 138 
Hyfield Mfg. 


Oliver Iron & sag! Co.. 


*Oneida Community, oot 
Opportunity ae. 


290 ee Mig. 


Page Storms Drop Forge ‘ 


12 
*Parker. Rust-Proof Co. of 


*Parker Supply Co 
Parker Wire Goods Co. 


A 
Peck, “Stow & Wilcox Co. 
*Peerless Freezer Co.... 
*Peerless Handcuff Co.. 


*Penn. Lawn Mower Co. 
"Peters Cartridge Co.... - 
*Pfanstieh! Co., Inc 


*Phila. Lawn Mower Co. 
“Piqua Bracket Co” 


*Pittsburgh Elec. 
oars Cals ies: 
*Polly Prim Sales C 





Ss ty 
*Pratt & Lambert, Inc... 
~| "Precision Kev Mach. Co. — 


*Rajah Auto Supply Co. 





—— . Elevator Mfg. 
"Silver Lake Co. oe 
*Silvex Co. ... 

Simonds Mfg. 





— 

— 

— 
— 


Smith & ‘gee “Mfg. Co. "4 
~~ |*Smith & 1 “oes Co.. _ 


— Mf _ a +2 «nae 
ommer a Cc ae hn.1 
*Solidhed Tack Co! jai . 


(Sos, ME saves eal 


ook 
| Space Mieka, Co. ie 


GA Sad kde de sss cas euee - 
Standard Novelty Co....130 
*Standard Stamping Co. 


9| Stanley Rule & Level Co. 12 


Stanley Works. ..8°, 127, 129 
*Stanwood Equipment Ca a 
Star Expansion Bolt Co..136 
*Star Specialty Mfg. Co.. — 


Co. ‘| Starrett Co., L. S..... 1, $0 
sNorthwestern ( Chem, Co. — t 


*Nu-Ex Fire Appl. Co.. 


Stearns & «o., E. C....129 


—| Stewart Iron Works Co..141 


Stewart-Skinner Co.. “4 
—— Mfg. & Engine 


f Swaine Mfg. Co., Fred J. — _ 


*Swan & Finch......... _ 


. *Syracuse Twist Drill Co, — 


T 


*Taplin Mfg. Co. 
Thermoid Rubber Co.. 2 
Thompson Mfg. Co., Jud- 
it PRE Pe 127 
Townsend & Co., S. P..135 
*Traverse City Refriger- 
MEE GA 6 tse ee ehened — 
Trimort Mfg. Co........ 3 
*Trow & iden Ce. cca 
Tubular Rivet & Stud Co. 143 
*Turner & Stanton Co.. —, 
*Tuthill Spring Co...... -— 
*Tyler Mfg. Co........- -- 


U 


Union Hardware Peas 24 
*Union iy a Co.. — 
*Union Tool Co........ _ 
~~ States 5 Sandiape 


ig’ B °s. Tire Co. s+0sesns _ 
*Universal p bo & Fdry. 
COs Secdoccceccectéues _ 


; Vacuum Oil Co..... 120, 121 


“Van Cleef Bros....... _- 


*Vollrath Co. .....-..s¢ - 
*Vonnegut Hardware Co. — 
*Voss Bros, Mfg. Co... — 


WwW 
“Wagner Mfg. 








“Reading Cycle Mfg. Co. Re 
*Remington Arms U.M.C. 


Co 
—~|*Reynolds Wire Co..... —_ 
~ | Richards Wiseon Mfg. Co. 2 


Robertson, Arthur R.... ' 37 
Rock Island Mfg. Co... 122 


*Root Heath Mfg. Co. 
‘| Rothweiler & Co........ 138 


T 
| *Pussell & Erwin Mfg. Co. — 
*Rutenber Elec. Co..... _— 


Sacks, Lowié ...6.-.000> 3 
hc 9 Wire Gas Globe 


Samson Cordage Works... 


*Schrade Cutlery Co.. 

*Schwerdtle Stamp Co.. 
*Sedewick Mach. Works. 
Service Motor Ly Co.. 119 


Shanleigh Hdwe. Co 
*Sharnles Separator Co. 
*Shelby Spring punee ene 


7a| verd s Co. 
Sherman Mfg. Co, 6] | We & Sons On 





Co.. oo 
“Walker Ke-Les Lock Co, — 
*Walker Mfg. Co......- -- 
Wall Mfg. ake €o., P.138 
Walworth Mfg. Co...... 4 
Warner-Lenz Co, ....... 15 
Warren Mfg. Co., J. D.. 44 
*Warten Stamping o*: 
*Wells & Son Co., e 
*Western Clock ch os onl 


Whitaker-Glessner Co. ...130 
Whitaker-Glessner Co., 


*White Co., 


Wheeling Gorme, © Dept. 36 
& —_— 
*White Mop Wringer Jes _ 


*Whiting-Adams Co. .... 
Whitlock Cordage Co. 23 


*Whitman & Barnes Mfg. 


Co. 
Wickwire Bros., pens is 22 
*Wilhelm Co., A.... 
Williams & Co., J. i. "138 


*Williamson Wire Nov. 
Co., C, Ti... seeseee -— 


137 Winter Mfg. Co......++> 139 
‘|Wire Goods & pieces wee 45 

14| "Woodworth Mfg. Corp.. — 

“Viosnvanet Lawn Mower 


Worthington Co., Geo... 17 
Wright ie Cé......00 


x 

X Laboratories ........ 107 
Y 

*Yerdon, William ...... a= 











THE STAR (*) INDICATES THAT THE ADVERTISEMENT DOES NOT APPEAR IN THIS ISSUE. 
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SHAPLEIGH HARDWARE CO 


Pei. 


<> ST.LOUIS.USA. i 


A HOUSEHOLD SPECIALTY 


most practical kitchen combination ever made 
and butcher 


usekeeper, hotel, restaurant, grocer 
needs this tool. 
\ sure seller during the winter months. 
write us for prices and information 


Send us your 


order ot 


Send for Sample—Write Us for Prices. 


THIS NUT CRACKER A BIG SELLER 


dull finish. Removes shells cleanly 

\ child can operate them. Demon- 
SURE SHELL nut crackers will do. 
Send us your order or write 


Made of heavy iron, nickeled, 
from meats; gets them out whole 
strate to your customers w hat the 
There is a big demand in every town 
us for prices and information, 


Send for Sample—Write Us for Price. 





